You  BUIIO  the  strongest  consumer  franchise  for 
your  brand  when  you  place  your  advertising 
in  the  medium  from  vrhich  consumers  do  prac¬ 
tically  oil  their  buying  and  on  which  retailers 
depend  almost  exclusively  for  buying  action. 
And  that  medium  is  the  newspaper. 

As  Chicago's  most  dynamic  newspaper,  the 
Tribune  is  bought,  read  and  bought  from  by 
hundreds  of  thousands  more  families  than  ore 
reached  by  any  other  Chicago  newspaper. 

The  buying  action  of  the  families  wha  read 
the  Tribune  attracted  to  the  Tribune  during  the 
twelve  months  ended  December  31,1 954  over 


$55,000,000.00  in  advertising — far  more  than 
has  ever  been  placed  in  any  similar  period  in 
any  other  newspaper-in  the  world. 

Retailers  place  more  of  their  budgets  in  the 
Tribune  than  in  all  other  Chicago  nevrspapers 
combined.  Manufacturers  and  distributors  make 
it  their  primary  medium  in  this  market. 

A  Tribune  representative  will  be  glad  to 
discuss  with  you  and  your  advertising  counsel  a 
plan  that  will  help  you  build  a  consumer  fran¬ 
chise  for  your  brand  among  the  families  who 
read  the  Tribune.  Why  not  get  in  touch  with 
him  today? 


REASON  “5  \ 

P  U  S  H  -  B  U  T  T  o'n 
PLATE  LIE 


Tffe  newly  cast  plate  is  lifted  auto-  ^ 
matically  into  position  in  shaving  \ 
arch  on  cam  actuated  tracks,  con-  } 
trolled  by  push-button  operation. 
Prior  to,  and  during  the  shaving  and 
tail  cutting  operation,  the  plate  is 
locked  securely  into  position  by  a 
spring  actuating  device.  Illustration 
shows  a  portion  of  Plate  Lifter  and 
Springs  which  apply  pressure  to 
keep  plate  firmly  seated  in  the  Shav¬ 
ing  Arch. 
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they  Buy  More  because  they  Have  More ! 


•  Yes,  and  even  when  Indianapolis  families  "do  it  them¬ 
selves,”  they  do  it  bigger  and  better.  Take  tools  for  instance 
.  .  .  hardware  store  sales,  in  this  great  market  are  26.8% 
above  the  national  average!* 

Whatever  you’re  selling  .  .  .  tools,  radios,  automobiles, 
or  jewelry  .  .  .  you’ll  sell  more  in  Indianapolis!  That’s 
because  the  average  income  per  family  in  Indianapolis  is 
$6593 — 25.7%  above  the  national  average  .  .  .  7th  among 
cities  of  600,000  population  and  over.**  But  that’s  not 
all!  Look  at  these  other  important  market  advantages: 

KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 

*  Survey  of  Buying  Power,  Sales  Management,  May  10,  1954. 

**Consumer  Income  Supplement,  1954,  Standard  Rate  &  Data  Service. 

The  Indianapolis  Star 
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►  It’s  Big  .  .  .  with  a  population  of  600,000 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  .  . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Star  and  The  News. 
Write  for  complete  market  data  today. 


“Its  my  favorite  bargain” 

"A  bargain,”  says  the  dictionary, 

"is  an  advantageous  purchase.” 

Teleplione  service  is  like  that. 

Advantageous  to  you  because  it  saves  time, 
steps  and  trouble.  Runs  errands. 

Helps  with  the  shopping.  Stands  guard 
over  your  home.  Keeps  you  in  close  touch 
with  relatives  and  friends. 

And  does  all  of  this  as  a  real  bargain  should— 
at  low  cost.  Pennies  buy  wings 
when  you  reach  for  the  telephone. 


lAJliat  Out 


Over-Estimated 

To  THE  Editor:  My  deepest 
thanks  for  the  wonderful  piece 
about  me.  (March  5,  page  9.) 
It  over-estimates  everything 
about  me,  eveiy  qualification 
and  everything  I  did — which,  of 
course,  is  the  way  I  like  for  it 
to  be. 

J.  D.  Gortatowsky 
Hearst  Newspapers, 

New  York,  N.  Y. 

Started  Ball  Rolling 

To  THE  Editor:  In  your 
March  12  edition  you  carried  a 
story  (page  70)  telling  of  the 
broken  down  boilers  at  the  Ma¬ 
loney  Home,  Dunmore. 

Whoever  supplied  you  with 
the  information  was  reporting 
from  away  out  in  left  field.  The 
story  dates  back  to  Feb.  27, 
when  the  Catholic  Light,  the  of¬ 
ficial  organ  of  the  Scranton  Dio¬ 
cese,  told  of  the  plight  of  the 
nuns.  Both  Scranton  dailies 
picked  it  up. 

It  was  on  Jan.  31  that  I  wrote 
the  first  illustrated  story  to  ap¬ 
pear  in  a  seculart  newspaper. 
The  new  angle  of  the  nuns  plac¬ 
ing  the  orders  for  the  boilers 
really  touched  off  a  flood  of 
donations. 

The  cause  was  a  worthy  one 
and  all  newspapers  which  print¬ 
ed  stories  about  it  deseiwe 
credit.  We  believe  that  it  was 
our  story  which  really  started 
the  ball  rolling. 

Joseph  Flannery 
Scranton  (Pa.)  Tribune 


will  supply  infoi-mation  to  any 
newsman  who  would  like  to 
have  both  sides  of  this  matter. 

Howard  Pearson 
Salt  Lake  City  (Utah) 

Deseret  News 


D€m'ntoicn  Problem 

I'o  THE  Editor:  Enter  one 
enthusiastic  “amen”  to  your 
fine  Feb.  5  editorial,  “Down- 
toI^m  Problem.”  There  has,  in¬ 
deed,  been  too  much  “wringing 
of  hands”  and  "little  action”  by 
many  adversely  affected  by 
central  business  district  decen¬ 
tralization. 

However,  of  late  more  and 
more  city  planners,  public  of¬ 
ficials,  traffic  engineei’s,  busi¬ 
nessmen  and  other  community 
leaders,  including  newspapers, 
are  reaching  the  conclusion 
held  for  some  time  by  the 
transit  industry — an  original 
and  continuing  partner  in  all 
downtown  business.  That  con¬ 
clusion  is:  Traffic  congestion  is 
the  principal  villain  in  do%vn- 
town’s  loss  of  competitive  posi¬ 
tion  with  the  suburbs.  People 
simply  will  not  brave  the  time- 
consuming,  nerve-jangling  rig¬ 
ors  of  downtown  congestion  re¬ 
sulting  from  the  phenomenal 
postwar  shift  from  public  to 
private  transportation. 

Allen  Wagner 
American  Transit  Association, 
New  York,  N.  Y. 


*Sliott  OaLed 


Fair  Play  Plea 

To  THE  Editor:  This  is  a  re¬ 
quest  for  fair  play! 

I  hope  that  I  might  reach 
some  of  the  editors  and  editorial 
writers  of  the  nation  to  ask 
them  to  please  give  the  matter 
of  the  Colorado  River  Storage 
Project  fair  play. 

I  hope  the  editors  will  please 
study  ALL  the  facts  of  the  mat¬ 
ter,  and  weigh  the  merits  of 
the  project  before  they  take  a 
stand. 

Actually,  the  project  is  a 
beneficial  one  for  the  entire 
nation.  But  so  much  misinfor¬ 
mation  has  been  distributed 
that  we  of  the  West  just  aren’t 
getting  a  fair  break  in  the  mat¬ 
ter  of  publicity.  I  personally 


Headlines: 

Penial  Made  By  Teacher  Of 
Brutality — Dallas  (Tex.)  Morn¬ 
ing  News. 

• 

Man  With  Leg  Burns  Better. 
— Seattle  (Wash.)  Spokesman- 
Re  view. 


Five  Shady  Seniors  Will  Take 
Exams  For  Scholarships. — Beck- 
ley  (W.  Va.)  Post-Herald. 

• 

Miss  Blank  Is  Hit  In  Olney 
Concert. — Olney  (Ill.)  Daily 
Mail. 

• 

Concordia  College  Choir  To 
Reform  In  Beecher  Church. — 
Kankakee  (Ill.)  Daily  Journal. 
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incident  of  the  Publishing  Business. . . 


THANK$  FOR  VDUR 
HOSPnALlTY  OUR  BOARD 
WILL  GIVE  YOUR  CITY  ^ 
EVERY  CONSIPERAHON  T 
FOR  THE  NEW  PLANT.  / 


VOU  S 
)  WONT  FIND  , 
^  A  BETTER  ^ 
PLACE  TO  LIVE 
,  OR  WORK/ 


WELL,  A6  I  FEARED,  ITS  JUST  A  ROUTE  ^ 
BRUSH-OFF.  CHIEF  TROUBLE  IS  WE  JUST 
PONT  HAVE  THE  MONEV  TO  ADVERTISE  . 
THE  CITY  IN  THE  /7 - - ^ 


NATIONAL 

MAGAZINES. 


^  IT  WOULD  TAKE  MORE 

^  than  our  total  chamber 

BUDGET.  SAY/  WHY  DON’T 
YOU  SEE  JOE  HARRIS  OVER 
.AT  THE  TELEGRAPH?  AS  A 
^  NEWSPAPERMAN  HE  < 
^  i  »  SHOULD  HAVE  ] 

^ - n^'i^OME  GOOD  i 

ADVICE.  A 


WHAT  I  SUGGEST  IS  THAT  WE  USE 
THE  WALL  STREET  JOURNAL.  COVERS 
JUST  ABOUT  EVERYBODY  WE  WANT  TO  Y 
INFLUENCE -MANAGEMENT,  BANKS,  £ 
ADVERTISING  AGENCIES...  IN  FACT,^^ 
THE  JOURNAL  CARRIES  MORE 
fNDUSTRlAL  SITE  ADVERTISING 


THAN  ANVBODY  ELSE/ 


■Ur 


/  I’LL  HAVE  OUR  \ 

>  PROMOTION  \ 
DIRECTOR  HERE 
GO  TO  WORK  ON  IT 
/MMEDIATELY./  >> 


good/  and  bv  the 

WAY,JO^  (T  OCCURRED 

TO  ME  THE  WALL 
STREET  JOURNAL  IS 

WHERE  WE  SHOULD 
SPEND  SOME  OF  / 
OUR  PROMOTION  1 
BUDGET, 


WITH  THE  JOURNALS  COVERAGE  WE  CAN 
DO  A  GREAT  JOB  OF  BACKING  UP  OUR  ^ 
NATIONAL  ADVERTISING  DEPARTMENT...  \ 

Then,  we  can  even  merchandise  ) 

THE  ADS  TO  OUR  LOCAL  MERCHANTS  / 
TO  SHOW  HOW  THE  TELEGRAPH 
HELPS  BUILD  THE 

V  COMMUNITY/  y  K  y, 


YOU  HAVE  A  ^ 
FINE  IDEA.  LETlS 
DO  SOMETHING  ABOUT 

;  IT  IMMEDIATELY/ 


ABSOLUTELY/  REMEMBER, 

THE  WALL  STREET  JOURNAlX;^7  ,p  U 

WORK  UP 

^LL  BY  RECOAMAENDATlON, 

T~r'T7i  (  •‘‘•L  PRESENT  IT  TD  THE 

^1  i  CHAMBER  COMMITTEE. 
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THERE’S  A  ^6 
DIFFERENCE  IN 


.  .  .  and  there's  a  BIG  difference,  also,  in 
'  the  size  of  2-page  reproductions.  Micro 
Photo’s  new  2-page  method  now  gives  you 
images  so  large  they  are  rapidly  replacing 
the  old  style,  space-consuming  one-page 
pictures  ...  at  a  saving  of  30%  or  more  on 
previous  costs.  We’ll  gladly  send  sample 
films  .  .  .  that  will  prove  to  you  the  advan¬ 
tages  of  this  new,  exclusive  2-page  method. 


Hundreds  of  the  country's  leading  newspapers 
like  the  Philadelphia  Evening  Bulletin,  Milwaukee 
Journal,  New  Orleans  Times-Picayune,  Pittsburgh 
Press,  Fort  Worth  Star-Telegram,  and  Charleston 
News  St  Courier  use  our  BIG  IMAGE  2-page 
microfilm  service. 


MICRO  PHOTO  INC. 

4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 


Ray  Erwin's 

C^iippin^A  C^oiumn 

Tapped  Telephone  Tape 


w  hat’s  your  favorite  newspaper  slogan?  Columnist  E.  V. 
Burling,  New  York  Journal- American,  points  to  the  Carnegie 
(Pa.)  Signal- 1  tern's  motto:  “All  the  news  most  of  the  time — most 
of  the  news  all  the  time.”  .  .  .  W.  J.  Pennington,  CPA,  comp¬ 
troller,  Seattle  Times,  is  author  of  a  cogent  article,  “Cost  Analy¬ 
sis  Procedures  for  Newspaper  Publishers”  in  the  March  issue  of 
the  Journal  of  Accountancy  .  .  .  Ex-boxer  Harry  M.  Blitman,  in 
an  article  entitled  “I  know  What  it  Means  to  he  Punch-Drunk” 
in  the  March  5  Saturday  Evening  Post,  credits  rewritemen  of  the 
old  Philadelphia  Record  with  helping  rehabilitate  and  train  him 
as  a  legman  and  writing  reporter  .  .  .  Publisher  Harry  Haines, 
Paterson  (N.J.)  Evening  News,  gave  a  nearly  blind  newsdealer, 
John  Braddock,  a  check  for  a  pair  of  newly  developed  micro¬ 
scopic  bifocals  that  will  enable  him  to  see  and  read  the  news¬ 
papers  he  sells  .  .  .  William  Kitay,  science  editor,  the  Arthritis 
and  Rheumatism  Foundation,  New  York,  writes:  “When  I  began 
news  work  15  years  ago  on  the  Springfield  (Ohio)  Sun,  the 
first  feature  story  I  ever  wrote  concerned  the  annual  invasion 
of  downtown  by  starlings.  I  extolled  the  delicacy  of  roast  star¬ 
ling  and  even  added  a  note  from  the  local  health  department  that 
the  birds  were  fit  to  eat.  Dick  Preston,  the  Sun’s  one-man  copy- 
desk,  now  a  Cleveland  newsman,  wrote  a  head  I  have  never 
forgotten.”  The  head: 

Pass  The  Starling 
To  Me,  Darling! 

— Ten  Canadian  newspapermen  honored  in  stone  in  the  Honse 
of  Commons  at  Ottawa  are:  Senator  Charles  Bishop,  who  served 
the  Ottawa  (Ont.)  Citizen  a  half  century;  Grattan  O’Leary  and 
P.  D.  Ross,  Ottawa  Journal;  R.  S.  White,  old  Montreal  (Qae.) 
Gazette  reporter;  Hon.  Frank  Oliver,  founder  of  the  recently 
suspended  Edmondton  (Alta.)  Bulletin;  Hon.  Israel  Tarte,  foi^ 
merly  proprietor  of  La  Patrie.  Quebec;  Henry  Bourassa,  Le  Devoir, 
Quebec;  Joseph  Howe,  anti-Confederationist  and  fighter  for  free 
speech;  Ross  Robertson,  Toronto  (Ont.)  Telegram;  John  W. 
Dafoe,  Winnipeg  (Man.)  Free  Press. 

—  Brisbane  (Down  Under)  Courier-Mail  staffers  are  chuckling  dis¬ 
respectfully  over  a  memo  from  Editor-in-Chief  T.  C.  Bray  for  youthful  re¬ 
porters  to  cease  referring  to  50-year-old  people  as  “elderly.”  (A  few  days 
later  the  editor  marked  his  50th  birthday  .  .  .  Bill  Fox.  Indianaiiolis  News 
sports  editor,  was  interviewing  an  animal  trainer,  who  remarked:  “You 
just  can’t  keep  foxes  around  the  house — they  smell  so  badly.”  End  of 
Fox  interview  .  .  .  Editor  Staley  A.  Cook,  Burlington  (N.  C.)  Times-News, 
fulfilled  an  unusual  assignment:  He  bugled  taps  at  the  funeral  of  Brig.- 
Gen.  Dun  E.  Scott,  with  whom  he  served  on  the  Mexican  border  in  1916, 
a  last  request  of  the  general  .  .  George  MacArthur,  AP,  Houston,  is  a 
prophetic  MacArthur,  it  seems.  Max  Desfor,  head  of  AP  Wide  World 
Photos,  told  the  Press  Club  of  Houston  the  other  day  that  when  George 
arrived  in  the  Far  East  to  help  cover  the  Korean  war  he  was  reminded 
that  there  already  was  one  MacArthur  in  that  area.  “Yes.  and  I  doubt  that 
this  place  is  big  enough  for  two  MacArthurs,”  he  replied.  The  next  week, 
Gen.  Douglas  Mac.Arthur  was  fired  from  his  Far  East  command. 

Someone  To  See  You 

“I  have  what  they  call  a  front  page  shot,” 

Growled  the  Lions’  new  president. 

“I’m  sure  you’d  allot  a  top  news  spot 
“To  show  our  new  president.” 

“Next  month  we  ladies  will  give  a  ballet,” 

Said  the  danseuse  with  four  chins  aquiver, 

“And  really  fine  play  on  page  one  each  day 
“Would  plenty  of  patrons  deliver.” 

“The  Bee  Patrol  held  a  membership  drive,” 

The  scoutmaster  buzzed  happily, 

“I  know  you’ll  contrive  tp  list  our  whole  hive, 

“Recorded  for  posterity.” 

The  editor  smiled  and  all  he  did  thank 
For  presenting  their  several  views. 

But  wished  he’d  been  frank,  called  each  one  a  crank. 

And  devoted  the  paper  to  news. 

--Contributed 
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"YOUft  MICHIGAN  MARKET  OUTSIDE  DETROIT" 

GRAND  RAPIDS  PRESS  •  FLINT  JOURNAL  •  KALAMAZOO  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 


Booth  Newspapers  are  the  most 
powerful  sales  builders  in  their  markets. 
^  home-delivered  coverage  of  a  two 
population  market.  Circulation 
figures  breaking  all  records! 


facts  on  your  products? 

man  today! 


NEWSPMRS! 

Give  the  n&ws^of  your  products  the 
impact  of  a  BootlT^Newspaper  schedule! 

Your  dealers  will  welcdm^  it.  Your  sales¬ 
men  will  respond  to  it.  Bfxith  Dealer 
Merchandising  Service  will  help'y<ii^et 
the  most  out  of  your  investment. 


A.  H.  Ku(h 
110  E.  42nd  Street 


Sheldon  B.  Newman 
435  N.  Michigan  Ave. 


Brice  McQuillin 
785  Market  Street 


Wm.  Shurtlilf 
601  Ford  Building 


New  York  17,  N.  Y.  (hicogo  11,  Illinois 


Son  Francisco  3,  Calif.  Detroit  26,  Michigan 


Oxford  7-1280  Superior  7-4680  Sutter  1-3401  Woodward  1-0972 

0  BOOTH^^^Newspapers 
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^  Ncto  Ijork  Slimes 

INDEX 

i^ini  ypor  of  vontinuoun  puhliratiun 


FEBRUARY  1-15, 1955 


Pays  for  itself  in  the  time  it  saves 


Are  your  writers  using  up  too  much  time  in 
digging  up  background  information  for  news 
stories,  articles  and  editorials? 

That’s  a  problem  The  New  York  Times  Index 
can  help  you  solve. 

Each  twice-a-month  issue  is  packed  with  over 
20,000  news  references-classified  alphabetically 
according  to  subjects,  persons  and  organiza¬ 
tions.  There  are  thousands  of  news  summaries 
that  give  you  a  day  by  day  history  of  events  in  all 
fields  of  activity— with  enough  details  in  many 
cases  to  eliminate  the  need  for  further  research. 
Of  course,  each  item  shows  when— and  on  what 
page— the  original  story  appeared  in  The  New 


York  Times.  The  dates  enable  you  to  use  the 
Index  in  locating  items  in  your  own  newspaper, 
or  other  publications  that  you  keep  on  file. 

There  are  mighty  few  investments  that  pay  off 
like  a  file  of  The  New  York  Times  Index.  A  full 
year’s  service— 24  issues— costs  only  $35.  For 
$15  more  ($50  in  all)  you  can  have  your  sub¬ 
scription  include  the  1954  Cumulative  Annual 
Volume.  It  will  be  out  in  a  few  weeks. 

In  saving  so  much  time  for  your  staff,  the  serv¬ 
ice  will  pay  for  itself  quickly.  Why  not  send  your 
order  in  today? 

THE  NEW  YORK  TIMES  INDEX 

229  West  iSrd  Street,  Neiv  York  S6.  New  York 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


Schroth  Says  He’ll  Never 
Publish  Eagle  Again 

Strike  Has  ‘Destroyed’  Paper — 

‘Guild  Problem  Is  Malignant’ 


Schroth  Sr. 


The  Brooklyn  Eagle  (1841-1955). 

Its  epitaph  was  written  March  16  by  Frank  D.  Schroth,  pub¬ 
lisher  since  August,  1938,  in  a  statement  supplementing  a  letter 
to  the  Newspaper  Guild  of  New  York. 

“For  47  days,”  Mr.  Schroth  wrote,  “the  Eagle  has  been  shut 
down.  On  January  28  the  paper  had  130,000  circulation  on 
weekdays,  165,000  on  Sundays,  and  many  loyal  advertisers.  It 
also  had  630  employes.  Now  it  has  nothing.  No  circulation. 


No  advertising.  No  employes. 

Mr.  Schroth  explained  that 
the  paper’s  management  had 
“chosen  to  quit”  in  the  face  of 
accepting  terms  that  would 
have  doubled  the  great  financial 
loss  of  1954. 

“The  Newspaper  Guild  prob¬ 
lem  is  malignant,”  he  added, 
blaming  the  Eagle’s  plight  on 
the  union’s  insistence  upon  en¬ 
forcing  the  “Manhattan  Pat¬ 
tern”  of  wages  equal  to  those 
paid  by  the  “seven  giants  of 
Manhattan.” 

The  last  of  eight  newspapers 
that  had  flourished  at  times  in 
the  last  114  years,  the  demise 
of  the  Eagle,  left  Brooklyn 
once  a  city  in  its  own  right  and 
now  a  borough  of  New  York 
City  with  3,000,000  population, 
without  its  own  press  voice. 

Insisting  on  Severance 

However,  in  the  47  days  that 
the  Eagle  had  been  unable  to 
publish  because  craft  unions 
honored  guild  picket  lines  the 
Manhattan  dailies  picked  up 
very  small  circulation  in  Brook¬ 
lyn.  One  circulator,  whose  pa¬ 
per  has  added  about  4,000  sales 
daily,  explained  that  much  of 
the  Eagle’s  home-delivered  cir¬ 
culation  was  duplicate  buying 
by  “hometown  folk.” 

Brooklyn  merchants  have  been 
turning  to  the  Manhattan 
dailies  for  their  advertising 
messages  and  some  of  the  eve¬ 
ning  papers  have  been  building 
up  Brooklyn  sections,  so  there 
was  not  a  complete  void  in  local 
news  coverage  in  that  borough. 

Thomas  J.  Murphy,  executive 


vicepresident  of  the  Guild,  ad¬ 
vised  Mr.  Schroth  that  a  de¬ 
termined  effort  would  be  made 
to  hold  management  to  contrac¬ 
tual  obligations  on  severance 
pay  and  vacation  rights.  For 
guild  members  alone  this  could 
entail  an  amount  in  excess  of 
?750,000. 

Two  years  ago,  when  the 
Herald  Tribune  was  negotiating 
for  purchase  of  the  Eagle,  at 
a  reported  price  of  $3,000,000, 
the  cost  of  severance  and  other 
obligations  was  an  important 
factor.  Failure  of  the  negotia¬ 
tions  was  blamed  upon  the 
unions’  resistance. 

“Be  also  advised,”  Mr.  Mur¬ 
phy  told  the  publisher,  “that 
the  Guild  does  not  agree  that 
management  has  negotiated  in 
complete  good  faith.” 

He  added  that  the  Guild  was 
still  agreeable  to  resuming 
mediation  sessions  and  was  pre¬ 
pared  to  negotiate  on  the  issues. 

Manhattan  Pattern 

The  crisis  came  about  because 
of  management’s  refusal  to 
grant  a  $5.80  package  increase, 
the  same  as  negotiated  with 
craft  unions,  to  guild  employes 
in  editorial,  business  and  cir¬ 
culation  offices.  The  Guild 
asked  $3.40  this  year  and  $2.40 
additional  next  year. 

Mr.  Schroth  pleaded  inability 
to  pay  and  pointed  out  that  the 
guild  enjoyed  many  more  bene¬ 
fits  than  the  craftsmen  and  also 
there  was  more  management 
control  of  operations  and  em¬ 
ployment  in  the  mechanical  de¬ 


partments.  These  things,  he 
contended,  justified  the  posi¬ 
tion  of  refusing  to  carry  out  the 
“Manhattan  Pattern”  across  the 
board.  He  offered  $1.40  thi.s 
year  and  $1  next  year. 

The  top  minimum  for  report¬ 
ers  on  the  Eagle  was  $131.50  a 
week,  which  was  won  in  bar¬ 
gaining  two  years  ago  after  a 
strike  had  been  authorized.  The 
present  top  scale  in  Manhattan 
is  $138.50. 

Some  Are  Hopeful 

The  fact  that  Mr.  Schroth’s 
statements  failed  to  mention 
anything  about  plans  to  li¬ 
quidate  the  Eagle  left  some 
ground  for  belief  that  the 
abandonment  of  the  famous  pa¬ 
per  may  not  be  as  final  as  he 
made  it  sound. 

“The  consequences  of  the 
strike  have  destroyed  the  Brook¬ 
lyn  Eagle  and  we  do  not  intend 
ever  to  resume  publication  of 
the  newspaper,”  the  publisher 
advised  the  Guild. 

The  New  York  Times  com¬ 
mented:  “We  hope  this  bad 
news  can  be  changed  by  events 
still  to  come.” 

State  mediation  officials  were 
busy  again  trying  to  arrange 
new  meetings  and  Brooklyn 
citizens’  groups  were  at  work 
trying  to  figure  ways  of  re¬ 
establishing  the  Eagle. 

Ironically,  as  the  result  of  its 
own  crusade  for  civic  better¬ 
ment,  the  Eagle  must  move  out 
of  its  publishing  plant  near  the 
Brooklyn  Bridge  Plaza.  A  new 
building,  leased  for  25  years,  is 
nearing  completion  but  the 
Eagle  has  been  unable  to  move 
any  of  its  equipment  because 
truckmen  would  not  cross  the 
guild  picket  lines.  Picketing  will 
continue,  the  Guild  announced. 

The  Eagle  was  faced  with 
paying  a  much  higher  rental  in 
the  new  plant  that  it  had  been 
paying  to  the  City  for  several 


Sehrofh  Jr.  Tom  Schroth 


years  since  the  present  building, 
erected  in  1930,  was  condemned. 
The  original  Eagle  Building 
was  dismantled  recently. 

Mr.  Schroth’s  letter  to  the 
Guild  asserted  that  the  strike 
changed  the  “status  quo”  con¬ 
ditions  of  the  contract  of  Nov. 
30,  1952,  which  declared  to  be 
“at  a  complete  end.”  Further 
negotiations  will  be  futile,  he 
stated,  and  so  management 
elected  to  terminate  them. 

“So  the  Pulitzer  Prize-win¬ 
ning  paper  of  Whitman,  Van 
Anden  and  McKelway,”  the 
publisher  said,  “has  been  si¬ 
lenced  forever,  and  Brooklyn, 
the  largest  community  in 
America  without  a  voice,  will 
be  doomed  to  be  cast  in  Man¬ 
hattan’s  shadow.” 

On  Oct.  26,  1841,  the  23-year- 
old  Isaac  Van  Anden  printed 
the  first  copy  of  the  Brooklyn 
Eagle  and  Kings  County  Demo¬ 
crat  in  a  third-floor  job  printing 
shop  on  Fulton  Street.  In  later 
years  Walt  Whitman  was  an 
editor  for  a  short  period;  the 
paper  enjoyed  its  zenith  of 
community  service  under  St. 
Clair  McKelway. 

One  of  its  great  campaigns, 
incidentally,  was  for  the  devel¬ 
opment  of  Long  Island.  Today 
thousands  of  Brooklynites  live 
on  the  Island  and  account  in 
large  measure  for  the  fabulous 
success  of  Newsday. 

Through  the  years  until  1937 
the  Eagle  had  competition  in  its 
field.  The  Times-Union  was  the 
last  to  be  absorbed  while  the 
Eagle  was  under  the  ownership 
of  Preston  Goodfellow  and  Ray¬ 
mond  Gunnison.  They  had  ac¬ 
quired  the  76%  interest  from 
^ank  E.  Gannett,  the  Roches¬ 
ter  publisher,  who  had  report¬ 
edly  paid  $6,000,000  for  the 
Eagle  in  1929. 

Mr.  Gannett’s  purchase  had 
figured  in  a  hue  and  cry  over 
{Continued  on  page  75) 
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Wiggins  Makes  Plea 
To  Eliminate  Secrecy 

Washington 

A  network  of  barriers  to  the  free  flow  of  news  deprives  the 
public  of  information  about  government  operations  which 
involve  three-quarters  of  their  tax  money  and  in  which  three- 
fourths  of  all  persons  engaged  by  government  are  employed, 
the  Senate  Government  Operations  Committee  learned  with 
obvious  surprise  this  week. 

J.  Russell  Wiggins,  chairman  news  suppression  by  official 
of  the  Freedom  of  Information  federal  sources. 

Cominittee  of  the  American  earlier  attempt,  directed 

Society  of  Newspaper  Editor,  at  ending  the  practice  of  hold- 
Md  managing  editor  of  the  jjjg  executive  sessions  at  which 
Washington  Post  and  Times-  genate  Committees  discussed 
HeraW,  testifying  March  18  at  non-sensitive  security  matters, 
the  invitation  of  Senator  Hub-  failed.  Sen.  Humphrey  sub- 
ert  Humphrey,  said:  fitted  that  proposal  to  the 

“The  government  structure  Rules  Committee,  of  which 
for  restricting  the  flow  of  mili-  Senator  Theodore  F.  Green  of 
tary  information,  at  present,  Rhode  Island,  is  chairman.  Sen. 
consists  of:  Green  said  he  didn’t  believe 

“(1)  General  power  of  the  secret  sessions  are  so  numerous 
executive  departments  to  with-  as  to  be  a  problem  and  de¬ 
hold  at  the  source  information  dined  to  act  in  the  absence  of 
about  any  restricted  data;  a  resolution.  The  chairman’s 
“(2)  The  express  authoriza-  personal  opposition  was  ra¬ 
tion  of  secrecy  for  specified  garded  barrier  enough  to  de¬ 
categories  of  information  un-  feat  such  a  resolution  and  none 
der  the  classification  act;  was  drafted. 

“(3)  The  frequent  secret  con-  The  Minnesota  Senator  next 
duct  of  congressional  commit-  moved,  successfully  this  time, 
tees  dealing  with  military  au-  to  have  a  subcommittee  place 
thorizations  and  appropria-  the  issue  on  its  agenda.  The 

current  series  of  hearings  is 
“(4)  The  Commerce  Depart-  being  held  to  decide  whether 
ment  control  of  the  export  of  grounds  exist  for  creation  of 
technical  data;  a  bipartisan  Commission  on 

“(5)  The  office  of  strategic  Government  Security.  Senators 
information;  Humphrey  and  John  Stennis 

“(6)  The  Atomic  Energy  Act;  are  sponsors  of  the  resolution 
“(7)  The  Espionage  Act.  to  create  such  an  agency  (S.J. 
Mr.  Wiggins’  appearance  be-  Res.  21). 
fore  the  committee  was  largely  ^h^  Minnesota  senator  said: 
the  result  of  determination  on  u^e  have  heard  many  com- 
the  part  of  Senator  Humphrey  plaints  about  possible  abuse  of 
to  open  wide  the  subject  of  President  Eisenhower’s  Execu- 

tive  Order  giving  the  heads  of 
E  &  P  INDEX  certain  federal  agencies  the 

Advertising  News  15-28  right  to  withhold  news  under 

Books  in  Review  32  the  guise  of  national  security. 

Circulation  ^  ^  If  the  order  is  being  abused. 

Classified  Clinic  30  public  has  the  right  to 

Editorial  ■  -  ^  ^  know  about  it.” 

Journalism  Education  40  r.  ^  tt  ,  . 

LeHgpg  2  Senator  Humphrey  called  at- 

Obituary  46  tention  to  the  fact  that  the 

Personals  45  Associated  Press  Managfing 

Photography . 50  Editors  Association  is  making 

Plant  Equipment  48  an  independent  study  of  the 

Promotion  .  36  subject  as  a  result  of  com- 

D  plaints  from  Washington  cor- 

My  »  Column  4  respondents  that  a  news  bar- 

Short  Takes  .  2  aeveioping. 

Syndicates  72  this  bd  of  secrecy  goes 

Any  article  appearing  in  this  beyond  what  might  properly  be 

publication  may  be  reproduced  the  interests  of  na- 

provided  acknowledgment  is  security,  the  right  of  the 

made  of  the  Editor  &  Pub-  to  know  what  is  going 

USHER  copyright  and  date  of  their  government  is  jeo- 

iggng^  pardized,”  Senator  Humphrey 

' _  cautioned. 


Mr.  Wiggdns  traced  the  his¬ 
tory  of  federal  censorship 
through  the  days  of  the  volun¬ 
tary  program  administered  by 
Byron  Price  in  World  War  II, 
to  the  short-lived  1947  attempt 
to  prevent  newspapers  from 
publishing  material  that  might 
“embarrass”  public  officers,  the 
James  Forrestal  program  in 
1948  which  contemplated  a 
Security  Advisory  Council  with 
a  board  of  six  advisers  selected 
from  news  media,  the  Com¬ 
merce  Department’s  exports 
data  control  plan  of  1951,  the 
Truman  Executive  Order  10- 
290  with  its  far-reaching  powers 
to  classify  virtually  anything 
“secret”  and  “top-secret,”  by 
application  of  a  rubber  stamp, 
and  finally  to  the  Eisenhower 
revisions  of  that  order  on  Nov. 
6,  1953. 

The  Eisenhower  order  de¬ 
prived  28  federal  agencies  of 
classifying  authority,  limited 
its  use  by  17  other  agencies, 
more  clearly  defined  the  se¬ 
curity  classifications,  eliminated 
the  twilight  area  of  “restrict¬ 
ed,”  and  made  more  definite 
provisions  for  review  and  ap¬ 
peal. 


Newsprint 
Usage  Gains 
Nearly  6% 

Advertising  linage  gains  and 
circulation  increases  resulting 
from  popular  interest  in  various 
forms  of  contests  are  reflected 
in  February  newsprint  corn- 
sumption  statistics. 

Newspapers  reporting  to 
ANPA  used  365,221  tons  of 
newsprint  in  February  as  com¬ 
pared  with  345,642  tons  in  Feb¬ 
ruary,  1954,  and  346,035  tons 
in  February,  1953.  This  was  a 
5.7%  increase  over  February 

1954  and  a  5.5%  increase  over 
February  1953. 

Stocks  of  newsprint  on  hand 
and  in  transit  at  the  end  of 
February  1955  were  38  days’ 
supply,  a  decrease  of  six  days’ 
supply  compared  with  the  end 
of  January.  There  were  47 
days’  supply  at  the  end  of  Feb¬ 
ruary  1954. 

For  the  first  two  months  of 

1955  the  reporting  newspapers 
used  748,741  tons  of  newsprint 
as  compared  with  708,699  tons 
of  newsprint  in  1954. 


Yalta  Report  Released  Hurriedly 
After  N.  Y.  Times  Already  Had  It 


Washington 

The  Yalta  Report  was  given 
to  newspapers  Wednesday  to 
avoid  a  leak  to  the  press — a 
happening  which  Capitol  Hill 
leaders  had  warned  would  hap¬ 
pen. 

For  several  excited  hours 
Wednesday  afternoon,  newsmen 
milled  around  the  State  De¬ 
partment  building  in  anticipa¬ 
tion.  They  knew  that  Secretary 
John  Foster  Dulles  had  been 
closeted  at  a  meeting  with  Sen¬ 
ators  Knowland  and  Bridges 
and  that  the  senators  had  de¬ 
livered  what  amounted  to  an 
ultimatum:  either  release  the 
Yalta  Report  to  the  press  gen¬ 
erally,  or  be  prepared  to  find 
it  in  at  least  one  newspaper 
Thursday  morning. 

The  New  York  Times  was 
known  to  have  a  copy.  Secre¬ 
tary  Dulles  went  into  confer¬ 
ence  with  Assistant  Secretary 
Carl  W.  McCardle,  the  former 
Washington  correspondent  of 
the  Philadelphia  Bulletin. 
Word  soon  reached  the  press 
room  that  Mr.  McCardle  was 
attempting  to  corral  a  sufficient 
number  of  copies  of  the  834- 
page,  two-volume  report  for 
general  release. 

It  was  after  4  p.m.  when  it 


became  official  that  a  9  p.m. 
release  had  been  fixed.  (The 
text  of  the  report  was  printed 
in  32  pages  of  the  New  York 
Times  on  Thursday.) 

Yalta  had  been  in  news  con¬ 
versations  as  a  top-rated  sub¬ 
ject  for  more  than  a  week. 
Secretary  Dulles  had  offered 
copies  to  several  congressional 
committee  chairmen  “for  their 
own  information.”  None  accept¬ 
ed  on  that  basis;  all  refused  to 
take  the  risk  of  blame  should 
a  leak  to  the  press  result. 

The  New  York  Times  re¬ 
ceived  copy  in  its  plant  on 
'Tuesday  night  and  began  com¬ 
position  for  planned  publication 
of  the  full  text  on  Thursday. 
The  report  consumed  32  pages. 

By  photographing  and  en¬ 
graving  the  pages  of  the  origi¬ 
nal  report,  copies  of  which 
w’ere  flown  from  Washington 
Wednesday  evening,  the  Chica¬ 
go  Tribune  published  a  32-page 
Yalta  section  in  most  of  its 
Final  Eldition  on  'Thursday.  It 
augmented  a  96-page  paper. 

A  preface  in  the  Tribune  ex¬ 
plained  that  this  production 
feat  followed  success  in  its  ef¬ 
forts  to  nullify  a  State  Depart¬ 
ment  plan  to  leak  the  report 
“to  one'  Eastern  paper.” 


EDITOR  ac  PUBLISHER  for  March  19,  1955 


8 


Good  Syndicate  Features 
Help  Editors,  Nicht  Says 


A  syndicate  execntlve’s  reply  te 
Walter  Lister’s  “sick  chicks”  charce 
against  comics  will  be  found  on  Page  71. 


-«■■■■  1  1  •  TV  T  •  1  _  job  of  entertaining  our  custom- 

Help  Editors,  INicht  oays 

1  •'of  Newsweek,  there’s  an  ar- 

KFS  Sales  Chief  Gives  Checklist  .J-  r, 

For  Making  Choice  of  Material  »«le«ras  new  feature.?  word'u’a'e  'big' pirture'^the 

I  u  »  j  .k  r  *  j-  f  k  I  t  d!  depends  on  how  you  concentration  of  more  money, 

In  what  ways  do  the  feature  syndicates  help  newspapers  to  figure  cost.  If  you  buy  two  talent  into  each  pr^ 

meet  the  pressure  of  rising  costs  of  production  and  of  televi-  dozen  features  at  a  set  price  Auction.  “B”  pictures  are 


•ion  competition? 


and  then  use  only  half  of  doubtful  investments.” 


Editor  &  Publisher  singled  out  Frank  J.  Nicht,  general  them,  the  cost  is  actually  twice  q  syndicate 

sales  manager  of  King  Features  Syndicate,  to  reply  to  some  °.ou*  bu  ^  our'^fea  years  to 

queries  based  on  the  general  question  above.  The  interview  ally  /basis^of  features  to  hold 

follows:  anneal  and  balance  and  use  all  *’®®dership? 

Q.  Newspaper  costs  have  | 
climbed  about  145%  since  the 
war.  How  do  feature  costs 
compare  now  with  other  news¬ 
paper  costs? 

A.  In  1945  newsprint  cost 
$62  a  ton.  In  10  years  it 
Jumped  to  $127  a  ton.  Me¬ 
chanical  wages  are  up  108%  in 
the  same  period  and  editorial 
■alaries  have  roughly  doubled. 

However,  feature  costs  have 
not  been  a  part  of  this  spiral. 

In  fact,  they  haven’t  risen  half 
as  much  as  other  costs.  Editors 
and  publishers  who  check  their 
books  on  this  will  find  that 
features  on  the  average  take 

Frank  J.  Nicht  price  alone,  these'  editors  us”-  before  release,  will  be  a  sue- 

*•  “ally  wind  up  with  a  paper 

features  more  ^azereOTive"^  ^  think  I  can  best  answer  full  of  second-rate  features.  In  Q.  if  an  editor  is  in  doubi 

,  **  that  in  terms  of  what  the  the  second  place,  this  kind  of  as  to  the  right  balance  ol 


iiiui V iVAucait^  vii  <x  uaoio  vi  rpnHprafc’ 

appeal  and  balance  and  use  all  .«'***• 
of  them,  then  you’ve  got  the  editors  see  hundreds 

best  for  the  price  of  what  you  features  every  week, 

paid  for  the  grade  B’s.  And  ^l^^ys  looking  for 

the  biggest  cost — the  white  shifts  in  reader  preference, 
space  you  give  to  features —  When  we  get  a  new  idea,  wo 
runs  you  the  same  for  a  failure  through  the  mill.  It 

feature  as  it  does  for  a  success  be  6  months  or  a  year  be- 

feature.  shape.  Then,  only 

when  we’re  satisfied  that  a  fea- 
Q.  Speaking  of  costs,  with  ture  has  proved  appeal  do  we 
161  syndicates  competing  for  release  it  to  newspapers.  That’s 
business,  do  editors  try  to  drive  how  we  developed  “The  Heart 
a  hard  bargain?  of  Juliet  Jones,”  “Hi  and  Lois,” 

A.  A  few  of  them  do.  It’s  “Beetle  Bailey,”  and  others 

called  “skinning  the  syndi-  that  became  top  readership 

cates,”  It’s  not  good  for  either  leaders.  Now  we’re  releasing 

®ide.  Walt  Disney’s  “True  Life  Ad- 

Q.  How  do  you  mean?  ventures.”  We  know  that  this 

A.  Well,  first,  by  considering  '^bj®b  papers  bought 

price  alone,  these  editors  us-  before  release,  will  be  a  suc^ 
ually  wind  up  with  a  paper 

full  of  second-rate  features.  In  Q.  if  an  editor  is  in  doubt 


features  more  azzressivelv  ^  ^  ®“swer  full  of  second-rate  features.  In  Q.  if  an  editor  is  in  doubt 

J  **  that  in  terms  of  what  the  the  second  place,  this  kind  of  as  to  the  right  balance  of 

^  .  movie  industry  has  done  in  face  business  leaves  the  syndicate  selection  of  his  features,  where 

A.  Good  value,  of  course,  is  gf  -j-y  competition.  In  the  be-  with  no  margin  to  search  out  can  he  get  the  best  advice? 

Sn  J  Tv"knd“its  ekerLX  u  A.  Answering  that  question 

leTsure  Lbks  of  reader^  ^  "P  challenge.  It  tures  that  in  turn  help  sell  fg,  j^ing  Features,  we  have 

this  era  readers  are  shonnine  ^  papers  for  the  publishers,  ^g  gj^  jg^ 

for  better  entertainment  and  *toped  the  menace  would  abdicates,  of  n«es-  editor — regardless  of 

trill  the  ?  t  r  to  the  «»  •'"“S'-  W'"-  “  “I'i  Jn  tr  as  mterested  in 

medium  that  provides  it.  .^ben  the  theaters  be-  JJj®  pgbUsherf  theLilv?r“l?3  help  him  get  the  most  out 

rh  TV  »  »  u  1  *  1  Kan  losing  customers  and  clos-  puoiisners  inemseives.  it  s  g^  features.  Often,  just 

Q  Do  features  help  to  keep  ^  like  the  relationship  between  g^^  g^  t^g  that  we 

readers  loyal  to  newspapers?  ^^^e  up.  First  to  go  was  the  mo^e  studios  and  the  thea-  suggest  can  make  a  big 

A.  That’s  right.  Studies  of  j-aft  of  grade  B  has-beens.  They  ^  .fP?"*!  difference  in  the  readership  of 

reading  habits  show  that  the  turned  to  bigger  budgets,  more  °^ber.  Now,  if  feature  prices  ^ig  paper, 

average  adult  goes  from  the  stars,  better  pictures.  They  ar®  forced  too  low,  then  the 

headlines  to  the  features-and  promoted  more  vigorously,  fea"  ®d^ors  about  ch,J>J?ng  "fea- 

then  to  the  rest  of  the  paper,  more  intelligently.  They  took  needed  to  create  top  fea- 

It’s  the  feature  conten^-not  a  fresh  annroach  to  the  nrob-  After  all,  no  one  paper, 

always  the  news  content— that  igm  and  introduced  wide  ®r  even  a  chain  of  papers,  could  A.  I  have  three  suggestions: 

makes  a  newspaper  distinctive,  screens  new  sound  In  other  ^be  servaces  of  the  1.  Be  more  selective.  Choose 

Everyone  knows  that  many  words,  they  met  the  threat  of  “rtists  and  writers  whose  fea-  on  individual  merit, 

readers  will  buy  a  certain  tv  better  entertainment.  Kive  newspapers  the  en-  2.  Make  sure  the  features 

newspaper — often  in  addition  Today,  the  lines  are  back  at  tertainment  value  they  need  to  ygg  g^g  considering  have 

to  their  regjular  one — just  be-  tfig  box  offices.  It’s  the  same  with  other  media.  proved  appeal.  Don’t 

cause  they  are  following  a  way  with  features  and  news-  ^by,  just  the  other  day,  waste  your  white  space 

favorite  feature.  Good  fea-  papers.  Many  have  not  kept  Fortefy,  the  show  business  pa-  experimenting  with  a  fu¬ 
tures,  quality  features,  proper-  pp  with  public  preferences.  Too  P®*"'  summed  up  the  mass  ap-  ture  failure, 

ly  balanced,  give  a  newspaper  many  grade  B  features,  small,  P®^^  newspapers  with  ^^is  3^  Don’t  buy  on  “deals”  or 
its  entertainment  value  —  a  get-by  budgets,  no  attention  to  comment  on  circulation:  “The  price  alone.  Good  fea- 

value  that  editors  are  now  up-  balance,  no  promotion.  News-  Question  is,  not  what  paper  do  tures,  like  good  quality 

grading  every  day.  papers  in  this  condition— with  you  read,  but  what  paper  do  in  anything,  always  cost 

Q.  Why  is  entertainment  no  appeal,  no  entertainment  you  play.”  There  it  is.  'TV  more,  always  give  more 

value  in  a  feature  important  value — virtually  drive  readers  has  shown  us  and  the  movies  and  always  are  cheapest 

now?  to  TV,  that  we’ve  got  to  do  a  better  in  the  long  run. 


tures? 

A.  I  have  three  suggestions: 

1.  Be  more  selective.  Choose 
on  individual  merit. 

2.  Make  sure  the  features 
you  are  considering  have 
proved  appeal.  Don’t 
waste  your  white  space 
experimenting  with  a  fu¬ 
ture  failure, 

3.  Don’t  buy  on  “deals”  or 
price  alone.  Good  fea¬ 
tures,  like  good  quality 
in  anything,  always  cost 
more,  always  give  more, 
and  always  are  cheapest 
in  the  long  run. 


EDITOR  ac  PUBLISHER  for  March  19,  1955 


Outlook  Bleak  for  Reporters 
Seeking  Employment  in  NYC 

College-Trained  Copy  Boys  Get 
First  Crack  at  Few  Openings 

By  S.  Richard  Brooks 


Reporters  young  and  old, 
nursing  the  idea  of  someday 
crashing  journalism’s  Mecca, 
New  York  City,  had  better 
shelve  the  intention — for  the 
present  at  least.  The  employ¬ 
ment  wall  around  the  Big  City 
is  strong.  It  can’t  be  scaled  nor 
broken  down,  say  the  city’s  city 
editors. 

Young,  college-trained  as¬ 
pirants  on  the  inside — the  copy 
boys  (no  longer  boys  but 
young  men)  and  the  editorial 
assistants — have  been  waiting 
for  the  Big  Break  for  years. 
They  get  first  crack  at  an  open¬ 
ing  which  is  “like  waiting  for 
someone  to  die”  one  city  editor 
said. 

Even  for  some  the  break 
never  comes.  At  the  Times  if 
a  beginner,  in  the  opinion  of 
his  superiors,  is  unable  to  make 
the  staff,  the  paper  helps  in 
finding  him  a  position  on  a 
smaller  publication.  Similar 
practices  are  in  effect  on  other 
papers. 

Collect  Dust 

The  city’s  bright  lights  and 
papers  steeped  in  tradition  are 
attracting  hundreds  of  applica¬ 
tions  each  month  and  for  the 
most  part,  they  are  still  col¬ 
lecting  dust  in  filing  cabinets. 

Some  applicants,  applying  by 
letter  and/or  telephone,  ask  to 
work  for  nothing  during  a  trial 
period  with  hopes  of  making 
the  staff.  Others  send  in  letters 
regularly.  One  girl  reporter  in 
Texas,  it  was  reported,  comes 
to  New  York  every  few  months 
looking  for  work  on  the  Time.-^. 
Her  ambition  is  yet  to  be  real¬ 
ized. 

Copy  boy  jobs  are  not  easy 
to  come  by  either.  There’s  a 
waiting  list  at  most  of  the  pa¬ 
pers  for  young  hopefuls,  fresh 
out  of  college  and  ready  to 
start  at  the  bottom  as  have 
many  of  their  future  editors. 

A  managing  editor  from  a 
small  city  in  New  York  state 
recently  made  the  Manhattan 
rounds,  wound  up  with  a  hand¬ 
ful  of  copy  boy  applications. 
He  along  with  hundreds  of 
others  find  the  lights  not  so 
bright  around  the  employment 
wall. 


Bert  MacDonald,  city  editor 
o  f  Scripps-Howard’s  World- 
Telegram  &  Sun,  says  he  has 
his  eye  peeled  all  the  time  for 
a  good  reporter  but  the  paper 
has  only  hired  six  to  eight  men 
since  1950. 

He  told  Editor  &  Pub¬ 
lisher  that  the  “good  stream 


of  reporters  that  used  to  in¬ 
vade  the  city  has  stopped”  and 
noting  those  who  still  seek  jobs 
he  asked,  “Why  in  hell  do  they 
want  to  come  here?  It’s  too 
expensive.  The  scale  here  as 
compared  to  other  cities  is  not 
high  enough  to  warrant  the 
change.  They  should  stay 
home.” 

Mr.  MacDonald  51  and  with 
the  W-T&S  for  21  years,  six 
as  city  editor,  holds  a  bachelor 
of  science  degree  from  Mas¬ 
sachusetts  Institute  of  Tech¬ 
nology  and  looks  at  a  journal¬ 
ism  degree  as  not  essential. 
“A  reporter  should  be  intelli¬ 
gent  and  have  a  good  educa¬ 
tion,”  he  says. 

He  pointed  out  that  his  pa¬ 
per  has  no  set  policy  for  hiring 
a  reporter  whether  he  comes 
from  outside  the  city  or  up 
from  the  copy  boy  ranks.  He 
said  some  of  his  newspaper’s 
copy  boys  have  gone  to  become 
reporters  but  most  of  them 
switch  to  other  departments. 

Dime  a  Dozen 

He  disclosed  that  he  has  few¬ 
er  than  60  reporters,  likes  to 
train  new  men  but  frowned  up¬ 
on  teaching  the  new  New  York¬ 
er  the  city,  and  asserted  that 
reporters  are  a  dime  a  dozen. 

“What  we  need  are  good 


copy  readers,  fast  and  accurate 
copy  readers.” 

Edward  Markel  of  the  Mirror 
said  his  paper  employs  21  copy 
boys  and  when  he  hires  a  re¬ 
porter  he  looks  “for  the  guy 
with  sawy  and  a  yen  to  write.” 

“We  have  no  planned  policy 
for  hiring  men,”  he  said,  “but 
should  an  opening  arise  for  a 
specialist,  we  may  go  outside 
New  York  to  fill  it.  ,\s  for 
looking  for  reporters  out  of 
town,  I  think  New  York  offers 
every  kind  of  character.  New 


York  men  know  New  York. 
There’s  no  need  to  seek  the  guy 
from  out  of  town.” 

J-Degree  Good 

Mr.  Markel  said  a  journal¬ 
ism  degree  is  a  good  thing  for 
a  copy  boy  to  have.  But,  ex¬ 
plained  that  the  Mirror  likes 
to  train  its  own  boys.  He  said 
there  was  no  set  length  of  time 
a  copy  boy  will  stay  in  his  job. 

Harry  Nichols  told  E&P  he 
has  nothing  against  the  out  of 
town  reporter,  but  as  far  as 
the  News  is  concerned  “it  looks 
dim.  We  like  to  bring  our  re¬ 
porters  up  through  the  ranks,” 
he  said. 

Mr.  Nichols  who  oversees  250 
reporters,  rewrite  and  deskmen, 
said  the  News  uses  more  than 
50  copy  boys  and  there’s  a 
waiting  list.  He  revealed  that 
every  police  reporter  and  most 
of  the  general  assignment  re¬ 
porters  at  one  time  were  News 
copy  boys.  J-degrees  are  not 
essential  to  Mr.  Nichols. 

“We  get  few  applications 
from  reporters  outside  New 
York,”  he  said,  “however  some 
of  the  rewritemen  here  have 
come  to  us  from  newspapers 
outside  the  city.” 

A  Cold  Town 

At  58,  Mr.  Nichols  has  been 
with  the  News  for  32  years. 


w'as  a  copy  boy  for  the  old  New 
York  American  and  offers  this 
advice  for  the  longing  reporter 
away  from  New  York: 

“Stay  home.  'This  is  a  cold 
town  for  reporters.” 

Fendall  Yerxa,  heading  a 
Herald  Tribune  staff  of  50  re¬ 
porters  and  16  copy  boys,  the 
greater  percentage  of  which 
are  college  graduates,  says,  “I 
sympathize  with  them.  There  is 
not  enough  jobs  here  for  the 
many  who  wish  to  work  in  New 
York.  This  is  realistically 
speaking.  It’s  true  even  for  the 
experienced  reporters.  The 
Trib’s  hiring  situation  is  very 
tight.”  He  gets  a  deluge  of  ap¬ 
plications  each  month. 

The  41-year-old-city  editor 
says  the  net  change  in  cityside 
reporters  is  slight  but  when  an 
opening  does  come  about  the 


Trib  goes  first  to  its  copy  boy 
ranks.  “Some  of  them  have  to 
wait  four  or  five  years,”  he 
said. 

Mr.  Yerxa  told  E&P  that 
when  the  need  calls  he  will 
hire  an  inexperienced  man; 
seeks  a  reporter  with  not  too 
much  formal  journalism  train¬ 
ing;  and  is  not  partial  to  a  J- 
degree.  “I  look  for  a  man  with 
a  good,  sound,  broad  general  ed¬ 
ucation.  We  can  teach  him  here, 
not  in  short  order,  but  we  can 
teach  him.” 

Play  It  Safe 

In  his  present  post  for  two 
years,  nine  with  the  HT  and  an 
out-of-towner  himself  when  he 
hit  New  York  after  World  War 
II,  Mr.  Yerxa  says  the  reporter 
hoping  to  get  with  a  Manhattan 
paper  should  play  it  safe. 

“Don’t  quit  your  job  and 
come  here  looking  for  one. 
You’ll  probably  have  to  keep 
hounding  and  pounding  on  the 
door  before  you’ll  get  in.” 

The  Journal- American’ 8  city 
editor,  Paul  Schoenstein,  says 
his  paper  is  always  in  the 
market  for  talent.  “Our  door  is 
never  closed  to  talent.” 

He  said  his  staff  is  pretty 
well  set  and  the  J-A  employs  a 
hiring  system  from  within.  He 
(Continued  on  page  76) 
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ANA  Bids  All  Media 
Combat  ‘Bait  Advertising 

Unscrupulous  Retailers  Flayed 
For  A  ‘Revolting  Perversion’ 

By  Robert  U.  Brown 


Hot  Springs,  Va. 
Members  of  the  Association 
of  National  Advertisers  in 


any  dishonesty  or  sharp  prac¬ 
tice  that  undermines  public 
confidence  in  advertising  also 


poll  of  500  companies:  1) 
Better  managing  of  the  adver¬ 
tising  functions;  2)  Better 
creative  and  merchandising 
techniques  and  ideas;  and  3) 
More  efficient  marketing  ap¬ 
proaches  and  concepts. 

The  overall  problem  was  out¬ 
lined  by  the  Convention  Pro¬ 
gram  Chairman,  Ralph  Wins¬ 
low’,  vicepresident  of  Koppers 
Company,  Inc.,  who  explained 
,  that  although  the  past  perform- 
“We  elect  the  presidents  of  Advertising  profes- 

the  apncies,  or  make  the  vice-  beg^  good,  the  future 

presidential  heads  of  big  de-  ^e  better.  “We  need  to 

partments  with  big  administra-  build  up  our  consumption  of 

tive  problems  unconnected,  or  ^s  and  sei-vices  so  it  will 


ceeded  to  burden  them  with  so 
many  other  duties  that  their 
creative  capacity  is  reduced  to 
a  minimum,”  Mr.  Tatham  de¬ 
clared. 


statement  of  principles  adopted  undermines  the  health  of  the  only  remotely  connected,  with  productive  capacity,' 

unanimously  here  March  17  nation’s  economy.  their  gieat  talent.  l\e  involve  be  said.  “With  the  emnha.sis  ii 


registered  deep  concern  over 
the  “revolting  perversion  of  ad¬ 
vertising”  called  “bait  adver¬ 
tising”  and  asked  media  to  help 
combat  it. 

The  members  adopted  a  state¬ 
ment  prepared  by  the  board  of 
directors  which  said: 

“ANA  today  registered  deep 
concern  over  the  outcropping  of 
a  dishonest  selling  practice 
called  ‘bait  advertising’  which 
is  being  resorted  to  by  some  un¬ 
scrupulous  retailers  in  certain 
communities. 

“ANA  is  devoted  to  safe¬ 
guarding  the  values  of  adver¬ 
tising  as  an  essential  instru¬ 
ment  in  the  marketing  process 


economy. 

“*Bait’  advertising  involves 
the  insincere  use  of  a  product 
as  a  lure  with  no  honest  inten¬ 
tion  actually  to  sell  it.  It  is 
therefore  a  revolting  perver¬ 
sion  of  advertising  and  the 
very  opposite  of  the  ethical 
principles  of  the  overwing  ma¬ 
jority  of  advertisers. 

“AN.-\  therefore  pledges  its 
support  and  calls  upon  all  mem¬ 
bers  of  the  business  community 
to  do  all  they  can  to  stamp 
out  this  dishonest  practice  im¬ 
mediately.” 


them  in  client  relations,  person¬ 
nel  procurement  and  training, 
financial  and  other  activities. 
To  whatever  extent  these  are 
honors,  the  honor  is  deserved, 
but  it  also  represents  an  un¬ 
fortunate  draining  away  of 
their  time  and  energy  into  ad¬ 
ministrative,  client  relations, 
personnel,  financial,  and  other 
activities,  making  it  relatively 
impossible  for  them  to  con¬ 
tinue  to  contribute  the  talents 
which  make  them  so  valuable.” 


he  said.  “With  the  emphasis  in 
the  future  on  consumption,  mar¬ 
keting  and  advertising  men  will 
have  a  greater  responsibility.” 

Must  Find  Way 
Edward  G.  Gerbic,  chairman 
of  the  ANA  Board  and  vice- 
president  of  Johnson  &  Johnson, 
warned  they  must  find  a  way 
to  become  better  ad  managers, 
because :  —  “At  the  rate  this 
country  is  expanding  and  chang¬ 
ing — and  with  the  increasing 


demands  that  are  placed  on 

On“top“of  alTthisTadverSg  ™^‘keting  and  advertising  as 

the  result  of  this  growth  and 
change — we  have  to  run  like 


hell  just  to  keep  from  slipping 
backw’ards.”  He  outlined  the 
activities  of  the  ANA  Advertis¬ 
ing  Management  Committee, 


Specifically  ANA  recommend-  has  become  “multi-lingual,”  Mr. 
ed  that  statutes  already  in  ex-  Tatham  said,  the  languages  of 
istence  be  vigorously  employed  print,  radio  and  TV,  etc. 
and  that  all  media  assure  them-  Seeks  Solution 

selves  that  they  are  not  being  ^yjj.  Xatham  revealed  he  is 

made  a  party  to  a  “base  selling”  ^be  solution  for  formed  a  year  ago,  which  has 

this  problem  in  his  own  organi-  employed  a  consultant  and  has 
zation.  He  has  developed  a  new  defined  the  four  main  elements 
type  of  creative  organization,  of  advertising  management  as 
For  administrative  and  craft  planning,  organizing,  executing, 
supervision,  creative  people  con-  and  evaluation  and  control, 
tinue  to  be  organized  into  three  Intending  to  classify  each  of 
creative  departments,  print  these  in  further  categories  as 
copy,  art  and  radio-TV  com-  a  check  list,  the  committee  is 


must  depend.  ANA  holds  that  operation. 

Admen  Face  Greatest  Challenge 
With  Antiquated  Equipment 

Hot  Springs,  Va.  puls  creative  plans  to  the  test 


The  need  for  creative  output 
has  increased  in  geometric 


faster,  wears  them  out  sooner. 
New  products  development  and 


progression  in  recent  years,  product  improvement  obsolete^  "lercial  department.  Though  the  establishing  a  “core  group”  of 
while  inadequate  creative  or-  creative  plans  faster  To  in  continues  as  an  member  companies  whose  ad- 

ganization  has  handicapped  ca-  ^  nrohlem  we  arp  -ul-  function,  idea  ere  a-  vertising  function  will  be  an- 

pacity,  so  that  the  advertising  ...  v,  ^  H  become  a  group  func-  alyzed  for  the  preparation  of 

business  is  facing  the  greatest  o  ay  m  a  Each  account  is  served  by  case  histories  to  benefit  the 

challenge  in  its  history  with  buying-hungry  age,  to  people  ^  team  of  creative  directors,  entire  membership, 
antiquated  equipment,  the  As-  money  in  their  pockets,  pgpy,  representing  his  special-  W.  B.  Potter,  director  of  ad- 


sociation  of  National  Adver¬ 
tisers  was  told  here  Thursday. 

Addressing  the  46th  Spring 
meeting  of  ANA,  Arthur  E. 
Tatham,  chairman  of  the  board 
of  Tatham-Laird,  Inc.,  adver- 


more  money  than  they  ever  had 
before.  Their  reduced  sales  re¬ 
sistance  absorbs  persuasion  at 
an  unprecedented  rate. 

“Important  new  media  have 
been  added.  I  have  only  to  men- 


ized  department  and  all  three 
working  to  provide  creative 
leadership.  In  addition,  there  is 
a  standing  team  called  the 
Creative  Committee  of  four 
men  one  from  each  of  the  crea- 


tising  agency,  said  “The  in-  tion  television  and  its  demand  tive  departments.  Mr.  Tatham 


creased  volume  and  pressure  of  upon  creative  talent.  But  in  ad- 
advertising  activity  are  burning  dition  we  have  newspaper  ads 


up  creative  plans  at  an  un¬ 
precedented  rate  because  mod¬ 
em  saturation  advertising 
methods  use  up  and  wear  out 
creative  plans  quickly.  Many 
advertisers  today  employ  com- 


in  color,  new  kinds  of  outdoor, 
and  many  other  new  media  de¬ 
velopments,  each  new  subdivi¬ 
sion  requiring  special  creative 
planning.  Combined  with  this 
is  a  great  increase  in  message 


binations  of  media  which  can  frequency,  illustrated  most  read- 


recently  resigned  as  president 
of  the  agency  to  be  the  fourth 
man  on  this  team.  He  has  be¬ 
come  chairman  of  the  board  to 
relieve  himself  of  managerial 
responsibilities  for  this  task. 

♦  ♦  ♦ 

Members  of  the  Association 
of  National  Advertisers  open- 


vertising  for  Eastman  Kodak 
Co.,  explained  the  efforts  in  his 
own  company  to  gain  general 
management’s  understanding 
and  support  for  advertising 
budgets.  In  his  absence,  his  pa¬ 
per  was  read  by  Duke  McElroy 
of  the  ANA  staff. 

Mr.  Potter  suggested  “we 
take  time  to  appraise  the  at¬ 
titudes  and  problems  of  our 
top  management  so  that  we 
can  relate  our  language  to 
their  thinking.  Shouldn’t  we 
realize  that  we  are  not  present¬ 
ing  an  exact  science,  but  try  to 


achieve  in  a  few  weeks  the  dis-  ily  by  the  multi-show,  recipro-  ing  their  46th  spring  meeting  make  our  recommendations  on 
tribution  and  repetition  of  mes-  cal  plug  combinations  of  tele-  here  Wednesday  applied  them-  a  down-to-earth  basis?  Thirdly, 
sage  which  took  years  to  visions.  selves  to  the  three  problems  of  shouldn’t  we  take  on  a  long- 

achieve  10  years  ago.  “In  addition  to  this  de-  greatest  importance  to  national  term  assigpiment  to  keep  our 

“Increased  competition  mand  for  creative  people,  the  advertisers  today,  which  had  top  management  people  con- 
among  powerful  advertisers  advertising  business  has  pro-  been  selected  in  a  membership  {Continued  on  page  75) 
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Rewriteman  ’s  Rewriteman 

Bob  Peck  To  Retire 
After  Half  Century 

By  Kay  Erwin 


This  is  the  sort  of  story  that 
should  be  written  by  an  ace  re¬ 
writeman  like  veteran  Robert 
B.  Peck,  shining  star  of  the 
New  York  Herald  Tribune,  in 
justice  to  the  subject  and  for 
the  edification  of  the  reader. 

But  Bob  Peck,  essentially  a 
modest  and  self-effacing  man 
in  spite  of  his  long-held  and 
widely-recognized  proficiency  as 
a  writer  and  reporter,  scarcely 
can  be  persuaded  to  talk  about 
himself  much  less  inveigled  in¬ 
to  writing  an  autobiographical 
sketch. 

43-Year  Fixture 

.4fter  a  half  century  of  dis¬ 
tinguished  news  work.  Mr.  Peck 
is  retiring  on  April  8  (Good 
Friday)  at  the  age  of  70.  He 
plans  a  good  and  full  life  in 
retirement,  but  it  will  not  be 
the  same  as  the  last  50  years  of 
busy  newspaper  accomplish¬ 
ment.  And  the  Trib’s  news 
room  will  not  be  the  same 
either,  a  void  existing  inevit¬ 
ably  by  the  absence  of  “good 
old”  Bob  Peck,  a  fixture  in 
that  vibrant  and  vibrating 
room  for  43  years. 

Bom  at  Clinton,  N.  Y.,  on 
Feb.  4,  1885,  Robert  B.  Peck 
was  graduated  from  Hamilton 
College  in  1907.  In  high  school 
and  college,  he  caught  the  con¬ 
tagion  of  writing  and  contribu¬ 
ted  copiously  to  school  publica¬ 
tions.  He  worked  free,  drawing 
his  pay  in  valuable  experience, 
for  the  Utica  (N.  Y.)  Daily 
Press  during  the  halcyon 
Summers  of  1905  and  1906. 

His  first  pay,  in  currency 
of  the  realm,  and  his  first  out- 
of-town  assignment  came  when 
he  was  sent  to  cover  a  Baptist 
Church  convention  at  the  stag¬ 
gering  sum  of  $1  a  day.  Our 
Bob  felt  pretty  big  when  he 
strutted  into  the  resort  hotel 
dining  room  and  ordered  up  a 
huge  dinner  with  all  the  trim¬ 
mings  on  the  old  expense  ac¬ 
count — for  four  bits. 

Peck  of  The  Sun 

In  1907,  young  Peck  headed 
for  the  Big  Town  and  the  big 
time.  He  landed  a  berth  on  the 
New  York  Morning  Sun.  After 
a  tryout  on  general  assign¬ 
ments,  he  was  made  police  dis¬ 
trict  legman  for  the  whole 
lower  West  Side  of  Manhattan. 
On  bitter  cold  nights,  he  walked 
the  rounds  of  police  precincts 


from  away  down  at  Canal 
Street  up  to  Times  Square 
at  42nd  Street,  skipping  only 
the  30th  Street  precinct,  the 
so-called  Tenderloin  District. 

There  was  no  “shack”  for 
police  reporters  back  in  those 
hardy  times  and  the  men  work¬ 
ing  all  night  for  morning  pa¬ 
pers,  had  a  hangout  in  a  fabled 
di-ug  store.  Doc  Warner’s,  at 
Seventh  Avenue  and  37th  Street. 
After  midnight,  sundry  and 
shady  characters  crawled  out 
of  the  woodwork  in  the  Tender¬ 
loin  and  did  just  what  came 
naturally — they  gravitated  to 
Doc  Warner’s  all-night  drug 
store. 

It  was  a  legend  that  as  far 
West  as  St.  Louis,  one  convict 
could  be  heard  making  a  date 
with  a  fellow  prisoner:  “When 
I  get  out,  I’ll  meet  you  at 
Doc  Warner’s.” 

The  night  clerk  kept  a  lethal 
sedative  handy  under  the  coun¬ 
ter — a  night  stick  with  which 
he  beat  dowm  the  more  obstrep¬ 
erous  of  the  customers-loiterers. 
Impecunious  reporters  always 
had  a  greenish  tinge  of  envy 
about  them  as  they  eyed  that 
functionaiy’s  proud  possession, 
a  $100  bill  which  he  always 
carried  in  his  waistcoat  (yep, 
they  wore  them  then)  pocket. 

Pilotless  Ferry 

One  of  the  stories  of  those 
days  that  Bob  vividly  recalls 
working  on  was  when  a  42nd 
Street  ferry  crossed  the  Hud¬ 
son  (North  River)  to  Weehaw- 
ken,  N.  J.,  without  anyone  in 
the  pilot  house.  A  collision  with 
a  hay  barge  on  the  wild  ride 
killed  one  passenger  and  in¬ 
jured  others. 

“When  I  got  over  there  I 
found  dazed  passengers  string¬ 
ing  along  the  street  still  wear¬ 
ing  life  preservers,”  recalled 
Mr.  Peck.  “They  never  did  find 
out  how  it  happened  that  the 
boat  took  off  without  her  skip¬ 
per.” 

“Boss”  Clark  of  The  Sun 
could  not  bear  the  sound  of 
typewriters  and  writers  who  in¬ 
sisted  on  using  the  “infernal” 
machines  had  to  furnish  their 
own  typewriters  and  to  operate 
them  in  a  small  room  segre¬ 
gated  from  the  city  room.  Ma¬ 
chines  were  set  up  on  boards 
mounted  on  wooden  carpenter’s 
horses.  Many  writers  during 


Peck’s  time  on  the  Sun  still 
scribbled  their  deathless  prose 
with  stubby  pencils. 

Mr.  Peck’s  last  Sun  days 
were  occupied  in  covering  crim¬ 
inal  courts.  In  March,  1912,  Bill 
Orr,  then  city  editor  of  the  New 
York  Tribune,  employed  him 
for  the  same  beat.  A  little  later, 
he  was  taken  on  the  Trib’s 
city  news  staff  and  after  a  year 
or  two  he  was  promoted  to  re¬ 
write. 

No.  1  Night  Rewrite 

For  more  than  four  decades. 
Bob  Peck  has  been  No.  1  night 
rewriteman,  occupying  the  end 
desk  on  the  rewrite  bank  within 
easy  reach  of  the  night  city 
editor,  with  the  exception  of  a 
few  months  in  1915-16  when  he 
was  head  of  the  war  copydesk. 
He  was  in  Syracuse  in  1915 
covering  a  libel  suit  brought  by 
Theodore  Roosevelt  against  a 
man  named  Barnes  when  he 
was  called  home  because  of  the 
sinking  of  the  Lusitania. 

He  worked  on  the  Wall  Street 
explosion  story,  wrote  the  lead 
on  the  Black  Tom  explosion  in 
Jersey  City  in  World  War  I, 
had  his  hand  in  the  'fitanic 
sinking,  the  murder  of  gambler 
Herman  Rosenthal  by  Police  Lt. 
Charles  Becker,  the  jnurder  of 
gambler  Arnold  Rothstein  and 
wrote  the  first  edition  story  of 
the  Lindbergh  kidnaping. 

“Covering  a  story  is  drudg¬ 
ery  but  writing  it  is  ambrosia,” 
remarked  Mr.  Peck,  a  stocky 
well-set-up  man  with  close- 
cropped  gray  hair  and  merry 
blue  eyes  twinkling  from  be¬ 
hind  rimless  glasses.  “I  love  to 
write.  I  formerly  wrote  a  great 
amount  of  copy.  Much  of  the 
copy  dealt  with  crime  and 
courts  as  many  other  stories 
finished  in  daytime  and  I  work¬ 
ed  at  night. 

“I  never  could  see  editing 
copy  but  I  loved  to  widte  it,” 
he  continued. 

A  great  change  has  come 
about  in  rewrite  on  metropoli¬ 
tan  newspapers,  Mr.  Peck  ob¬ 
served. 

District  Men  Gone 

“The  type  of  news  in  New 
York  newspapers  has  changed 
a  lot,”  he  said.  “As  a  result  of 
the  two  World  Wars,  there  is 
an  expanded  viewpoint.  The  pa¬ 
pers  used  to  be  darned  local. 
It’s  my  opinion  they  ought  to 
carry  more  local  now.  News¬ 
print  prices  went  up  and  we 
had  to  condense  more.  Doing 
away  with  district  men  had  a 
lot  to  do  with  the  amount  the 
rewrite  does.  The  district  man 
was  the  rewriteman’s  second 
leg. 

“Now,  you  seldom  speak  to  a 


Robert  B.  Peck 


man  who  was  on  the  scene  of 
a  story  and  you  lose  impetus 
and  atmosphere  that  way,”  Mr. 
Peck  continued.  “It’s  harder  to 
picture  a  story  if  you  can’t 
question  a  reporter  who  covered 
it.  Loss  of  the  district  man  ii 
a  real  loss.  It  was  a  good  train¬ 
ing  school  for  newsmen  and  it 
was  good  for  the  newspaper  to 
have  men  in  the  field  on  friend¬ 
ly  terms  with  the  police  and 
others,  but  now  it  has  become 
uneconomic  and  the  papers  can¬ 
not  afford  to  pay  district  men 
the  going  pay. 

“I  got  $15  a  week  when  I 
was  a  district  man  and  it  was 
raised  to  $20  when  I  got  mar¬ 
ried,”  he  recalled  with  a  wry 
grin. 

Pressure,  is  ‘Fun’ 

He  was  asked  about  late- 
breaking  big  stories  and  the 
pressure  they  exert  on  a  time- 
tested  rewriteman. 

“When  a  big  story  breaks 
late,  you  just  sit  down  and 
write  and  write  and  grind  it 
out  in  takes — it’s  fun  handling 
a  story  under  pressure,”  he 
answered. 

Mr.  Peck  could  not  even  es¬ 
timate  the  number  of  city  edi¬ 
tors — men  like  Joseph  G.  Herz- 
berg  and  Stanley  Walker — un¬ 
der  whom  he  has  served  at  the 
Herald  Tribune. 

Mr.  Herzberg,  now  Sunday 
editor,  who  came  on  the  paper 
in  1925  as  a  copyboy,  was  asked 
by  E  &  P  for  reminiscences 
about  Robert  B.  Peck. 

“He’s  a  quiet  and  efficient 
man  who  turns  out  excellent 
stories,”  replied  Mr.  Herzberg. 
“He’s  not  the  kind  of  colorful 
character  around  whom  heroic 
legends  are  built.  But  he  has 
been  like  a  rock  on  which 
heavy  seas  beat,  standing  stead¬ 
fast.  A  big  story  does  not  excite 
him — he  merely  works  faster. 

(Continued  on  page  79) 
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UNINHIBITED  CARTOONISTS  CATCH  SOME  OF  THE  CURRENT  CONFUSION 


SHADES  OF  1929 

Long,  Minneapolis  Tribune 


BEWILDERED  STOCKHOLDER 

Talburt,  New  York  World-Telegram  &  Sun 


Mergen,  Miami  (Fla.)  Daily  News 


Press  Asked  To  Join 
National  Movie  Poll 


Cooperation  of  thousands  of 
daily  and  weekly  newspapers 
over  the  country  and  of  10,000 
movie  theaters  in  staging  the 
first  national  audience  poll  on 
movie  preferences  is  being  en¬ 
listed  by  the  Council  of  Motion 
Picture  Organizations,  Inc., 
New  York, 

COMPO,  made  up  of  all  the 
top  national  motion  picture 
groups  and  associations,  esti¬ 
mates  that  as  many  movie-go¬ 
ers  will  be  eligible  to  vote  in 
the'  poll,  tentatively  set  for  the 
period  from  Thanksgiving  to 
Dec.  7,  as  voted  in  a  national 
Presidential  election. 

Newspapers  Invited 

Newspapers  in  many  cities 
and  towns  will  cooperate  it  is 
believed,  by  running  ballots, 
which  will  be  cast  in  sealed 
boxes  set  up  in  the  lobbies  of 
10,000  participating  theaters. 
Each  box  will  be  opened  on  the 
closing  night  in  the  presence 
of  a  local  committee  and  the  lo¬ 
cal  vote  will  be  announced  in 
the  local  newspapers  the  next 
day. 

The  local  vote  will  be  tele¬ 
graphed  to  an  accounting  firm 
in  New  York,  to  be  designated 
late'r,  and  the  final  national  tab¬ 
ulation  will  be  finished  by  it 
and  announced  at  a  big  public 
charity  (possibly  for  the  Will 
Rogrers  Hospital  at  Saranac, 
N.  Y.)  dinner.  An  artists’  con¬ 
test  is  to  be  staged  to  select 
the  awards. 

Movie-goers  will  vote  in  five 
categories:  For  the'  best  pic¬ 


ture  of  the  preceding  year,  the 
best  female  star,  the  best  male 
star,  the  most  promising  female 
actress,  the'  most  promising 
male  actor. 

Advertising  Plans 
Theater  advertising  in  news¬ 
papers  is  expected  to  feature 
promotion  of  the  poll.  The  Bu¬ 
reau  of  Advertising,  ANPA, 
has  conferred  with  COMPO 
about  this  phase'  of  the  poll. 

Indications  are  that  the  au¬ 
dience  poll  interest  will  surpass 
the  annual  Academy  Awards, 
which  reflect  only  professional 
preference.  This  will  be  the 
first  time  a  national  election 
has  been  held  by  the  industry 
to  register  the  public’s  choice. 

The  movement  started  more 
than  a  year  ago  with  local 
theaters  and  local  newspapers 
cooperating  in  Denver,  la¬ 
teen,  Ohio,  Atlanta  and  some 
other  cities  to  cooperatively 
hold  local  polls.  COMPO 
formed  a  committee,  which  met 
last  June  6  and  dre'w  up  a  na¬ 
tional  poll  plan.  The  plan  was 
submitted  to  and  endorsed  by 
70  top  motion  picture  theater 
executives  at  a  meeting  in  New 
York  last  week. 

Regional  Meetings 
Two  campaign  co-chairmen, 
representing  distributors  and 
exhibitors,  are  to  be  selected. 
They  will  hold  regional  meet¬ 
ings  for  theater  owners  in  key 
cities  to  enlist  active  participa¬ 
tion. 

COMPO  will  promote'  its 
drive  to  gain  the  interest  of 


newspapers  through  page  ad¬ 
vertisement  in  Editor  &  Pub- 
usher. 

“While  we  hope  it  will  be 
national  in  scope,  the  audience 
poll  will  be  really  a  local  pro¬ 
ject,  since  it  will  be  conducted 
by  local  theaters  for  their  local 
patrons,”  explained  Charles  E. 
McCarthy,  information  director, 
COMPO,  and  formerly  a  news¬ 
paperman  in  Providence,  R.I., 
and  on  the  Newark  (N.  J.) 
Evening  News.  “And  because 
moviegoers  are  newspaper 
readers,  the  poll,  it  seems  to 
us,  offers  an  excellent  opportu¬ 
nity  for  newspapers  to  partici¬ 
pate.  The  nature'  of  this  par¬ 
ticipation,  of  course,  is  some¬ 
thing  that  will  have  to  be 
worked  out  between  newspapers 
and  local  theaters.” 

On  the  committee  with  Mr. 
McCarthy  that  drew  up  the 
poll  plan  are  Mrs.  Alice  N. 
Gorham,  United  Detroit  Thea¬ 
ters;  Ralph  Russell,  Palace 
Theater,  Canton,  Ohio;  Senn 
Lawler,  Fox  Midwest  Theaters, 
Kansas  City;  Paul  Lyday,  Fox 
Inter-Mountain  Theaters,  Den¬ 
ver;  Emil  Bernstecker,  Wilby- 
Kincey  Theaters,  Atlanta;  Roy 
Kalver,  president.  Allied  Thea¬ 
ter  Owners  of  Indiana,  Deca¬ 
tur,  Ind. ;  Harry  Mandel,  pub¬ 
licity  and  advertising  director, 
RKO  Theaters. 

• 

Ottawa  GM  Dies 

Ottawa 

J.  P.  Kenney,  General  Man¬ 
ager  of  the  Ottawa  Citizen, 
died  suddenly  in  his  office 
March  12  following  a  heart  at¬ 
tack.  He  was  61.  Mr.  Kenney 
rose'  from  cashier  to  general 
managfer  during  his  43  years 
with  the  paper. 


Rankin 


Rankin  Promoted 
On  ‘This  Week’ 

W.  Parkman  Rankin  has 
been  promoted  to  the  adminis¬ 
trative  staff  of  This  Week 
Magazine.  His 
initial  assign¬ 
ment  is  in  the 
field  of  publish¬ 
er  relations. 
The  a  n- 
/i  no  u  n  ce¬ 
ment  was 
made  this 
week  by  Euclid 
M.  Covingrton, 
president  of  the 
Sunday  s  u  p  - 
plement.  Mr.  Rankin  has  been 
a  member  of  the  eastern  ad¬ 
vertising  sales  staff  in  New 
York  for  six  years.  Previously 
he  was  on  the  sales  staff  of 
Red  Book  Magazine. 

A  graduate  of  the  advertis¬ 
ing  sequence  at  Syracuse  Uni¬ 
versity’s  School  of  Journalism, 
Mr.  Rankin  began  his  career 
as  national  advertising  man¬ 
ager  of  the  Albany  (N.  Y.) 
Knickerbocker  News.  He  is  the 
co-author  of  a  textbook  for 
newspaper  advertising  sales¬ 
men  which  was  published  sev¬ 
eral  years  ago. 

• 

Dailies  Host  to  250 

Albuquerque  N.  M. 

Albuquerque  Publishing  Com¬ 
pany,  which  prints  the  Albw- 
querque  Journal  and  the  Albu~ 
querque  Tribune,  was  host  to 
250  business  men  at  a  banquet 
March  8.  The  speaker  was 
Arthur  H.  Motley  of  Parade 
who  was  introduced  by  Tom 
Pope  joy,  president  of  the  Uni¬ 
versity  of  New  MeVico. 
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Circulators  Oppose 
Carrier  Ad  Tie-Ups 


By  George  A.  Brandenburg 


Central  States  circulators  are 
generally  opposed  to  having 
their  carrier  organizations  tied- 
up  in  any  manner  with  adver¬ 
tising  programs,  such  as  Lever 
Brothers’  Good  Luck  margarine 
promotion,  which  has  since  been 
modified  to  a  “completely  vol¬ 
untary”  plan.  (E&P,  Dec.  4, 
’54;  page  15). 

Opposition  to  the  whole  idea 
was  contained  in  a  report  given 
by  Orien  E.  McDaniel,  Sioux 
City  (Iowa)  Journal-Tribune, 
at  the  Spring  meeting  here  this 
week  of  Central  States  Circu¬ 
lation  Managers  Association. 
Mr.  McDaniel’s  report  reflected 
the  thinking  of  33  circulation 
executives  who  responded  to  a 
questionnaire. 

6  Provided  Carrier  Names 

A  show  of  hands,  however, 
indicated  that  about  six  circu¬ 
lators  cooperated  to  the'  extent 
of  furnishing  the  Lever  repre¬ 
sentative  a  list  of  their  car¬ 
riers  and  left  participation  in 
the  wrapper  collecting  contest 
up  to  the  individual  boy. 

Even  this  was  viewed  by  one 
circulator  as  not  in  keeping 
with  the  confidential  relation¬ 
ship  between  the'  carrier-sales¬ 
man  and  the  newspaper. 

“We  feel  that  we  have  no 
right  to  make  names  of  carrier- 
salesmen  available  to  anyone 
except  the  name  of  one  carrier- 
salesman  to  any  customer  he 
serves,”  said  the  CM  who  re¬ 
plied  to  the  questionnaire. 

Mr.  McDaniel  stressed  the 
importance  of  protecting  the 
independent  contractor  status 
of  carrier  organizations.  He 
also  saw  a  danger  of  establish¬ 
ing  a  precedent  that  would  vir¬ 
tually  requiiie  newspapers  to 
make  their  carriers  available 
for  tie-ups  with  other  advertis¬ 
ing  programs,  both  at  the  local 
and  national  level. 

Should  Resist  Pressure 

Granting  that  circulation 
managers,  no  doubt,  may  be  ap¬ 
proached  by  the  advertising 
managers  of  their  respective 
papers  in  the  interest  of  in¬ 
creasing  ad  linage,  Mr.  Mc¬ 
Daniel  warned: 

“We  must  not  let  this  be  the 
deciding  factor  in  reaching  a 
decision.  In  other  words,  we 
must  stand  our  ground  from 
any  pressure  group.  We  must 
all  take  into  consideration  what 


control  this  proposed  advertis¬ 
ing  program  would  have  over 
our  entire  carrier  organization 
from  a  supervision  and  direc¬ 
tion  standpoint. 

“Another  factor  would  be 
that  your  local  advertisers 
would  want  a  similar  setup  and 
we  would  not  arrive  at  any  end 
if  we  would  allow  the  adver¬ 
tisers  to  dictate  to  us  in  pro¬ 
moting  their  business  through 
our  carrier  organization.” 

Another  slant  was  offered  by 
one  circulator  whose  paper 
turned  down  the  Lever  propo¬ 
sition.  Other  margarine  adver¬ 
tisers  have  scheduled  ads  in  the 
paper,  he  said,  when  they  learn¬ 
ed  the  newspaper  had  not  per¬ 
mitted  its  carrier  organization 
to  become  involved  in  the  Good 
Luck  promotion. 

No  Fight  With  TV 

Newspaper  circulators  have 
no  real  cause  for  fighting  tele¬ 
vision,  W.  C.  Todd,  Gary  (Ind.) 
Post-Tribune,  pointed  out  in 
summing  up  a  survey  made 
among  40  members. 

“We  find  that  TV  is  causing 
us  to  change  some  of  our  old 
habits  and  to  re-assess  old 
methods,”  he  said.  “To  this  ex¬ 
tent  it  is  a  very  healthy  ad¬ 
dition.  Our  real  fight  must  be 
the  effort  that  we  make  to  im¬ 
prove  our  own  value  to  our 
readers.  Our  struggle  must  be 
to  make  constant  improvements 
in  the  editorial  content  of  our 
product,  to  make  our  papers 
more  attractive  through  the  use 
of  color,  photographic  art  and 
improved  typography,  and  to 
get  our  papers  into  the'  home 
at  an  hour  when  they  can  be 
read  by  every  member  of  the 
family.” 

Mr.  Todd  said  there  is  little 
feeling  among  those  who  re¬ 
plied  to  his  survey  that  TV 
has  actually  cut  into  newspaper 
circulation  volume.  “Particular¬ 
ly  is  this  true  among  the  news¬ 
papers  with  a  high  percentage 
of  home  delivery,”  he  added. 
An  intensive  canvas  of  non¬ 
subscribers  in  the  Post-Trib¬ 
une’s  city  and  retail  trading 
zone  showed  that  only  two  per¬ 
sons  gave  TV  as  the  reason  for 
not  taking  the  paper,  he  said. 

Surveys  DM’s  Salaries 

Willard  P,  Horsman,  Bloom¬ 
ington  (Ill.)  Pantagraph,  pre¬ 
sented  highlights  of  a  survey 
among  66  Central  States  pa¬ 
pers  on  the  operation  of  district 


managers  in  the  city  and  re¬ 
tail  trading  zones.  A  city  zone 
DM  weekly  salary  ranged  from 
$48  to  $128,  with  the  overall 
average  of  $86,  he  reported. 
The  few  jiapers  reporting  in 
the  over  70,000  class  makes 
this  average  a  little  high,  he 
noted,  pointing  out  the  average 
for  all  classes  up  to  70,000  is 
$80  a  week. 

The  predominant  method  of 
pay  to  district  managers  in 
both  the  city  and  outside  is  a 
straight  weekly  pay,  with  an 
average  weekly  wage  of  $78  for 
DM’s  in  the  retail  and  all  other 
zones.  Nine  out  of  66  reporting 
on  outside  DM’s  reported  a  com¬ 


bination  weekly  wage  and  an 
incentive  bonus  system,  he 
said,  and  only  eight  out  of  66 
reported  a  salary  plus  incen¬ 
tive  bonus  in  the  city  zone. 

Heckman  New  President 
Ralph  E.  Heckman,  Ft. 
Wayne  (Ind.)  Newspapers, 
was  elected  Central  States 
president,  succeeding  Clarence 
G.  Cooke,  Jackson  (Mich.)  Citi¬ 
zen-Patriot,  who  becomes  chair¬ 
man  of  the  board.  Roland  H. 
Ziegler,  Saginaw  (Mich.) 
News,  was  chosen  vicepresi¬ 
dent;  and  C.  K.  Jefferson,  Des 
Moines  (la.)  Register  and 
Tribune,  was  re-elected  secre¬ 
tary-treasurer. 


Ad  Switch  to  Sunday 
Accelerates  in  Boston 


Boston  newspapers  are  ex¬ 
periencing  a  marked  switch  of 
local  advertising  copy  frem 
weekday  issues  to  Sunday. 

Answering  questions  at  a 
meeting  of  stockholders  of 
Boston  Herald-Traveler  Corpor¬ 
ation  here  this  week,  Robert  B. 
Choate,  vicepresident  and  pub¬ 
lisher,  highlighted  th^  situation 
when  he  remarked  that  the 
change  has  come  about  since 
1950  and  “the  trend  is  still 
toward  Sunday.” 

Five  years  ago,  Mr.  Choate 
said,  40%  of  the  total  local 
linage  was  run  on  Sunday  and 
60%  in  weekday  issues;  now 
it  is  exactly  the  reverse. 

Mr.  Choate  said  the  first  con¬ 
solidated  statement  for  the 
Herald-Traveler  and  Station 
WHDH  showed  that  newspaper 
earnings  were  down  while 
those  for  radio  were  up  over 
1953.  (E&P,  March  5,  page  12). 

“One  reason  for  the  newspa¬ 
pers’  earnings  being  down  al¬ 
though  the  volume  of  advertis¬ 
ing  was  up,”  he  said,  “was  that 
the  linage  had  increased  in  low- 
rate  classifications  and  de¬ 
creased  in  high-rate  classifica¬ 
tions. 

More  Expensive  Linage 

“We  were  put  to  more  ex¬ 
pense,  both  for  labor  and  pa¬ 
per,  in  maintaining  our  overall 
linage  volume.” 

In  reply  to  a  question  as  to 
the  future  of  the  business,  Mr. 
Choate  said  he  was  optimistic 
but  he  warned:  “There  is  no 
answer  to  the  yearly  demands 
of  the  newspaper  unions  for 
more  money.  We  have  only  two 
sources  of  revenue — the  price 
paid  by  subscribers  and  the 
rate  paid  by  advertisers.” 


An  increased  volume  of  busi¬ 
ness  must  be  maintained,  he 
added,  to  meet  the  constantly 
increasing  labor  costs. 

“The  radio  station,”  he  said, 
“had  the  largest  gross  revenue 
in  its  histor-y  last  year  and  is 
doing  equally  well  for  1955  to 
date.  Also  the  earnings  of  the 
newspapers  in  the  first  quarter 
ai’e  substantially  higher  than 
for  the  same  period  of  1954.” 

What  is  sorely  needed,  Mr. 
Choate  explained,  is  cooperation 
of  the  employes  “right  down 
the  line”. 

“I’m  sure  of  a  good  year,”  he 
said,  “if  we  get  any  measure 
of  increased  productivity  from 
them.” 

Speaking  of  the  Boston  situ¬ 
ation  in  particular,  the  pub¬ 
lisher  pointed  out  that  although 
the  price  of  newspaper  adver¬ 
tising  has  not  gone  up  any¬ 
where  near  the  prices  of  other 
services,  the  dailies  are'  ap¬ 
proaching  a  point  where  there 
is  greater  risk  now  than  in  the 
past  if  they  raise  either  sub¬ 
scription  or  advertising  prices. 

Doesn’t  See  7c  Daily 

“The  daily  newspaper,”  he 
cautioned,  “can  price  itself  out 
of  the  market.  I  don’t  see  7c 
dailies  or  25c  Sundays  in  Bos¬ 
ton  in  the  immediate  future.” 

The  corporation’s  report 
showed  1954  revenue'  as  fol¬ 
lows:  Circulation,  $5,335,502; 
Advertising,  $12,706,306;  Broad¬ 
casting,  $1,545,010.  Total  rev¬ 
enue  was  $19,606,818  while  op¬ 
erating  expenses  came  to  $18,- 
401,850.  Consolidated  net  prof¬ 
it,  after  taxes,  was  $532,452. 
The  dividend  was  reduced  re¬ 
cently  from  $1.20  to  $1 — “to  be 
conservative  and  put  more 
money  back  into  the  business,” 
Mr.  Choate  said. 
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Doeskin  Shedding  TV 
For  Newspapers,  Radio 


A  major  switch  in  advertising 
policy  from  heavy  backing  of 
a  15-minute  segment  of  Colum¬ 
bia  Broadcasting  System’s  Rob¬ 
ert  Q.  Lewis  TV  show  to  a 
newspaper,  point-of-purchase, 
and  radio  campaign  (via  Grey 
Advertising  Agency,  Inc.,)  was 
announced  this  week  by  Eman¬ 
uel  Katz,  president,  Doeskin 
Products,  Inc.,  household  paper 
I  products  firm. 

The  switch  from  TV  follows 
closely  on  the  heels  of  last 
week’s  announcement  by  Philip 
Morris  &  Co.,  Ltd.,  Inc.,  that 
it  was  dropping  sponsorship  of 
“I  Love  Lucy”  on  TV  in  favor 
of  Sunday  supplements  and 
major  market  newspapers  (E  & 
P,  March  12,  page  7). 

Reason  for  the  change,  Mr. 
Katz  told  Editor  &  Publisher 
this  week,  is  that  “TV  didn’t 
give  us  truly  national  cover¬ 
age.”  He  said  that  last  year 
Doeskin  spent  the  bulk  of  its 
$500,000  advertising  appropria¬ 
tion  in  TV  and  “some”  radio. 
For  the  balance  of  this  year 
and  part  of  next.  Doeskin  will 
concentrate  on  newspapers  and 


radio,  the  latter  consisting  of 
sponsorship  of  Dr.  Norman  Vin¬ 
cent  Peale’s  Monday  through 
Friday  program  on  National 
Broadcasting  Company’s  full 
radio  network  beginning  April 
4. 

Pointing  out  that  Doeskin  has 
not  used  newspaper  space  in 
recent  years,  Mr.  Katz  told 
E&P  that  in  the  immediate  fu¬ 
ture  Doeskin  will  break  the 
most  extensive  co-op  newspaper 
campaign  ever  taken  in  the 
company’s  history,  and  that  by 
the  end  of  this  year  launch  a 
major  campaign  using  dominant 
space  in  major  newspapers. 

Mr.  Katz  said  he  was  not  at 
liberty  to  discuss  the  fall  news¬ 
paper  campaign  yet.  He  did 
say,  however,  that  Doeskin’s 
fall  advertising  story  will  be 
such  that  it  “will  best  be  told 
in  print  media — newspapers.” 

The  co-op  newspaper  program 
is  part  of  an  expanded  sales,  ad¬ 
vertising  and  merchandising  ef¬ 
fort  aimed  at  doubling  Doeskin’s 
$14,000,000  1954  sales  volume 
within  five  years. 

Under  the  co-op  arrangement 


IGA  Adds  Charm 
Corner  to  Ads 

A  new  idea  of  “merging 
glamour  with  groceries”  in 
newspaper  ads  used  by 
6,000  IGA  food  stores  was 
revealed  by  Orville  Johler, 
IGA  ad  director,  in  a  talk 
before  IGA  Eastern  whole¬ 
salers  and  retailers  in  New 
York  this  week. 

He  said  that  Caroline  Le- 
onetti,  Hollywood  beauty  ex¬ 
pert  and  known  as  “Miss 
Charming,”  will  conduct  a 
“charm  comer”  in  all  IGA 
ads.  He  explained: 

“Nearly  two  years  ago 
IGA  made  food  history  by 
inaugurating  a  ‘new  look’ 
type  of  advertising  with  the 
idea  of  selling  through 
service.  Beginning  in  April, 
each  IGA  ad  will  have  one 
section  devoted  to  charm 
tips  for  women.” 


Doeskin  will  participate  in  the 
national  promotion  program  of 
the  Independent  Grocers’  Alli¬ 
ance,  a  group  of  71  food  whole¬ 
salers  and  5,682  retailers,  which 
forms  the  second  largest  gro¬ 
cery  chain  in  the  U.  S.  Ads  by 
IGA  stores  featuring  Doeskin 
products  will  appear  each  week 
in  some  2,100  newspapers  with 
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a  combined  circulation  exceed¬ 
ing  65,000,000. 

Doeskin  bathroom  tissues, 
facial  tissues  and  paper  nap¬ 
kins  will  appear  in  25  newspa¬ 
per  ads,  eight  window  displays 
and  additional  stock  card  dis¬ 
plays  in  the  March  1,  1955  to 
Feb.  29,  1956  period  covered 
under  the  arrangement. 

Mr.  Katz  described  the  pro¬ 
gram  as  “the  biggest  coopera¬ 
tive  sales  project  ever  under¬ 
taken  by  the  company”  and  esti¬ 
mated  that  its  adoption  gives 
Doeskin  a  potential  sales  in- 
cmase  of  more  than  $1,000,000 
during  the  first  12-month  per¬ 
iod. 

New  Dromedary  Cake 
Mixes  in  Newspapers 

More  than  500  dailies  plus 
Sunday  supplements  will  be 
used  by  Hill  Brothers  Co.  to 
introduce  its  new  line  of  Drom¬ 
edary  cake  mixes.  TV  partici¬ 
pations  ai>e  also  planned. 

Current  ad  plans  (via  Ted 
Bates  &  Co.)  call  for  use'  of 
double-  and  single-page  news¬ 
paper  ads  followed  by  other 
large-space  units  in  major  mar¬ 
kets. 

Once  full  distribution  is 
achieved,  a  campaign  of  color 
pages  will  be  scheduled  in 
major  Sunday  supplements. 
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^Most  Productive,  Inexpensive  Medium’ 


i  “Through  our  own  surveys  and  sales  re- 
i  suits  we  find  that  the  local  newspaper  is  our 
1  most  productive  and  inexpensive  advertising 
1  medium,”  says  Raymond  E.  Clark,  advertis- 
1  ing  manager  of  fabulous  Bresee’s  Oneonta 
1  Department  Store,  Inc.,  Oneonta,  N.  Y.,  which 
1  annually  grosses  some  $2,500,000  out  of  a 
1  town  of  about  13,000  inhabitants, 
i  “We  find,  too,”  he  adds,  “that  national  ad- 
1  vertising  becomes  local  advertising  when  used 
1  in  our  local  daily.” 

1  Ray,  who  is  a  graduate  of  Pratt  Institute 
1  in  New  York,  is  a  specialist  in  air  brush  art 
g  and  photography.  He  gained  his  early  experi- 
1  ence  in  layout,  promotion  and  art  work  in  ® 
various  New  York  retail  stores  before  moving 
upstate  11  years  ago  to  join  Bresee’s. 

Today  Ray  handles  all  phases  of  advertising 
and  publicity  in  newspapers,  radio  and  direct 
mail.  “And,”  he  beams,  “I  have  ample  oppor¬ 
tunity  to  apply  my  professional  photography 
experience.” 


Iiresee’§ 

ONEONTA  DEPARTMENT 
STORE.  INC 


Raymond  E.  Clark 
Breaee’a  Oneonta  Dept.  Store 
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You  can  better  appreciate  why  Bresee’s  is  = 
referred  to  as  a  “fabulous”  operation  when  S 
you  stop  to  realize'  that  back  in  1944  its  sales  * 
volume  ran  around  $1,000,000.  Today  its  vol-  M 
ume  is  close  to  $3,000,000  and  the  department  = 
store  is  in  competition  with  J.  C.  Penny,  and  g 
Sears,  Roebuck  Company,  all  serving  the  re-  m 
tail  needs  of  a  population  of  some'  13,000.  8 

One  reason  for  its  success  is  perhaps  found  | 
in  the  thinking  that  lies  behind  the  placement  g 
of  some  800,000  lines  of  advertising  annually,  g 
For  one  thing,  top  manageme'nt  feels  a  re-  S 
tailer  should  have  a  definite  dollar  budget  for  B 
advertising  rather  than  an  amount  based  on  g 
some  percentage  of  sales.  However,  Bre'see’s  g 
also  feels  that  the  newspaper  ad  salesman  g 
should  be  able  to  show  the  retaile'r  how  to  g 
spend  that  money  to  increase  volume,  rather  B 
than  to  just  try  to  sell  inches  of  space —  | 

R.  R.  McI.  I 

[No.  12  of  a  Series 


15 


Brand  Names  Day  Kit 
Has  Variety  of  Aids 


When  the  10th  annual  Brand 
Names  Day  dawns  next  month 
(April  13)  it  will  be  perhaps 
the  best  advance-promoted  “day” 
in  the  history  of  the  12-year  old 
Brand  Names  Foundation,  Inc., 
sponsor  of  the  event  marking 
major  contributions  to  improved 
living  standards  made  by  brand 
names  manufacturers. 

As  in  past  years,  keystone  in 
the  advance  promotion  of  Brand 
Names  Day  is  a  tie-in  kit  pre¬ 
pared  by  a  planning  committee 
which  includes  among  its  mem¬ 
bers  Charles  L,  Gould  and  John 
D.  Thees,  advertising  directors 
respectively  of  the  New  York 
Journal- American  and  the  New 
York  Herald  Tribune. 

What  makes  this  year’s  kit 
somewhat  different  from  those 
of  past  years,  however,  is  the 
variety  of  usable  newspaper 
material  it  contains:  two  all¬ 
type  ads  (see  cut)  designed  to 

To(by  Isa  Red  Letter  Day  For  You 


today  is 


BRAND  NAMES  DAY 


BrawM  well  known  products  uv  our  bmt  bet  and  your  beat  buy 
We.  your  local  itr>rea  know  that  to  in  buwrnH  we  n«M 
supply  you  with  p^odoct^  you  want,  prudjct*  you  tniat.  prodia-tfc 
you  believe  m  Branded  nwrcttandiae  m  (he  only  answer. 

You. our  cuxtonwix  know  that  a  manufacturer  who  proudly  db- 
pla««  brand  name  and  adkertmes  it.  Aa*  to  produce  a  IW 
product  and  stand  beh.nd  It.  It  makes  lense  to  buy  brands 
Only  m  Branded  rru-rchandiee  do  you  fct 

A  NAME  YOU  CAN  TRUST 
GUARANTEED  SATISFAaiON 
UNIFORM  OUAUTY  EVERY  TIME 
THE  REST  VAIUCS  MONTY  CAN  BUT 
AND  .  .  .  COmOCNCE 

io  today  H"ind  .V<jm<>  /yey  ai>d  exery  day.  our  beet  bet  syoor 
buy  — .V'lmie 


be  run  over  the  sig^nature  of 
either  a  single  merchant  or  a 
group  of  merchants;  two  sug¬ 
gested  editorials,  one  prepared 
by  the  Journal- American,  the 
other  by  the  New  York  World- 
Telegram  &  Sun.  For  the  first 
time,  too,  the  kit  includes  mats 
of  tw'o  editorial  cartoons  for 
use  with  the  editorials  on 
Brand  Names  Day,  One  cartoon 
was  furnished  by  the  World- 
Telegram,  the  other  w'as  drawn 
by  Dan  Dowling  of  the  Herald 
Tribune  (see  cut). 

The’  kit,  currently  being  dis¬ 
tributed  to  newspapers,  retail¬ 
ers,  advertising  clubs,  the  Foun¬ 
dation’s  membership  and  cham¬ 
bers  of  commerce  throughout 
the  U.  S.,  is  also  unique  this 
year  in  that  the  covers  can  bo 
unfolded  and  cut  apart  to  make 
two  44-inch  by  8  -inch  posters 


for  use  in  the  windows  of  re¬ 
tailers,  classified  ad  depart¬ 
ments  of  newspapers  and  on  the 
sides  of  newspaper  delivery 
tiaicks. 

The  kit  also  contains  radio 
spot  announcements  for  retailer 
sponsorship  plus  two  sugges¬ 
tions  for  w'indow  displays. 

According  to  Nathan  Keats, 
Foundation  vicepresident,  key 
associations  within  the  newspa¬ 
per  industry  are  aiding  in  the 
distribution  of  the'  kit.  The 
Bureau  of  Advertising,  ANPA, 
has  already  alerted  members  to 
its  availablity  and  will  mail 
some  for  the  Foundation,  as 
w'ill  the  Newspaper  Advertising 
Executives  Association,  the  Na¬ 
tional  Newspaper  Promotion 
Association  and  the  National 
Editorial  Association. 

Brand  Names  Dinner 

Highlight  of  the  Brand 
Names  Day  Dinner,  to  be  held 
April  13  in  the  Waldorf  Astoria 
in  New  York,  will  be  the  for¬ 
mal  presentation  of  Retailer-of- 
the-Year-Awards  to  119  retail¬ 
ers  representing  24  categories. 
According  to  Henry  E.  Abt, 
president  of  the  Foundation, 
more  than  1,700  industry,  ad¬ 
vertising  and  retailing  leaders 
are’  expected  to  attend  this  din¬ 
ner. 

These  awards  are  made  by 
BNF  to  retail  firms  throughout 
the  U.  S.  for  outstanding  brand 
promotion  during  1954.  The 
Foundation  did  not  pick  the 
winners.  They  were  named  by 
a  committee  composed  of  23  of 
the'  country’s  top  brand  retail¬ 
ers  who  themselves  had  won  top 
awards  the  preceding  year. 

Linage  Opportunities 

Newspaper  advertising  de¬ 
partments  have  been  quick  to 
sense  the  opportunities  for  sell¬ 
ing  special  sections  and  supple¬ 
ments  pegged  to  these  awards — 
especially  in  cases  where  the 
winner  has  been  a  retailer  in 
the  newspaper’s  own  commu¬ 
nity. 

Last  year,  for  example,  three 
Pittsburgh  dailies — the  Press, 
Post-Gazette,  and  Sun-Tele¬ 
graph — cooperated  on  Brand 
Names  Day  to  develop  a  com¬ 
bined  total  of  124,437  extra 
lines  of  general  and  retail  ad¬ 
vertising  keyed  to  Brand  Names 
Day  (E&P,  Sept.  18,  ’54,  page 
15). 

This  year  will  be  no  excep¬ 
tion. 

Zion  Cooperative  Mercantile 


Institute,  Salt  Lake  City,  Utah, 
and  Wrigley’s  Stores,  Inc.,  De¬ 
troit,  Mich.,  are  among  the  key 
award  winners  announced  last 
week  by  Mr.  Abt,  and  represent 
the  Class  I  department  store, 
and  food  store  categories. 

Winners  of  highest  awards 
in  other  categories  announced 
by  Mr.  Abt  included  Price’s 
Inc.,  Norfolk,  Va.,  in  the  ap¬ 
pliance  store  field;  Walker 
Motor  Sales,  Inc.,  Da3rton,  Ohio, 
in  the  automobile  dealer  class; 
Knecht  Lumber  Company,  Rapid 
City,  S.  D.,  in  building  mater¬ 
ials;  and  Mading  Drug  Stores, 
Inc.,  Houston,  Texas,  and  Cul- 
ter’s  Self-Service  Drug  Stores, 
Columbus,  Ohio,  in^the  large 
and  small  drug  store  fields,  re¬ 
spectively. 

The  plaque  award  in  the 
specialty  store  field  went  to 
Wellan’s,  Alexandria,  La.;  and 
others  named  included  Siegling 
Music  House,  Inc.,  Charleston, 
S.  C.,  Dingier  Sporting  Goods, 
Ft.  Collins,  Colo.;  and  Eastern 
Camera  Exchange,  Hempstead, 
N.  Y. 

In  announcing  the  awards, 
Mr.  Abt  described  the  e'n tries 
as  “the  most  outstanding  record 
of  creative  merchandise  selling 
that  has  ever  been  brought  to¬ 
gether. 

“For  merchants — 1954,  the 
retailing  year  encompassed  by 
these  presentations,”  Mr.  Abt 
said,  “was  a  ‘Year  of  Decision.’ 
It  was  the  first  12-month  period 
of  reasonably  normal  competi¬ 
tion  since  before  World  War  II ; 
perhaps,  in  fact,  since  before 
the  Depression. 

“Dealers  had  to  decide 
whether  or  not  they  would 
travel  the  path  of  price,  price, 
price,  or  whether  they  would 
meet  the  complex  challenges  of 
this  competitive  period  by  long 
range,  soundly  conceived  poli¬ 
cies  based  on  quality,  value  and 
service.  They  had  to  choose  the 
‘quick  buck’  or  the  slower  but 
sounder  institutional  develop¬ 
ment  that  has  made  the  great 
mercantile  traditions  of  our 
economy.” 


Ads  to  Run 
In  Digest’s 
April  Issue 

For  the  first  time  in  its  83- 
year  old  history  the  Reader’a 
Digest  will  start  carrying  ad¬ 
vertising  with  its  April  issue. 
A  total  of  30  advertisers  'will 
be  represented.  There  will  be 
21  full-color  pages  (at  $31,000 
per);  two  two-color  pages;  and 
nine  black  and  white  pages. 

Advertisers  Screened 

When  the  Digest  announced 
last  November  that  it  would  ac¬ 
cept  ads  due  to  rising  costs 
(E&P,  Nov.  13,  ’54,  page  26) 
it  received  orders  for  1,107 
pages  of  advertising.  These 
have  been  screened  and  108  ad¬ 
vertisers  have  been  accepted. 
They  will  run  copy  between 
April,  1955,  and  March,  1956, 
using  a  total  of  384  pages  in 
that  12-month  period  to  give 
the  Digest  $11,000,000  in  rev¬ 
enue. 

A  sales  executive  for  one  of 
the  Sunday  newspaper  supple¬ 
ments,  who  wished  to  remain 
anonymous,  told  Editor  &  Pub¬ 
lisher  that  in  calling  on  four 
major  accounts  he  had  been 
told  by  three  that  they  were 
using  some  of  their  supplement- 
magazine  budget  for  schedules 
in  Reader’s  Digest.  The  fourth 
account,  he  said,  explained 
that  the  Digest’s  allotment  of 
space  would  not  satisfy  its  own 
ideas  of  product  promotion  as 
well  as  the  supplements  or 
magazines. 

Coated  Stock 

The  April  Digest  will  carry 
72  pages  of  coated  stock  to  ac¬ 
commodate  the  ads,  while  edi¬ 
torial  pages  will  run  on  144 
pages  of  the  usual  antique 
finish  stock. 

• 

Metro  Comics  Makes 
Management  Changes 

Metro  Sunday  Comics  this 
week  announced  new  manage¬ 
ment  appointments. 

Dwight  I.  Skinner,  formerly 
Western  manager,  becomes 
sales  manager  'with  headquar¬ 
ters  in  New  York,  effective 
April  1.  Fred  McCoy  •will  re¬ 
place  Mr.  Skinner  and  Carl 
Schmidt  becomes  sales  manager 
of  the  Chicago  office. 

Everett  R.  Stone,  formerly 
sales  manager  of  the  magazine 
group,  has  been  elected  secre¬ 
tary  of  the  corporation.  Fred 
Reinhart  returns  to  his  post  as 
sales  promotion  manager. 
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/  /  MILLERSBURG  \  NEW  PHILADELPHIA 

MARION  MT.  VERNON  DOVER 


Only  the  Cleveland  Plain  Dealer  radiates  resvits 

in  a  2-fer-l  market  of  over  *5  Billion! 


If  you’re  on  the  lookout  for  a  smart  space  buy, 
you’re  right  on  the  target  when  you  choose  the 
Plain  Dealer.  Only  this  newspaper  gives  you  two 
markets  for  the  price  of  one.  Greater  Cleveland 
PLUS  the  26  adjacent  counties!  Here’s  an  area 
strategic  to  any  advertiser ...  an  area  with  an 
effective  buying  income  of  over  5  billion  dollars. 
You  aim  high  at  low  cost  when  you  cover  Cleve¬ 
land  and  Northern  Ohio  with  the  Plain  Dealer. 


iCltvtlaHti)  26  AdjactHt 

Cuyahoga  Cy.  County  Ana* 

Total  Reuil  Sales  .  .  $1,976,290,000  $1,625,161,000 

Food  Sales .  522,053,000  403,545,000 

Gen.  Merchandise  Sales  279,064,000  128,040,000 

Drug  Sales .  63,158,000  38,554,000 

Furn.,Hsld.,Radio  Sales  100,473,000  73,949,000 

Eff.  Buying  Income  .  2,998,757,000  2,333,759,000 

*  Akron,  Canton,  Youngstown  not  included. 

Figures— Sales  Management  Survey,  May,  I9S4 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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NEWSPAPER  KEPKKSKNTATIVES 

How  To  Get  Buyers 
To  Think  of  Papers 


How  can  you  pret  space  buyers 
to  think  of  newspapers  first? 

The  New  York  Chapter  of 
the  American  Association  of 
Newspaper  Representatives  got 
some  first-hand  answers  to  this 
$64  question  last  week  from 
William  E.  Matthews,  associate 
media  director,  Young  &  Rubi- 
cam,  Inc. 

Speaking  before  the  chapter’s 
monthly  meeting  at  the  Yale 
Club,  Mr.  Matthews  sugge.sted 
that  representatives:  1)  Study 
the  competition;  2)  Study  the 
advertising  prospects  by  check¬ 
ing  back  over  their  use  of  news¬ 
papers;  and  3)  Endeavor  to 
anticipate  the  future. 

“An  important  first  step  in 
getting  buyers  to  think  of  news¬ 
papers  first  is  to  remind  your¬ 
self  of  how  buj’ers  think  of 
media  in  general,”  Mr.  Mat¬ 
thews  said.  “In  making  any  se¬ 
lection  among  the  various 
media,  he  (media  buyer)  must 
start  with  the  advertiser’s  situ¬ 


ation — what  the  product  is, 
where  it  is  sold,  who  buys  it, 
and  its  competition  .  .  . 

“Knowing  all  these  things 
about  the  product  and  knowing 
the  values  and  limitations  and 
costs  of  the  media,  he  then  must 
make  a  selection  which  will  give 
his  client  the  largest  number  of 
prime  prospects  at  the  most 
economical  expenditure. 

“Thus,”  Mr.  Matthews  con¬ 
tinued,  “if  you  want  him  to 
think  of  newspapers,  you  must 
see  his  problem  from  his  point 
of  view — not  why  you  think  he 
should  buy  newspapers  but  why, 
when  he  mak-^s  a  selection,  he 
does  buy  them.  Generally  news¬ 
papers  are  bought  for  concen¬ 
tration  in  local  markets,  for 
retail  stimulation,  for  dealers’ 
support,  for  the  promotion  of 
special  offers  and  deals,  for  in¬ 
troduction  of  new  products,  for 
response  to  local  competition, 
and  for  quick  news  about  the 
product.” 


BEST  BUFFALO  BUY 
for  SALES  and  ECONOMY 


FOR  THE  COMPLETE  STORY 
—oil  the  focts  and  figures— of 
Western  New  York^s  8-county 
market^  write  for  the  Market 
Oota  Book  published  by  the 
\  Courier-Express. 


ROP  COLOR 


It's  the  Morning  Courier-Express.  62% 
of  its  city  circulation  goes  into  resi¬ 
dential  districts  rated  “Excellent”  or 
"Good”.  It  reaches  nearly  of  the 
463, 460  families  throughout  Western 
New  York’s  8-counties  where  effective 
buying  income  averages  $5,286  per 
family.  It  thus  carries  your  sales 
message  at  a  low  rate  to  the  cream 
of  the  buying  power  in  New  York's 
second  largest  metropolitan  market. 
For  complete  mass  coverage  of  this 
same  area,  use  the  Sunday  Courier- 
Express — the  State’s  largest  newspaper 
outside  of  Manhattan. 


available 
both  doily 
and  Sunday. 


BUFFALO  COURIER-EXPRESS 


iWestern  New  York's  Only  Morning 
:  and  Sunday  Ne>A|spaper 


REPRESENTATIVES: 
SCOIARO.  MEEKER  &  SCOH 
PicificCoati:  DOYLE  &  HAWLEY 


Real  Estate  Ads 
Really  Paid  Off 

Ridout  Real  Estate  Ltd., 
Toronto,  spent  $187,000  in 
newspaper  advei-tising  last 
year  and  sold  $60,000,000 
worth  of  real  estate,  accord¬ 
ing  to  William  Hagon,  ex¬ 
ecutive  assistant  to  the  presi¬ 
dent  of  the  realty  firm. 

Speaking  before  the  Ad¬ 
vertising  and  Sales  Club  of 
Toronto,  Mr.  Hagon  said 
that  in  1947  the  firm  spent 
$25,000  on  newspaper  adver¬ 
tising  and  sold  $3,000,000 
worth  of  real  e.state. 

Emphasizing  that  these  pur¬ 
poses  can  be  served  by  other 
local  media — radio-TV  spots, 
24-sheet  posters,  car  cai’ds,  and 
Sunday  newspaper  magazines — 
Mr.  Slatthews  detailed  what 
newspaper  representatives  can 
do  to  get  space  buyers  to  think 
of  newspapers  rather  than  of 
these  other  media. 

Study  Competition 
“First,  study  your  competi¬ 
tion,  so  that  you  are  fully  ac¬ 
quainted  with  the  values  which 
the  radio-TV  stations  offer  loc¬ 
ally,  their  costs  in  comparison 
with  your  newspaper,  and  the 
standing  which  they  have  in  the 
market,  so  that  you  are  in  a 
position  to  show  a  buyer  that 
the  newspaper  is  the  best  buy 
and  can  do  the  most  effective 
job. 

“Second,”  Mr.  Matthews  went 
on,  “study  your  advertising 
pro.spects  by  checking  back  over 
their  use  of  newspapers — when 
they  have  used  them,  how,  to 
what  extent.  From  such  study 
you  may  be  able  to  answer  the 
question  why  they  have  used 
newspapers  and  be  able  to  dis¬ 
cern  a  pattern  of  use  which  you 
can  follow  up  on. 

“You  should  do  the  same 
thing  for  the  other  local  media 
and  try  to  figure  out  why  a  par¬ 
ticular  advertiser  used  radio, 
TV,  or  outdoor  rather  than 
newspapers.  If  you  can  get  a 
clear  picture  of  each  adver¬ 
tiser’s  approach  to  the  market 
in  your  cities,  you  can  then  go 
to  him  and  his  agent  with  more 
convincing  interpretation  of 
the  value  to  him  of  newspa¬ 
pers.” 

.Anticipate  Future 
The  third  suggestion  made  by 
the  media  executive  dealt  with 
anticipating  the  future.  “I  know 
this  is  hard  to  do  when  you  can¬ 
not  know  all  about  the  adver¬ 
tiser’s  business  which  may  in¬ 
fluence  his  future  decisions,” 
Mr.  Matthews  admitted,  “but  I 
think  it  is  possible,  by  having 


studied  his  past  media  activities 
and  by  understanding  his  sales 
situation  in  your  own  cities,  to 
go  to  the  media  buyer  before 
lists  have  been  made  up  and 
state  your  case  for  your  papers. 
Indeed  you  can  stimulate  think¬ 
ing  about  newspapers  by  stimu- 
lating  thinking  about  sales. 

“Finally,”  Mr.  Matthews  con¬ 
cluded,  “you  have  an  opportu¬ 
nity  to  establish  newspapers  in 
the  regard  of  a  large  number  of 
younger  buyers  who  having 
come  into  the  business  since  TV 
became  important,  do  not  have 
that  grounding  in  newspapers 
we  older  buyer’s  have  through 
experience  in  years  when  local 
competition  was  not  so  great. 

“These  younger  men  need  to 
l)e  indoctrinated  with  newspa¬ 
per  lore  to  offset  their  lack  of 
long  experience  and  the  glamour 
of  the  new  electi’onic  m2dium.’’ 

S.  F.  Reps^  Tribute 
Paid  Star  in  Drama 

Joseph  Burns,  president,  San 
Franci.sco  Chapter  of  the  Am¬ 
erican  .Association  of  News¬ 
paper  Representatives,  last 
week  presented  a  leather-bound 
press  clipping  album  to  Burgess 
Meredith,  actor,  appearing  loc¬ 
ally  in  the  play  “’Teahouse  of 
the  August  Moon.” 

The  jnesentation  was  an  ex¬ 
pression  of  the  chapter’s  appre¬ 
ciation  for  important  contribu¬ 
tions  to  the  reader-interest  in 
the  drama  pages  of  San  Fran- 
ci.sco’s  newspapers,  Mr.  Burns 
explained.  He  added  that  drama 
pages  help  make  newspapers  the 
favorite  reading  matter  of 
.Americans  w’ho  buy  more  than 
55,o6o,COO  papers  daily. 

Appointments  .  .  . 

•  C.  R.  “Chris”  Timmner 
has  joined  the  San  Francisco 
office  of  O’Mara  &  Ormsbec, 
Inc.  Since  1951  he  has  been 
Los  Angeles  manager  of  the 
Marketing  -  Merchandising  Di¬ 
vision  of  Hearst  Advertising 
Service. 

•  Peninsula  Newspapers 
Inc.,  Palo  Alto,  Calif.,  has  an¬ 
nounced  appointment  of  Doyle 
&  Hawley  as  national  advertis-  ‘ 
ing  representatives,  effective 
April  1. 

•  Terry  Trott  has  been 
named  manager  of  Scheerer  4 
Co.’s  newly  opened  office  in 
Milwaukee,  Wis. 

• 

Bait  Ad  Code  Adopted 

Twenty-four  commercial  ra¬ 
dio-TV  stations  serving  the 
New  York  area  have  adopted  a 
code  of  standards  intended  to 
end  “bait  advertising,”  the  Bet¬ 
ter  Business  Bureau  of  New  1 
York  City  announced  last  week. 
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Daliss’  Business 


OR  DALLAS  COUNTY...  OR  DALLAS*  C  &  RTZ 


Tallest  building  in  45  states  is  the  new  Republic  National  Bank 
Building.  Only  seven  cities  in  the  U.  S.  have  banks  with  higher 
capital  account  rankings  than  Dallas'  two  largest  banks. 


Dallas  is  the  financial  center  of  the  Southwest.  Its  banking  business 
is  bigger  than  that  of  Houston,  New  Orleans,  or  the  total  of  Memphis, 
Fort  Worth  and  Oklahoma  City.  Dallas’  more  than  $2,000,000,000  deposits 
average  $11,423  per  family  —  82.9^  more  than  per  family  buying  income. 
Dallas’  banking  business  is  bigger  than  Dallas,  Dallas  County  or  anything 
less  than  the  72-county  Dallas  Market  simply  because  people  from  this 
area  must  and  do  come  to  Dallas  for  their  big  bank  requirements. 

Dallas  business  owes  its  extra  bigness  to  the  North  Texans  from 
outside  Dallas  and  Dallas  County  who  come  to  Dallas  to  buy,  to  sell, 
to  borrow,  to  invest  —  who  depend  upon  Dallas  for  the  many  advantages 
of  a  metropolitan  city.  Naturally  they  subscribe  to  The  Dallas  News  to 
keep  up  with  their  Dallas  interests. 

Only  in  'The  Dallas  News  can  your  advertising  realize  the  fullness 
of  the  Dallas  Market  -  because  ONLY  THE  DALLAS  NEWS  COVERS 
THE  DALLAS  MARKET! 


NEARLY  40%  OF  DALLAS  SALES  FOUND 
ATTRIBUTABLE  TO  NON-RESIDENTS  by 
Soles  Management's  Research  Director,  Dr.  Jay 
M.  Gould,  employing  Soles  Monagement’s  Retail 
Concentration  Formula: 


CRESMER  &  WOODWARD,  INC.  *  National  Representatives 
New  York  *  Chicago  *  Los  Angeles  *  Detroit  *  Atlanta  *  San  Francisco 


p.'/jivxx)(vx  V  y  V 


ixxxxyy 


TYPE  OF  STORE: 

%  OF  SALES  TO  NON¬ 
RESIDENTS  OF  DALUS: 

GENERAL  MDSE.  .  . 

64.6% 

FURN.,  HSLD.,  RADIO 

41.5% 

AUTOMOTIVE  .  . 

37.5% 

DRUG . 

37.2% 

FOOD . 

14.7% 

TOTAL  RETAIL  SALES 

38.5% 

ONLY  The  Dallas  News  COVERS  the  Dallas  Market 


More  people  BUY  The  News...  more  people  READ  The  News... 

more  people  are  INFLUENCED  by  The  News  than  any  ether  North  Texas  Newspaper! 


I,  1955 


editor  ac  PUBLISHER  for  March  19,  1955 


19 


AU  a(;e\(:ies 

Evansville  Printing 
Forms  New  Ad  Agency 


Formation  of  a  new  genei-al 
advertising  agency  in  Evans¬ 
ville,  Ind.,  has  been  announced 
by  W.  C.  Bussing,  president, 
Evansville  Printing  Corpoi’a- 
tion. 

The  Printing  Corporation 
publishes  the  Evansville  Press, 
Evansville  Courier,  and  Evans¬ 
ville  Sunday  Courier  &  Press. 

To  be  known  as  General  Ad¬ 
vertising  Associates,  the  new 
agency  is  a  reorganization  of 
C  &  P  Advertising  Agency. 
Evansville,  which  specialized  in 
newspaper  advertising  only. 

“General  Advertising  Asso¬ 


ciates  is  being  staffed  to  pi'o- 
vide  complete  agency  service  in 
all  media,”  Mr.  Bussing  said, 
“and  will  fill  a  long-standing 
need  for  such  a  general  agency 
in  the  Evansville  area.” 

E.  Charles  Mueller,  Jr.,  for¬ 
merly  an  account  executive  with 
Henry  J.  Kaufman  &  Associ¬ 
ates,  Washington,  D.  C.,  has 
been  named  manager. 

Krupnick  &  Associates 
Parting  with  Siegler 

Effective  June  1,  Krupnick  & 
Associates,  Inc.,  St.  Louis,  Mo., 
will  terminate  its  seven-year 


lelationship  with  the  Siegler 
Company,  Centralia,  Ill.,  manu¬ 
facturers  of  oil  and  gas  heaters. 

Krupnick’s  withdrawal  is  nec- 
cessitated  by  the  decision  of  an¬ 
other  client.  Magic  Chef,  Inc., 
to  sharply  step  up  its  market¬ 
ing,  merchandising  and  adver¬ 
tising  in  behalf  of  Magic  Chef 
Space  Heaters,  a  product  com¬ 
petitive  with  that  of  Siegler. 

The  Siegler  success  story  with 
newspaper  advertising  will  be 
told  in  a  special  case  history 
soon  to  be  released  by  the  Bu¬ 
reau  of  Advertising,  AN  PA. 

Chicago  Agency  Barnes 
Marketing  Director 

Chicago 

Henri,  Hurst  &  McDonald, 
advertising  agency,  has  an¬ 
nounced  the  appointment  of 
Thomas  R.  Chadwick  to  the 
position  of  director  of  market¬ 
ing. 

I  Mr.  Chadwick  comes  to  the 
'  agency  from  Thor  Corp.,  manu¬ 
facturers  of  home  laundry 
equipment,  where  he  served  as 
!  general  sales  manager.  He 
brings  over  15  years  of  experi¬ 
ence  in  sales,  advertising,  and 
merchandising. 

Appointments  .  . . 

•  Erwin,  W^asey  &  Company, 
Los  Angeles,  has  pi'omoted  Paul 
0.  Davis  Jr.  to  print  media  di¬ 
rector.  He  joined  EW’s  traffic 
depai'tment  in  1952,  and  was 
later  made  a  space  buyer. 

•  F.  Kenneth  Beirn,  presi¬ 
dent,  Biow-Beirn-Toigo,  Inc., 
has  appointed  Jack  Cummings 
to  the  media  department  as  a 
print  space  buyer.  He  was  for¬ 
merly  with  BBDO. 

• 

Omar  Using  Color 

“Good  Eating  Around  the 
Clock  with  Omar”  is  the  theme 
for  Omar  Incorporated’s  spring 
advertising  campaign,  which 
began  March  14.  The  world’s 
largest  bakery-to-home  service 
is  using  the  theme  in  full-color, 
full-page  newspaper  ads. 


UNITED  PRESS 


ARF  Proposed  By-Law 
Change  Eyes  Papers 

A  proposed  revision  in  the 
by-laws  of  the  Advertising  Re¬ 
search  Foundation,  Inc.,  which 
would  base  the  subscription  fee 
of  newspaper  subscribers  upon 
the  net  amount  of  money  re¬ 
ceived  from  display  advertising, 
will  be  voted  on  at  a  special 
meeting  on  March  25. 

The  fee  presently  paid  by 
newspaper  subscribers  is  based 
on  net  income  from  all  adver¬ 
tising,  including  classified.  The 
amended  by-laws  excludes 
classified. 

The  Foundation  currently  has 
three  newspaper  members  — 
Chicago  Tribune,  Des  Moines 
Register  &  Tribune,  and  MU-  ^ 
watckee  Journal.  The'  proposed 
change  is  a  bid  by  the  ARF  to 
encourage  more  newspapers  to 
join  the  fold. 

Hotpoiiit  Issues  Ad 
Guide  for  Dealers 

Chicago 

A  new  advertising  guide  for 
retailers  with  newspaper  ad 
mats,  newspaper  reader  ads, 
radio  announcements,  product 
announcements,  outdoor  signs, 
TV  commercial  films  and  thea¬ 
ter  films,  has  been  released  by 
Hotpoint  Co. 

The  34-page  guide  contains 
separate  sections  for  each  pro¬ 
duct  ;  ranges,  refrigerators, 
water  heaters,  automatic  wash¬ 
ers,  clothes  dryers,  disposalls, 
and  the  full  line  of  materials.  i 

Newspaper  ad  mate  range 
from  giant  4  col.  12  in.  to 
smaller  1  col.  12  in.  with  a 
variety  of  sales  messages  aimed 
at  the  consumer.  Each  points 
up  features  that  have  been  in¬ 
corporated  into  the  1955  Hot¬ 
point  Golden  Anniversary  ap¬ 
pliance  line. 

• 

Barrett,  Darrow 
New  Exec.  Veeps 

Election  of  Edward  W.  Bar¬ 
rett  and  Richard  W.  Darrow 
as  e'xecutive  vicepresidents  of 
Hill  &  Knowlton,  Inc.,  was  an¬ 
nounced  this  week  by  John  W.  i 
Hill,  chairman  and  chief  exe¬ 
cutive  officer.  Their  election 
follows  the  elevation  of  Bert 

C.  Goss,  executive  vicepresi¬ 
dent,  to  the  PR  counsel’s  presi¬ 
dency  last  week. 

Mr.  Barrett  was  editorial  di¬ 
rector  of  Newsweek  from  1946 
to  1950.  He  joined  H&K  last 
December.  Mr.  Darrow,  a 
former  Ohio  and  Washington, 

D.  C.,  newspaperman,  was  di- 
I  rector  of  PR  and  adverti.=:ing 

for  the  Glenn  L.  Martin  Com¬ 
pany  for  six  years  prior  to 
joining  H&K  in  1952  as  a 
I  vicepresident. 


THIS  MAN  WALKED  DOWN  THE  AISLE 
14,750  TIMES  LAST  YEAR! 

Meet  Mr.  Baltimore  Newlywed.  He’s  probably  bliss¬ 
fully  unaware  of  the  impact  his  14,750  trips  to  the 
altar  have  had  on  Baltimore’s  economy.  But  you 
must  know  the  facts,  if  you  want  to  share  in  Baltimore’s 
active,  ever-expanding  market. 

.\ugmented  by  these  14,750  new  family  units,  Baltimore¬ 
ans  purchased  $173,400,000  worth  of  new  homes  in  1954. 

If  you’re  selling  furniture  or  home  furnishings,  applian¬ 
ces  or  household  needs  in  bigger  Baltimore  market,  note 
this  fact;  to  reach  54%  of  Baltimore’s  337,000  households, 
use  the  NEWS-POST. 

It  is  read  by  a  READY,  WILLING  AND  ABLE  audience. 
READY  to  enjoy  more  of  the  good  things  in  life . . .  WILL¬ 
ING  to  buy  them  right  now  —  .\BLE  to  pay  from  a  rec¬ 
ord  $2,140,658,000.00  of  Spendable  Income. 

Baltimore  News -Post 


EDITOR  a:  PUBLISHER  for  March  19,  1955 


rs 

in 

ke 

Its 


rs 

in 

ke 

lls 


rs 

in 


fs  I 

in 

ke 

lls 

rs  I 
in 
ke 
lls  , 


in 
ke  . 
lls  ' 


:rs  ' 
in  ; 


ke  I 
lls  <' 


•rs  1 
in 
ke  ! 
llsV 


;rs ! 
in 

ke  I; 
lls  I 


in  II 


ke  !l 
lls 


in  ,1 


ke  :l 
lls  < 


!rs 
in  |l 
ke  il 
lls|( 


TS| 

in  It 

keli 

lls.( 


;rs| 
in  t 
ke  1 
lls  ( 


•rs  I 
in  4 
ke  ! 
lls  ( 


;rs 
in  t 
ke|j 
lls  ( 


:rs ; 
in  t 
ktfl 


20 


BD 


Wide-awake  St.  Louis  reads  Nothing  sells  like  newspapers 
the  morning  Globe.  Wide-awake.  .  .  everything  sells  faster  in 
St.  Louis  reads  the  morning  newspapers.  Nothing  sells  like 
Globe.  Wide-awake  St.  Louis  newspapers  .  .  .  everything  sells 
I  reads  the  morning  Globe.  ifaster  in  newspapers. 

I  Wide-awake  St.  Louis  reads  |  Nothing  sells  like  newspapers 
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Because  WIDE-AWAKE  ST.  LOUIS 
Reaches  for  The  Morninq 
Globe-Democrat 
BRIGHT  and  EARLY.  FIRST 
THING  IN  THE  MORNING! 
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DID  YOU  KNOW  THAT:  Your 
product's  advertisement  In  the 
morning  Globe  -  Democrat 
reaches  more  people  in  metro¬ 
politan  St.  Louis  than  at  any  time 
in  our  103  years  of  publication? 


WIDE-AWAKE 

ADVERTISERS 

SPECIFY 

GLOBE-DEMOCRAT 
FOR  THEIR 
ST.  LOUIS 
ADVERTISING! 
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^  all  you 

want  is 
I  right  in 

altoona 

Whether  you’re  selling  every¬ 
day  necessities  or  higher  priced 
durables,  income  distribution 
in  Metropolitan  Altoona  gives 
you  a  husky  plus. 

In  the  “up  to  $4,000”  income 
group,  there  are  66%  of  the 
area’s  consumer  spending 
units,  n  ith  41.5'  i  of  the  in¬ 
come. 

In  the  $2,500  to  $7,000 
bracket  —  the  all-important 
market  for  plus  food  buying 
and  household  items — there 
are  58.2' r  of  the  units,  icith 
64.9'/)  of  the  income. 

And  if  your  product  is  an 
automobile,  teletdsion  set,  re¬ 
frigerator  or  tvasher.  Metro¬ 
politan  Altoona  presents  a 
“can’t  miss”  sales  target — 
u'ith  54'  (  of  the  spending 
units  in  the  “$4,000  and  up” 
group,  holding  58.5^/f  of  the 
buying  power. 

Altoona  market  pays  off  for 
advertisers.  They  recognize 
this  with  record  linage  in  the 
Altoona  Mirror  —  millions 
more  lines  than  many  bigger 
metropolitan  papers. 


Eltoona 

SRicrot. 


Altoona  Pennsylvania’s  Only 
Evening  Newspaper 

95.1%  Coverage  of  All 
Homes  in  the  City  Zone 

RICHARD  E.  BEELER,  Adv.  Mgr. 


Food  Plan 
Launched  by 
Sears, Roebuck 

Puritan  Frosted  Foods,  the 
I  nation’s  largest  supplier  of 
I  frozen  foods  to  the  home,  has 
concluded  an  immediately  effec¬ 
tive  merchandising  arrangement 
with  Sears,  Roebuck  &  Co.,  it 
jw?s  announced  this  week, 
i  Complete  details  of  the  plan 
will  be  made  available  to  the 
public  through  a  series  of  Seai  s 
!  local  newspaper  advertising 
campaigns. 

The  plan,  which  will  be  initi- 
;  ally  effective  immediately  in  14 
of  Sears’  retail  stores  in  the 
metropolitan  area  will  be  avail¬ 
able  to  customers  in  all  34  of 
!  the  chain’s  retail  outlets  in  New 
iYork,  New  Jersey,  and  West- 
I  Chester  by  the  end  of  this 
j  month. 

I  Basket  Plan 

Each  customer  w'ho  purcha.ses 
a  new  freezer  on  the  Sears 
Basket  Plan  will  be  furnished 
a  freezer-full  of  hotel-quality 
assorted  Puritan  frozen  foods, 
including  a  full  variety  of 
meats,  fislj,  vegetables,  butter, 
juices,  fruits  and  desserts.  In 
addition,  a  Puritan  expert  will 
furnish  each  purchaser,  free  of 
charge,  complete  advice  on  how 
to  store  and  stock  a  freezer  to 
gain  the  maximum  benefits 
from  their  purchase. 

• 

Noble  Named  New  Ad 
Manager  at  S-P 

South  Bend,  Ind. 

Frank  \V.  Noble  has  been 
named  advertising  manager  of 
the  Studebaker  Division  o  f 
Studebaker-Packard  Corp.  Mr. 
Noble  has  been  with  the  Ford 
Motor  Company  for  the  past 
,  five  years  as  a  specialist  in  the 
advertising  department. 


Everything  in 
BALTIMORE 
revolves  ^ 
around 


Good  Housekeepini:  Sets 
Promotion  in  Newspaper 

For  the  first  time  in  the  70- 
year  history  of  Good  Housekeep¬ 
ing  magazine,  that  publication 
has  tied  up  in  a  city-wdde  pro¬ 
motion  of  “Good  Housekeeping 
Week’’  with  the  Mansfield 
(Ohio)  News-Journal. 

According  to  Alan  G.  Nicho¬ 
las,  business  manager  of  the 
New's-Journal,  th“  “week”  will 
start  .A.pril  24  with  the  News- 
Journal’s  front  page  for  that 
day  carrying  the  cover  of  Good 
Housekeeping’s  May  issue. 

“No  product  other  than  those 
approved  by  Good  Housekeeping 
will  be  allowed  to  advei^tise  in 
the  promotion,”  Mr.  Nicholas 
told  Editor  &  Publisher  this 
week. 

“Each  retailer  participating 
in  the  promotion  will  be  re¬ 
quired  to  set  up  a  tie-in  window 
during  the  week  of  .4pril  24. 
A  contest  will  be  held  with  the 
first-place  winner  leceiving  an 
all-expense  paid  trip  to  New 
York  where  the  News-Journal 
and  Good  Housekeeping  will  en- 
teitain.  Second  prize  will  be  an 
original  of  the  magazine’s 
cover.” 

Mr.  Nicholas  add^  that  local 
retailers  are  taking  to  the 
planned  promotion  and  that  so 
far  more  than  16  page-ads  have 
been  placed  in  the  News-Joui’- 
nal. 

• 

ADA  Ii»$»ue!s  Dairy 
Promotion  Kit 

Chicago 

A  16-page  section,  providing 
the  dairy  industry  and  news¬ 
papers  with  one  of  the  year’s 
outstanding  opportunities  for  in¬ 
creased  sales  during  June,  has 
been  sent  10,000  daily  and  week¬ 
ly  papers  by  the  American 
Dairy  Association. 

The  promotional  material  is 
pegged  for  newspapers  to  get 
on  the  dairy  promotion  band¬ 
wagon  for  “June  Is  Dairy 
Month.” 

• 

Publicity  Outlets 
Directory  Published 

The  second  edition  of  “New 
York  Publicity  Outlets — 1955” 
has  been  published  by  Pub¬ 
licity  Media  Service,  New  York. 
Price :  $10.00. 

The  directory,  first  pub¬ 
lished  in  1954,  is  a  guide  to 
contacts  on  dailies,  news  serv¬ 
ices,  new’s  photo  services,  fea¬ 
ture  syndicates,  Sunday  maga¬ 
zines  and  general  publications, 
to  name  but  a  few.  It  is  up¬ 
dated  in  May  and  September 
and  supplementary  listings  are 
furnished  to  subscribers. 


‘Wood  in  Life’ 
Mats  Sent  to 
Newspapers 

Advertising  managers  of  10,- 
000  newspapers  have  been  sent 
“26  Ads  You  Can  Sell,”  catalog 
of  proofs  of  free  mats  totaling 
762  column  inches  plus  com¬ 
ponents  for  more  linage.  They 
are  the  15th  annual  series  pro¬ 
vided  by  American  Forest  Pred¬ 
ucts  Industries,  Inc.,  1816  N 
Street,  N.  W.,  Washington  6, 

D.  C.  AFPI  is  national  sponsor 
of  the  American  Tree  Farm  i 
System  and  the  Keep  Green 
forest  fire  prevention  campaign, 
both  non-prefit  public  service 
causes. 

New  Connection 

Needs  of  individual  insertions 
by  local  advertisers  guided 
preparation  of  the  forest  con¬ 
servation  and  product  copy  and 
illustrations.  But  there  is  a  new 
advantage  to  both  advertisers 
and  newspapers  in  the  connect¬ 
ing  themes  of  The  Wood  in 
Your  Life  and  The  Fiber  of 
America,  it  was  explained  by 
W.  Ronald  Richardson,  AFPI’s 
editorial  director,  a  former  edi¬ 
tor  of  the  Goldendale  (Wash.) 
Sentinel. 

The  themes  give  the  series  a 
campaign  quality  appealing  to 
local  advertisers  seeking  the 
cumulative  impact  of  linked 
messages,  he  pointed  out.  Fire 
prevention  and  other  forest  con¬ 
servation  facts  supply  the  pub¬ 
lic  service  core  of  all  the  ads, 
several  of  which  relate  to  ac¬ 
tivities  and  sentiments  of  par¬ 
ticular  seasons  and  holidays. 

• 

Houston  Press  Names 
New  Ad  Executive 

Harry  A.  Dollahite  of  Mem¬ 
phis,  'I'enn.,  has  been  made 
the  new  manager  of  the  Hous¬ 
ton  (Tex.)  Press  general  ad¬ 
vertising  department.  ( 

His  appointment  was  an¬ 
nounced  by  Ray  L.  Powers, 
business  manager. 

Mr.  Dollahite,  31,  comes  here 
from  the  Memphis  (Tenn.) 
Commercial  Appeal  and  Mem¬ 
phis  Press-Scimitar,  sister 
Scripps-How’ard  newspapers  to 
the  Press,  where  he  was  a 
member  of  their  general  adver¬ 
tising  staff  the  last  five  years. 

He  succeeds  Mark  Hanna, 
who  has  resigned  to  join  the 
Morrison  Securities  Co.  as  vice 
president  and  sales  manager. 
Mr.  Hanna  had  been  with  the 
Press  since  Jan.  14,  1946. 
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The  San  Francisco  Examiner  is  represented  nationally 
by  Hearst  Advertising  Service. 


February  Circulation:  Daily  aver  225,000;  Sunday  ever  500,000 
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SPECIAL  SECTIONS 


Foreign  Travel 
Section  Has 
Record  Linage 

Reflecting  the  booming  for¬ 
eign  travel  business,  the  New 
York  Times  set  a  new  adver¬ 
tising  record  for  its  annual  In¬ 
ternational  Trade  Section  of 
Sunday,  March  13. 

The  “biggest  ever’'  section  of 


32  pages  carried  56,923  lines 
of  advertising,  up  7,230  over 
1954.  Of  this  total,  32,529  lines 
came  from  advertisers  in  36 
foreign  countries  and  terri¬ 
tories. 

European  countries  led  the 
foreign  advertisers,  paced  by 
Great  Britain  with  4,107  lines. 

Daily  Runs  ^FirsV 
ACC  Tabloid  Section 

The  Jackson  (Miss.)  Daily 
News  claims  it  is  “first”  in 
the  34-year  history  of  Associ¬ 
ated  General  Contractors  of 
.\merica  to  publish  a  special 


EIRE 

as  in 
ALL  Lands 


ALL  Languages 


people  love 

LOCALNEWS 


T.  L.  NIVISON,  editor, 

“Evening  Herald,”  Dublin,  Eire,  says: 


Se  an  “Evening  Herald,”  Bla  Cliath.  Eire,  an 
paipear  leis  an  diol  is  mo  sa  tir  a  tluigan  aird  mor 
ar  cursai  na  priomh-catrach  maille  le  scealta  on 
dtiiaith.  Foillsitear  tuarasgalihail  o  tiortha  tar 
lear  go  mor-inor  cursai  spoirt  os  na  Stait  Aon- 
taithe  agiis  o  Sliasana. 


ALL  business  is  people 
ALL  people  love  LOCALnews 

LOCALNEWS  DAILIES  —  basic  advertising  medium 


The 

JULIUS  MATHEWS 
SPECIAL  AGENCY,  Inc. 

OfiRces  and  Salesmen  in  CHICAGO,  new 
YORK,  DETROIT,  BOSTON,  I-HILADELPHIA. 
PITTSBURGH,  SYRACUSE,  and  “fTherever” 
National  Advertising  can  Ik-  sold. 


supplement  in  their  honor  in 
which  only  active  and  non-ac¬ 
tive  members  advertised. 

The  32-page  tabloid  carried 
18,000  lines  of  regular-rate  ad¬ 
vertising  and  ran  as  part  of 
the  News’  regular  March  11  is¬ 
sue.  The  Jackson  Chapter 
AGCA  supported  the  project. 

Tapeline  Edition  ISets 
18,030  Inches  of  Ads 

The  Hastings  (Neb.)  Daily 
Tribune  on  March  8  published 
its  annual  Tribune  Tapeline 
Edition  for  1955  composed  of 

■  nine  20-page  sections  for  a 
total  of  180  pages. 

Total  advertising  ran  18,030 
inches,  17,600  inches  being  lo¬ 
cal.  The  edition  contained  410 
;  different  accounts,  almost  five 
1  full  pages  of  classified  adver- 
!  tising. 

I  According  to  R.  L.  Hunter, 

;  advertising  manager,  nine  dif- 
j  ferent  colors  were  used  on  the 

■  front  and  full-page  ads  on  the 
,  back  of  each  section. 

• 

I  Chiropodist  Ad  Bill 
Gets  Industry  Hotfoot 

Salem,  On-, 
i  A  bill  to  regulate  the  adver- 
1  tising  of  Oregon  chiropodists 
1  and  to  boost  annCTal  licenses 
I  from  $10  to  $17.50  is  being  as- 
I  sailed  by  independent  chiropi- 
I  dists  and  representatives  of 
j  newspapers,  radio  and  adver- 
j  tising  agencies. 

The  press  and  radio  object  to 
a  provision  that  the  state  chir¬ 
opodists’  examining  board 
would  censor  advertising  of 
Oregon’s  67  foot  doctors. 

Neva  M.  Elliott,  Portland 
lawyer  representing  the  adver¬ 
tising  industry,  said  the  pro¬ 
fession  believes  in  voluntary 
regulation  of  advertising  rath¬ 
er  than  control  by  legislation. 

Carl  C.  Webb,  manager  of 
Oregon  Newspaper  Publishers 
Association,  attacked  advertis¬ 
ing  censorship,  asserting  that 
existing  law  gives  the  board 
power  to  revoke  licenses  of  foot 
I  doctors  who  use  false  or  mis- 
’  leading  advertising. 

• 

Dakotas  Act  to  Ban 
Liquor  Advertising 

Washington 

Congress  has  been  advised  of 
two  state  legislative  actions 
looking  to  federal  ban  on  inter¬ 
state  movement  of  alcoholic  bev¬ 
erage  advertising. 

North  Dakota  and  South  Da- 
I  kota  general  assemblies  have 
'  memorialized  Congress  for  sta- 
j  tutes  “that  will  effectively  pro- 
I  hibit  advertising  of  alcoholic 
beverages  in  newspapers,  maga¬ 
zines,  on  radio  or  television.” 


NEN.4B  Issues  2nd 
Study  on  Hardware 

The  second  region-wide  survey 
of  distribution  of  products  sold 
in  hardware  stores  has  been 
published  by  the  New  England 
New’spaper  Advertising  Bureau, 
Boston. 

The  study  reveals  a  wide  va¬ 
riation  in  distribution  in  48  New 
England  cities.  The  553  hard¬ 
ware  and  hou.sewares  outlets  in¬ 
cluded  represent  a  sample  of 
59.2^  of  the  outlets  in  the 
area  sui-veyed. 

total  of  135  brands  were 
included  in  such  classifications 
as  floor  wax,  home  workshop 
power  tools,  cooking  utensils, 
grass  seed  and  fertilizers.  Two 
of  the  classifications  added  this 
year  are  fishing  tackle  and 
outdoor  cooking  equipment. 

Entitled,  “2nd  Annual  Survey 
Retail  Distribution  of  Hardware 
Store  Products,”  the  56-page  re¬ 
port  shows  the  following  brands 
leading  in  retail  distribution  in 
New  England:  Floor  Wax,  Bea¬ 
con,  85%;  Home  Workshop  Pow¬ 
er  Tools,  Black  &  Decker,  72%; 
Cooking  Utensils,  Revere,  79%; 
Grass  seed,  Scott’s  and  Breck’s, 
27%;  Rope  &  Twine,  Plymouth, 
51%;  Fi.shing  Tackle,  Ocean 
City,  47%;  Power  Lawn  Mow¬ 
ers,  Reo,  39%;  Hand  Tools, 
Stanley,  90%;  and  Outdoor 
Cooking  Equipment,  .\ndrock, 
39%. 

• 

Metro  Mat  Service 
Set  for  Negro  Market 

The  first  syndicated  mat  ser¬ 
vice’  in  advertising  history  to 
be  developed  exclusively  for  il¬ 
lustrating  newspaper  advertis¬ 
ing  directed  specifically  to  the 
expanding  Negro  market,  is  an¬ 
nounced  by  Metro  Associated 
Services,  Inc. 

The  new  sei-vice  is  called  “At¬ 
tention  Please.”  It  features 
photographic  attention  compel- 
lers  for  which  selected  Negro 
models  were  posed.  The  atten¬ 
tion  compellers  are  designed  for 
adaptation  to  virtually  every 
classification  of  consumer  goods 
and  services  advertising.  They 
range  in  size  from  four  columns 
to  drop-in  spots. 

Featured  also  are  attention 
compellei's  for  high  school  and 
college  graduation  season,  for 
special  treatment  of  food  and 
cosmetic  advertising  and  for  in¬ 
fants  and  children’s  copy. 

• 

Airlines  Appoints 

Chicago 

Resort  Airlines,  Inc.,  has  ap¬ 
pointed  Weiss  &  Geller,  Inc, 
as  its  advertising  agency,  effec¬ 
tive  March  15. 
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In  Chicago,  it  takes  2- 

to  make  connections 


No  single  daily  newspaper  reaches 
even  half  your  Chicago-area  pros¬ 
pects.  It  takes  Two.  For  greatest 
unduplicated  coverage,  one  must 
be  the . . . 


CHICAGO 


^^/SUN -TIMES 

j  21 1  W.  Wackar  Drive,  Chicago  •  250  Park  Avenue,  N.  Y. 
READERSHIP  CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 
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AD  CAMPAKiNS 


Robert  Hall  Schedule 
In  Papers  Up,  Up,  Up 


A  ne\vsi>aper  schedule  calling 
for  60  different  ads  in  a  week 
in  more  than  200  papers  up  un¬ 
til  Easter  was  launched  this 
week  by  Robert  Hall  Clothes  as 
part  of  the  most  extensive  news¬ 
paper,  magazine,  and  radio-TV 
campaign  in  the  12-year  old 
history  of  the  nation’s  largest 
clothing  chain.  The  campaign 
celebrates  a  15-store  expansion 
program  bringing  Robert  Hall’s 
roster  of  salesrooms  to  192. 

Newspapers  in  the  15  cities 
in  which  the  chain — a  division 
of  United  Merchants  and  Manu- 
factuiers  Corp. — is  opening  new 
stores  will  be  carrying  as  many 
as  10  to  12  pages  of  Robert  Hall 
linage  in  one  issue,  a  schedule 
said  to  place  the  chain  in  top 
position  as  one  of  the  nation’s 
largest  buyers  of  newspaper 
space. 

Gunther  Brewing  Label 
Change  Told  in  Papers 

To  introduce  its  first  label 
change  since  shortly  after  Re¬ 
peal  the  Gunther  Brewing  Com- 

Are  You  Killing 
Sunday  Comic  Ads? 

Are  you  one  of  the  many  adver¬ 
tisers  switching  Sunday  comic  ads 
to  magazine  supplements? 

Well,  if  you  are,  big  boy,  better 
watch  for  leaks. 

If  you  switched  your  Orlando 
comic  ads  to  This  Week.  Parade 
or  American,  you  are  losing  Cen¬ 
tral  Florida’s  400,000  population 
and  its  500  million  $  market. 

Why  .  .  .  Because  Orlando  Sen¬ 
tinel’s  home-printed,  home-edited, 
local  Florida  Magazine  has  three 
times  the  circulation  of  ALL 
OTHER  SUPPLEMENTS  com¬ 
bined,  in  our  immediate  five 
county  area.* 

These  include  the  American 
weekly,  distributed  by  Miami 
Herald;  This  Week  Magazine,  dis¬ 
tributed  by  Miami  News  and 
Florida  Times-Union  and  Parade, 
distributed  by  the  St.  Petersburg 
Times. 

Circulation  of  all  three  of  these 
supplements  in  our  five  counties 
total  less  than  17,000 — while  Our 
Own  Florida  Magazine  totals  al¬ 
most  60,000.  That’s  better  than 
a  three  to  one  ratio  over  the  com¬ 
bined  field. 

In  Orange  County  alone,  Or¬ 
lando  Sentinel’s  Florida  Magazine 
leads  This  Week  28  to  1;  it  leads 
American  Weekly  31  to  1;  it  leads 
Parade  Magazine  855  to  1. 

If  you’re  switching  from  comics 
to  Sunday  Magazines,  look  out 
for  derailments,  such  as  Orlando 
and  Central  Florida’s  500  million 
$  market. 

Florida  Magazine  can  also  give 
you  BOP  color. 

*  Source:  ABC  March  31,  1954 

Orlando  Sentinel-Star 

M.tRTIS  ANDERSE.N  -  Editor,  Owner, 
Ad-\Vrlter  &  Galley  Buy 

Orlando,  Florida 

Nat.  Rep.  Burke,  Kuipers  &  Mahoney 


pany,  Baltimore,  Md.,  is  using 
full-page  and  1,000-line  ads  (via 
Bryan  Houston,  Inc.)  in  news¬ 
papers  in  the  Gunther  market¬ 
ing  area  covering  Baltimore, 
the  Maryland  counties,  Virginia, 
West  Virginia,  Washington, 
D.  C.,  Delawaiie  and  Southeim 
Pennsylvania. 

Radio-TV,  billboard  and  car 
card  schedules  round  out  the 
campaign  in  these  markets. 

B.  F.  Goodrich  Tells 
Story  in  Newspapers 

The  B.  F.  Goodrich  Company 
used  full-page  and  1,500-line 
ads  in  leading  newspapers 
throughout  the  nation  March  13 
to  tell  the  story  of  its  pioneering 
of  the  tubeless  tire. 

The  ad  pointed  out  that  tube¬ 
less  tires,  which  are  standard 
equipment  on  1955  cars,  were 
introduced  by  B.  F.  Goodrich  in 
1948. 

Other  Campaigns  .  .  . 

•  A  30%  increase  in  adver¬ 
tising  expenditures  for  Cherry 
Heeling,  Danish  liqueur  of 
Peter  F.  Heering  Co.,  Copen¬ 
hagen,  calls  for  black  and  white 
ads  (via  The  Kleppner  Co.)  in 
major  dailies  covering  key  li¬ 
queur  markets  during  1955-56. 
Two-color  insertions  in  nine  na¬ 
tional  magazines  are  also  sched¬ 
uled. 

•  A  good-will  page-ad  (via 
Foote,  Cone  &  Belding)  mark¬ 
ing  the  104th  anniversary  of  a 
Treaty  of  Friendship  and  Com¬ 
merce  between  Switzerland  and 
the  U.  S.  made  its  appearance 
in  newspaper's  and  magazines  in 
the  U.  S.  this  week.  The  ad  is 
sponsored  by  the  Watchmakers 
of  Switzerland. 


ADVERTISE  IN  THE 

iDobilrPreesKegister 


•  Black  and  white  ads  will 
run  in  150  newspapers  across 
the  country  as  part  of  a  cam¬ 
paign  for  Brown-Forman  Dis¬ 
tillers’  Old  Forester. 

•  Small-space,  two-column 
ads,  with  three  ads  appearing 
simultaneously  in  each  issue  of 
newspapers  throughout  the  U. 
S.  are  planned  by  Frankfoi-t 
Distillers  Company  in  all  major 
Four  Roses  markets. 

•  A  campaign  for  Pechter 
Rye  Bread  has  broken  in  a 
string  of  newspapers  in  the 
Greater  New  York  area.  Initial 
ads  (via  Rockmore  Company) 
are  1,000  lines,  followed  by 
500-and  250-line  insertions,  ap¬ 
pearing  regularly  every  week 
thereafter. 

• 

Colorful  Weekly 

COOPERSTOWN,  N.  Y. 

The  Freeman's  Journal,  a  147- 
year-old  weekly,  recently  pub¬ 
lished  its  first  color  advertise¬ 
ment.  Frank  C.  Carpenter,  vice- 
president  of  the  Fr-eeman  Jour¬ 
nal  Publishing  Co.,  said  the  ad 
was  run,  with  the  rest  of  the 
newspaper,  on  an  old  flat-bed 
press. 


French  Shoe  Ad 
Is  ^Regardez’ 

“Regardez!”  advertised  Jo¬ 
seph  Salon  Shoes  in  the  Chicago 
Tribune.  “Le  plus  beau  soulier 
de  I’annee  1955  (le  cuir  est 
imprime  comme  de  la  sole)  in¬ 
spire  par  un  petit  gant  histo- 
rique  de  Panne  1795  a  Papogee 
du  style  Directoire  .  .  .” 

The  840-line  advertisement 
which  included  a  rough  sketch 
of  a  dainty  shoe,  continued  in 
French  with  only  the  price  (dix 
mille  cinq  cent  francs)  trans¬ 
lated  into  American  money 
($29.95). 

“Naturellement  .  .  .  par  Jo¬ 
seph’s,”  the  copy  concluded. 
“Translation  at  Michigan  Ave¬ 
nue,  Randolph  &  Wabash,  Oak 
Park,  Evanston,  South  Shore, 
Beverly  Hills,  California.” 

Many  readers  did  indeed  “re¬ 
gardez,”  the  ad,  developed  by 
Advertising  Manager  Nadine 
Brown,  says  Gene  Delson,  vice- 
president  of  Joseph’s 


Johnson  Motors  Expands 
Newspaper  Use  3rd  Year 


Expanding  its  newspaper 
campaign  for  the  third  succes¬ 
sive  year,  Johnson  Motors, 
Waukegan,  Ill.,  is  placing  a 
five-ad  seiies  in  113  daily 
papers  over  the  nation  as  a 
major  part  of  the  outboard 
manufacturing  firm’s  spring 
sales  drive.  Aggregate'  linage 
is  278,432,  which  Director  of 
Sales  W.  H.  Jonas  described  as 
the  heaviest  advertising  cam¬ 
paign  in  the  history  of  the 
outboard  industry. 

In  an  illustrated  brochure 
announcing  the  campaign  to 
some  3,400  dealers  in  the  U.  S., 
Johnson  said: 

“For  five  weeks  in  succession 
these  ads  will  shout  the  great 
Johnson  stoiy  for  1955  from 
the  sports  pages  of  newspapers 
in  113  cities.  Men  read  the 
sports  page — so  be  sure  to 
tell  the  thousands  in  your 
community  who  will  see  the 
ads  that  they  can  buy  their 
Sea-Horses  at  your  store.  Run 
tie-in  ads  with  each  factory 
ad — and  watch  the  results” 

The  campaign  (via  Lam¬ 
port,  Fox,  Prell  &  Dolk),  con¬ 
ducted  seasonally  over  the 
country  with  the  major  impact 
in  March  and  early  April, 
opens  with  a  four-column,  15- 
inch  display  ad  featuring 
Johnson’s  ’55  sales  theme. 


“there  is  no  longer  any  excuse 
for  noisy  outboard  motoring.” 
The  following  ads,  spaced 
weekly,  stress  individual  mod¬ 
els  and  ease  of  operation.  The 
three  intermediate  ads  are  two- 
columns,  14  inches,  and  the 
closing  ad  is  four  columns  by 
eight  inches. 

“Although  our  production  re¬ 
mains  committed  far  in  ad¬ 
vance,”  said  Mr.  Jonas,  “we 
feel  that  continued  extensive 
newspaper  advertising  is  man¬ 
datory  if  we  are  to  enjoy  a 
steadily  expanding  market.” 

Johnson,  after  a  lapse  of 
many  years,  returned  to  news¬ 
paper  advertising  in  1953  and 
has  been  enlarging  its  cam¬ 
paign  in  that  media  each  sue-  i 
cessive  year.  This  spring, 
Johnson  is  the  only  major  out¬ 
board  firm  with  a  general 
spring  new’spaper  campaign. 

Mr.  Jonas  pointed  out  that 
Johnson  had  inaugurated  a 
television  campaign  without 
diminishing  the  use  of  other 
media.  “Television  is  im¬ 
portant,”  he  said,  “but  in  our 
thinking  it  implements  other 
media  without  replacing  it.  In 
addition  to  the  newspaper  cam¬ 
paign,  we  have  expanded  our 
magazine  schedule  and  pur¬ 
chased  time  on  the  Dave  Gar- 
roway  show.”  I 
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Maybe  camouflage  trees  are  obscuring  your  view 
of  our  forest.  Perhaps  our  esteemed  contemporaries 
(with  hammer-and-tongs  advertising)  have  planted 
the  impression  that  there  are  only  two  papers 
blooming  in  Philadelphia. 

Well,  take  a  good  look  at  the  forest,  pal  .  .  .  and 
you’ll  see  that  the  daily  news  is  the  only  daily  in 
Philadelphia  that’s  growing. 

Circulation  is  climbing,  while  the  other  dailies 
lose,  because  more  and  more  Philadelphians  are 
reaching  out  for  the  paper  that  gives  them  more. 

Advertising  is  at  an  all-time  high  because  alert 
agencies  and  advertisers  are  discovering  daily  news- 
land  ...  a  Magic  Market  of  over  185,000  work¬ 


ing  families  (many  with  two  and  three  weekly 
pay  checks)  .  .  .  blanketed  only  by  the  daily  news. 

And  get  a  load  of  this.  The  retailer  knows  his 
way  around  his  own  back  yard.  That’s  why  .  .  . 
when  it  comes  to  groceries  .  .  .  the  Philadelphia 
DAILY  NEWS  almost  alone  carries  advertising  of 
UNITY-FRANKFORD  (2017  StOres),  QUAKER  (1034 
stores),  RICHMOND  (739  stores).  The  five  super¬ 
market  chains  also  lean  heavily  on  our  bright 
tabloid  because  it  pays  off  at  the  cash  register! 

Remember:  in  Philadelphia,  only  one  paper  is 
growing.  Hitch  your  wagon  to  a  rising  star! 

PHILADELPHIA 

DAILYX^NEWS 


THE 

FOREST 

IN 

PHILADELPHIA? 


NEW  YORK:  William  A.  Maher 
415  Lexington  Ave.,  Murray  Hill  2-9197 


CHICAGO:  J.  J.  Twomey 
333  N.  Michigan  Ave.,  Andover  3-5270 


DETROIT:  Charles  J.  Sheppard 
1061  Penobscot  Bldg.,  Woodward  2-3080 
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RETAIL  SURVEY 


Drug  Group  Reports 
10-28%  Sales  Gain 


Buffalo,  N.  Y. 

Using  full-page  ads  each 
week  in  the  Buffalo  Evening 
News,  along  with  other  promo¬ 
tional  media,  the  newly  organ¬ 
ized  Leader  Drug  Stores  group 
reports  excellent  results  since 
its  program  was  launched  last 
November  (E.  &  P.,  Nov.  13, 
’54,  p.  22). 

The  new  organization  of  32 
independent  drug  stoi’es  repre¬ 
sents  10%  of  the  drug  stores  in 
the  Buffalo  market  and  is  pres¬ 
ently  accounting  for  25%  of  the 
total  retail  di’ug  volume  in  the 
area. 

Since  the  start  of  their  co¬ 
operative  advertising  and  mer¬ 
chandising  program,  member 
stores  report  increases  in  dollar 
volume  ranging  from  10  to  28%. 

Double  Truck  Debut 

The  Leader  Drug  Stores  pi’o- 
motional  offensive  was  launched 
with  a  double  truck  ad  in  the 
Evening  News  last  November 
4,  with  a  free  drawing  for  a 
new  automobile  and  68  other 
prizes.  A  full  page  ad  has  been 
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used  in  the  News  each  week 
since. 

Coupled  with  the  initial  ad¬ 
vertising,  preceded  by  a  three- 
week  teaser  campaign,  a  meet¬ 
ing  was  held  for  all  member 
stores  and  employes.  The  aims 
and  methods  of  the  new  organ¬ 
ization  were  outlined  and  the 
anticipated  gains  were  present¬ 
ed. 

The  object  of  this  meeting 
was  to  inaugurate  a  program 
which  has  been  continued  since 
— that  of  educating  sales  per¬ 
sonnel  about  the  stores  in  gen¬ 
eral,  the  products  to  be  sold,  and 
the  proper  merchandising  meth¬ 
ods. 

One  of  the  most  important 
committees  of  Leader  Drug 
Stores  is  the  advertising  com¬ 
mittee  which  plans  the  news¬ 
paper  and  store  advertising  two 
weeks  in  advance  in  connection 
with  the  recommendations  of 
the  drug  and  sundries  commit¬ 
tees.  The  items  are  selected  for 
timeliness  and  proven  or  poten¬ 
tial  promotional  value.  A  great 
deal  of  time  and  preparation  in 
this  phase  or  organization  has 
paid  dividends  for  Leader  Drug 
Stores. 

Product  Evaluation 

The  sundries  committee  meets 
weekly  to  view  and  evaluate 
products  and  items  that  will 
lend  themselves  easily  to  ad¬ 
vertising  and  promotional  sell¬ 
ing.  Their  selections  are  turned 
over  to  the  advertising  commit¬ 
tee. 

Prime  concern  of  the  drug 
committee  is  the  evaluation  and 
selection  of  drug  items  for  co¬ 
operative  merchandising.  Their 
recommendations  are  also  hand¬ 
ed  over  to  the  ad  committee. 

SAN  ANTONIO  | 

EXPRESS 

SAN  ANTONIO  | 

NEWS 

Cover  the  great  I 
market  of  I 
SAN  ANTONIO  I 
and  I 
SOUTH  TEXAS  | 

Repretenled  By 

THE  BRANHAM  COMPANY 


The  cooperative  advertising 
committee  contacts  manufactur¬ 
ers  spending  their  advertising 
dollars  in  cooperation  with 
Leader  Drug  Stores. 

Hubert  A.  George,  general 
manager  of  the  group,  coordin¬ 
ates  the  committees  and  their 
work  and  guards  against  over¬ 
lapping  of  effort;  takes  charge 
of  the  ad  allocations  by  dif¬ 
ferent  manufacturers;  checks  to 
see  that  all  stoi-es  merchandise 
advertised  products  and  items 
and  that  all  sales  personnel  are 
properly  informed  about  the 
value  and  uses  of  these  prod¬ 
ucts  so  they  can  do  an  intelli- 
g;ent  and  create  selling  job. 

Lower  Costs 

Mr.  George  describes  the  new 
drug  store  group  this  way: 
“They  are  an  organization  of 
established  neighborhood  drug¬ 
gists  who  can  maintain  their 
friendly  relations  with  custom¬ 
ers  and  at  the  same  time  buy 
merchandise  at  lower  cost  from 
suppliers  and  increase  their  vol¬ 
ume  by  passing  these  lower 
prices  on  to  their  customers.” 

“Leader  Drug  Stores,”  said 
Mr.  George,  “offer  greater  shop¬ 
ping  opportunities  in  the  com¬ 
munity  because  of  accessibility 
of  location  and  convenience  of 
shopping  hours  (all  stores  are 
open  seven  days  a  week).  An 
intensive  sales  training  pro¬ 
gram  has  been  inaugurated  to 
make  all  Leader  Drug  Stores 
personnel  better  informed,  more 
courteous  and  more  helpful  to 
the  customer.” 

Here  are  typical  comments 
from  mehibers  of  Leader  Drug 
Stores  on  their  experience  since 
start  of  the  program: 

Leo  Redden,  owner  of  the 
Kohler-Redden  Drug  Store : 
“The'  newspaper  advertising, 
window  signs  and  in-store  mer¬ 
chandising  have  brought  a  host 
of  new  buying  faces  into  our 
store.  The  window  signs  have 
been  especially  helpful  in  our 
case  because  we  are'  located  at 
a  bus  stop.  We  know  definitely 
that  there  has  been  new  traffic, 
people  who  ordinarily  waited 
outside  the  store',  which  is  di¬ 
rectly  attributable  to  the  signs 
and  our  newspaper  advertis¬ 
ing.” 

Abe  Goldfarb,  owner,  Harry’s 
Pharmacy:  “Prior  to  joining 
this  cooperative  organization, 
we  had  many  dead  items  on  our 
shelves.  Since'  the  ads  began, 
ordinarily  dead  items  are  not 
only  selling,  but  selling  out.  In 
many  cases  we  have  had  to  re¬ 
fill  our  stock  from  scratch.” 

Joseph  Woldman,  owner, 
Woldman  Drug  Stores:  “We 
have  four  stores — two  down- 
towm  and  two  neighborhood — in 


this  organization,  and  all  four 
stores  have  shown  a  marked  in- 
crea.-;e  which  cannot  be  credited 
to  anything  but  our  collective 
advertising  and  merchandising.” 

Norman  Perlstein,  owner  of 
Kenmore  Pai-ker  Pharmacy  and 
Parker’s  Pharmacy:  “We  have 
a  shopping  center  and  a  neigh¬ 
borhood  store,  neither  of  which 
was  advertised  before.  Since  we 
have  been  members  of  this 
group,  we  have  sold  not  only  a 
greater  amount  of  merchandise 
but  a  wider  variety.” 

School  Promotion  Ad$ 
Set  for  Retailers 

Promotion  material  to  help 
retailers  sell  school  paper  prod¬ 
ucts  has  been  prepared  for 
nearly  5000  daily  and  weekly 
newspapers  in  the  U.  S.,  it  has 
been  announced  by  William 
Rodgers,  research  director  of 
the  Paper  Stationery  and  Tab¬ 
let  Manufacturers  Association, 
New  York. 

With  the  school  goods  market 
at  its  highest  level  in  history 
and  still  growing,  Mr.  Rodgers 
said,  retail  merchants  in  most 
sections  of  the  country  must 
prepare  for  a  record  breaking 
volume  of  business  beginning  in 
late  August  of  this  year  and 
continuing  throughout  the 
school  term. 

To  help  move  this  vast  flow 
of  school  items  to  the  consumer, 
the  Association  has  prepared  a 
page  of  newspaper  ads  in  one, 
two,  and  three  columns.  Offered 
free  in  mat  form,  the  ads  vdll 
be  in  the  hands  of  local  news¬ 
paper  advertising  departments 
early  next  summer.  In  addition 
to  the  ads,  a  smaller  page  of 
mats  illustrating  familiar 
school  paper  supplies  also  is 
offered  free  to  new.spapers. 

Last  year  685  newspapers 
took  the  ads  for  use  in  as  many 
towns  and  communities.  Some 
notable  success  stories  of  in¬ 
creased  business  resulting  from 
use  of  the  mats,  were  reported 
to  the  Association  office'. 

One  case  was  reported  in  Al¬ 
toona,  Pa.,  by  Richard  Beeler, 
advertising  manager  of  the 
Tribune.  McCartney’s  Station¬ 
ery  Stoi’e,  bought  63  column 
inches  of  space  during  the'  last 
three  weeks  of  August  last  sum¬ 
mer.  The  total  advertising  cost 
for  the  space  was  $80.64.  The 
store  had  never  used  newspaper 
space  to  advertise  these  specif¬ 
ic  school  paper  items  before. 

McCartney’s  enjoyed  a  sub¬ 
stantial  increase  in  business  in 
the  items  advertised  and  a  gen¬ 
eral  increase'  in  volume  through¬ 
out  the  store.  Total  business  was 
up  10%  ove'r  the  preceding 
year. 
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•  JACKSONVILLE  JOURNAL 

•  PALM  BEACH  POST-TIMES 

•  PENSACOLA  NEWS-JOURNAL 

•  PANAMA  CITY  NEWS-HERALD 

•  OCALA  STAR-BANNER 

•  DELAND  SUN-NEWS 

•  PALM  BEACH  DAILY  NEWS 

•  MELBOURNE  TIMES 


Perry  Newspapers  Cover  MORE 
OF  THE  GROWING  FLORIDA  MARKET 


(HOME  TOWN  READERSHIP  BRINGS  BEST  RESULTS) 


total 


•  LEESBURG  COMMERCIAL-LEDGER 

•  PERRY  WEEKLIES 
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CLASSIFIED  CLINIC 

Bank ‘s  Charge-O-Matic 
Nets  Want  Ad  Gains 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


When  the  Citizen’s  Bank  of 
Flint,  Michigan,  signed  up 
about  500  cooperating  retailers 
on  a  Charge-O-Matic  plan 
where  a  single  charge  account 
set  up  with  the  bank  enables  a 
consumer  to  charge  purchases 
at  all  the  outlets,  they  gave 
Gil  Gillette,  CAM,  Flint  (Mich.) 
Journal,  a  money-making  no¬ 
tion. 

Translated  into  linage  it 
amounts  to  2/3  of  a  page'  of 
classified  each  Monday  for  10 
weeks.  For  CAMs  with  similar 
bank  charge  account  arrange¬ 
ments  in  their  town,  here’s  how 
CAM  Gillette  went  about  it: 
He  says,  “The  Citizen’s  Bank 
is  paying  for  the  8x2  (224 
lines)  at  our  regular  10-time 
transient  rate  and  the  other 
341  cooperating  outlets  for 
Charge-O-Matic  are  paying  for 
a  5  line  ad  at  our  10  time  tran¬ 
sient  rate. 


“This  was  sold  to  the  head  of 
the  Charge-O-Matic  Department 
in  the  Citizen’s  Bank  who  got 
out  a  letter  to  all  of  their  out¬ 
lets  advising  them  of  the  pro¬ 
motion  and  asking  their  coop¬ 
eration.  We,  then  followed  up 
on  the  telephone  and  made  the 
direct  sales  to  the  membership. 
It  took  two  of  our  girls  about 
tw'o  w'eeks  to  get  the  341  ok’s 
which  was  about  two-thirds  of 
the  total  membership  list.’’ 

A  Holden  Red  Stamp  promo¬ 
tion  currently  going  on  in  Flint 
served  as  another  fulcrum  for 
about  450  lines  per  week  of 
extra  linage.  The  latter  con¬ 
tains  a  listing  of  all  the  mer¬ 
chants  who  hand  out  Holden 
red  stamps  with  purchases.  At 
the  foot  of  the  listings,  which 
are  broken  down  into  general 
categories,  is  a  coupon  offering 
25  free  red  stamps  to  the  readers 
who  fill  in  their  name  and  ad¬ 


dress  and  bring  same  to  a  Hold¬ 
en  cooperating  merchant. 

From  all  reports  the  automo¬ 
tive  classification  is  perking  up 
in  fine  style.  Factories  turning 
out  new'  models  at  breakneck 
speed  are  setting  one  of  the 
fastest  paces  for  their  dealers 
in  histoiy.  The  dealers,  anxious 
to  deal  are  stepping  out  in  plain 
and  fancy  displays  of  both  new 
and  used  car  offerings  in  their 
chosen  market  place  —  classi¬ 
fied.  Here’s  a  sales  job,  accom¬ 
plished  by  John  Thomas,  CAM, 
Chester  (Pa.)  Times,  that 
should  set  some  kind  of  record 
and  might  w'ell  serve  as  an  in¬ 
spiration  to  the  automotive 
space  pluggers  around  the  cir¬ 
cuit: 

“We  have  a  Ford  dealer  in 
Chester,  G.  M.  Stull  Company, 
who  is  about  as  big  as  anyone 
in  the  automobile  business  in 
this  part  of  the  coumty.  They 
have  been  spending  about  $700 
per  month  in  Classified  Display, 
mostly  3x8  inch  ads  3  or  4 
times  a  week. 

“After  an  analysis  of  the 
amount  of  business  they  were 
doing  and  the  potential  in  the 
county,!  approached  them  with 
a  real  hot  presentation  includ¬ 
ing  facts  and  figures  about  ex¬ 
pected  accelerated  -eompetition. 


“I  was  able  to  sell  them  a 
half-page  ad  (actually  8  col.  x 
9  inches)  every  day  for  one 
year.  They  signed  a  contract 
obligating  them  to  this  with  no 
strings  attached.  The  ad  runs 
about  30O,COO  lines  per  year. 
How’s  that  for  a  juicy  account! 

“I  am  laying  out  the  ad  and 
writing  the  copy  for  them.  One 
day  w'e  talk  about  new  cars,  the 
next  day  about  used  cars,  the 
next  day  about  service  and  body 
shop  and  the  next  about  financ¬ 
ing.  They  have  their  ow'n  fi¬ 
nance  division.  In  other  w'ords, 
we  are  telling  their  whole  story 
and  pounding  it  home  to  the 
public  day  in  and  day  out. 

“Up  to  this  date,  they  are 
very  much  pleased  with  the  re¬ 
sults  and  I  am  sure  that  at  the 
end  of  the  year  their  increase 
in  business  in  all  departments 
will  be  tremendous. 

• 

Anti-Trust  Dossier 

Washington 
The  House  Small  Business 
Committee  has  added  the  facts 
of  the  Kansas  City  Star  anti¬ 
trust  prosecution  to  a  file  of 
material  on  which  a  study  of 
monopolistic  trends  in  newspa¬ 
per  advertising  practices  may 
be  predicated. 


BE  FIRST  WITH 
COPENHRCEN  COSPER 


Publishers  in  Kiirop«‘  are  already  learin<;  poor  arli?I 
Cos|H‘r  to  small  bits  in  order  to  secure  the  rights  for 

bis  so-called  ‘'Cosperies”  ...  a  daily  cartoon  bitting 
man  right  in  his  hilarious  center.  Cosper  will  make 


WRITE  FOR  THE  RIGHTS  -  RIGHT  NOW  :  "^NMARK 
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Flying  high  above  Atlanta,  you  look  down  upon  one  of  America  s  BIG 
markets  —  growing  bigger  fast.  Only  four  metropolitan  areas  in  the 
nation  match  the  pace  that  has  pushed  Atlanta's  current  population  to 
the  808,853  mark.  While  Atlanta  has  long  been  the  distribution  center 
of  the  South,  it  is  now  the  South’s  first  city  in  industrial  activity.  Manu¬ 
facturing  employment  exceeds  the  former  leader  city’s  by  17,000.  More 
than  3,300  national  firms  operate  branch  factories,  warehouses  and  divi¬ 
sional  offices  here.  Per  capita  income  in  1954  was  $1890.  The  figure  per 
family  was  $5833.  The  South’s  largest  newspapers  can  help  you  sell  your 
product  in  the  fastest  growing  section  of  the  nation. 


2ltlanta  Sottriml 

Covers  Dixie  Like  the  Dew 

THE  ATUNTA  CONSTITUTION 


GROWTH  REFLECTS 

YOUR 

SALES  OPPORTUNITIES 

1950 

1954 

Metropolitan  Atlanta 

Population 

671,797 

808,853 

Families 

185,580 

238,674 

Per  Cap.  Income  $1,357 

$1,890 

Retail  Sales 

$745,072,000 

$893,493,000* 

Georgia 

Population 

3,444,578 

3,604,400 

Families 

889,269 

962,000 

Retail  Sales 

$2,310,587,000 

$2,754,562,000* 

*S  M.  Moy  10,  1954 

The  Atlanta  Journal  and  Constitution 
428.885  Daily  -  480,949  Sunday 
(A.B.C.  9-30.54) 

Rcprtstnttd  by  th«  Kvily-Smith  Co. 


The  South’s  Standard  Newspaper 
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BOOKS  IN  REVIEW 


Gannetfs  Frank  Tripp 
In  Column  Collection 


By  Prof.  Roscoe  Ellard 


ON  THE  NEWSPAPER  FRONT.  With 
Frank  Tripp.  Rochester,  New  York. 
The  Gannett  Newspapers.  133pp  $2.00. 


There  w'as  a  rose  on  Anna 
McTiernan’s  desk  in  the  Elmira 
(N.  Y.)  Star-Gazette’s  business 
office  one  day,  and  Frank  Tripp 
noticed  it.  Of  course  he’  did.  It 
is  the  sort  of  human  thing  a 
fine  columnist  these  days  does 
notice — and  writes  warmly 
about — when  he  has  finished  the 
required  pontification  on  Wash¬ 
ington,  Peiping,  and  Moscow. 

Anna  came  to  the  Gannett 
newspapers  straight  from  busi¬ 
ness  school — Irish,  sparkling, 
and  efficient.  That  was  40  years 
earlier  than  the  rose.  She  didn’t 
change  in  three  months  to  be¬ 
come  secretary  to  a  banker  or 
to  go  into  public  relations  work. 
She  stuck  with  the  paper,  the 
same  paper,  married  one  of  the 
staff  (not  the  editor),  and 
everybody  loved  her.  On  the 


fortieth  anniversary  of  her 
coming  to  the  Star-Gazette 
someone  put  a  rose  on  her  desk. 
And  of  it,  as  a  newspeg,  Frank 
Tripp,  editor  and  veteran  col¬ 
umnist,  wrote: 

“It’s  people  like  Anna  who 
build  everything  worthwhile  in 
the  world ;  folks  who  stick,  work 
and  win,  keep  contented,  and 
come  out  the  big  end  of  the 
horn.  The  jitterbugs  get  a  rab¬ 
bit  here  and  there  but  seldom 
catch  a  brass  ring  on  the  merry- 
go-round  of  life.’’ 

*  if  t 

I  mention  that  touch  in  one  of 
Tripp’s  columns  in  this  volume 
of  his  best  because  he  also  wrote 
with  devastating  competence 
about  Harold  Ickes  and  other 
“significant”  hard  news.  Yet  in 
all  of  Tripp’s  writing,  as  in  all 
of  Ernie  Pyle’s  and  Hal  Boyle’s, 
lives  the  empathy  of  simplicity 
and  valid  humaneness.  Even 


KBSIER^PrailTHECHOliQl'SEIIIK 


ihe  ^nfure  Ihof  created 
modem  CHUI^Clt  adverKsing 


An  entirely  new  conception  of  church  advertising  has 
been  brought  about  by  the  Keister  “Support  the  Church” 
series.  Here  is  modern  advertising  at  its  best — BEAUTI¬ 
FUL  ART-WORK  and  FORCEFUL,  APPEALING  COPY 
— with  the  ability  to  attract  and  sustain  new  reader- 
interest. 

Here  are  pages  that  can  be  established  on  a  permanent 
basis,  winning  each  year,  new  and  more  acclaim  from 
community  leaders,  church  officials,  and  newspaper 
readers.  No  wonder  the  Keister  ads  are  being  run 
regularly  in  over  900  newspapers  throughout  the  USA, 
Canada,  and  Alaska. 

This  magnificient  feature  serves  your  readers,  your 
churches,  and  your  community.  And  it  brings  you  new 
and  all-important  WEEKEND  LINEAGE — much  of  it 
from  non-advertisers.  Write  now  for  proofs  and  rates. 


Sew/ce 

FIRST  in  CHURCH^ADVERTISINC 

STRASBUPG,  VIRGINIA 


when  a  newspaper  by-liner 
clears  up  a  world  situation  in 
500  words,  he  doesn’t  get  very 
far  when  he  forgets  to  be  a 
factual  reporter  or  when  he  ne¬ 
glects  the  easy  English  a  store 
clerk  uses  or  the  warm  touch 
that  makes  a  reader  chuckle  or 
nearly  cry. 

*  *  ♦ 

Of  Ernie  Pyle’s  wide  appeal, 
Mr.  Tripp  wrote: 

“The  country  is  getting  all 
fed  up  on  the  smart-aleck  re¬ 
porting  of  news  magazines,  the 
pompous  observations  of  ‘relia¬ 
ble  sources,’  the  borderline  smut 
of  the  sophisticated  calendered 
sheets,  ponderous  big  names  and 
little  mind  multitudes  of  col¬ 
umnists,  the  sui'f  ace-skimmed 
coverage  of  the  metropolitan 
press  and  the  gloinfication  of 
figures  which  could  run  twice 
around  boxcars.  The  public  is 
ready  to  read  about  flapjacks, 
led  flannels  and  whooping 
cough.” 

Ml'.  Tripp  became  so  annoyed 
over  ponderous  writing  that  he 
devoted  a  whole  column  to  it. 
He  quotes  one  reporter  this 
way : 

“Before  the  defendant  became 
engaged  in  his  present  employ¬ 
ment,  he  was  occupied  in  con¬ 
tacting  housewives  in  the  inter¬ 
est  of  a  large  eastern  manu¬ 
facturer  of  brushes.” 

In  other  words,  the  guy  was 
a  Fuller  Bi-ush  man. 

Another  reporter  was  singled 
out  by  Mr.  Tripp  for  this  sort 
of  word  binge:  “Mr.  Goff  stated 
that  in  view  of  the  extraordin¬ 
ary  circumstances  which  now 
prevail  as  compared  with  con¬ 
ditions  which  existed  at  the 
time  the  transaction  was  origin¬ 
ally  conceived,  it  is  utterly  im¬ 
possible  to  go  farther  with  the 
proposition.” 

The  reporter  meant  that  be¬ 
cause  things  have  changed,  the 
deal  is  off. 

«  «  * 

Many  of  us  in  neAvsrooms 
learn  the  hard  way — ^via  copy 
desks  and  curt  city  editors — 
never  to  write  about  trees  and 
birds.  We  learn  to  write  about 
a  bending  birch  and  a  whippoor¬ 
will.  The  mind  sees  a  hemlock 
more  easily  than  a  tree.  It  bet¬ 
ter  proves  treehood.  Let  no  class 
of  things,  no  impersonal  philos¬ 
ophy,  come  between  you  and 
your  reader.  When  you  need  to 
state  a  basic  principle,  move 
from  the  specific  instance  to  the 
philosophy;  from  a  particular 
maple  or  elm  or  individual  act 
to  a  general  statement  about 
trees  or  politics  or  life.  Set  a 
pink  hydrangea  or  white'  tulip 
down  in  your  writing,  not  bare 
flowers.  Avoid  the  abstract. 


Avoid  the  academic.  Avoid  what 
Hamlet  warned  against, 
“Words,  words,  words”  that 
arouse  no  imagery.  Stay  close 
to  cases,  close  to  home. 

These  are  fine  examples  of 
the  simple,  graphic  writing  of  a 
veteran  reporter.  They  made 
Frank  Tripp’s  book  of  his  col¬ 
umns  both  examples  of  reada¬ 
bility  and  a  tool  of  newspaper 
promotion. 

Frank  Mott  Researches 
ZengeTs  Own  Story 

THE  CASE  AND  TRYAL  OF  JOHN 
PETER  ZENGER.  Edited  by  Frank 
Luther  Mott.  Volume  II.  Columbia. 
Mo.  The  Press  of  the  Crippled  Turtle. 
1954.  44pp. 


It  is  nearly  ideal  when  a  dis¬ 
tinguished  journalism  dean  can 
“retire”  to  conveniently  little 
teaching  and  a  steady,  yet  un¬ 
goaded,  march  of  carefully  re¬ 
searched  publications  in  our 
field.  Dr.  Frank  L.  Mott’s  new¬ 
est  monograph  on  “The  Case 
and  Tryal  of  John  Peter  Zeng- 
er”  provides  a  research  study 
worthy  of  Dean  Mott’s  high 
standard  in  newspaper  history. 
His  own  comment  on  the  nar¬ 
rative  is  richly  revealing.  He 
presents  also  the  original  think¬ 
ing  of  James  Alexander,  leader 
of  the  Colonial  bar,  and  he  in¬ 
cludes  the  masterful  presenta¬ 
tion  to  judges  and  jurors  of  the 
new  ideas  of  press  freedom  by 
Andrew  Hamilton,  Zenger’s  at¬ 
torney. 

It  took  nearly  a  year  to  pre¬ 
pare  this  little  study,  which  is 
beautifully  printed  in  caslon  old 
face,  10-point  on  a  12-point 
slug.  Unfortunately  the  volume 
is  for  private  distribution  and 
therefore  limited  to  240  copies. 
• 

Phil  Hanna  Joins 
Brokerage  Firm 

Chicago 

Phil  Hanna,  veteran  Chicago 
newspaperman,  has  joined  Dan¬ 
iel  F.  Rice  &  Co.,  local  broker¬ 
age  firm,  as  an  account  execu¬ 
tive. 

Mr.  Hanna,  former  editor  of 
the  old  Chicago  Journal  of 
Commerce  and  more  recently  a 
business  neWs  columnist  for  the 
Chicago  Daily  News,  will  con¬ 
tinue  to  write  a  Saturday  col¬ 
umn  News. 

• 

P.O.  Hike  More  Certain 

Washington 

Having  voted  postal  employes 
a  pay  increase  averaging  7.5%, 
the  House  Committee  on  Post 
Offices  will  look  to  mail  rate  in¬ 
creases  to  pay  at  least  a  part 
of  the  added  payroll.  Chairman 
Tom  Murray  has  made  it  clear. 
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A  new  edition  of  this 
booklet  —  odd  and 
interesting  things 
that  are  always  coming  up 
in  the  railroad 
business  —  some  of  them 
serious  —  others  on  the  ■ 
lighter  side. 


ASSOCIATION  OF  AMERICAN  RAILROADS 

924  TRANSPORTATION  BUILDING  •  WASHINGTON  6,  D.  C. 
Please  send  me  a  free  copy  of  the  Rail  Oddities  Booklet. 

NAME . . . - 

ADDRESS . . 

CITY . STATE . . 


"1 


□ 
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Winchell  Retraction 
Ends  Post  Libel  Suit 


Walter  Winchell  publicly,  in 
print  and  on  the  air,  apologized 
to  the  New  York  Post  and  its 
editor,  Janies  A.  Wechsler,  and 
a  million-dollar  libel  suit  was 
marked  “discontinued”  in  New 
York  State’s  Supreme  Court 
this  week. 

In  December,  1952,  the  Post 
and  its  editor  filed  suit  against 
the  columnist  -  commentator, 
Hearst  Corporation,  King  Fea¬ 
tures  Syndicate,  American 
Broadcasting  Company  and 
Gruen  Watch  Company  (his 
sponsor)  to  recover  damages 
for  statements  in  which  Mr. 
Winchell  allegedly  branded  the 
plaintiffs  as  Communist  sym¬ 
pathizers. 

$1,000,000  Insulation 

Over  the  course  of  a  year 
Mr.  Winchell  was  subjected  to 
examination  by  the  plaintiffs’ 
counsel,  former  Federal  Judge 
Simon  Rifkind,  and  recently 
ABC  and  Gruen  failed  in  an 
effort  to  separate  the  causes  of 
action  so  they  could  conduct 
their  own  defense  on  the  ground 
that  Mr.  Winchell’s  broadcasts 
merely  “carbon  copies”  of  col¬ 


umns  printed  in  the  New  York 
Mirror  and  other  newspapers. 

It  was  brought  out  in  this 
court  proceedings  that  ABC  and 
Gruen  had  “insulated”  Mr.  Win¬ 
chell  with  libel  insurance  up  to 
$1,000,000.  The  sudden  settle¬ 
ment  of  the  litigation  coincided 
with  the  announcement  that 
ABC  had  consented  to  Mr.  Win- 
chell’s  request  to  end  his  as¬ 
sociation  with  that  network  af¬ 
ter  25  years  of  radio  and  tele¬ 
vision  programs. 

“An  honest  disagreement  in 
our  relations  could  not  be  re¬ 
solved,”  stated  Robert  E.  Kint- 
ner,  ABC  president.  Mr.  Win¬ 
chell  said  he  was  withdrawing 
from  his  lifetime  contract, 
which  currently  pays  him  $520,- 
000  a  year,  because  of  disagj-ee- 
ments  over  finances  and  inade¬ 
quate  protection  against  libel 
suits. 

Gruen  dropped  sponsorship 
of  the  Winchell  broadcasts  some 
time  ago.  His  current  series  of 
Sunday  night  shows  is  under 
split  sponsorship  by  Bayuk  Ci¬ 
gars  and  American  Safety  Ra¬ 
zor  Company. 


fholo  bf  Coftttanct 


"Why... they  wouldn’t  think  of  using  anything 
but  Burgess  Mats!” 

BURGESS  CELLULOSE  COMPANY 

Monufacturors  and  Distributors 
of  Burgoss  Chromo  and  Tono*Tox  Mots 

Brooport/  lllinoiG 


In  settlement  of  the  Post- 
Wechsler  libel  suits  Mr.  Win¬ 
chell  agreed  to  a  retraction 
and  the  defendants  paid  $30,- 
000  for  counsel  fees  and  dis¬ 
bursements.  Also  the  column- 
list’s  counter-suit  was  discon¬ 
tinued  without  any  considera¬ 
tion. 

An  announcer  read  the  re¬ 
traction  statement  in  behalf  of 
ABC  and  Gruen  at  the  start  of 
Mr.  Winchell’s  Sunday  broad¬ 
cast.  The  New  York  Mirror 
published  it  in  a  box  alongside 
the  Winchell  column  Monday 
and,  under  the  settlement  stipu¬ 
lation,  all  Hearst  newspapers 
were  to  publish  a  similar  state¬ 
ment  and  request  other  news¬ 
papers  that  carried  the  Win¬ 
chell  columns  to  do  so. 

The  retraction  statement  was 
as  follows: 

“Walter  Winchell  has  author¬ 
ized  the  editor  to  state  that  he 
never  said  or  meant  to  say  .  .  . 
that  the  New  York  Post  or  its 
publisher,  or  Mr.  James  A. 
Wechsler,  its  editor,  are  com¬ 
munists  or  sympathetic  to  com¬ 
munism.  If  anything  Mr.  Win¬ 
chell  said  was  so  construed,  he 
regrets  and  withdraws  it.” 

Basis  for  Actions 

The  basis  of  the  original 
complaint  was  that  Mr.  Win¬ 
chell  had  referred  to  “reditori- 
als”  in  the  “New  York  Posti- 
tute”  and  intended  to  charge 
that  the  Post  was  disloyal  and 
was  losing  advertising  and  cir¬ 
culation.  He  alleged  also  that 
the  paper  employed  Commu¬ 
nists  on  its  editorial  staff. 

Charging  the  columnist  with 
“journalistic  gangsterism,”  the 
Post’s  complaint  .stated  that 
“Defendant  Winchell  has  long 
been  notorious  as  a  person  who 
uses  his  journalistic  position 
for  the  purpose  of  making  reck¬ 
less,  untrue  and  libelous  state¬ 
ments  and  as  a  personal  wea¬ 
pon  for  the  purpose  of  injur¬ 
ing  and  intimidating  jmrsons 
against  whom  he  has  personal 
enmity.” 


RALEIGH,  North  Carolina... 

North  Carolina's  Srd  metropolitan 
area  in  Retaii  Saies  ... 

$157,953,167 

(Officiai  N.  C.  Dept,  of  Rev.  Ficnres) 

Seli  this  bas7  market  with  its  ONLY 
MorninK-and-Snnday  Newspaper  .  .  . 

^^News  and 

1  MOPNING  &  SUNDAY  1 

Nor**, 

119,747  Morning 
129,607  Sunday 

(ABC  Pnbiishcr’s  Statement.  S/SS/54) 
Rep.  The  Branham  Company 


In  his  reply,  Mr.  Winchell 
asserted  that  the  “left-wing” 
Post  catered  to  the  self-styled 
liberals  and  vilified  those  who 
fought  communism.  Mr.  Wechs¬ 
ler,  it  was  stated,  had  joined 
the  Post  from  PM  which  wa.s 
“regarded  as  a  travesty  of  a 
newspaper  and  as  a  meal  ticket 
for  such  alleged  newspapermen 
as  were  elsewhere  unemploya¬ 
ble  by  reason  of  their  commu¬ 
nistic  inclinations.” 

He  Sued  for  $2,000,000 
Citing  a  series  of  articles 
about  him  in  the  Post,  Mr. 
Winchell  sued  the  newspaper 
corporation  for  $2,000,000  and 
complained  it  had  set  out  to 
defame  him  because  he  wouldn’t 
work  for  it. 

A  Post  editorial  wrote  “finis” 
to  what  one  judge  termed  “a 
fray”  in  which  there  had  al¬ 
ready  been  compiled  676  pages 
of  pre-trial  testimony. 

‘Thi.s  was  not  a  personal  ar¬ 
gument,  and  we  derive  no  vin¬ 
dictive  satisfaction  from  the 
outcome,”  Mr.  Wechsler  wrote. 
“The  issue,  it  might  be  said, 
was  bigger  than  all  of  us.  It 
has  been  fully  and  clearly  re¬ 
solved  by  the  retraction. 

“We  hope  the  result  of  this 
litigation  will  hearten  others 
who  have  been  the  target  of  un¬ 
just  attack.  As  for  the  Post, 
we  will  continue  to  uphold  the 
proposition  that  free  men  need 
not — and  must  not — imitate  the 
Communists  in  fighting  to  pre- 
.serve  freedom.” 

• 

Daily  Sues  to  Compel 
Bids  for  Concessions 

Asbury  Park,  N.  J. 
A  long-standing  campaign  by 
the  Asbury  Park  Press  and  its 
publisher,  Wayne  D.  McMur- 
ray,  to  force  public  bidding  for 
leases  on  municipally-owned 
beachfront  concessions  has  been 
backed  up  with  a  lawsuit. 

A  test  of  the  law  under  which 
City  Council  for  many  years 
has  awarded  leases  on  a  basis 
of  private  negotiation  is  slated 
for  ultimate  ruling  by  the  New 
Jersey  Supreme  Court. 

Superior  Court  Judge  Frank 
T.  Lloyd  recently  dismissed  the 
newspaper’s  action  on  the 
ground  that  a  ruling  of  the 
old  Court  of  Errors  and  Ap¬ 
peals  in  1947  prevails. 

Lawyers  for  the  Press  an¬ 
nounced  they  would  take  the 
case  to  the'  higher  courts.  The 
Press  and  Mr.  McMurray  filed 
the  suit  after  Council  last  Fall 
gave  a  four-year  lease  for  a 
small  novelty  store.  No  notice 
was  made'  that  the  premises 
would  be  available  for  lease. 
No  competing  bids  were  in¬ 
vited. 
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How  not  to  fill  his  shoes 


Mr.  Editor,  you  can  shed  light  on  how  not 
to  fill  this  \'ictini's  shoes.  He  was  killed  on 
a  dark  street  at  night. 

More  people  are  killed  or  hurt  in  traffic 
accidents  at  night,  when  traffic  is  relatively 
light,  than  during  the  busy  daylight  hours. 


Mr.  Editor,  help  bring  safe,  modern  suffering,  fear,  and  blood-money.  We’ll 

street  lighting  to  your  community.  be  glad  to  help — with  facts,  figures,  infor- 


Experience  proves  light  cuts  the  night 
traffic  toll  at  least  50  per  cent. 

Campaign  for  the  safety  of  modern 


mation  and  photos. 

Write  for  Everybody  Wins  With  Modem 
Street  Lighting,  the  overall  street  lighting 


street  lighting,  and  save  your  people  story  in  booklet  form. 


National  Street  and  Traffic  Safety  Lighting  Bureau 

1410  TERMINAL  TOWER  •  CLEVELAND  13.  OHIO 
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PROMOTION 

How’s  This  Proposed 
Newspaper  Slogan? 


By  T.  S.  Irvin 

For  some  years  Otto  Silha, 
business  manager  of  the  Min¬ 
neapolis  (Minn.)  Star  and  Tri¬ 
bune,  has  been  seeking  a  news¬ 
paper  slogan  that  would  do  as 
much  good  among  readers  as 
“All  business  is  local”  does 
among  advertisers. 

When  Otto  was  president  of 
the  National  Newspaper  Pro¬ 
motion  Association  a  few  years 
ago,  he  ran  a  contest  among 
members  to  find  such  a  slogan. 
Nothing  permanent  came  of  it. 

But  he  is  still  trying.  The 
Star  and  Tribune’s  current  ad¬ 
vertisement  in  its  wonderful 
“What  makes  a  newspaper 
great?”  series  concerns  a  12- 
year-old  youngster  who  chases 
butterflies.  His  was  a  lonely  life 
because  his  friends  didn’t  dig 
him  and  their  parents  raised 
questioning  eyebrows  about  him. 

Then  a  Star  and  Tribune  re¬ 
porter,  Janet  Lucal,  did  a  story 
about  him.  Overnight,  Danny 
Janzen  gained  stature  in  the' 
eyes  of  his  friends  and  neigh¬ 
bors,  and  new  confidence  in 
himself.  Danny’s  mother  wrote 
the  papers  a  letter  thanking 
them  for  the  story  that  “made 
a  big  difference  in  Danny’s 
life.” 


That  phrase  caught  Otto’s  at¬ 
tention.  “Doesn’t  that  lead  us,” 
he  asks,  “to  a  strong,  distinc¬ 
tive  and  effective  sales  promo¬ 
tion  truth?” 

Otto’s  proposed  slogan  is 
“Newspapers  make'  a  big  dif¬ 
ference  in  people’s  lives  .  .  . 
every  day.” 

What  do  you  think  of  it? 

Well  Read  Crosses 

The  Camden  (N.J.)  Courier- 
Post’s  advertising  director, 
Maurice  Platt,  came  up  with  a 
Red  Cross  idea  that  pays  off 
two  ways — for  the'  Red  Cross, 
and  for  the  paper. 

Classified  advertisers  used  a 
1-inch  block  in  their  ads  con¬ 
sisting  of  the  Red  Cross  symbol 
and  two  words:  Join,  Serve. 

Big  Results 

The  Wabash  (Ind.)  Plain 
Dealer  is  running  a  series  of 
full  page  advertisements  in  its 
own  pages  reporting  advertis¬ 
ing  results.  This  is  one  of  the 
most  forceful  campaigns  of  its 
kind  we  have  seen  anywhere  in 
many  a  day.  It  runs  through 
every  classification. 


Mary  Margaret  McBride  wrote; 

"Some  of  the  most  miserable  (and  the  most 
misery  making)  mortals  I  know  are  the 
empty  ones  who  never  seem  to  think  of 
anything  except  themselves,  who  wallow  in 
self-pity  and  fear." 


From  Washington,  D.  C.,  came  this  response: 
"It's  against  my  nature  to  trouble  my  friends 
with  my  problems,  but  last  night  I  was  so 
low  that  I  considered  calling  a  minister— 
or  a  psychiatrist.  On  the  way  home  I  bought 
a  copy  of  the  Washington  Star— and  my  eye 
caught  the  title  of  your  column,  'Try  to  Out¬ 
wit  Loneliness.'  The  words  that  saved  me 
were  these:  'For  the  thinking,  alert  person, 
there  is  always  a  substitute  for  even  the 
dearest  treasurer  lost.'  I  th<jught  you  might 
like  to  know." 


FOR  READER 
REACTION, 
Print 

McBRIOE'S 

5-aweek 

column! 


AP  NEWSFEATURES 


30  Pocitpfoller  Ploxa 
New  York  20  N  Y 


Circulation  Books 

Instead  of  putting  out  a  book 
full  of  pages,  full  of  figures  and 
nothing  but  figures,  as  so  many 
circulation  books  are,  the  Mil¬ 
waukee  (Wis.)  Journal  has  put 
together  a  book  that  makes 
these  figures  come  to  life. 
Through  color  maps  and  charts, 
and  by  providing  average  fa¬ 
mily  income  by  counties,  the 
Journal  has  made  this  a  real 
market  data  book. 

Home  Show  Linage 

More  than  125,000  attendance 
was  counted  at  the  Syracuse 
(N.Y.)  Post  Standard’s  fourth 
annual  Home  Show  in  the  War 
Memorial  March  8-11. 

The  Show,  which  included 
more  than  90  exhibit  booths,  a 
cake  baking  contest,  a  cooking 
school,  style  show,  sewing 
classes,  and  a  Do-It-Yourself 
section,  produced  252,000  lines 
of  advertising  for  the  news¬ 
paper.  Booths  were  sold  on  the 
basis  of  one  booth  for  each  page 
of  plus  linage,  with  additional 
charges  being  made  for  ap¬ 
pliances  and  products  used  in 
the  cooking  school,  stoves  and 
ingredients  in  the  cake  baking 
contest,  and  for  the  style  show. 
More  than  $5,000  worth  of  free 
prizes  were  donated  by  the 
Post-Standard  and  participating 
merchants. 

Combined  Effort 

A  fifth  series  of  advertise¬ 
ments  in  the  “Let’s  Get  the  Pic¬ 
ture  Straight”  campaign  that 
was  started  by  newspapers  in 
1952  began  appearing  this  week 
in  advertising  and  marketing 
journals. 

Theme  of  the  new  promotion 
is  “Let’s  Get  the  Picturs 
Straight  About  Magazines.” 
With  a  total  of  28  of  the  48 
newspapers  that  publish  week¬ 
end  rotogravure  magazines  par¬ 
ticipating,  the  promotion  will 
consist  of  28  double-page  lay¬ 
outs  pointing  up  coverage,  rea¬ 
dership,  flexibility,  and  high 
quality  reproduction  of  the 
newspapers’  roto  magazines. 

Half  of  the  space  in  each  ad 
will  be  a  general  selling  pitch 
for  all  the  gravure  magazines 
distributed  with  newspapers. 
The  other  half  will  be  an  indi¬ 
vidual  promotion  for  one  of  the 
roto  magazines  involved. 

Safety  Slogans 

Some  29,000  individual  en¬ 
tries  plus  group  entries  from 
53  schools  were  received  in  the 
Minneapolis  Star’s  three-week 
“Safety  Bucks”  game,  according 
to  Robert  N.  Weed,  public  ser¬ 
vice  director. 


The  game,  designed  to  start 
readers  thinking  in  terms  of 
safety,  was  based  on  the  more 
than  160  different  two-letter 
combinations  on  the  1955  Minne¬ 
sota  license  plates.  Entrants 
submitted  traffic  safety  slogans 
built  around  pairs  of  letters  on 
actual  license  plates  they  had 
seen. 

Interest  in  Boats 

The  Oregonians  ponsored 
Portland  Boat  Show  drew 
thousands  of  boat  enthusiasts 
despite  adverse  weather  condi¬ 
tions  and  a  change  of  the  show’s 
location  after  it  had  run  two 
days.  Huri'icane  winds  blew 
down  a  circus  tent  housing  the 
exhibits,  after  which  the  show 
moved  to  a  warehouse  for  the 
rest  of  its  9-day  schedule. 

A  special  40-page  boating  is¬ 
sue  of  Northwest  Roto  Maga¬ 
zine  in  the  Sunday  Oregonian 
carried  advertising  from  the  70 
dealer-exhibitors. 

Radio  Station  Pulls 
Its  Paid  Programs 

Albuquerque,  N.  M. 
Radio  Station  KOAT  with¬ 
drew  the  advertising  of  its  log 
in  the  Albuquerque  Journal  and 
the  Albuquerque  Tribune  effec¬ 
tive  Feb.  21.  Listeners  who  call¬ 
ed  the  station  to  ask  about  the 
log  were  told: 

“Eighty  per  cent  of  the  news¬ 
papers  in  the  United  States 
publish  the  logs  free  as  a  pub¬ 
lic  service.  These  newspapers 
do  not.  We  have  been  spending 
$300  a  week  advertising  our 
log,  and  we  are  going  to  take 
this  money  and  put  it  into  bet¬ 
ter  programming  for  you  lis¬ 
teners.” 

The  four  other  radio  stations 
and  the  three  television  stations 
continue  to  run  their  logs  in 
the  dailies. 

• 

Leaders  Tell  Why 
They  Like  Chi.  Trib. 

Chicago 

The  Chicago  Tribune  and 
other  members  of  its  family  will 
celebrate  the  100th  anniversary 
of  the  association  of  Joseph  Me- 
dill  •with  that  new’spaper  on 
June  18.  Col.  Robert  R.  McCor¬ 
mick,  editor  and  publisher  of 
the  Tribune,  is  a  grandson  of 
Medill. 

The  Tribune,  which  obsei-ved 
its  Centennial  on  June  10,  1947, 
has  asked  100  persons  to  write 
letters,  telling  why  they  like 
to  read  the  Tribune.  The  group 
includes  Chicago  business,  edu¬ 
cational  and  civic  leaders. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


A  "pt  imei”  of  GOOD  NUTRITION 


A  well-balanced  breakfast  is  needed  every  day,  even 
if  one  is  overweight.  After  going  without  food  for  12 
hours  or  longer,  a  hearty  breakfast  is  required  to  re¬ 
new  energy  and  sustain  eihciency.  Have  a  breakfast 
of  foods  that  provide  both  proteins  and  calories. 


Vital  body  processes,  such  as  the  regular  beating  of 
the  heart  and  proper  functioning  of  the  thyroid  gland, 
depend  upon  foods  that  supply  essential  vitamins 
and  minerals.  A  proper  diet  provides  ail  the  vitamins 
and  minerals  necessary  to  keep  body  organs  working 
properly. 


It  is  best  always  to  eat  just  enough  of  the  right  foods 
to  keep  your  weight  at  the  level  which  the  doctor 
recommends.  If  one  tends  to  put  on  excess  pounds, 
it  is  wise  to  cut  down  on  weight-producing  foods. 


Variety  is  the  most  important  factor  in  good  nutrition. 
No  single  food  has  any  “magic  powers”  healthwise. 
So,  for  good  nutrition  and  good  health,  select  daily 
meals  from  a  wide  variety  of  vegetables,  fruits,  milk, 
meats  and  cereals.  Good  nutrition  also  helps  control 
weight. 

E 

_ H - is  for  energy  foods 

Energy  for  work,  play  and  all  other  activities  comes 
from  carbohydrates.  To  make  the  best  use  of  these 
foods,  proteins,  vitamins  and  minerals  are  also  neces¬ 
sary.  Energy  foods  are  especially  needed  for  growing, 
active  children  and  adults  who  do  heavy  labor. 


The  most  important  of  these  are  the  proteins.  High- 
quality  proteins  come  from  milk,  cheeses,  meats,  hsh, 
fowl  and  eggs  and  supply  many  essential  substances 
for  the  upkeep  and  repair  of  bones,  blood,  skin  and 
other  parts  of  the  body. 


COPYfllOHT  1*8S  — MCTAOPOLITAN  LIPK  INtUAANCC  COMPANY 

Metropolitan  Life  Insurance  Company 

(;<  MUTUAL  COMPASY) 

1  Madison  Avenue,  New  Y’ohk  10,  N.  Y. 
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Aixsrip — approved  for  safety  by  Underwriters’  Laboratories 


A.  W.  ALGRIP 

^  ABRASIVE  ROLLED  STEEL  FLOOR  PLATE 


WOOD  rtOOUCTS 
AAinlTuiismikriOM 


^National  Safety  CounciTs 
** Accident  Facts'*  1954  Edition 


ALAN  WOOD  STEEL  COMPANY 

Conthehock.n,  Pa.  (•nUIn* 

Please  send  A.W.  Algrip  Booklet  AL-7 

Name _ _ — 


OtfMT  products:  AW.  SUPER-DIAMOND  Roll.d  Sl..l  Floor  Plot.— PlotM 
— Sti..ts — Strip — (Alloy  ond  SpKiol  Grod.t) 


Note  to  Circulators: 
Say  It  With  Music 


Mark  this  down  as  a  happy 
note,  because  Detroit  teen¬ 
agers’  passion  for  jive  and  jit- 
terbugging  is  paying  off  in  cir¬ 
culation  here. 

The  Detroit  Times  stalled  it 
off  Jan.  15  with  a  half-page  de¬ 
voted  to  printing  the  top  10 
popular  tunes 
as  determined 
by  the  local  disk 
jockeys.  The 
Times  called  it 
the  “Modem 
Youth  Page” 
and  it  took  hold 
so  fast  that  it 
.<^000  became  a 
full  page,  with 
Miss  Frances 
D’Hondt,  named  D'Hondf 
as  editor. 

The  page  presents  features 
about  “DJs”,  singers  and  songs. 
Vic  Packman,  a  Times  feature 
editor,  reports  that  the  mail 
respon.=e  is  terrific  and  Walter 
Aronoff,  Times  circulation  di¬ 
rector,  says  specific  area  gains 
in  circulation  on  Saturday  can 
be  traced  to  the  new  feature. 

Detroit  record  shops  are  en¬ 
thusiastic  about  the  page  be¬ 
cause,  they  say,  it  gives  them 
a  right-on-the-button  evaluation 
of  the  top  tunes  locally  so  they 
can  place  their  orders  wisely. 

Showing  its  “pull,”  Mr.  Aron¬ 
off  told  of  a  student  at  Bowl¬ 
ing  Green  University  in  Ohio, 
SO  miles  from  Detroit.  Hearing 
I  of  the  page,  but  unable  to  buy 
the  Times  there,  the  student 
drove  the  80  miles  to  Detroit 
to  get  all  the  back  issues. 

Trying  to  get  the  full  value 
out  of  music  lovers,  the  Times 
has  also  launched  a  classical 
record  column  by  John  Sweeney, 
veteran  reporter  and  former 
concert  pianist,  with  a  stress 
on  hi-fi  equipment. 

The  Detroit  Free  Press  fol- 
]  lowed  suit  with  a  page  slanted 
I  at  the  “pops”  loving  teen-agers 
I  Feb.  26  and  the  Detroit  Netvs 
i  started  one  March  10. 

Build  Carrier  Service 
1  The  Mobile  (Ala.)  Press  Reg¬ 
ister  is  offering  carrietr  deliv¬ 
ery  in  three  Mississippi  towns, 
via  motor  route  service.  Frank 
W.  Barter,  circulation  director, 
said  a  recent  full  week  of  sam¬ 
pling  in  Jackson  County,  Miss., 
using  1,800  samples  in  all, 
1  netted  227  new  subscribers. 


400%  Increase 
The  Ft.  Lauderdale  (Fla.) 
Daily  News,  in  the  last  decade, 
has  had  a  circulation  increase 
of  400% — from  9,276  on  Feb. 
22,  1945  to  39,172  on  Feb.  25, 
1955.  Circulation  in  Ft.  Lauder¬ 
dale'  usually  reaches  its  peak 
late  in  February  because  of  the 
large  number  of  winter  visitors. 

Generous  Boys 
Detroit  (Mich.)  News  car¬ 
riers  contributed  $751.58  of 
their  own  money  to  the  March 
of  Dimes  polio  fund  in  a  one- 
day  drive. 

• 

New  County  Paper 

Martinez,  Calif. 
The  News  Register,  a  tab¬ 
loid-size  county  newspaper  of 
general  circulation,  is  sched¬ 
uled  to  print  its  first  edition 
on  March  21.  J.  Keith  Pope  and 
John  P.  Stolaroff  are  co-pub¬ 
lishers.  Mr.  Pope  formerly  ed¬ 
ited  the  Contra  Costa  Times. 
Mr.  Stolaroff  has  had  experi¬ 
ence  in  the  advertising  and 
promotion  field  of  several  east¬ 
ern  newspapers. 

• 

Extend  News  Area 

Albany,  N.  Y. 
Reaching  out  into  new  circu¬ 
lation  territory,  the  Albany 
(N.  Y.)  Knickerbocker  News 
has  set  up  a  group  of  string 
correspondents  throughout  Co¬ 
lumbia  County.  Harold  Hen¬ 
derson  of  the  city  staff  has 
taken  over  as  rewrite  man  for 
the  correspondents’  daily  offer¬ 
ings. 

• 

Two  Editions  Expanded 

Tokyo 

Pacific  Stars  &  Stripes,  un¬ 
official  publication  of  the  U.S. 
armed  forces  in  the  Far  East, 
has  expanded  two  of  its  edi¬ 
tions  from  16  to  24  pages  daily. 
The  newspaper  began  publish 
ing  in  1945  as  a  four-page,  eight 
column  paper  and  later  was  ex¬ 
panded  to  a  16-page  tabloid. 

• 

Paper  for  Carriers 

Escondido,  Calif. 
A  mimeographed  monthly 
carrier  newspaper,  the  Times- 
Advocate  Jr.,  has  been  started 
by  the  Times  Advocate  newspa¬ 
pers  here.  Editorial  matter  is 
supplied  by  carriers. 
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Henry  McNeil 


OK  HOW  TO  BE  INDEPENDENT  AT  46  ON  A  $350  INVESTMENT 


Whenever  I  hear  anyone  claiming 
that  big  business  is  bad  for  small  busi¬ 
ness,  I  think  of  my  own  case. 

“Back  in  1932  I  leased  this  Union 
Oil  service  station  in  V'enice,  California, 
with  $350  my  wife  and  I  had  saved 


the  hard  way.  Now  at  46  I’m  finan¬ 
cially  independent.  But  I’d  never  have 
made  it  so  soon  without  the  Union  Oil 
Company. 

“They  taught  me  how  to  buy.  How 
to  sell.  How  to  service.  Even  how  to 
hire  and  train  help,  and  keep  my  books. 

“They’d  spend  thousands  of  dollars 
perfecting  new  service  ideas,  then  pass 
’em  on  to  me  for  nothing. 

“Best  of  all,  people  practically  took 
Union’s  gasoline  and  motor  oil  away 
from  me.  They  were  always  the  finest 
in  the  West. 

“Well,  business  was  so  good  I  had 
the  station  paid  for  by  1939.  Then  I 


YOU  AL4V.AYS  GET  THE  FRIENDLY  SMILE  AND  FAMOUS  SERVICE  AT  MCNEIL  S 


Started  buying  real  estate  around  it. 
Today  my  net  worth’s  in  the  six  figures. 
The  children  are  through  college  and 


Union  Oil  is  a  typical  example. 
We’re  the  45th  largest  manufacturing 
company  in  the  country,  with  over 
$350,000,000  volume  in  1954. 

But  of  this  $350,000,000,  the  lion’s 
share — or  75% — is  spjent  with  the  more 


on  their  own.  Marjorie  and  I  are  going 
to  travel  while  we’re  still  young  enough 
to  enjoy  it.  But  believe  me — I'd  never 
have  done  half  so  well  if  I  hadn't  been  in 
business  with  big  business!" 

Henry  McNeil,  it  seems  to  us,  is  the 
kind  of  man  who  would  have  succeeded 
with  or  without  our  help.  But  his  pioint 
is  well  taken.  Big  business  does  help 
small  business. 


than  15,000  small  businesses  and  indi¬ 
viduals  like  Henry  McNeil  with  whom 
we  do  business. 

YOUR  COMMENTS  ARE  INVITED.  Write: 

The  President,  Union  Oil  Company,  Union 
Oil  Building,  Los  Angeles  17,  California. 


Union  Oil  Company 


OF  CALIFORNIA 


MANUFACTURERS  OF  ROYAL  TRITON,  THE  AMAZING  PURPLE  MOTOR  OIL 
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JOURNALISM  EDUCATION 

English  Takes  Swing 
At  Ogilvy  Proposal 

By  Dwight  Bentel 


Of  all  the  uninformed  mal- 
arky  about  journalism  educa¬ 
tion,  perhaps  the  most  harmful 
is  the  assertion  that  graduates 
“have  to  unlearn  everything 
they  learned  at  journalism 
school  before  they’re  any  good 
on  the  job.” 

Most  of  those  who  peddle 
this  information  don’t  know 
what  the  students  learn  at 
journalism  schools,  or  who 
teaches  them,  and  never  hired 
the  graduate  of  a  reputable 
school  or  department  to  find 
out.  One  of  the  perpetually 
astonishing  things  about  some 
otherwise  good  newspapermen 
is  that  they  forget  their  train¬ 
ing  and  experience  as  reporters 
when  they  talk  about  education 
for  journalism  and  state  a  mess 
of  uninvestigated  assumptions 
as  fact. 

Some  newspapermen  nurse  a 
curious  bit  of  ego  that  only 
they  know  the  “inside  secrets” 
of  newspapering.  The  journal¬ 
ism  schools  don’t  teach  their 
students  “the  way  we  do  it 
here.”  Boiled  down  to  essen¬ 
tials,  of  course,  the  canard  is 
simply  an  assertion  that  col¬ 
lege  journalism  teachers  don’t 
know  their  business. 

David  Ogilvy,  advertising 
man,  recently  rang  a  change 
of  this  theme.  Essentially  his 
point  was  that  college  advertis¬ 
ing  teachers  don’t  know  their 
business.  He  proposed  (E&P 
Jan.  29,  page  56)  to  establish 
a  national  college  of  advertis¬ 
ing  which  would  not  be  “just 
another  sadly  useless  advertis¬ 
ing  course  in  one  of  our  or¬ 
dinary  universities.” 


He  proposed  staffing  the  col¬ 
lege  with  successful  advertising 
practitioners  who,  presumably 
because  they  are  good  advertis¬ 
ing  men,  would  therefore  be 
good  teachers. 

Among  those  who  gave  Mr. 
Ogilvy’s  proposal  undivided  at¬ 
tention  was  Dean  Earl  Eng¬ 
lish  of  the  University  of  Mis¬ 
souri  School  of  Journalism. 
Dean  English  told  a  convention 
of  advertising  men  that  he 
hoped  Mr.  Ogilvy’s  “Hathaway 
Shirts  and  Schweppes  tonic  ac¬ 
counts  get  better  research 
handling  than  the’  more  than 
800  ‘ordinary’  universities  he 
is  condemning  in  mass  for  their 
advertising  instruction.” 

The  notion  that  great  practi¬ 
tioners  will  insure  brilliant 
teaching,  which  is  virtually 
without  precedence  in  any  field, 
is  also  “a  great  myth,”  said 
Dean  English. 

“An  optimum  learning  situ¬ 
ation  cannot  be  had  by  simply 
bringing  in  as  teachers  those 
practitioners  who  have  dis¬ 
tinguished  themselves  in  their 
profession,”  he  asserted.  “The 
story  of  achievement,  with 
the  speaker  sincerely  believing 
that  he  has  taught  students 
something  they  won’t  find  in 
books,  and  with  the  students 
enthusiastic  about  a  learning 
situation  in  which  one  simply 
basks  in  the  aura  of  success, 
is  not  enough. 

“What  is  missing,”  he  said, 
“both  on  the  part  of  the  teach¬ 
er  and  the  student  is  the  hard, 
rough,  penetrating  analysis  of 
factors,  beginning  with  the 
simplest  of  communicative  acts 


and  eventually  leading  into  the 
complex  relationships  we  call 
advertising. 

“Even  four  years  of  college 
education  (Mr.  Ogilvy  pro¬ 
posed  three)  give  the  student 
hardly  enough  time  to  learn 
even  the  elementary  back¬ 
ground  information  needed  to 
begin  study  in  any  field,”  said 
Dean  English.  “While  we  may 
need  to  teach  more  about  ad¬ 
vertising  itself,”  he  said,  “it 
should  not  be  at  the  expense 
of  what  is  sometimes  called  a 
general  university  education. 
We  in  advertising  education 
face  a  most  difficult  problem 
in  distributing  a  student’s  time 
between  his  general  education 
and  his  profession  courses.” 

Describing  the  University  of 
Missouri  program  in  advertis¬ 
ing  to  show  what  “ordinary 
universities”  can  do,  he  said, 
“What  we  need  is  not  glorified 
colleges  of  advertising,  but  the 
intelligent  strengthening  and 
improving  of  what  we'  already 
have.” 

Student  Paper  Status 
Varied,  Survey  Shows 

The  student  newspaper  is 
having  a  rough  go  as  an  in¬ 
struction!  medium  in  journal¬ 
ism.  This  fact  emerges  from  a 
survey  of  practices  -in  labora¬ 
tory  use  of  the  newspaper  at 
various  member  schools  of  the 
American  Association  of  Jour¬ 
nalism  School  Administrators. 

Pressures  from  all  directions 
push  the  paper  out  of  shape  as 
a  teaching  tool,  the  survey, 
conducted  by  Wallace  Biggs  of 
the  University  of  Wyoming 
School  of  Journalism,  would 
indicate.  The  administration  at 
many  institutions  wants  to 
keep  the  paper  “in  hand.” 
At  others,  student  bodies  jeal¬ 
ously  guard  their  paper  from 
“journalism  faculty  control.” 

At  some,  the  paper  is 
wrapped  in  politics,  at  others 
student  editors  and  staffs  are, 
as  recently  described  by  John 
Tebbel,  chairman  of  the  New 
York  University  Department  of 
Journalism,  “a  dedicated  little 
band  devoted  to  defending  itself 
from  attack,  particularly  at¬ 
tack  by  the  university  adminis¬ 
tration.” 

The  Biggs  survey  shows,  how¬ 
ever,  every  possible  variation 
in  instructional  use  of  the 
school  paper,  from  almost  none 
to  complete  control  by  the  de¬ 
partment  of  journalism. 

Professional  Advice 
For  Campus  Editors 

Some  250  staff  members 
from  46  college  newspapers 
were  determined  to  do  a  bet¬ 
ter  job  on  campus  papers  after 
they  attended  the  second  an¬ 


nual  Newspaper  Conference  at 
MacMurray  College,  Jackson¬ 
ville,  Ill.  Students  and  advis¬ 
ers  as  well  had  their  first 
brush  with  professional  stand¬ 
ards. 

Collegians  at  the  two-day 
seminar,  Feb.  25  and  26, 
grilled  professional  representa¬ 
tives  from  the  Chicago  Sun- 
Times,  St.  Louis  Post-Dispatch, 
St.  Louis  Globe-Democrat,  Chi¬ 
cago  Daily  News,  Decatur  (Ill.) 
Review  and  Associated  Press. 

Milburn  P.  Akers,  executive 
editor  of  the  Sun-Times  and 
a  trustee  of  the  school,  said, 
newspapers  are  searching  for 
employes  who  have  not  only  ap¬ 
titude  and  ability  but  also 
character  to  withstand  the 
temptation  of  encountering  life 
in  the  raw. 

An  outbreak  of  trouble  be¬ 
tween  school  paper  and  college 
officials  need  not  occur,  he  as¬ 
serted,  if  faculty  advisers  prop¬ 
erly  impress  upon  students  a 
sense  of  duty  and  obligation. 

College  paper  editorials  were 
analyzed  by  Robert  Kennedy, 
chief  editorial  writer  for  the 
Sun-Times.  He  said  he  could  not 
find  editorials  screaming  with 
indignation  and  added  “There 
ought  to  be  something  in  a  com¬ 
munity  about  which  you  can  get 
indignant  every  day.” 

Beulah  Schacht,  columnist  for 
the  St.  Louis  Globe-Democrat, 
said  she  was  sorry  to  see  col¬ 
lege  papers  lack  the  lighter 
touch. 

But  she  cautioned  the  stu¬ 
dents  “for  reasons  of  public 
safety”  not  to  write  about 
“dogs,  children,  birds  or  if  you 
i-eally  want  to  stick  your  necks 
out — write  a  piece  about  why 
men  remain  bachelors.” 

The  professional  columnist 
urged  collegians  to  stress  what 
is  being  said  about  students. 
“Find  facts  about  people  who 
have  done  something.” 

College  papers  should  strive 
for  simplicity,  brevity  and  clar¬ 
ity  in  their  newswriting,  said 
Maurice  Fischer,  first  assistant 
city  editor  of  the  Chicago  Daily 
News. 

“Write  blood  and  flesh,”  he 
said,  “not  only  blood  and  flesh 
but  Rudolph  Flesch.”  In  other 
words,  keep  words  and  senten¬ 
ces  simple. 

Arthur  Witman,  chief  of  the 
photography  bureau  of  the  St. 
Louis  Post-Dispatch,  told  col¬ 
lege  staffers  to  learn  the  funda¬ 
mentals  of  photography,  then 
improve  lighting. 

And  Buryi  Engleman,  manag¬ 
ing  editor  of  the  Decatur  Re¬ 
view,  plugged  for  more  three 
and  four  column  heads  with  one 
family  of  type. 
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Memo  to  a  former  First  Lady... On  Feb.  9, 

1955  in  your  widely  syndicated  column, 
Rayonier’s  conservation  policy  was  attacked 
with  such  observations  as  "lumber  interests 
...would  like  to  see  this  area  (Olympic 
National  Park)  cut  down  because  it  is  one 
of  the  few  regions  where  really  fine  timber 
has  come  to  m.aturity." 

Let’s  look  at  the  record!  Never  has  Rayonier 
suggested  that  Olym.pic  National  Park  be 
dismantled.  In  truth,  we  favor  U.S.  Forest 
Service’s  past  action  of  setting  aside 
large  areas  to  encom.pass  a  complete  biotic 
unit,  designating  them  primitive  areas. 

They  include  some  of  the  best  examples 
of  virgin  forest. 

But  we  do  opnose  the  transfer  by  Federal 
authorities  of  hundreds  of  thousands  of 
commercial  forest  acres  for  inessential 
addition  to  the  park... lands  and  trees  not 
up  to  park  caliber! 

This  commercial  forest  land  in  no  way 
affects  the  park’s  unique  resources. . . could 
contribute  more  to  wildlife  such  as  Roose¬ 
velt  Elk... chokes  access  to  intrinsic  park 
lands. . .does  not  contribute  to  a  sustained 
timber  yield  as  it  should  and  can. 

What  then  is  conservation?  In  its  generally 
accepted  meaning,  conservation  is  the 
"wise  use  of  our  resources."  Rayonier’s 
forestry  management,  forestry  research,  and 
chemical  research  operations  point  the  way 
to  greater  production  of  wood  from  Rayonier 
operated  lands. . .higher  utilization  of  wood 
in  the  mills... new  uses  for  waste  materials 
form.erly  of  no  economic  value.  This  is 
conservation! 

The  big  important  difference  between 
conservation  and  preservation  (locking  up 
resources,  never  using  them)  is  whether 
there  will  be  sufficient  timber  for  the 
nation’s  future.  For  only  under  sound, 
scientific  forestry  management  can  commer- 

RAYONIER 

INCORPORATED 


cial  timber  areas  now  locked  up  in  Olympic 
National  Park  be  made  to  yield  an  important 
natural  resource  in  perpetuity. . .be  of  great 
economic  benefit  to  the  Pacific  Northwest, 
the  country  as  a  whole. . .without  endanger¬ 
ing  virgin  forests  or  •primitive  areas  or 
disturbing  the  wildlife  therein! 

Rayonier  research  helps  rayon  tire  cord  hold 
lion’s  share  of  tire  cord  market. . .New, 
improved  types  of  chemical  cellulose  —  like 
Rayocord-X  —  add  new  stamina,  toughness 
to  tires... is  a  reason  why  9  out  of  10  tires 
are  built  around  high  tenacity  rayon.  New 
tubeless  tires,  too. 

Look  for  such  new  chemical  cellulose  devel¬ 
opments  to  bring  even  greater  strengths, 
more  washability,  better  wearing  qualities 
to  rayon.  Rayonier  sees  even  larger  mar¬ 
kets  ahead  for  rayon  as  new,  improved  cellu- 
losics  successfully  invade  markets  held  by 
older,  conventional  fibers.  Already  rayon 
has  cut  an  impressive  swathe  in  the  carpet 
industry.  In  1954,  rugs  and  carpets  took 
217%  more  rayon  and  acetate  than  during  the 
previous  year  as  demand  for  the 
cellulosics  grows. 

Rayonier’s  statement  for  1954  reported  the 
chemical  cellulose  producer’s  biggest  year 
in  its  27-year  old  history ...  sales  up  18% 
at  $86,938,652. . .tonnage  sales  up  101,750 
tons  over  1953  —  a  25%  increase. . .all 
reflecting  growing  world-wide  strength  of 
the  cellulosics:  rayon,  acetate,  cello¬ 
phane,  plastics,  film,  tire  cord,  scores 
of  important  related  products. 

For  additional  information:  9  a.m.  -  5  u.m. 
(EST)  Rayonier,  161  East  42  Street,  New 
York  17,  N.Y.  Phone  MUrray  Hill  7-7880; 
Teletype  NY  1-428,  or  contact  the  manager 
of  the  Rayonier  plant  or  office  in  your  area. 

After  5  -p.m.  (EST) :  Fred  Henry,  TEmpleton 
8-8408  (New  York.  N.Y. ) ;  or  Dan  McGillicuddy, 
IRvington  9-1582  ( Irvington-on-Hudson,  N.Y.). 


Executive  and  General  Sales  Offices; 
161  East  42nd  St.,  New  York  17,  N.  Y. 
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THIS  IS  NATIONAL  STEEL 


A  multi-billion 
dollar  baby 
changed  our 
way  of  living 

It  was  born  in  dimly-lighted 
workshops.  Its  first  word 
was  a  sputter.  Its  first  step 
touched  off  a  revolution. 


t  came  chugging,  kicking  and 
lurching  into  the  Twentieth 
Century,  the  infant  of  Ameri¬ 
ca’s  inventive  genius. 

There  was  much  laughing.  It  was 
awkward  looking. 

But  it  kept  growing,  learning  by 
exjjerience.  And  everything  and  every¬ 
body  it  came  upon,  it  changed. 

It  rattled  over  cowpaths  and  down 
through  the  years,  shortening  dis¬ 
tances,  broadening  our  enjoyment  of 
life,  widening  horizons,  lengthening 
strides  toward  industrial  greatness. 

It  started  a  revolution! 

The  automobile  reached  out  and  pulled 
our  cities  and  villages  together. 

In  the  early  1900’s  the  total  length 
of  all  paved  roads  in  the  United  States 
would  not  reach  from  Boston  to  New 
York.  Now,  today,  there  are  742,000 
miles  of  paved  roads — enough  to  go 
around  the  equator  almost  30  times. 

Where  a  farmer  once  accepted  a 
10-mile  horse-and-buggy  ride  to  the 
county  seat  as  an  all-day  trip,  he  can 
now  make  the  journey  in  a  matter  of 
minutes.  For  other  millions,  the  drive 
to  the  next  town  or  across  the  con¬ 
tinent  is  almost  as  casual  as  a  trip  to 
the  comer  drugstore  or  supermarket. 

The  automobile  created  suburbs. 
People  who  once  lived  in  houses 
huddled  together  on  25-foot  lots 
found  they  could  move  out  of  town 
and  still  work  in  the  city. 


It  brought  a  new  way  to  move 
products  from  the  farms  to  the  cities, 
to  move  all  kinds  of  household  things 
from  the  factories  to  the  homes. 

It  created  new  jobs. 

From  the  few  men  who  created  the 
automobile,  the  number  employed  in 
making  them  has  risen  to  930,000. 
With  the  miracle  of  mass  production 
it  has  been  possible  to  manufacture 
140  million  cars,  trucks,  buses. 

One  out  of  every  seven  American 
workers  is  employed  in  a  highway 
transport  industry — one  out  of  every 
six  American  companies  is  primarily 
engaged  in  the  manufacture,  sale, 
maintenance,  or  use  of  motor  vehicles. 

American  workers  are  paid  12  times 
as  much  today  as  they  were  at  the 
start  of  the  motor  age.  The  luxuries  of 
the  1900’s  are,  in  most  cases,  today’s 
necessities.  More  pay  has  given  more 
people  more  opjxjrtunities  to  buy 
homes,  furnishings,  clotliing,  and 
products  of  their  labor. 

It  brought  new  problems. 

Its  ancestor — the  horse  and  buggy 
— still  casts  its  shadow  on  many  of 
oiu*  roads,  on  streets  and  parking 
facilities.  But  we  are  making  progress. 

Soon  it  will  be  possible  to  travel 
from  Chicago  to  Maine  without  leav¬ 
ing  limited-access  high-speed  super¬ 
highways — which  pay  for  themselves 
while  saving  time  and  money  for 
motorists.  In  prospect  is  a  nation- 
spanning  network  of  such  roads, 
integrated  with  the  parkway  systems 
of  our  larger  cities. 

Early  in  the  automobile’s  develop¬ 
ment  it  was  recognized  that  safety 
and  mass  production  could  best  be 
achieved  with  steel  .  .  .  and  steel  be¬ 


came  the  most  important  material  in 
its  manufacture.  Today,  84  per  cent 
of  your  car’s  weight  is  steel. 

Most  of  the  many  improvements  in 
the  automobile  have  been  preceded  by 
challenges  to  the  steel  industry  .  .  . 
challenges  to  produce  the  particular 
kinds  of  steel  needed  to  make  im¬ 
provements  possible. 

The  tops,  hoods  and  fenders  of  to¬ 
day’s  cars,  for  instance,  exist  because 
the  steel  industry  was  able  to  devise 
ways  of  rolling  much  wider  sheets 
than  were  ever  produced  before  and, 
moreover,  sheets  that  could  be  readily 
formed  by  mass-production  methods. 

Under  the  beautiful  paint  job  of 
every  new  car  is  steel  .  .  .  America’s 
great  bargain  metal. 

What  almut  the  future? 

At  any  automobile  show  today,  you 
see  the  unmistakable  signs  that  there 
are  still  restless  men  at  work. 

These  men  are  building  exciting 
new  concepts  of  that  first  automobile 
that  startled  America  more  than  50 
years  ago.  These  models  of  the  future 
are  longer  and  lower  and  much  more 
demanding  of  steel.  But  whatever 
problem  they  pose,  steel  will  come  up 
with  the  answer. 

In  National  Steel,  we  are  proud  of 
our  long  and  close  association  with 
the  motor  industry  .  .  .  and  proud, 
too,  of  our  position  as  a  leading  sup¬ 
plier  of  automotive  steels.  It  will  be 
our  constant  goal,  through  research 
and  cooperation  with  our  customers, 
to  produce  still  better  steels  for  the 
better  and  better  automobiles  we  are 
sure  the  future  will  bring. 


Here,  in  one  uf  the  first  steps  in  inakini; 
an  antuniobile  body,  huge  coils  of  cold- 
rolled  steel  from  National  Steel's  Great 
Lakes  Steel  division  are  automatically 
fed  into  a  blanking  press.  This  giant 
machine  cuts  steel  sheets  into  exact 
sizes  fur  fenders,  hoods,  and  roof  panels. 
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turned  right  side  up,  and  moved  to  the  next  machine  ...  all  auto-  ductiun  of  over  six  and  one-half  million  cars  and  trucks  last 


matically.  This  requires  steel  of  great  uniformity  in  surface  year.  Here,  an  endless  stream  of  automobile  bodies  moves 


finish,  thickness,  chemical  composition  and  mechanif^al  properties.  down  the  line,  each  man  contributing  his  special  operation. 


STRANGE  DOINGS 

OX  the  face  of  it,  the  Eisenhower  Ad¬ 
ministration  has  had  an  enlightened  at¬ 
titude  toward  th«-  peojile’s  right  to  know. 
But,  for  some  reason,  there  has  been  .i 
breakdown  of  communications  within  the 
administration  on  this  subject,  and  the 
general  idea  of  freedom  of  information 
hasn’t  .seemed  to  filter  down  to  others. 

.Almost  a  year  and  a  half  ago  President 
Eisenhower  revoked  former  f’resident 
Truman’s  executive  order  on  security  in¬ 
formation  and  invoked  a  more  liberal  one 
of  his  own.  Authority  to  classify  informa¬ 
tion  was  taken  out  of  the  hands  of  20 
government  agencies  and  departments 
dealing  with  civilian  affairs.  The  author¬ 
ity  was  limited  in  other  agencies  to  only 
the  top  executives.  One  of  the  best  fea¬ 
tures  was  appointment  of  a  Presidential 
aide  to  receive  suggestions  and  complaints 
about  further  declassifying  of  informa 
tion.  We  learn,  however,  that  this  aide 
has  been  inaccessible  to  some  editors. 

The  President  took  another  unprece¬ 
dented  fonvard  step  in  opening  up  his 
regular  press  conferences  to  radio  and  tel¬ 
evision  reporting.  There  has  been  compar¬ 
atively  little  of  these  half-hour  sessions 
which  has  not  gone  over  the  airwaves. 
For  the  first  time  in  history  Presidential 
press  conferences  have  been  mostly  on- 
the-record  and  quotable.  But  at  the  other 
end  of  Pennsylvania  Avenue.  Speaker  of 
the  House  Sam  Rayburn  imposed  a  per¬ 
sonal  ban  against  camera  (still,  movie  or 
TV)  and  radio  coverage  of  committee 
hearings  wherever  they  are  held. 

The  President’s  intention  of  protecting 
information  vital  to  the  security  of  the 
countiy  without  hampering  the  flow  of 
non -security  information  is  clear.  But  the 
Commerce  Department  obviously  thinks 
the  President  is  lax  in  this  regard.  It  has 
■set  up  its  own  Office  of  Strategic  Infor¬ 
mation  which  is  not  concerned  with  se¬ 
curity  information  but  is  designed  to 
prevent  non-secret  information  from 
reaching  possible  enemy  countries. 

That  brings  us  full  circle  back  to  where 
we  started  from  and  the  erroneous  as¬ 
sumption  that  all  information  out  of 
Washington,  and  even  from  the  industrial 
community,  should  be  given  the  hush-hush 
treatment. 

It  was  bad  enough  in  former  days  when 
practically  any  government  employe  could 
classify  information  with  the  assertion 
it  involved  security.  Now  the  authority 
to  attach  a  “secret”  label  on  information 
has  been  limited  but  we  have  an  organi¬ 
zation  that  would  censor  publication  of 
news  that  isn’t  even  classified. 

Someone  once  wrote  that  secrecy  be¬ 
gets  secrecy  and  censorship  begets  censor¬ 
ship.  How  true!  Let’s  not  go  so  far  as 
to  make  secrets  out  of  things  that  are 
not  secret. 


Whereas  ye  know  not  what  shall  be  on 
the  morrow  .  .  .  — James.  IV;  14. 


YALTA  PAPERS 

IT  is  reported  that  the  U.  S.  Gov€*rnment 

is  holding  up  publication  of  the  Big 
Three  Yalta  conversations  primarily  be¬ 
cause  they  contain  statements  that  would 
be  embarrassing  to  Allied  policy  in  Ger¬ 
many.  This  seems  to  us  to  provide  a 
good  argument  against  such  .secret  dip¬ 
lomacy. 

It  has  been  ten  years  since  the  Yalta 
meetings.  The  people  of  the  world  know- 
very  little  of  what  went  on  there  except 
what  they  have  been  spoon-fed  by  the 
Big  'Three  governments.  Now-  we  fiml  our¬ 
selves  an  ally  of  the  former  enemy  dealt 
with  at  Yalta  and  we  are  afraid  of  jeop 
ardizing  that  relationship  because  of  ~ 
things  someone  said  about  the  enemy  at 
that  time.  The  world  would  have  been 
better  off  if  the  conversations  had  been 
published  years  ago  before  we  put  our- 
■selves  in  such  an  untenable  position. 

Prime  Minister  Churchill  is  said  to 
have  two  other  objections  to  publication 
at  this  time:  1.  He  regards  it  as  unfair 
to  publish  controversial  documents  that 
neither  Franklin  I).  Roosevelt  nor  Josef 
Stalin  can  explain  or  defend;  2.  He  hopes 
to  have  another  conference  with  Soviet 
officials  and  he  knows  Moscow-’s  almost 
psychotic  opposition  to  publication  of 
private  diplomatic  conversations. 

.As  for  the  second  reason,  we  don’t 
think  the  Soviet’s  feelings  should  be  con¬ 
sidered  w'hen  it  comes  to  publication  of 
details  bearing  on  a  document  of  such 
importance.  As  for  the  first,  we  are  sur¬ 
prised  at  the  P.M.  If  this  rule  of  rea.son 
has  been  applied  in  the  past,  most  of  the 
important  diplomatic  actions  and  deci¬ 
sions  in  history  would  still  be  a  secret. 

It  is  unfortunate  that  two  of  the  three 
principals  in  that  historic  meeting  are 
no  longer  writh  us,  but  they  must  stand 
the  judgment  of  history  as  have  all  pub¬ 
lic  figures. 

The  only  conclusion  is  that  secret  dip¬ 
lomacy  has  kept  the  peoples  of  the  world 
in  the  dark  about  important  details  of  the 
Yalta  Conference  for  10  years  and  will 
continue  to  do  so  for  an  even  greater 
number  of  years. 


CLEAN  NOSES 

.A  WEEKLY  newspaper  publi.'-her.  just  as 
a  daily  publisher,  has  a  duty  and  re¬ 
sponsibility  to  his  readers  to  comment 
on  the  news  of  the  day — political,  con-  . 
troversial,  or  otherwise.  His  readers  may  | 
not  always  agree  with  his  opinions  but 
they  at  least  will  stimulate  discussion  of 
important  issues.  i 

The  last  editor-publisher  of  the  weekly  ! 
Sank  City  (Wise.)  Prairie  Star.  I.eRoy  i 
Gore,  expres.sed  his  editorial  opposition  to 
Wisconsin’s  Senator  Joe  McCarthy  and 
hacked  it  up  with  a  movement  called  j 
the  “Joe  Must  Go”  club.  He  lost  the  j 
battle  to  McCarthy  stalwarts  ami  was 
forced  to  sell  his  paper.  The  leader  of 
the  opposition  “Door  for  Gore”  club  now- 
-ays  small  tow-n  newspapers  have  no 
business  expressing  political  opinions.  He 
warned  the  new-  owneis  of  the  paper: 

“If  they  keep  their  noses  clean,  they’ll 
bp  all  right.  Expre.ssing  political  opinions 
in  new’spapers  in  small  communities  just 
isn’t  the  thing  to  do.  Newspapers  in 
places  around  Sauk  City  get  along  well 
by  staying  out  of  politics.” 

This  is  tantamount  to  saying  only  poli- 
tician.s  can  express  political  opinions.  It 
is  not  a  new  idea,  just  another  example  of 
how-  those  in  the  political  limelight  would 
muzzle  the  press  when  it  happens  to  be 
unfavorable  to  their  purposes.  It  is  an 
outright  negation  of  the  basic  -American 
principle  of  free  exchange  of  ideas. 

W’e  are  glad  that  leaders  of  the  Wis¬ 
consin  Press  Association  have  challenge<i 
the  statement  and  the  new  owners  in 
Sauk  (Dity  have  indicated  they  cannot 
be  intimidated.  Their  editorial  comment 
.should  be  endorsed  by  all  publishers: 

“We  don’t  believe  we  would  be  doing 
our  duty  if  w-e  were  to  slink  down  the 
back  alleys,  afraid  to  open  our  mouths  to 
express  an  opinion  on  any  subject  that 
might  be  the  least  bit  controversial.” 

JELKE  POSTSCRIPT 

THE  .second  Jelke  trial  in  New-  York 
again  offers  a  lesson  on  why  full  cover¬ 
age  by  the  press  is  important  to  the  ad¬ 
ministration  of  justice. 

This  time  a  woman  was  selected  as  a 
juror  after  swearing  that  she  was  un¬ 
married.  A  lawyer  unconnected  with  the 
ca.se  read  about  it  in  the  papers  and  called 
the  judge’s  attention  to  the  fact  that  she 
actually  had  been  mamed  twice.  She  was 
excused.  The  lawryer  commented: 

“I  consider  this  show-s  the  impm-tance  of 
the  press  being  present  and  reporting 
every  single  incident  of  a  trial.  If  the 
press  had  not  been  so  diligent  in  reporting 
this,  in  all  likelihood  I  never  w  ould  have 
known  that  this  woman  had  been  chosen 
as  a  juror-.” 

In  fact,  neither  he  nor  anyone  else 
would  know  anything  about  the  trial  if 
the  press  was  not  present. 
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Nicholson 


CHARLES  L.  NICHOLSON,  Pacific  Coast 
newspaper  consultant,  has  been  named  adver¬ 
tising  director  of  the  Yakima  (Wash.)  Morning 
Herald  and  Daily  Republic,  LOREN  S.  RIE- 
MAN,  ad  director  lor  the  Yakima  Newspapers 
since  1939  and  a  staff  member  for  the  past  33 
years,  becomes  promotion  manager  replacing 
DON  A.  GOODALL,  who  will  devote  full  time 
to  public  and  employe  relations.  Mr.  Nicholson 
was  associated  with  Scripps-Howanl  Newspapers 
for  16  years  and  helped  establish  the  Garden 
City  (L.l.)  Nei€»day  in  1940.  He  joined  the 
Bureau  of  Advertising's  San  Francisco  office  in 
1946  and  served  the  Yakima  Newspapers  in  a 
consulting  capacity  in  1932  and  1934. 


MARGARET  L.  HAMILTON,  for  the  past  two 
years  general  manager  and  before  that  business 
manager  of  the  Galt  (Ont.)  Evening  Reporter, 
has  been  appointed  executive  assistant  to  St. 
Clair  McCabe,  general  manager  of  the  Thomson 
Newspapers  Ltd.,  Toronto.  Miss  Hamilton  joined 
the  Evening  Reporter  six  years  ago  in  the  ac¬ 
counting  department,  and  has  in  the  intervening 
years  done  work  in  all  departments  of  the  news¬ 
paper.  As  executive  assistant  to  the  general 
manager  of  Thomson  Newspapers  she  will  deal 
with  top  executives  of  23  newspapers  published 
by  the  organization  in  Canada,  United  States 
and  Great  Britain. 

illlllllililllllllllllllllllllillllilllllllllllllllllilllllllllllU 


has  been  appointed  assistant  to 
Daniel  L.  Lionel,  classified  ad 
manager. 

«  s  « 

Garth  L.  Whipple,  former 
advertising  manager  of  the 
Claremore  (Okla)  Daily  Prog¬ 
ress,  has  been  named  advertis¬ 
ing  manager  of  the  Russellville 
(Ark.)  Courier  Democrat. 

«  «  « 

Clarence  D.  Tully,  formerly 
of  the  Charleston  (W.  Va.) 
Daily  Mail  classified  advertising 
department,  has  accepted  a  posi¬ 
tion  as  classified  ad  manager 
of  the  Elkhart  (Ind.)  Truth. 

«  «  « 

Martel  (Marty)  Scroggin 
has  been  released  from  active 
duty  in  the  ai-med  forces  and 
has  rejoined  the  sales  staff  of 
the  Eugene  (Ore.)  Register- 
Guard, 


PERSONAL 

MENTION 


Carl  W.  Ackerman,  dean  of 
the  Columbia  University  Gradu¬ 
ate  School  of  Journalism,  has 
received  the  Order  of  Brilliant 
Star  medal,  with  rosette,  of  the 
Republic  of  China  “in  recogni¬ 
tion  of  the  service  and  contribu¬ 
tion  in  helping  establish  the 
Chinese  Post-Graduate  School 
of  Journalism  in  Chungking, 
China  during  World  War  II.” 
He  raised  $185,000  for  the 
school. 

*  *  « 

Allen  D.  Reed,  publisher  of 
the  DeLake  (Ore.)  News-Guard, 
has  been  elected  a  director  of 
the  Oregon  Coast  Advertising 
Club  and  vicepresident  of  the 
newly  foimed  Devil’s  Lake 
Chamber  of  Commerce. 

*  *  * 

Milton  Guss  has  been  named 
editor  of  the  English-language 
Havana  Post.  He  succeeded 
Carlos  Tellez,  who  resigned 
because  of  ill  health.  Mr.  Guss 
was  formerly  senior  desk  editor 
of  the  Washington  (D.C.)  Eve¬ 
ning  Star. 

*  *  * 

Carl  M.  Corbin,  editor  of  the 
New  Orleans  States,  was  one  of 
eight  Louisiana  citizens  chosen 
for  the  guest-of-the-Navy  tour 
of  Naval  national  defense  in¬ 
stallations  aboard  the  USS 
Hancock. 

*  *  « 

C.  E.  Me  Clelland,  executive 
editor  of  the  Galveston  (Tex.) 


News  and  Tribune,  has  been 
named  chairman  of  the  Texas 
Associated  Press  Managing 
Editor’s  Association  committee 
for  the  study  of  feature  mater¬ 
ial  supplied  by  the  news  service. 

On  the  Business  Side 

Rolland  W.  Jones,  formerly 
automotive  advertising  sales¬ 
man  with  the  Grand  Rapids 
(Mich.)  Press,  has  joined  the 
ad  staff  of  the  Chicago  Daily 
News  and  is  now  assistant  man¬ 
ager  of  the  Building  and  Real 
Estate  Display  Advertising  De¬ 
partment. 

«  *  * 

John  H.  Sorrells  Jr.,  for¬ 
merly  a  national  ad  salesman 
for  the  Knoxville  (Tenn.)  News- 
Sentinel  has  joined  the  national 
ad  sales  staff  of  the  Memphis 
(Tenn.)  Publishing  Co.,  pub¬ 
lishers  of  the  Commercial  Ap¬ 
peal  and  Press-Scimitar.  Rob¬ 
ert  Fink,  heretofore  ad  man¬ 
ager  of  a  Memphis  retail  store, 
has  joined  the  local  ad  staff  for 
both  newspapers. 

*  *  * 

Edith  Lindgren,  a  native  of 
Hungary  and  fonnerly  a  report¬ 
er  in  Munich,  Germany  for 
Munchen  Zeitung,  is  now  adver¬ 
tising  manager  cf  the  DeLake 
(Ore.)  News-Guard. 

*  «  « 

Adolph  Auerbacher,  with 
the  New  York  Herald  Tribune’s 
classified  and  national  ad  de¬ 
partments  since  his  1951  gradu¬ 
ation  from  Syracuse  University, 


In  the  Editorial  Rooms 

Sam  S.  King,  assistant  city 
editor  of  the  Chicago  Daily 
News,  has  joined  the  staff  of 
Roosevelt  University  as  a  part- 
time  lecturer  in  journalism. 

«  «  « 

William  T.  Cullen,  a  re- 
poi-ter  for  the  Scranton  (Pa.) 
Times,  has  been  awarded  a  $250 
first  prize  by  the  American  In¬ 
stitute  of  Architects  for  an  ar¬ 
ticle  on  the  proposed  expansion 
program  of  the  University  of 
Scranton.  The  Times  will  also 
receive  a  prize. 

*  «  « 

Kenneth  Whitaker,  a  Gree¬ 
ley  (Colo.)  Tribune  reporter 
since  1950,  is  now  city  editor 
of  the  Anchorage  (Alaska) 
News. 


Philip  C.  Mangelsdorf,  31, 
Charleston,  W.  Va.,  Associated 
Press  staffer,  has  been  appoint¬ 
ed  chief  corres¬ 
pondent  of  the 
AP  bureau  in 
Havana  succeed¬ 
ing  Sam  Sum¬ 
merlin  who  is 
being  transfer¬ 
red  to  the  AP 
staff  in  Buenos 
Aires.  Before 
entering  AP 
seiwice,  M  r . 
Mangel  s- 
for  the  Wichita 
(Kas.)  Morning  Eagle  and  Eu¬ 
gene  (Ore.)  Register-Guard.  He 
has  been  with  the  AP  three 
years. 

♦  ♦  ♦ 

Gordon  Hendee,  acting  city 
editor  of  the  Galveston  (Tex.) 
Tribune,  and  Beatrice  K.nodel 
were  wed  March  4. 


Mangelsdorf 
dorf  worked 


Mrs.  Jeanette  Oates,  former 
Chicago  newspaper  repoi’ter 
and  more  recently  in  public  re¬ 
lations  work,  has  been  named 
editor  of  the  Community  News, 
a  weekly  McHenry  County 
newspaper  at  Woodstock,  Ill. 
«  *  * 

Russell  M.  Keith,  Springfield 
(Mass.)  Union,  has  been  named 
president  of  the  State  House 
Press  Association. 


Richard  H.  Tibbets  of  the 
Pittsfield  (Mass.)  Berkshire 
Evening  Eagle  county  staff,  has 
left  to  seiwe  three  years  in  the 
Air  National  Guard  as  a  second 
lieutenant. 

(Continued  on  page  46) 


A  column  we  are  proud  to  offer— a 
column  you  will  be  proud  to  print  1 

ABOUT  OUR 
(MDREN 

By  Helen  Ross 
“Teacher  of  Teachers” 

Your  readers  will  welcome  this  warm,  per¬ 
ceptive  column  on  the  growing-up  years  by 
Miss  Ross . . .  teacher,  author,  consultant  on 
child  care,  administrative  director  of  Chicago  Institute  for  Psychoanaly¬ 
sis,  and  a  member  of  the  board  of  directors  of  some  of  America’s  most 
respected  schools,  associations  and  foundations.  Her  3-times-weekly 
column  has  been  tested  and  proved  for  a  year  in  The  Chicago  Sun-Times 
—becomes  nationally-available  April  4.  Wire  for  proofs  today  1 

—ANOTHER  TESTED  CHICAGO  SUN-TIMES 


211  W.  Wacker  Drive,  Chicago  6 
Harry  B.  Baker,  General  Manager 
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Personal 

{Continued  from  page  45) 

Nathan  Nielsen,  Pueblo 
(Colo.)  Star-Journal  tele^aph 
editor  since  1953,  has  joined 
the  staff  of  the  Omaha  (Neb.) 
World-Herald  as  a  geheral  as¬ 
signment  reporter.  John  H. 
Walker,  public  relations  writ¬ 
er  for  the  Champion  Paper  Co.. 
Dallas,  Tex.,  for  the  past  two 
years,  will  replace  Mr.  Nielsen. 
*  «  « 

James  Monroe,  Daily  Okla¬ 
homan  reporter  who  was  form¬ 
erly  with  the  Enid  (Okla.) 
News  and  Eagle,  has  joined  the 
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Associated  Press  stuff  in  Okla¬ 
homa  City  succeeding  Bill 
Bachman  who  has  taken  a  po¬ 
sition  on  the  editorial  staff  of 
the  Oil  and  Gaa  Journal,  Tulsa. 

*  *  * 

Jean  Layton  has  joined  the 
Greenville  (S.  C.)  News  staff 
as  society  editor.  A  former  as¬ 
sistant  society  editor,  she  left 
six  years  ago  to  be  an  assistant 
in  the  public  relations  depart¬ 
ment  of  Liberty  Life  Insurance 
Co.  May  Herbf.rt  will  be  as¬ 
sistant  society  editor. 

*  *  * 

Bill  Lowenberg  has  been  as¬ 
signed  to  cover  the  New  York 
State  Capitol  for  the  Albany 
(N.  Y.)  Times-Union,  replacing 
Walter  Mordaunt,  who  resign¬ 
ed  to  become  assistant  press 
secretaiy  to  Gov.  Averell 
Harriman. 

♦  *  ♦ 

Malcolm  Yates  has  returned 
to  the  Galveston  (Tex.)  News 
from  Birmingham,  Ala.,  where 
he  had  been  working  since  leav¬ 
ing  the  Galveston  Tribune  little 
more  than  a  year  ago.  Mr. 
Yates  replaces  John  Potesik 
on  the  News  wire  desk,  who 
has  joined  the  Houston  (Tek.) 
Chronicle’s  neighborhood  news¬ 
paper  division. 

V  V  « 

Brad  Williams,  formerly  a 
reporter  for  the  Coos  Bay 
(Ore.)  Times,  has  joined  the 
news  staff  of  the  Portland 
(Ore.)  Journal,  replacing  Rob¬ 
ert  Schulz,  a  two-year  retiort- 
er  who  has  joined  the  Army. 

*  ♦  ♦ 

Ruth  Peeling,  editor  of  the 
Carteret  County  News-Times, 
Morehead  City,  N.  C.,  has  been 
appointed  Civil  Defense  director 
for  Carteret  County.  She  is  the 
only  woman  holding  such  a 
position  in  any  of  North  Caro¬ 
lina’s  100  counties. 

*  ♦  * 

Ethel  Taylor,  women’s  edi¬ 
tor  of  Van  Nuys  (Calif.)  News 
for  more  than  25  years,  is  tak¬ 
ing  month’s  leave  of  absence  to 
recover  from  major  surgery. 
Prior  to  entering  hospital  she 
received  a  second  place  award 
in  California  Newspaper  Pub¬ 
lishers  Association  contest  for 
women’s  pages. 

*  ♦  * 

Herbert  Johnson,  a  reporter 
for  the  Greenville  (S.  C.)  News 
for  nearly  seven  years,  has  been 
named  editor  and  business 
manager  of  the  Anderson  Free 
Press,  a  weekly  of  about  5,000 
circulation.  He  and  Mrs.  John¬ 
son  will  form  a  husband-wife 
team  in  publishing  the  paper. 

*  *  ♦ 

Walter  Ruch,  editorial  staff 
member  of  the  Philadelphia 
Daily  News,  has  been  assigned 


THE  FOURTH  ESTATE 


By  Trent 


Harry  Dutton,  formerly 
with  the  Visalia  (Calif.)  Times- 
Delta,  has  become  copy  desk 
man  for  the  new  Sunday  de¬ 
partment  of  the  Portland  (Ore.) 
Journal. 

*  ♦  * 

Benny  Holub  has  joined  the 
sports  staff  of  the  ^Galveston 
(Tex.)  News,  replacing  CORLis 
Holt,  w’ho  has  become  sports 
editor  of  the  Galveston  Tribune. 
Mr.  Holub  is  a  1955  Journalism 
School  graduate  from  South¬ 
west  Texas  State  Teachers 
College. 

*  *  * 

Edwin  G.  Martin,  formerly 
of  the  Freeport  (Tex.)  Facts- 
Review  is  now  working  in  the 
Albuquerque,  N.  M.,  Associated 
Press  bureau,  and  on  March  27 
will  transfer  to  the  Santa  Fe 
AP  buieau  as  night  editor.  Mr. 
Martin  has  also  worked  as  a 
reporter-photographer  for  the 
Houston  (Tex.)  Chronicle, 

a  *  a 

Fred  Jones,  Toronto  Tele¬ 
gram,  has  been  re-elected  presi¬ 
dent  of  the  Toronto  NewspapeT 
Guild. 

V  4>  * 

Jim  Johnson  has  resigned 

from  the  Seripps-H award  Bu¬ 
reau,  Washington,  D.C.,  night- 
side  to  do  rewrites  for  the  Cin¬ 
cinnati  Post.  He  recently  finish¬ 
ed  a  five-year  military  hitch. 

V  V  * 

J.  Richard  Wesley,  Blue- 
field,  Va.,  correspondent  for  the 
Associated  Press’  Richmond 
(Va.)  Bureau,  has  been  trans¬ 
ferred  to  Washington  and  will 
be  succeeded  in  Bluefield  by 
George  P.  Hanna.  Mr.  Hanna 
formerly  was  on  the  staff  of 


John  Connors,  formerly  on 
the  staff  of  the  Petersburg 
(Va.)  Progress-Index,  has  join¬ 
ed  the  Richmond  (Va.)  News 
Leader  city  staff. 

*  *  * 

George  H.  Luby,  swing  tele¬ 
graph  and  sports  editor  for  the 
past  three  years,  has  been 
named  assistant  city  editor  of 
the  Pueblo  (Colo.)  Chieftain. 

Donald  F,  Colgan,  34,  as¬ 
sistant  to  Orvil  E.  Dryfoos, 
vicepresident  of  the  New  York 
Times,  died  of  a  heart  attack 
at  his  Brooklyn  home  March  10. 

He  joined  the  Times  in  1937, 
worked  with  the  paper’s  busi¬ 
ness  and  promotion  departments 
and  following  a  hitch  with  the 
Air  Force  during  World  War 
II  returned  to  the  Times  pro¬ 
motion  department.  He  was  ap¬ 
pointed  assistant  to  Mr.  Dry¬ 
foos  in  1951. 

♦  ♦  ♦ 

Jack  F.  Lawson,  72,  former 
city  editor  of  the  Colorado 
Springs  (Colo.)  Gazette  Tele-  | 

graph,  March  5. 

V  *  * 

Louis  J.  Schaefle,  44,  free¬ 
lance  writer  and  former  Chica¬ 
go  Sun-Times  reporter,  March  8. 

*  ^  m 

Edward  J.  McGettigan,  77, 
veteran  newsman  and  for  six 
years  assistant  managing  edi¬ 
tor  of  the  Allentown  (Pa.) 
Morning  Call,  March  9. 

*  «  * 

Henry  Flournoy,  76,  as¬ 
sociate  managing  editor  of  the 
Charleston  (W.Va.)  Gazette, 
March  13. 
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makes  the  backbone... and  ribs... of  highways 


Despite  the  billions  of  dollars  being  called  for,  the  backlog  of 
highway  construction  for  the  next  few  years  is  only  a  superficial 
measurement  of  the  steel  these  super  roads  will  require. 

True,  the  backbone  of  the  highway  itself  is  steel. 

The  welded  wire  fabric,  steel  reinforcing  bars,  culverts,  steel 
curb  bars— all  these  Republic  makes  in  large  quantity.  As  one 
of  the  nation’s  largest  steel  companies.  Republic  might  be  expected 
to  make  such  basic  products,  as  well  as  the  special  alloy  steels 
needed  for  construction  machinery. 

But  after  the  roads  are  built,  new  areas  develop. 

New  highways  cut  new  paths.  New  paths  develop  new  service 
stations,  restaurants— even  new  communities.  Such  developments 
require  utility  poles,  pipe,  more  culverts,  electrical  conduit  and 
a  huge  amount  of  steel  for  buildings. 

All  these  products  that  follow  the  highways  also  are  made  by 
Republic  Steel. 

Republic  Steel 

General  Offices:  Cleveland  1,Ohio 

Where  diversification  makes  the  backiog  iast  ionger 
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PLANT  •  EQUIPMENT 

When  Does  Paper  Swap 
Flatbed  for  Rotary? 


By  Sylvan  Meyer 

Gainesville,  Ga. 

Subject:  When  and  why 
should  a  small  daily  convert 
from  flatbed  to  rotary  opera¬ 
tion? 

So  opened  a  questionnaire 
from  Louis  R.  Fockele,  general 
manager  of  the  Daily  Times, 
to  dozens  of  newspapers  in  the 
Times’  general  circulation  level. 

It  turned  out  to  be  a  good 
question,  but  one  without  a 
single,  uncomplicated  answer. 
Distributed  to  participants  in 
the  Cost  and  Revenue  study 
directly  and  through  various 
regional  and  state  press  asso¬ 
ciations,  the  questionnaire  was 
favored  by  a  heavy  response 
and  deep  interest  from  papers 
who  had  switched  and  were 
glad  of  it,  papers  who  had 
switched  and  were  sorry,  papers 
who  hadn’t  switched  and  weren’t 
sure. 

Pattern  Lacking 

The  Times  had  hit  better  than 
6500  ABC,  varied  from  two  to 
four  double  runs,  hand-inserted, 
each  week,  and  was  becoming 
conscious  of  lengthy  press  runs, 
early  deadlines  and  the  value  of 
color.  Just  how  do  you  make  up 
your  mind  ?  It  wanted  to  know. 

Mr.  Fockele  accumulated  the 
answers  he  received  in  a  report 
to  participants  in  the  survey, 
but  conceded  no  statistical  re¬ 
sult  could  be  compiled.  Respon¬ 
ses  failed  to  follow  an  arithme¬ 
tical  pattern. 

In  terms  of  pages  and  circu¬ 
lation,  at  what  point  is  it  ad¬ 
visable  to  install  a  stei'eotype 
press  ?  Answers  were  almost 


equally  divided  for  50,  60  and 
70  pages  a  week,  with  two  hold¬ 
ing  out  for  85  pages.  Remem¬ 
ber  the  flatbed  prints  eight 
pages  at  a  time,  or  48  pages 
per  week  for  a  six  day  opera¬ 
tion.  Only  one  respondent  felt 
4,000  circulation  was  enough  for 
the  switch;  13  favored  the  5,000 
or  6,000  level;  three  held  out 
for  7,000;  2  for  8,000  and  one 
for  10-12,000. 

Double-runs  are  more  import¬ 
ant  a  criterion  than  pages  or 
circulation,  some  stated.  Five 
thought  two  double  runs  a  week 
too  many,  four  figured  three  as 
the  limit  and  one  would  hold 
out  for  four. 

Division  on  Costs 

What  shapes  your  thinking, 
Mr.  Fockele  wanted  to  know? 
Money  savings?  Shorter  press 
runs,  earlier  delivery? 

At  a  press  run  of  6500,  ave¬ 
raging  66  pages  a  week,  with 
a  10,000  tabloid  weekly  run  in 
addition,  would  we  save  money 
with  a  stereo  press,  Fockele 
asked.  Ten  said  no.  Eight  said 
yes.  Three  said,  “No  opinion.” 
Answers  were  more  conclusive 
on  the  question  of  whether  a 
small  daily  should  shop  for 
used  equipment  in  good  condi¬ 
tion  or  buy  new,  with  the  “shop¬ 
pers”  out  in  front  20  to  three. 

Somewhere  in  the  answers, 
not  a  few  of  them  bitter,  rides 
a  moral  to  press  manufacturers. 
Three  publishers  said  the  ideal 
small  daily  press  does  not  exist 
and  three  had  no  opinion  on 
which  type  or  model  would  be 


best.  One  each  voted  for  a 
high  speed  flatbed  and  a  28- 
page  Goss.  Thirteen  liked  tu¬ 
bular. 

Obsolescence  Question 

Before  a  small  daily  lays  out 
for  press  equipment  a  sum  that 
could  easily  double  its  entire 
capitalization,  it  wants  to  know 
if  the  machinery  will  become 
obsolete  before  it  can  be  amor¬ 
tized.  Among  the  respondents 
to  the  questionnaire,  papers 
from  every  corner  of  the  coun¬ 
try  and  in  every  conceivable 
economic  neighborhood,  11  be¬ 
lieve  no  significant  development 
in  offset  or  cold  type  proces¬ 
ses  will  come  to  use  within  10 
years.  Eight  thought  so,  and 
eight  didn’t  know. 

The  clincher  question:  In  the 
light  of  all  factors  and  aware 
of  the  present  stage  of  develop¬ 
ment  of  this  small  daily  in  a 
growing  community,  would  you 
deem  it  important  to  install  ste¬ 
reo  equipment  soon?  Eighteen 
said  yes;  six  said  no;  two  had 
no  opinion.  Six  expressed  the 
thought  that  the  potential  of 
the  community  and  the  news¬ 
paper  should  be  the  prime  de¬ 
terminant  for  change  to  rotary. 

A  greater  depth  of  opinion, 
the  report  said,  could  be  found 
in  selected  quotes  from  letters: 

“Began  Duplex  tubular  ope¬ 
ration  two  years  ago  ...  in¬ 
creased  profits  .  .  .  wouldn’t 
trade  for  the  world.  Your 
business  will  zoom,  production 
will  become  more  efficient  and 
your  circulation  department 
and  subscribers  will  be  much 
happier.” 

“If  I  did  not  see  an  extensive 
gain  in  pages  printed  and  cir¬ 
culation  in  the  next  10  years. 
I’d  stay  in  flatbed.  .  .  .” 

“Never  underestimate  cost  of 
rotary — extra  rollers,  deprecia¬ 
tion,  maintenance,  etc.  ...  es¬ 
timate  a  $6,000  increase  in  over¬ 
head  to  get  two-page  jumps  and 
extra  press  runs.” 

From  a  Middle  Western  pu- 
lisher:  “We  would  not  make  a 
hurried  decision  ...  we  would 
‘get  along’  under  the  present 
operation  to  see  what  might 
become  practical  under  the  new 
processes.” 

A  West  Coast  paper  saw  the 
change  at  6-7M  “if  the  town 
has  any  apparent  future.  Costs 
will  be  greater,  but  those  who 
have  taken  the  step  inform  me 
they  almost  automatically  in¬ 
crease  business  through  local 
recognition  of  progressiveness 
and  incentive  on  part  of  em¬ 
ployes;  they  don’t  have  to  worry 
about  double  runs,  have  a  more 
flexible  operation  and  get  better 
reproduction.” 


Our  No.  1  Job— ACB  Checking  Proof  Service 
helps  to  promote  the  use  of  newspaper  adver¬ 
tising  because  it  provides  agencies  and  adver¬ 
tisers  with  a  SINGLE  SOURCE  for  checking  copies 
which  are  furnished  promptly,  ACCURATELY 
and  in  a  uniform  manner  eachday. 


THt  SllVICt  THAI  HUM  IH  THE  8St  Of  HEWSFAPM  ADVHTISIHS 


.•NEW  YORK  •CHICAGO  •COLUMBUS 

Service  Offices  .  Memphis  •  san  francisco 


THE  ADVERTISING  CHECKING  BUREAU,  inc-s 


To  keep  abreast  all  the  news 
in  the  fieid,  Plant  *  Equipment 
is  being  established  as  an  every- 
week  departmental  of  E  &  P. 
It  will  supplement  the  Section 
which  appears  in  the  second 
issue  of  each  month. 


“Stereo  means  improvement,” 
said  an  eastern  paper,  “but  it 
costs  more.  Metal  supply  must 
be  larger,  page  mats  run  into 
money,  labor  costs  are  higher 
and,  of  course,  investment  is 
terrific.” 

Saved  Time 

From  a  Plains  state  came  a 
report  of  a  paper  that  had 
switched  13  years  ago  at  6000 
and  prints  a  regular  and  pre¬ 
date  edition.  It  saved  time  in 
the  composing  room,  the  pub¬ 
lisher  said,  “as  we  were  able 
to  release  pages  earlier.  On  the 
flatbed  we  had  to  wait  until  the 
run  was  finished.” 

Another  liked  his  four-plate 
wide  rotary  and  found  it  easier 
to  locate  a  big  press  in  good 
condition  at  less  cost  than  the 
tubular,  and  in  better  shape  be¬ 
cause  competition  to  find  good 
used  models  is  less  keen. 

Comments  ranged  far  on  the 
chances  for  development  of  off¬ 
set  or  coldtype.  Publishers  had 
good  words  to  say  for  offset, 
by  and  large,  but  weren’t  in¬ 
terested  for  daily  publication 
and  felt  that,  except  for  photos, 
reproduction  improvement  isn’t 
enough  of  a  factor  to  cause  a 
general  switchover. 

Curtailment  of  news  and  en¬ 
forced  earlier  deadlines  must  be 
given  significance,  a  California 
publisher  said,  and  he  recom¬ 
mended  a  changeover. 

Still  in  Doubt 

In  studying  the  Times  prob¬ 
lem,  Mr.  Fockele  found  the  fol¬ 
lowing  breakdown  in  press 
equipment  on  the  Cost  and 
Revenue  reports: 

Under  4000:  all  flatbed 

4  to  5,000:  19  flatbed,  7  stereo 

5  to  6,000  :  8  flatbed,  16 
stereo 

6  to  7,000:  2  flatbed,  22 
stereo 

Double  runs,  circulation, 
news  content,  clarity  of  print, 
cost  of  operation,  growth  of 
community,  capital  investment 
increase,  prestige,  competition, 
less  troublesome  operations, 
greater  speed,  disruption  of 
present  operation,  type  of  ro¬ 
tary,  used  or  new - ? 

Mr.  Fockele  was  frank  when 
he  thanked  those  obliging  folks 
who  answered  his  questions  so 
fully  and  willingly.  “No  deci¬ 
sion  here  yet,”  he  said.  “The  is¬ 
sue  is  still  in  doubt.” 
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The  Highway 


Is  Solving  America’s 
Highway  Crisis 


America  has  outgrown  its  highways.  There 
are  58  million  vehicles  jammed  onto  a  road 
system  designed  for  half  that  number.  No 
one  foresaw  the  tremendous  increase  in 
weight,  volume  and  speed  of  traffic — devel¬ 
opments  that  make  yesterday’s  good  roads 
congested  and  hazardous  for  today’s  traffic. 

That  so  many  of  the  concrete  roads  built 
in  the  ’20s  — and  even  earlier— are  still 
serving  is  a  tribute  to  engineering  foresight 
and  the  durability  of  the  pavement. 

Now  a  new  generation  of  highway  engi¬ 
neers  faces  the  gigantic  task  of  redesigning 
and  rebuilding  the  nation’s  roads.  Behind 
the  men  who’ll  meet  this  challenge  are  years 
of  scientific  research  and  engineering  analy¬ 
sis— the  teamwork  of  engineers  and  scien¬ 
tists  in  colleges,  government,  the  Portland 
Cement  Association  and  other  organiza¬ 
tions.  This  cooperation  has  produced  the 
knowledge  and  skills  to  build  safer  and  more 
durable  concrete  roads  than  ever  before. 


Sharp,  blind  turns  and 
“S"  curves  are  killers. 
Engineers  eliminate 
such  hazards  by  de¬ 
signing  madem  roads 
like  the  one  at  the  right 
with  braad,  sweeping 
curves  that  the  driver 
can  negotiate  safely 
without  slowing  down. 


Narrow  bridges  (right)  are  dangerous. 
Today  engineers  design  bridges  wide 
enough  for  expected  traffic  (above). 


In  the  next  10  years  billions  of  dollars 
will  be  invested  in  a  nation-wide  highway 
improvement  program  now  being  planned. 
Needing  attention  first  are  40,000  miles  of 
roads  designated  by  Congress  as  the  Inter¬ 
state  Highway  System.  Only  about  1%  of 
the  country’s  road  mileage,  this  network 
carries  20%  of  the  rural  traffic  and  connects 
most  of  the  nation’s  large  cities.  These 
routes  are  America’s  lifelines.  Over  them 
flow  goods  and  services  essential  to  the 
national  welfare  and  defense. 


In  redesigning  and  rebuilding  the  Inter¬ 
state  Highway  System  the  highway  engi¬ 
neer’s  goal  will  be  safe,  economical  roads. 
Using  low-cmnual-cost  concrete,  the  safety 
pavement,  will  help  him  achieve  this  goal. 


Inadequate  sight  distances  such 
as  at  the  right  invite  disaster. 
Modern  highways  need  the  built- 
in  safety  of  long  sight  distances. 
Engineers  eliminated  blind  spots 
in  designing  the  highway  above. 


PORTLAND  CEMENT  ASSOCIATION 

33  West  Grand  Avenue,  Chicago  10,  Illinois 

A  notional  orgnnzotion  to  improvo  and  oxtond  tho  uses  of  portlond  comont 
ond  concroto  . . .  through  sciontifk  rosoorch  and  onginooring  fioM  worli 
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His  Camera  Records 
Changing  Scenery 


By  Janies  L.  Collin^s 

There  Dave  McLane  was,  a  hot  chimney  on  the  15th 
hanging  out  the  window,  four  floor.  There  was  an  awful  lot 
stories  up.  A  switchboard  op-  of  nothingness  surrounding 
erator  was  astride  his  legs  on  him,  and  straight  down  seemed 
the  inside.  a  mile  away. 

“After  I  had  made  my  pic-  “But  I  like  it,”  Dave  smiled, 
ture,”  he  recalled,  “I  looked  “awkward  positions,  weird 
around,  saw  her  position  and  places  and  all.  I  try  to  simulate 
said  to  myself,  ‘My  God,  sup-  the  original  angle  as  nearly  as 
pose  the  boss  had  walked  in  and  possible,  in  scope  and  elevation, 
seen  us  like  this.’  using  both  a  normal  and  a  wide- 

“You  see,  I  had  asked  her  angle  lens.  The  pictures  must 
to  hold  my  ankles  down  while  be  architecturally  correct. 

I  worked,  and  had  got  so  en-  “On  a  typical  day  I  carry 
grossed  in  my  job  that  I  didn’t  with  me  about  a  dozen  old 
pay  any  attention  to  her.  We  prints  that  have  been  bought 
must  have  looked  funny — me  from  individuals  or  museums  or 
leaning  out  from  my  waist  on  photo  agencies  and  shoot  three 
and  her  .sitting  on  my  legs.”  or  four  assignments,  depending 
Popular  Feature  on  the  weather  and  lighting.” 

Dave,  45,  is  a  feature  photog-  In  spite  of  new  structures 
lapher  for  the  coloroto  maga-  sometimes  being  in  the  way, 
zine  of  the  New  York  Sunday  Dave  has  been  prevented  from 
News,  and  part  of  his  assign-  getting  the  same  angle  only 
ment  is  handling  one  of  its  twice  in  more  than  150  jobs.  So 
most  popular  spreads,  “New  that  isn’t  his  biggest  worry. 
York’s  Changing  Scene,”  which  Accuracy  is. 
gives  the  before-and-after  pic-  “The  pictures  and  cutlines 
ture  treatment  of  a  well-known  have  got  to  be  right,”  he  said, 
site.  “otherwise  we  hear  from  our 

Broadway,  for  instance,  may  readers.  You’d  be  surprised  at 
be  presented  as  it  appeared  the  memories  of  some  of  the 
circa  1900.  Then  Dave  leans  oldtimers.” 
out  one  of  those  windows  and  ^  »  r  • 

records  the  glitter  of  today.  jCOI  rein 

He  is  the  watchdog  of  architec-  Doc  Quigg,  United  Press  re- 
tural  progress.  porter,  tells  this  story  about  a 

Straddling  operators  aren’t  New  York  Herald  Tribune 
the  only  problems — if  they  can  photographer, 
be  called  problems — he  runs  in-  Seems  that  at  a  press  con- 
to.  Once,  up  in  the  Bronx,  he  ference  held  by  Lord  Malcolm 
tried  to  enter  an  apartment  Douglas-Hamilton,  the  visiting 
where  one  of  the  party  was  dignitary  said  that  if  he  could 
deaf  and  the  others  couldn’t  get  a  contribution  of  one  dollar 
speak  English.  from  everyone  over  here  of 

Dave  had  to  get  a  nearby  Scottish  descent,  his  drive 
beauty-parlor  operator  to  call  would  succeed.  The  lord  is  trj’- 
the  apartment  and  explain  in  ing  to  raise  funds  to  rehabili- 
language  everyone  understood  tate  the  now  desolate  and  im- 
that  he  only  wanted  to  make  a  poverished  area  of  the  Scottish 
picture  from  one  of  their  win-  highlands. 

dows.  He  was  admitted.  With  this  announcement,  the 

Another  time,  to  get  a  pic-  Trib  photographer  got  to  his 
ture  of  the  Brooklyn  Bridge,  he  feet  and  put  one  buck  on  the 
had  to  shoot  from  a  two-foot  table. 

wide  catwalk  that  ran  beside  “Lord  Malcolm,”  he  said, 

“here’s  the  first  dollar.  My 
E&P  Photo  Winners  name  is  Nat  Fein.” 

Announced  April  2  Job  Advice 

The  winners  of  Editor  &  Says  Walter  N.  Jacobus,  di- 
PUBLISHER’S  16th  annual  bureau, 

spot-news  photo  contest  will  NPPA: 

be  announced  in  the  issue  “There  has  never  been  a 
of  April  2.  The  five  judges  PJ'ess  photographer  who  went 
met  March  11  to  make  through  a  lifetime  without  find- 
their  selections  from  about  someone  willing  to  criticize 
500  entries  work.  The  ones  who  are  on 

’ _  top  today  are  the  men  who 


THIS  IS  MANHATTAN  from  the  Brooklyn  Bridge  around  1900.  In  the 
picture  below,  the  important  thing  is  that  .  .  . 


DAVE  MAINTAINED  the  same  angle.  This  photo  was  taken  in  1954. 


were  wise  enough  to  listen — 
listen  to  people  w'ho  knew  how 
to  criticize  wisely.” 

Rescue  Day 

The  New  York  Daily  News 
on  Monday  of  this  week  de¬ 
voted  its  center  spread  entirely 
to  rescue  operations — two  boys 
saved  from  a  ledge,  and  people 
being  saved  from  two  fires. 

College  Dept. 

The  photo-journalism  depart¬ 
ment  of  Bradley  University, 
Peoria,  Ill.,  has  been  awarded 
membership  in  Kappa  Alpha 
Mu,  honorary  fraternity. 
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Newspapers  in  one  state  report 

123,000  lines  of  extra,  ad'vertising 

in  just  9  days 


Little  wonder  newspapers  all  over  the  nation 
are  going  for  the  “Dairy  Food  Festival”.  A 
plus  business  of  123,000  lines  of  advertising 
was  chalked  up  in  Wisconsin  from  October  1 
through  9.  And  that  does  not  include  retail 
grocery  advertising,  which  fattened  during 
the  dairy  sales  drive  too. 

Iowa  newspapers  took  up  the  idea.  So  did 
Michigan,  South  Dakota,  Minnesota.  Other 


states  are  laying  plans  for  similar  campaigns. 

Impetus  behind  this  extra  business  drive  is 
the  American  Dairy  Association,  which  pro¬ 
vides  the  tools  for  such  successful  merchan¬ 
dising  events — ad  mats,  editorial  copy,  in-store 
posters  and  a  volume  of  sales-stimulating  ideas. 

June  Dairy  Month  merchandising  plans  are 
now  ready.  Newspapers,  like  America’s  dairy 
farmers,  can  help  themselves  by  participating. 


This  message  is  paid  for  by  dairy  farmers  across  the  nation 
as  part  of  their  program  to  show  how  you  can  live  better  with  foods  made  from  milk 

AMERICAN  DAIRY  ASSOCIATION 

20  North  Wocker  Drive  •  Chicago  6,  Illinois 
America’s  Dairy  Industry  is  on  the  road  to  sales 
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your  nee 
for  Milk 


RADIO  AND  TELEVISION 


AFL  Fights  Grants 
To  Newspaper  Groups 


Washington 

American  Federation  of  Labor 
has  asked  Congress  to  investi¬ 
gate  “the  newspaper  issue”  in 
radio-TV  license  grants  in  the 
opening  salvo  of  what  appears 
likely  to  develop  into  a  labor- 
backed  war  against  publishers 
expanding  into  the  broadcast 
field. 

AFL  President  Geoi’ge  Meany 
professed  to  find  a  trend  toward 
monopolization  in  the  media  of 
communicating  public  informa¬ 
tion,  and  he  sounded  a  warning 
that  it  might  lead  to  public  de¬ 
mand  for  government  ownership 
of  news  dissemination  media. 

Mr.  Meany,  acting  under  a 
resolution  adopted  by  the  AFL 
Executive  Council,  cited  as  an 
instance  of  monopoly  in  news 
dissemination,  the  results  which 
he  says  will  flow  if  the  Federal 
Communications  Commission  li¬ 
censes  Biscayne  Television  Cor¬ 
poration  to  operate  a  TV  station 
in  Miami.  He  pointed  out  that 
85%  of  the  stock  in  the  corpora¬ 
tion  is  owned  by  the  Miami 
Herald  and  Miami  Daily  News, 
which  now  own  and  control 
radio  stations  W  QAM  and 
WIOD,  respectively. 

Oppose  Miami  Grant 

The  license  application  was 
opposed  in  the  first  instance  by 
the  Dade  County  Central  Labor 
Union,  representing  AFL  mem¬ 
bers  in  the  Miami  area.  The 
FCC  Examiner  nevertheless 
recommended  grant  of  the  per¬ 
mit. 

Mr.  Meany  hopes  to  block  the 


Writ*  us  or  ask  our  roprosontotivo 
for  0  somplo  copy.  And  bo  suro 
to  soo  thoie  othors  in  Metro's  bot- 
tery  of  linage  budding  servicest 

•  Metre  N*wspa|>*r  Service 
Metro  Department  Store  Service 

•  Fashien  Review  Service 

•  Metre  Jewelry  Service 

•  Metro's  Book  of  Headings 

And  mony  other  supplementory 
tervices  thot  mean  INCREASED 
HNACE  for  your  newspaperl 


METRO 


80  Modison  Ave 
Nf w  Yofk  1  6  N  Y 


grant  through  the  power  of  two 
Senate  committees:  Interstate 
and  Foreign  Commerce,  whose 
chairman  is  Senator  Warren  G. 
Magnuson  of  Washington;  and 
Judiciary,  which  is  headed  by 
Senator  Harley  M.  Kilgore  of 
West  Virginia.  Both  Senators 
have  on  their  committee  agendas 
formal  inquiry  into  the  FCC 
policy  of  favoring  non-news- 
paper  affiliated  applicants  for 
radio-TV  licenses,  over  appli¬ 
cants  who  are  shown  to  have  a 
financial  interest  in  newspaper 
publishing.  This  is  described  as 
the  FCC  “diversification”  policy. 

Senator  Magnuson  soon  is  to 
launch  a  full-dress  probe  of  the 
FCC.  His  comments,  taken  with 
a  lengthy  report  submitted  to 
him  by  his  technical  adviser, 
Harry  Plotkin,  suggests  a  cri¬ 
tical  evaluation  of  the  Com¬ 
mission’s  policies. 

Senator  Kilgore  is  awaiting 
the  results  of  thr-ee  months  of 
study  made  for  his  committee 
by  Howard  Chernoff  as  the  basis 
for  an  independent  survey  of 
the  communications  commission. 
The  Senator  has  assured  “the 
newspaper  issue”  prominent 
place  on  the  agenda. 

Letter  to  Senators 

Mr.  Meany’s  letter  to  the 
Senators  says: 

“The  American  Federation  of 
Labor  has  been  concerned  for 
some  time  over  the  tendency  in 
the  newspaper  and  radio  field 
toward  combination  of  large  in¬ 
terests  which  would  result  in 
this  most  important  phase  of 
.\mencan  life— dissemination  of 
news — being  in  complete  control 
of  a  few  individuals  in  any 
given  area. 

Rangemaster 

Linotypes 

give  you 

more  and  bigger  type 
for  less  money 

(♦  LINOTYPE 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.Y. 

LEADERSHIP  THROUGH  RESEARCH 


“The  American  Federation  of 
Labor  has  always  been  in  the 
front  ranks  of  those  fighting  for 
freedom  of  the  press.  It  is  our 
feeling  that  nothing  could  be 
more  detrimental  to  the  main¬ 
tenance  of  fi'eedom  of  the  press 
than  for  the  control  of  the 
media  of  news  dissemination  to 
go  into  the  hands  of  a  monop¬ 
oly. 

“If  this  practice  of  monopolis¬ 
tic  control  of  news  dissemina¬ 
tion  should  become  widespread 
throughout  the  country,  which 
possibility  is  by  no  means  re¬ 
mote  as  indicated  by  recent 
trends  in  the  field,  it  is  inevita- 
able  that  there  will  be  an  even¬ 
tual  public  demand  for  govern¬ 
ment  control  of  news  dissem¬ 
ination  media;  if  not  for  gov¬ 
ernment  ownership.” 

Further  Study 
Of  Beaumont  Grant 

Petition  for  an  injunction 
stopping  construction  of  Beau¬ 
mont  Broadcasting  company’s 
new  Channel  6  VHF  television 
station  at  Beaumont,  Tex.  was 
denied  by  the  U.  S.  Court  of 
Appeals  in  Washington,  but  the 
court  instructed  FCC  to  deny 
a  regular  license  until  further 
study  of  the  case’s  merits. 

The  Enterprise  Company 
(Enterprise  and  Journal)  is  ap¬ 
pealing  FCC’s  award  of  the 
lone  VHF  channel  for  Beau¬ 
mont  to  Beaumont  Broadcasting 
Company. 

According  to  Leonard  Marks, 
Enterprise  attorney,  the  firm 
was  denied  a  fair  hearing  be¬ 
cause  the  FCC  refused  to  con¬ 
sider  the  right  of  former  Gov. 
W.  P.  Hobby,  Houston  Post 
publisher,  to  acquire  32.5%  of 
the  stock  of  a  new  corporation 
which  is  to  be  formed  later  by 
Beaumont  Broadcasting. 

Last  week  a  petition  was  re¬ 
ceived  by  the  Enterprise  com¬ 
pany  from  Beaumont  citizens 
asking  the  company  to  with¬ 
draw  its  application  for  a  tem¬ 
porary  stay  order  halting  Beau¬ 
mont  Broadcasting’s  television 
station.  The  petition  had  14,178 
signatures. 

Sale  of  Binghamton 
Stations  to  Triangle 

FCC  had  before  it  this  week 
a  request  for  approval  of  sale 
of  WNBF  and  WNBF-TV  at 
Binghamton,  N.  Y.  to  Triangle 
Publications,  Inc.  (Philadelphia 
Inquirer),  for  a  figure  in  the 
neighborhood  of  $3,000,000. 
Clark  Associates  has  owned  the 
broadcast  properties  for  25 
years.  Triangle  also  owns  WFIL 
and  WFIL-TV  in  Philadelphia. 


Hearst  Acquires 
Milwaukee  TV 

Milwaukee 
Television  station  WTVW  be¬ 
came  the  property  of  the  Hearst 
Corporation  with  the  signing  of 
transfer  papers  March  8.  The 
Channel  12  outlet,  an  ABC  af¬ 
filiate,  went  on  the  air  last 
November  after  four  competing 
applicants  merged  their  inter¬ 
ests  to  speed  up  granting  of 
the  license. 

The  purchase  price  for 
WTVW  in  the  transaction  ap¬ 
proved  by  FCC  was  $900,000, 
plus  assumption  of  $1,100,000 
in  contracts  for  equipment  and 
tower  construction.  Hearst  Cor¬ 
poration  also  owns  a  TV  sta¬ 
tion  in  Baltimore  and  seeks  a 
license  for  Pittsburgh.  Plans 
are  being  formulated  for  a  new 
radio-TV  center. 

D.  L.  Provost,  vicepre'sident 
and  general  manager  of  the 
Radio-Television  Division  of 
Hearst  Corp.,  has  appointed 
I.  E.  Showerman  as  manager 
of  the  local  station. 

• 

Wilson  Opens  Up 
Conference  to  All 

Washington 
Pentagon  press  conferences  of 
Secretary  Charles  E.  Wilson 
went  on  an  all-media,  nothing- 
off-the-record  basis  last  week. 
Radio  recording,  TV  sound  and 
Picture,  newsreels,  and  camera 
stills  were  invited  to  join  the 
press  on  a  take-all,  quote-all 
basis. 

G.  Herschel  Schooley,  De¬ 
fense  Department  information 
chief,  set  up  the  arrangement 
after  a  series  of  trials  which 
expanded  the  policy  of  direct 
quotes  on  everything  instituted 
by  Secretary  Wilson  July  21, 
1953.  It  was  Secretary  Wilson’s 
42nd  meeting  with  the  reporters 
since  he  took  office,  which  prob¬ 
ably  sets  a  record  for  cabinet 
officers  in  the  Eisenhower  Ad¬ 
ministration. 

• 

Western  Conference 
Elects  New  Officers 

Phoenix,  Ariz. 
James  W.  Cargile,  circulation 
manager,  Salt  Lake  City  (Utah) 
Tribune  and  Deseret  News,  was 
elected  president  of  the  Western 
Conference  of  Circulation  Man¬ 
agers  at  sessions  here'.  He  suc¬ 
ceeds  Elbert  H.  Baker,  II,  Ta¬ 
coma  (Wash.)  News  -  Tribune. 
Frank  E.  Howard,  San  Fran¬ 
cisco  Call-Bulletin,  was  elected 
vicepresident  and  J.  B.  Casaday, 
San  Francisco  Examiner,  was 
reelected  secretary. 
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Coconut  cream  or  chewy  center  . .  the  marks  atop 
quality  chocolates  can  tell  you  at  a  glance  how 
each  differs  from  the  others.  Not  so  easy  is 
discerning  the  vital  differences  that  make  quality 
television  stations  outstanding,  each  in  its 
own  character  of  community  service. 

Recognizing  these  differences  (and  interpreting 
their  merits  to  national  advertisers)  is  the 
major  part  of  quality  representation.  It  demands 
a  caliber  of  skill  individually  shaped  to  each 
station’s  needs  —  and  the  kind  of  full-time, 
exclusive  attention  to  television  that  attracts 
quality  TV  stations  such  as  those  listed  here. 

It’s  a  distinguished  group,  each  one 
different  except  in  their  common  appreciation 
of  what  quality  representation  means. 

If  you  share  their  standards,  you  may  want 
to  know  more  about  ours. 


WAAM  Baltimore 

Harrington,  Righter  and  Parsons,  Inc.  wben-tv  BuSah 

WFMY~TV  Greensboro 
New  York  WTPA  Harrisburg 

Chicago  WDAF-TV  Kansas  City 
San  Francisco  WHAS-TV  Louisville 
\VTM]~TV  Milwaukee 

the  only  representative  devoted  only  to  television  WMTW  Mt.  JVashington 

IFSy^-TT  Syracuse 


“Our  concern,”  said  the  chair-  have  been  made  for  the  purpose 
man,  Paul  R.  Hays,  “is  with  of  influencing:  him  to  adopt  a 
the  principle  and  not  with  per-  position  favorable  to  the  track.” 
sonalities  in  this  caco.”  The  .American  Newspaper 

“There  can  be  no  doubt,”  the  Guild  did  not  contest  propriety 
arbitrator  ruled,  “that  the  ac-  of  the  dischargee  but  claimed  dis- 
ceptance  of  payments  from  a  missal  pay  on  grrounds  that  mis- 
news  source  by  an  employe  conduct  was  not  “wilful”  and 
whose  duty  it  is  to  present  an  not  “in  the  performance  of  his 
impartial  report  of  such  news  duties.”  Mr.  Hays  overruled 
is  misconduct  within  the  mean-  both  of  these  “ingrenious”  ar- 
ing  of  the  Agreement  between  guments. 
the  parties.  .  .  . 

“The  payments  made  to  ‘X’ 
who  was  in  a  position  to  harm 
or  to  benefit  the  race  track  by 
partiality  in  the  handling  of 
reports  must  be  taken,  in  the 
absence  of  other  explanation,  to 


News  Source 
PaymentVoids 
Dismissal  Pay 


Nominations 
For  Pulitzers 
Are  Screened 


The  Pulitzer  Prize  journalism 
juries,  composed  of  16  editors 
from  all  over  the  country,  met 
this  week  at  Columbia  Univer¬ 
sity  to  screen  nominations  for 
the  1955  awards. 

Two  editors  serve  as  jurors 
in  each  of  eight  categories  in 
which  Pulitzer  Prizes  in  jour¬ 
nalism  are  given. 

Several  exhibits  in  each  cate¬ 
gory  usually  are  selected  by  the 
editors  for  submission  to  the 
Advisory  Board  on  the  Pulitzer 
Prizes  which  will  meet  at  Co¬ 
lumbia  April  28-29.  The  Advi¬ 
sory  Board  makes  recommenda¬ 
tions  to  the  Trustees  of  Colum¬ 
bia  University,  on  which  the 
awards  are  based. 

President  Grayson  Kirk  of 
Columbia  will  announce  win¬ 
ners  on  the  afternoon  of  May  2. 
.Awards  ai^  based  on  work  done 
during  1954  and  the  deadline 
for  this  year’s  nominations  was 
Feb.  1. 


An  Associated  Press  reporter 
who  accepted  money  from  a 
race  track  was  properly  dis¬ 
charged  without  severance  pay, 
an  arbitrator  has  ruled. 

The  name  of  the  employe  of 
the  Boston  Bureau  who  received 
five  annual  checks  of  $500  each 
from  the  track  where  he  was  as¬ 
signed  for  coverage  was  deleted 
fi'om  the  arbitration  report. 


Libel  Immunity 
For  City  Official 

S.\N  Bernardino,  Calif. 

A  city  councilman  can  call  a 
newspaper  any  names  he  wants 
to  from  the  floor  of  the  city 
council,  Superior  Court  here  has 
ruled. 

Judge  Raymond  H.  Thompson 
threw  out  of  court  a  slander 
suit  brought  against  former  On¬ 
tario  (Calif.)  City  Councilman 
Oregon  Smith  by  the  Onfanj 
Daily  Report  and  Mrs.  Jerene 
.4ppleby  Harnish,  publisher. 

In  the  course  of  a  debate  on 
salaries  of  city  firemen  Mr. 
Smith  had  charged  that  the 
Daily  Report  was  “without 
question  following  the  Commu¬ 
nist  party  line.”  ^ 

Judge  Thompson  ruled  that 
“a  city  councilman  is  a  legisla¬ 
tor.  “Therefore,  the  councilman 
enjoys  absolute  immunity 
against  slander  or  libel  suits 
on  the  basis  of  statements  he 
makes  while  sitting  as  a  coun¬ 
cilman,  regardless  of  his  malice 
in  making  the  statement.” 


An  Attractively  Captioned  separate  bulletin  of 
CLASSIFIED  ADS 

that  will  be  mailed  MARCH  28th. 

FOUR  WHOLE  WEEKS  BEFORE  THE  CONVENTION 
to  EVERY  PUBLISHER  OF  A  DAILY  NEWSPAPER 
IN  THE  U.  S. 

PLUS 

EVERY  PERSON  AND  COMPANY  WHO  HAS  AN  AD 
OR  ADS  APPEARING  IN  THE  “OWL.” 


Editors  Are  Jurors 
Membership  of  the  juries: 
Public  Seiwice — J.  R.  Wig¬ 
gins,  Wanhington  (D.C.)  Post 
and  Times  Herald;  Carl  E. 
Lindstrom,  Hartford  (Conn.) 
Times. 

Local  Reporting  —  Edition 
Time — B.  0.  McAnney,  New 
York  World-Telegram  and  Sun; 
Raymond  J.  Fanning,  Water- 
bury  (Conn.)  Republican-Amer- 
ican. 

Local  Reporting — No  Edition 

Time - Norman  R.  Isaacs. 

Louisville  (Ky.)  Times;  Ed- 
wai-d  J.  Gerrity,  Scranton  (Pa.) 
Times. 

National  Affairs — Walter  Lis¬ 
ter,  Philadelphia  (Pa.)  Bulle¬ 
tin;  Miles  H.  Wolff,  Greens¬ 
boro  (N.C.)  Daily  News. 

International  Affairs — Stan¬ 
ley  P.  Barnett,  Cleveland 
(Ohio)  Plain  Dealer;  John  R. 
Herbert,  Quincy  (Mass.)  Pa¬ 
triot  Ledger. 

Editorial  Writing  —  Robert 
W.  Lucas,  Denver  (Colo.) 
Post;  George  W.  Hely  Jr.,  New 
Orleans  (La.)  Times-Picayune. 

Cartoonist’s  Work  —  George 
A.  Smallsreed  Sr*.,  Columbus 
(Ohio)  Dispatch;  Sylvan  S. 
Buyck,  King  Features  Syndi¬ 
cate. 

Photography — S.  L.  Latimer, 
The  State,  Columbia,  S.  C.;  Vin¬ 
cent  S.  Jones,  Gannett  Newspa¬ 
pers,  Rochester,  N.  Y. 
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Glamor  Clinic  Mail 

Miami,  Fla. 

The  .Miami  Herald’s  latest 
Glamor  Clinic  diet  is  doing  a 
job  of  pulling  requests  as 
Eleanor  Hart,  clinic  editor,  is 
finding  out.  Just  one  day’s  mail 
came  to  445  requests  for  free 
copies  of  the  diet  booklet. 


Shoulder  high  | 
pan*!  brings  ink  V 
control  of  uppor 
color  cylindors 
to  pross  room  floor. 


WRITE  UP  YOUR  AD  NOW  AND  SEND  IT  IN  FAST! 

DEADLINE  IS  MARCH  23rd. 

Address:  EDITOR  &  PUBLISHER  CLASSIFIED  DEPT. 
1700  TIMES  TOWER,  NEW  YORK  36,  N.  Y. 
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When^u  Have  A  Choice... 


Do  you  fly  the  Atlantic  with  a  veteran  million-mile  pilot  —  or  with  an  unskilled  novice  who 
has  just  soloed  ? 

Do  you  ride  a  bus  driven  by  a  veteran  who  has  been  cited  for  his  safety  record  —  or  with  an 
amateur  who  likes  to  drive  buses? 

The  choice  is  easy.  You  ride  with  experience  in  every  case  ! 

Where  your  personal  safety  is  involved,  you  want  the  peace  of  mind  that  goes  with  the  calm, 
steady  sureness  gained  only  through  years  of  experience. 

That’s  why  experience  is  so  important  in  the  tires  you  ride  on.  Your  life  and  the  lives  of  your 
family  and  friends  depend  on  it. 

In  the  building  of  tubeless  tires,  B.  F.  Goodrich  —  and  B.  F.  Goodrich  alone  —  has  seven  years 
of  experience. 

Elxecutives,  engineers  and  test  drivers  of  many  automobile  manufacturers  have  been  using  B.  F. 
Goodrich  tubeless  tires  since  1948.  Their  enthusiasm  for  the  safety,  comfort  and  reliability  of 
B.  F.  Goodrich  tubeless  tires  slowly  persuaded  other  tire  makers  to  recognize  the  undeniable  merit 
of  this  revolutionary  tire. 

Now  that  tubeless  tires  are  standard  equipment  on  1955  cars,  the  air  is  full  of  artfully  worded 
claims  by  our  competitors  that  obscure  the  important  facts  about  the  development  and  perfection 
of  the  tubeless  tire. 

Normally,  you  might  not  have  much  interest  in  the  claims  of  competing  tire  manufacturers.  In  this 
case,  you  do. 

It  is  your  safety,  your  comfort,  and  your  dollars  that  are  involved. 

The  record  is  clear  that  B.  F.  Goodrich  —  and  B.  F.  Goodrich  alone  —  pioneered,  patented  and 
perfected  this  great  new  contribution  to  driving  safety! 


B.  E  Goodrich  Pioneered 
Tubeless  Tires 

On  May  II,  1947,  B.  F.  Goodrich  an¬ 
nounced  the  realization  of  a  long-standing 
dream  of  the  tire  industry  —  the  development 
of  the  first  successful  tubeless  tire. 

On  January  22,  1948,  B.  F.  Goodrich 
put  the  first  tubeless  tires  on  sale  in  Cin¬ 
cinnati,  Ohio. 

The  new  B.  F.  Goodrich  tubeless  tires  were 
greeted  with  a  great  deal  of  skepticism. 
Other  tire  manufacturers  said  they  doubted 
whether  the  tire  would  work  or  would  ever 
be  accepted  by  the  motoring  public. 


B.  F  Goodrich  Has 
Tubeless  Tire  Patents 

The  United  States  Government  has 
granted  B.F.  Goodrich  patents  covering 
the  features  of  tubeless  tires. 

B.  F.  Goodrich  has  offered  to  license  tire 
manufacturers  in  the  United  States  at 
reasonable  rates  under  its  tubeless  tire 
patents.  Lawsuits  have  been  filed  against  two 
tire  manufacturers  for  infringements  of  B.  F. 
Goodrich  patents  in  the  tubeless  tire  field. 

These  suits,  which  are  the  first  tire  patent 
lawsuits  in  more  than  twenty  years  of  intense 
competition  in  the  rubber  industry,  are  now 
awaiting  trial. 


B.  F  Goodrich  Has 
A  7- Year  Lead 

B.F.  Goodrich  has  invested  more  than 
48  million  dollars  in  tubeless  tires.  This  is 
the  price  of  leadership  which  we  are  happy 
to  pay. 

B.  F.  Goodrich  has  a  7-year  lead  in  the 
Use  and  proof  of  tubeless  tires. 

B.  F.  Goodrich  has  30,000  dealers  across 
the  nation  who  have  equipped  millions  of 
cars  with  tubeless  tires  and  who  know  how 
to  service  these  tires.  Many  people  who 
today  have  other  makes  of  tubeless  tires  are 
bringing  them  to  experienced  BFG  dealers 
for  service. 


Yju  Benefit  From  Seven  \ears  Of  Know-How 

Since  1948,  America’s  safety-conscious  motorists  have  driven  more  than  60  billion  miles  on  B.  F.  Goodrich  tubeless  tires. 
You  may  be  among  the  6  million  or  more  Americans  who  will  buy  a  new  car  equipped  with  tubeless  tires  this  year. 
Or  you  may  be  among  7  to  10  million  others  who  will  buy  tubeless  tires  to  replace  those  on  their  present  cars. 

In  either  instance,  you  have  a  choice  of  the  kind  of  tubeless  tires  you  want. 

B.  F.  Goodrich  Safetyliner  and  the  distinguished  premium  Life-Saver  are  the  safest  tires  ever  built.  The  1955 
cars  equipped  with  the  BFG  Safetyliner  have  a  degree  of  safety  never  before  offered  as  standard  equipment 
to  a  new  car  buyer. 

The  Life-Saver,  the  puncture  sealing  tubeless,  provides  maximum  protection  against  every  tire  hazard — brube  blowouts, 
punctures  and  skids.  When  you  buy  a  new  car,  insbt  that  your  auto  dealer  deliver  it  on  B.  F.  Goodrich  tubeless  tires. 
And,  when  you  buy  tires  for  your  present  car,  be  sure  they  are  B.  F.  Goodrich  tubeless  tires . .  .Y  OU  HAVE  THAT  CHOICE ! 


RE  Goodrich 

FIRST  IN  RUBBER  — AND  FIRST  IN  TUBELESS 
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MEDIA  RECORD’S  MEASUREMENTS  SHOW  THAT 


LONG  BEACH  NEWSPAPERS 

M'tWtiafoHiiii 


WFi'M 


1954  COMPARED 


. . 


Excluding  ncivsparcrs  which  were 
on  strike  during  1953  and  those 
which  merged  in  1954. 


A 

U  LONG  BEACH 
CALIFORNIA 

3,745.367 


LINES  GAINED 


Q  SAN  ANTONIO.  TEXAS 

3,683,154  lines  gained 

0  SYRACUSE,  NEW  YORK 

3,611,409  lines  gained 


and  since  1951 
Long  Beach  has  led  the 
nation  in  total 
newspaper  advertising 

gains  with  a  whopping 
12,375,367  lines  .  . . 
an  increase  of  41.8% 


Spectacular?  Certainly!  And  so  is  the  city  zone  and  industrial  plants,  retail  sales,  income  and  nearly 
population  growth  .  .  .  from  285,000  in  1950  to  every  other  business  index.  For  the  full  Long  Beach 

>69,000  in  1955  ...  the  increase  in  number  of  business  market  story  ask  the  R  i  d  d  e  r- J  o  h  n  s,  Inc.  man. 


FREE  RULER 


Handy  for  your  office.  We'll  send  you  one 
of  these  retractable  rulers  as  a  gift  if  you 
will  request  it  on  your  company  letter  head. 


MAKE  IT  A  "RULE”  TO  PUT 
LONG  BEACH,  CALIFORNIA 
ON  YOUR  "A”  SCHEDULES  EVERY  TIME 


Independent 


Represented  Nationally  by  RIDDER  JOHNS,  INC. 

.New  York  •  Chicago  •  Detroit  •  .Miiineapiilis  •  St.  Paul  •  Los  Angeles  •  San  Francisco 
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1954  LINAGE  FIGURES  FOR  1.923  NEWSPAPERS  IN  1,220  CITIES 

Showing  Media  Records  and  Advertising  Linage  Service  Measurements,  and  Figures 
Gathered  from  1,509  Newspapers  by  Editor  &  Publisher 


In  this  annual  linage  report  KDITDK  &  I’rBLltillER  presents  liiuge  reorils  of  almost 
all  U.  S.  and  Canadian  dally  and  Suiulay  newspapers  for  the  year  1054.  Linage  as  measured 
by  Media  Records  is  shown  on  this  and  succeeding  pages  to  page  60.  Linage  of  other  news¬ 
papers  as  reported  by  their  publishers  to  E  &  P  begins  on  page  60.  Figures  supplied  by 
Advertising  Unage  Service  are  on  page  69. 

MEDIA  RECORDS  SUMMARY  FOR  1954 

In  130  cities.  383  newspapers  published  4,419,885.705  agate  lines  of  newspaper  adver¬ 
tising  as  measured  by  Media  Records,  Inc.  for  the  year  1954. 


Retail  . 2.476,091,328 

General  . 612,158.908 

Automotive  .  253.272.906 

Financial  .  71.243.412 

Total  Display  .  3.412.766,554 

Classified  . 981.856.201 

I/^al  . 25.262.950 

Total  Advertising  .  4.419.885.705 
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Beacon  Journal  . 

...(e) 

13.174.499 

2.370.269 

1,190.977 

287.101 

T.519.72T 

24.683.544 

pBeacon  Journal 

-(8) 

6.266.392 

1.118.275 

269.944 

43,525 

2.364.329 

10.063,230 

ALBANY. 

N.  Y. 

Knickerbocker-News  (e) 

9.089.410 

1.606.212 

790.168 

287,137 

2,478.160 

14.616.058 

Times-Unlon  . . 

...(m) 

4.875.127 

1,456.163 

598.055 

233.999 

2,788.829 

10,438.429 

•Tlmes-Unlon 

...(S) 

3.554.164 

1.054,733 

224.017 

53,553 

867.355 

5,755,381 

ALBUQUERQUE.  N.  M. 


Journal  . 

(m) 

8.616.152  1,713.705 

726.874 

142.865 

2.328.305 

13.572,911 

pJournal 

..(S) 

2.520,792  812.152 

101.599 

46.814 

812.336 

4.295.740 

tribune  . 

..(e) 

8.682.584  1,572.292 

696.431 

142,489 

2.309.973 

13.429.367 

ANDERSON.  IND. 

Bulletin  . 

..(e) 

6.782.932  83T.52T 

730,067 

164.885 

2.240.452 

10.870,271 

Herald  . . 

.(m) 

4.038.873  740,059 

609.590 

71,170 

1,743.201 

7,318.227 

Herald  . 

..(S) 

1.587,790  143.372 

109.471 

93.703 

511,498 

3.446,260 

ATLANTA 

.  GA. 

Constitution  ....... 

.(m) 

6.792.381  2.666.933 

995.448 

483.525 

3.949.293 

14.958.379 

Journal  . . 

-(e) 

15.280,742  2.705,925 

1,251,996 

493,447 

3,764.732 

23.520,507 

IfJounul  It 

Constitution  .... 

-(3) 

5,342.992  1,396,277 

220.374 

146.862 

1,998.759 

9.107,370 

ATLANTIC  CITY,  H.  J. 

Press  . „(m) 

5.008.021  1.029.933 

636.911 

201,711 

1,607.468 

8,598.163 

Press  . . . 

..(8) 

1,648.636  196.518 

138,978 

62.029 

455.306 

2.601.599 

BALTIMORE.  MD. 

*Ameriean  . . 

..(8) 

4.824.180  1.039.785 

274.146 

16.496 

691.695 

6.848,325 

News-Post  . . 

~(«) 

11.586.460  1.742.152 

977,861 

318.569 

3.032.033 

16.759.661 

Sun  . 

.(m) 

3.891,624  2.784,522 

958.919 

478,224 

6.036.873 

14,279.270 

Sun  . 

,..(e) 

13.552.050  2.854.825 

1.477,688 

321,389 

5.993.839  24.265.665 

{Sun  . . 

..(8) 

9.062,773  1,853,248 

311,779 

90,179 

3,060.084 

14,380.616 

BAYONNE. 

N.  J. 

Times  . . 

.~(e) 

3,044.506  648.462 

430.028 

108,140 

942,120 

5.246.188 

BINGHAMTON.  N.  Y. 

Press 

»(e) 

9.310.289  1.179,464 

880.044 

104.023 

2.402.335 

14.026.898 

Press  _ _ _ 

-(8) 

1.855.278  359.530 

171.505 

89,851 

453.680 

2,930.138 

Sun  - - - 

-(m) 

1,928,530  461.381 

249,236 

105,991 

1.354,564 

4,199,578 

BOSTON, 

MASS. 

American  . . 

-(e) 

5.548.322  1.337.531 

430.311 

79,716 

808.496 

8.234.436 

Record  (See  Note) 

(m) 

5,901.697  1.344.246 

483.896 

80.481 

1.142.901 

9.148.362 

•Advertiser  _ _ 

-(8) 

2.026.723  788,010 

216.124 

10.549 

743.241 

3.787,343 

Globe  (See  Note) 

(e) 

8.494.859  2.173.612 

771.193 

164.353 

2.916.619 

14.580.203 

Globe _  ...... 

-(m) 

4.875.826  2.060,650 

770.861 

162,261 

3.854.606 

11,783.674 

Globe 

_(8) 

6.973.948  1.227.620 

204.411 

17.204 

3.395.697 

11.820.311 

Herald  _ 

-(m) 

6.782.177  2.869.404 

919.051 

391.235 

2.897.309 

13.931.578 

{Herald  - . . 

-(8) 

7.894.802  1.638.256 

187,473 

34.850 

2.598.239 

12.354.805 

Traveler  (See  Note)  (e) 

12.544.616  3.038.237 

957.448 

392,195 

2.203.863 

19,313.883 

Post  (See  Note) 

(m) 

5.045.495  917.096 

749.039 

143.889 

1.666.712 

8,625.639 

pPost  - - - 

...(8) 

3.135,469  852,345 

93.089 

18,705 

936,954 

5,037.445 

BUFFALO. 

N.  Y. 

Courier-Express 

..(m) 

6.825.158  1.396,431 

1.575.258 

215.663 

1,741,652 

11.829.699 

{Courier-Express 

-(8) 

7.520.798  1.877.919 

999.018 

28.569 

801,785 

11.228,541 

News  . . 

...(e) 

16,616.519  2.751,625 

2.481.312 

224,740 

5,061,478 

27,194,234 

CAMDEN, 

,  N.  J. 

Courier-Post 

...(e) 

6.660.215  1,470,645 

1,046.134 

162.884 

3,062.732 

12.661.840 

CHARLOTTE.  N.  C. 

Nevrs  . 

...(e) 

7.831.587  1,307.691 

822.736 

257.667 

2.530.342 

12.777,300 

Observer  _ _ _ 

-(m) 

9.047.933  2.054.924 

779.209 

335.232 

3.815.974 

16.053.483 

{Observer  . . 

...(8) 

3.789.538  1,421.838 

226,793 

113.911 

1,564.879 

7,119,220 

CHICAGO.  ILL. 

Tribune  . . 

..(m) 

17,480,067  4.977,754 

1,157.565 

659,536 

6.406.702  30.697.206 

Tribune  . . 

..(S) 

9.521.193  2.924.216 

441.693 

291,667 

4.274,298 

17.453.873 

(Daily  News  „... 

-(e) 

12.485.745  3.643.680 

1.141.017 

494.112 

2.482.274 

20.315.562 
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American  - . 

...(e) 

6,628,488 

1.915.794 

753.984 

244,038 

1.128,714 

10,679.089 

•American  . 

-(S) 

1,946,683 

866.024 

257.483 

22.374 

325.682 

3,418,371 

Sun-Times  . . 

..(d) 

8,507,687 

1,846.331 

906,864 

254.671 

1,694,560 

13.220,959 

pSun-Tlmes  . 

..(S) 

3,194,752 

807.591 

132.610 

17,854 

400.946 

4,554.267 

CINCINNATI.  OHIO 

Enquirer  . 

~(m) 

6.925.485 

2.384.581 

907.868 

289.861 

6.922,430 

17,489,545 

-I-Enquirer  . 

-(S) 

8.526.358 

2.423.703 

401.177 

45.725 

3.503.946 

14,901.207 

Post  . 

...(e) 

6,705.349 

2,351.794 

969.225 

138.684 

4,867,739 

15.062.455 

Times-Star  . 

.-(e) 

7,131.232 

2.556.696 

1,069.245 

193.386 

3.757,410 

14.786.615 

CLEVELAND,  OHIO 

Plain-Dealer  . 

..(m) 

8.506.602 

2.293.726 

1.168.546 

532.767 

8.503.685 

21.053,568 

-f  Plain-Dealer  . 

...(S) 

12.394.194 

2.845.138 

680.970 

79,986 

3.956.743 

19.958.069 

News  . 

...(e) 

5.784.206 

1.205.281 

779.952 

323,165 

1,147.707 

9.293.561 

Press  . . . 

...(e) 

14.711.248 

3,550,558 

1,508,483 

357.080 

7,782.536 

27.944.269 

COLUMBUS,  OHIO 

Dispatch  . 

...(e) 

9.260.938 

3.270.039 

1.126.263 

282,723 

5.455.521 

19.465.804 

Dispatch  . 

.-(S) 

6.549.946 

1,135,686 

203.272 

141,756 

2.851.971 

10.883.970 

Citixen  . 

-.(e) 

4.908.340 

1,010.161 

579,175 

94.514 

1,619.614 

8.253.067 

pCitizen  . 

...(8) 

2.498.336 

723,577 

82,771 

65.244 

656.976 

4.027.098 

Ohio  State  Joumai 

(m) 

3.883.865 

672.722 

429.328 

398.156 

2,181.695 

7,657.369 

Star  . . 

-.(w) 

670,155 

91,165 

65.275 

21,085 

3.188 

850.868 

DALLAS,  TEXAS 


News  _ _ ... 

-.(m) 

12.368.309 

2.478.106 

1.281,565 

232.930 

5,780.975  ; 

22,170.778 

{Newt  — _ 

.-.(3) 

3,626.034 

1.650.162 

341.614 

123,123 

2.351.397 

8.095,153 

Times-Herald  — 

—  (e) 

15.553,008 

2,621,965 

1,510,360 

196.921 

4.868.563 

24.956.742 

•Tlmes-Herald  - 

....(3) 

4,391.782 

1.209.844 

281,713 

127,591 

1,948,704 

7,978,939 

DAYTON. 

OHIO 

Journal-Herald 

..(m) 

8,066,177 

2.473.834 

1,196,990 

299.867 

6,486,501 

18.637,296 

News  -....- _ _ 

...-(e) 

12.035,100 

2.486.408 

1,311.284 

299.933 

6,326,629  22.546,616 

News  ....  — 

....(S) 

5.160.093 

880.509 

199,227 

20.245 

1,664,125 

7,924,341 

DENVER, 

COLO. 

Boeky  Mountain 

News  . 

— (m) 

8,761,643 

1,104.653 

710.549 

234,387 

4,229.237 

15,062,234 

pKocky  Mountain 

Newt 

—(3) 

1.732.283 

640.320 

126.164 

23,780 

1,071,239 

3,594,126 

Post  _ _ _ 

.....(e) 

11,899.662 

2.477,761 

1.148.040 

406.444 

5.392,573 

21,344,336 

Pott  _ 

—  (8) 

3.237,875 

1.058,490 

235.576 

42,814 

3,183,303 

7,758,927 

DES  MOINES.  IOWA 

Regifter  .......... 

--(m) 

2.791.771 

1,602,083 

762.815 

125,031 

2,438,842 

7,774.399 

Tribune 

._..(e) 

4.669.928 

1,705.043 

902.350 

134.423 

2,433,404 

9,887,728 

{Register 

...-(S) 

2.350,346 

2.259.270 

299.620 

33,280 

1,513,293 

6,456,368 

DETROIT, 

MICH. 

Free  Prett _ 

-_(m) 

7.928.198 

2.150.399 

1,373,934 

306,964 

2,382,577 

14,159,583 

pFree  Press  _ (S) 

2.608,889 

1.100.627 

182.054 

73.111 

854,186 

4,821,896 

News  ......(e) 

15.251.948 

3.346,455 

1,766,853 

299.668 

5.511,359  26.182.598 

{Nem 

-™(S) 

5.982.010 

1.857,043 

359.566 

56.324 

4.560,717 

12,816,826 

Timet  — ..-.»(e) 

8.079.834 

2.152,286 

1,352,391 

166.649 

2,274,897 

14,030,249 

•Timet  _ _ _ _ 

...-(8) 

2,837,675 

980,739 

234.065 

43,075 

840,046 

4,936,518 

DULUTH. 

MINN. 

Herald  . . 

.....(e) 

5,555.573 

1.410,704 

585.182 

154,996 

1,712.487 

9,588,283 

Newt-Tribune  _„(m) 

2,629,755 

1,411,040 

579.388 

106,348 

1,742.111 

6,559,372 

News-Tribone  «. 

.-(8) 

4,082.077 

544,412 

118,541 

24,535 

537,245 

5,308,554 

EL  PASO. 

TEXAS 

Timet 

—  (m) 

7.292.907 

1,918,205 

857.235 

135,414 

2,938,233 

13,193,403 

pTimes 

.—  (8) 

3.610.303 

925.477 

174.687 

34,463 

734,097 

5,481,753 

Herald-Post 

-.-.(e) 

8,157,100 

2.075.599 

932,690 

164,699 

2,909,500 

14,258,472 

ERIE. 

PA. 

Dispatch 

—  (e) 

5.110.287 

1,007.556 

463.272 

172.519 

1,956,026 

8,803,019 

pDispatch  (3) 

2,836.903 

943,034 

216.332 

50.285 

755.028 

4.817,669 

Times  _ 

—  (e) 

8.301.502 

1,898.537 

730.692 

214.306 

2.918.326 

14.210.978 

Times  - _ _ 

. (S) 

1,890.883 

232,967 

92,030 

41.980 

1,026.827 

3,284.812 

FORT  WAYNE,  IND. 

Journal-Gazette 

-(m) 

5.028.736 

1.903,696 

747,165 

227,785 

4.053,279 

12,144.299 

pJounukl-Gazette 

-(S) 

3,816.461 

906.018 

173,323 

35,230 

854,742 

5,785,883 

News-Sentinel 

-..-(e) 

11,752.563 

2.127.850 

956,616 

255,646 

4,174,037 

19.485,656 

FORT  WORTH,  TEXAS 

Star-Telegram  . 

—  (m) 

2,694,310 

2.450.816 

639.593 

217,108 

3.240,963 

9,277,153 

Star-Telegram 

—  (e) 

12.028,687 

2.509,699 

1.322.436 

218.658 

3,215.803 

19,320.216 

pStar-Telegram 

....(S) 

4.387.550 

1.243.671 

304,536 

65.889 

1,683,952 

7.688,752 

Press  _ 

—  (e) 

5,857,770 

917.891 

418.700 

115.978 

1,101.398 

8,472.204 

*  Includes  American  Weekly  and  Comic  Weekly  Linage. 

P  Includes  Parade  Linage. 

1  Includes  American  Weekly  Linage. 

S  Includes  This  Week  Linage. 

-f  Includes  American  Weekly  and  This  Week  Linage. 
f1  Includes  Comic  Weekly  Liiugc. 

NOTE;  Boston  Evening  Globe  sold  only  In  combination  wltb  either  Morning  Globe  or 
Sunday  Globe.  Evening  Traveler  sold  only  in  combination  with  either  Morning  Herald  or 
Sunday  Herald.  Morning  Record  sold  only  in  combination  with  the  Evening  American  or 
the  Sunday  Advertiser.  Morning  Post  sold  in  optional  eombination  wltb  Sun<^  PsiA. 
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Newspaper 

Bee  . 

. (e) 

FRESNO.  CALIF. 

Auto- 

Retail  General  motive 

Display  Display  Display 

7.126.518  2.439,557  982.219 

Finan¬ 

cial 

Display 

151,979 

Classi¬ 

fied 

3,4.30.881 

Total 

Adver¬ 

tising 

14,361,920 

Bee  . 

. (S) 

2.980,995  752,867  295,976 

23.930 

1,133.221 

5,190,969 

Post-Tribune 

. (e) 

GARY,  IND. 

11,538,627  1,089.743  840.970 

168.633 

2.981.409 

16,722,571 

Post-Star  (See 

Note) 

GLENS  FALLS.  N.  Y. 

5,0.55,863  662,256  524,926 

148,621 

1,470.475 

7,949,701 

Press  . 

. (e) 

GRAND  RAPIDS.  MICH. 

13,251.352  2,576,193  1,413.376 

259,649 

5,969,945 

23,482.612 

P.itriot  ....(See 

Note) 

HARRISBURG  PA. 

8,013,476  2,130.425  1,179.515 

148,815 

3.001,134 

14,577,355 

pPatriot-News  .. 

....(S) 

2,349,844  792.556  156.129 

4,990 

505.409 

3,809,265 

Courant  . 

....(m) 

HARTFORD.  CONN. 

3.885,427  1.. 5.50,387  695.868 

259,737 

2,215.335 

8,758,041 

pCourant  . 

....(S) 

4,576,060  1,507,790  647.538 

211.985 

1,208,090 

8,155,893 

Times  . 

. (e) 

12.276,823  2.553,773  1.614,064 

457,780 

4,434,605 

21,532,419 

Chronicle  . 

. (e) 

HOUSTON.  TEXAS 

15,001.442  2,979.728  1,288,895 

217,431 

7,622,722 

27,214,401 

IChronicle  . 

....(S) 

7,161.801  1.428,159  241.614 

53.898 

2,710,989 

11,608,777 

Post  . 

...(m) 

10,423.260  2,168,724  956,229 

183,622 

5.271,761 

19,087.281 

§Post  . 

....(S) 

4,987,523  1,101,668  149.166 

40,173 

1,510,372 

7,802,339 

Press  . 

. (e) 

6,535,353  1,164,554  6,58.981 

92,010 

2,082,676 

10,618,83J 

News  . 

..(e) 

INDIANAPOLIS.  IND. 

9,858.239  2,824,708  1,301.348 

228,914 

5.697,988 

20,002,766 

Star  . 

(m) 

9,041,010  2,824.422  1,219.423 

191,270 

5,703,198 

19,050,148 

5  Star  . 

.(S) 

5,836,899  1,787,111  286.085 

48,371 

2.155.932 

10,115,850 

Timet 

..(e) 

7.186,653  1,317,413  795.191 

202,464 

3,522,158 

13.070,501 

pTimi  s 

.(S) 

1,831,195  665,098  140,160 

42,804 

1,845,791 

4,525,456 

Clarion-Ledger  . 

...(m) 

JACKSON.  MISS. 

4.967,412  1.593,697  722,694 

139,795 

1,628,714 

9,176.268 

##pClarion-Ledger 
&  News  . (S) 

1.923.554  632,393  132.883 

65,000 

363,378 

3.118,249 

News  . 

. (e) 

4,884,678  1.541.456  851,840 

140,908 

1,703,619 

9,305,773 

##Xews  . 

....(S) 

1,251,326  368,514  100,689 

44,632 

273,644 

2,039.418 

Times-l’nion  . 

...(m) 

JACKSONVILLE.  FLA. 

9,176,714  2.694,085  1,555,598 

421,087 

3.263,220 

17,199,099 

ITlmes-Union  .. 

....(S) 

3.971,093  1.240,516  331,900 

52,694 

1,293,715 

6.891,610 

+  -|-Jersey  Journal  (e) 

JERSEY  CITY,  N.  J. 

5,760,173  1,336,435  738.759 

310,743 

3,488,781 

12,042,958 

Tribune- Democrat 

..(d) 

JOHNSTOWN.  PA. 

8,097,903  1,455,830  845,807 

191,485 

1.825,353 

12,517,535 

Star  . 

....(e) 

KANSAS  CITY,  MO. 

10.433.339  2.065,142  1.173.549 

156,113 

4,368,417 

18,230.272 

.star  . 

,...(S) 

6,214,754  1.656,325  420,919 

247,725 

2.371,889 

10,915.151 

Times  . 

...(m) 

10,607,157  2,036.926  950,893 

156.102 

4,324,144 

18,106,866 

Journal  . 

...(m) 

KNOXVILLE.  TENN. 

3.670,433  952.969  475.228 

80,851 

1,360.600 

6.593.461 

11.Iournal  . 

,...(S) 

2.373,378  683.485  105,721 

57,819 

450,693 

3.676,845 

.News-Sentinel  .... 

....(e) 

5,710,836  1..534,307  913.034 

101.488 

1.591.111 

9,880,575 

pNews-Sentinel  . 

....(S) 

2.731,360  1,022,445  178.857 

43.958 

543,541 

4,527,125 

.Arkansas  Gazette 

..(m) 

LITTLE  ROCK.  ARK. 

7,452,608  1.312,199  777.418 

108,622 

1,978,956 

11,738,570 

p.Arkansas  Gazette  (S) 

2.868.688  1.024.928  170.873 

61,087 

690,955 

4,821,997 

Independent  . 

...(m) 

LONG  BEACH.  CALIF. 

8.431.400  2.125,684  873.084 

256,357 

4,461.022 

16.505.813 

pindependent  Press- 
Telegram  . (S) 

4.305.666  970,346  295.241 

40.746 

1.688.968 

7,301,207 

Press-Telegram 

....(e) 

10.318,395  2.125.428  977,901 

257,551 

4.442,629 

18,141.558 

Newsday — Suffolk 

..(e) 

LONG  ISLAND.  N.  Y. 

6,703,813  1,.301.6S4  726.319 

162.898 

7.025,195 

15.969.093 

Newsday — Na.ssau 

..(e) 

10.694.640  1,287,652  881.323 

292,252 

7,025,195 

20.530.010 

Examiner  . 

...(m) 

LOS  ANGELES.  CALIF. 

7.891,463  3.293.086  889.487 

357.804 

5,689,.534 

18,1.35,777 

•Examiner  . 

...(S) 

5.9.54.699  1.244,548  467,547 

24.366 

2,294.840 

9,987,119 

Times  . 

...(m) 

15.011,920  3..529.919  1.104.282 

641.700 

10.336.393 

30.632,945 

STimts 

,(S) 

10.535.578  2,237,781  554.327 

129,658 

4.569.794 

18.029,634 

#Xews  . 

(m) 

6.155.818  1,028.074  .503.112 

118.539 

1.755,285 

9.567.196 

Herald  Express 

.(e) 

9.147,473  2.712,014  1.079.354 

225.170 

951,904 

14.123.489 

Mirror  . 

.(e) 

6.548,180  1,556,999  705.456 

134,437 

1,660,390 

10,613,337 

Courier-Journal  . 

...(m) 

LOUISVILLE.  KY. 

7.615,549  2.358.309  1.604.420 

5.33.635 

3.640.472 

15.808.791 

Courier-Journal  . 

,...(S) 

6,893,078  1,166,812  329.301 

153,634 

995,312 

9,540,483 

Times  . 

....(e) 

9.932,466  2,370,725  1.743.702 

521,337 

3,610,528 

18,223,702 

Commercial  Appeal  (m) 

MEMPHIS,  TENN. 

13.610,060  2,496,599  1,347,133 

249,389 

3,654,369 

21,390.314 

SCommerclal  Appeal  (S) 

5,147,367  1,418,114  249.670 

28,794 

2,099..545 

8,948.324 

Press-Scimitar  .. 

....(e) 

5,475,916  2,241,528  1,294,348 

213,183 

3.614,889 

12,877,214 

Record  . (See 

Note) 

MERIDEN.  CONN. 

5,119,905  813,293  1.278.279 

264,306 

883,203 

8,423,581 

Herald  . 

...(ni) 

MIAMI.  FLA. 

16,638,340  3,522,142  1,840,722 

484.438 

9.044,994 

31.615,528 

•Herald  . 

,...(S) 

6,554,761  1,638,745  519,.367 

284,850 

4,401.040 

13,404,611 

News  . 

....(e) 

8,293,880  2.109.465  1,147,169 

358,192 

3.278.079 

15.268.258 

5 News  . 

....(S) 

3.226.136  1.103.206  177,878 

145.588  775,348  5,429,184 

MILWAUKEE.  WISC. 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver- 

Newspaper 

Display 

Display 

Display 

Display 

fied 

tising 

Sentinel  . 

. (ml 

5.975.365 

1.181.084 

828.415 

379,728 

3.607,080 

11,985,598 

•.Sentinel  . 

. (S) 

1. 854.487 

SS4.438 

172.065 

31,378 

1.060.080 

4.005,271 

Journal  . 

. (e) 

20.811,310 

2.691.280 

1.. 543,533 

370,254 

7,555.876 

32,981.6.56 

SJournal  . 

. (S) 

7.902.179 

1.933.286 

437.817 

49,768 

6.061. .584 

16.388.641 

MINNEAPOLIS.  MINN. 

Tribune  . 

....(m) 

5.424.406 

2,087,2,55 

910.8,53 

367,420 

6.236,253 

15,030,351 

Star  . 

. (e) 

13.801,879 

2,147,450 

1,002.599 

371.916 

6,294.184 

23,622.251 

§  Tribune  . 

. (8) 

5,530,762 

1.932.397 

258,750 

55,102 

3.589,416 

11,366,563 

MODESTO. 

CALIF. 

Bee  . 

. (e) 

5.181.046 

1.209,762 

714,305 

93,057 

2,131,196 

9,553,860 

MONTREAL. 

CANADA 

ppStar  . 

. (e) 

12.924.656 

5.269,416 

1.278,738 

406,863 

6.559,013 

26,689.712 

('lazefte  . 

....  (m) 

7.277.662 

3,3.58,160 

1,019,672 

466,865 

2,687,404 

14,946.282 

lav  Prevse  . 

. (e) 

16,109,994 

4,757.910 

1,345.080 

275.212 

5,808,267 

28.509.206 

La  Patrie  . 

. (e) 

914,451 

829,511 

125.177 

53.079 

38.722 

2.068.154 

La  Patrie  . 

. (S) 

974,628 

1,679,115 

119,210 

23.129 

63.726 

2,860,171 

MUNCIE. 

IND. 

Press  . 

. (e) 

5.918.787 

1.047.468 

779,950 

179.0.50 

1,966,093 

9,956.278 

Star  . 

....  (m) 

5.837.424 

1,048,170 

747,696 

150.771 

1,986.990 

9.838.646 

Star  . 

. (Si 

1,607.685 

385,749 

87,057 

147,145 

659,150 

2,886,813 

NASHVILLE.  TENN. 

Banner  . 

. (e) 

9.078.803 

2,264.575 

1.104.278 

286,148 

2.931,403 

15,703,420 

Tennessean  . 

....  (m) 

9.080.382 

2.265.844 

1.103.020 

284.008 

2,932.051 

15.696.894 

Tennessean  . . 

. (S) 

4.737.,326 

845,555 

180,318 

95,732 

1,139.277 

6.998,870 

NEWARK. 

,  N.  J. 

Star-Ledger  . 

. (d) 

4.575.678 

821.467 

680.082 

95,216 

1.864,319 

8,151,779 

pStar-Ledger  .... 

. (S) 

3.S21.2S7 

758.256 

123.645 

67,054 

1,218.099 

5,995.275 

News  . 

. (e) 

11.809.529 

2.827,691 

1.205.595 

341, .532 

6.014.278 

22.451.649 

News  . . 

. (S) 

3,444.394 

658,862 

204,341 

97,431 

2,122.619 

6.550.338 

NEW  HAVEN.  CONN. 

Journal-Courier 

....(m) 

2.7M7.T57 

533.061 

548.165 

329,580 

286,839 

4,713.100 

Register  . 

. (e) 

9,961.861 

2.470.om) 

1.2.50,146 

323.265 

2,239.930 

16.339.363 

Register  . 

. (8) 

2.866,626 

649.687 

488,079 

270,690 

968,311 

5.260,387 

NEW  LONDON.  CONN. 

Day  . 

. (e) 

5.422.608 

1,094,822 

1,096,926 

196.352 

1,301,563 

9,237.564 

NEW  ORLEANS.  LA. 

Times-Picayune 

....(m) 

15.707,957 

2.524. .580 

866,562 

312,094 

5,051,333 

24,652,150 

§Tinies-Picayune 

& 

States  . 

. (8) 

6,113,446 

1,546.877 

239,006 

112.378 

2.608.828 

10,627.931 

Item  . 

. (e) 

6.815,043 

1,400,709 

923.945 

261,449 

1,471,180 

11,296,089 

liltem  . 

. (S) 

2.»51.88i> 

620.918 

99,411 

66.085 

689.909 

4,453,906 

States  . 

. (e) 

3.5.30.968 

2.487.520 

896.169 

296,234 

5,276,342 

12.611,525 

NEW  YORK.  N.  Y. 

Times  (m)  7  iM!0.!t30  3.921.782  921.982  1.275,469  5,654.625  19.789,635 

Times  . (S)  12.829.570  5.818,633  251.387  295,972  5.133,658  24,334,995 

Herald-Trihune  ....(mi  4,219.556  3.021.i!94  777.387  867.UiO  2,451,086  11,372,671 

SHerald-Trilmne  ....(S)  5,847,458  2.758,405  161.072  79,229  1,196,472  10,045,944 

###Xews  . (m)  14,086,574  2.859,519  .582,044  444.767  63.722  18.045.169 

###.News  . (S)  13..380,458  1.904.233  200.(i43  55.968  19,941  15,560,963 

Mirror  . (mi  6.109.672  1.186,.383  1.151.2.30  284..327  499,476  9.311,910 

(IUMlrror  . (S)  3,421,840  681,276  114,711  3,291  84,042  4.305,262 

,lournal-.\meriean  ..(el  5.678.021  2.017.126  708.738  364,463  1,834.064  10.651.592 

‘.lournal-Ameriean  (Si  2.490.044  1,083.064  230.794  7,093  793,808  4,604,803 

Po>:t  (e)  8,393,687  1,983,52!  370,062  183,330  994.837  11,962.934 

Post  .  (SI  784.455  41.788  40.070  583  392,433  1,259.491 


World  Telejjram 
&  Sim  . 

....(e) 

7.205.882 

2,651.905  797,592 

694,088 

382,573 

11.743.726 

....(e) 

2.604.047 

787,854  461.124 

207,342 

3.907,.539 

8,250,779 

Eagle  . 

...(S) 

1.458.331 

267.593  89.314 

29,543 

1.229,396 

3,075.594 

Gazette  . 

....(e) 

NIAGARA  FALLS.  N.  Y. 

10.109.947  975,3.32  797.951 

165,405 

2,517,165 

14.923.832 

Ledger-Dispatch 

....(e) 

7.2.59.7.50 

NORFOLK.  VA. 
2.711.423  1.421.751 

309.346 

3.923.484 

15.702.323 

Virginian-Pilot  .. 

...(m) 

12..513..527 

2.457,595  1,067,296 

405.969 

3.900.339 

20,442.735 

••-t-pYirginian- 
Pilot  . 

...(S) 

5.776.977 

1.108.211  283,963 

127,077 

881.184 

8,204.079 

Tribune  . 

....(c) 

9.428,367 

OAKLAND.  CALIF. 

2,890,825  963,358 

217,502 

5,002.157 

18,728,421 

pTribune  . 

...(S) 

4.545.827 

1,133.657  356,388 

12,717 

1,785.253 

7,844,095 

Oklahoman  . . 

...(m) 

OKLAHOMA  CITY.  OKLA. 

5.745.214  1,779,007  818,5,53 

103.746 

2.882,355 

11.335,828 

Oklahoman  . 

...(S) 

3.054,088 

1,010,474  194.594 

55,482 

1,367,577 

5,683,266 

Times  . 

....(e) 

6,912,002 

1.767.689  926,856 

133,917 

2,840,697 

12,586,369 

p  Includes  Parade  Linace. 

§  Includes  This  Week  Llnatte. 

*  Includes  .American  Weekly  and  Comic  Weekly  Linage. 

#  Daily  News  ceased  publication  with  issue  of  December  18,  1954. 

###  Split -Run 

Advertising  Retail  (leneral  .Automotive  Financial  Classified  Total  Adv. 

News  -  M  3,147,189  65,547  20,564  15,415  -  3,248,715 

■News  -  S  2,204,497  68,803  999  -  -  2,274,299 

HI  Includes  Comic  Weekly  Linage. 

••+p  Includes  This  Week  Linage;  first  issue  April  4.  1954.  Parade  discontinued  March 
28,  1954. 

pp  Includes  Week-end  Picture  Magazine. 

4-+  Jersey  Journal  Linage  figures  include  both  full  and  part-run  advertising. 
tl  Includes  .American  Weekly  Linage. 

##p  Clarion  Ledger  Sunday  and  Daily  News  Sunday. 

Combined  publication  Oct.  3.  1954. 

NOTH:  Glens  Falls  Post-Star  (Morning)  and  Times  (Evening)  sold  in  combination  only. 
Linage  of  one  edition  (Post-Star  Morning)  only  is  given. 

NOTE:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morn¬ 
ing  Patriot. 

NOTE:  Record  Morning  and  Journal  Evening  sold  in  combination.  Linage  of  one  edition 
(Record  Morning)  only  is  given. 
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Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver- 

Newspaper 

Display 

Display 

Display 

Display 

fied 

tising 

World-Herald 

(See  Note) 

7.!»n2.30o 

2.092.173 

9.50,047 

132.529 

2.929  277 

14.143.394 

Worlil-Herald  ... 

. (S) 

4.))74.!»!l5 

1.247.174 

265.960 

59.671 

1.852.904 

8.416.796 

PASADENA 

CALIF. 

Star  News  . 

. (e) 

.■).;t42.2:i:t 

!I41.3.5;! 

689.340 

241.401 

2.861,2.59 

10.20S.502 

-rpStar  .News  . 

. (S) 

2.374.981 

652.019 

108.783 

43,618 

1.328,663 

4.512,104 

PAWTUCKET.  R.  I. 

Times  . 

. (e) 

7.58,'5.0.-)4 

1,198.176 

1,143.824 

365.498 

1.159,163 

11, .5.58.093 

PEORIA. 

ILL. 

Journal  ....(See 

Note) 

7.641.226 

1.930..594 

1.007.163 

280,188 

4.297.691 

15,185.688 

I>Journal-Star  ... 

. (S) 

3.717.464 

1.025.893 

183.029 

50.798 

814,732 

5.792.908 

PHILADELPHIA.  PA. 

Bulletin  . 

. (e) 

I.'>.n03.3.'>.5 

3.202.429 

1.169.119 

448.265 

4.047.951 

24.073.176 

SH  Bullet  in  . 

. (S) 

2.416.435 

1.595.375 

150.722 

7.199 

1.102.543 

5.272.864 

Inquirer  . 

....(m) 

J>.722.2:<f) 

3.453.649 

1.1012.547 

543.760 

5.044.268 

19.984.204 

Inqiilrer  . 

. (S) 

16.814.061 

2.143.492 

256,573 

17.905 

3.878.213 

17.110.878 

News  . 

. (e) 

3.0.5.5.237 

918.176 

344.562 

116.406 

.395.185 

5.229,811 

PITTSBURGH.  PA. 

Post-Oazette  .... 

....(m) 

5.7^*2.993 

1.959.793 

777. 2S6 

237.776 

1.980,915 

1 1 .003.735 

Press  . 

. (e) 

9.360.998 

3.020.827 

813.495 

126.303 

4.309,631 

17,868.949 

5  Press  . 

. (S) 

4,60.5.795 

1.777.017 

274.669 

20.831 

2,807.099 

9,485.411 

Sun-Telegraph 

. (e) 

6.526.999 

1.. 559.8 16 

.525.279 

117..521 

1.605.118 

1 0.583. .56)t 

•Sun-Telegraph 

....(S) 

3.573.611 

909.444 

162.417 

16.838 

1.266.442 

5.928,791 

PORTLAND.  ORE. 

Oregonian  . 

. (m) 

9.107.812 

2..5S6.820 

814.651 

164.149 

5.174.039 

17.869,.39.5 

•Oregonian  . 

. (S) 

5.178.313 

1.226.997 

297.505 

37,0.58 

2,121,041 

8.863.809 

.lournal  . 

. (e) 

9.1.53..549 

1.8.36,4.50 

765.363 

12S.66!t 

2.930.906 

14.831.9.34 

SJournal  . 

. (S) 

2.519.006 

1.144.489 

199.797 

13,962 

1.048,411 

4.9:13.135 

POUGHKEEPSIE.  N.  Y. 


New  Yiirker  . 

..(e) 

6,366,817  956,090 

740,186 

215.7.53 

1,183.315 

9..593.877 

.New  5’iirker  . 

..(S) 

1,671. .335  220..569 

90.1.31 

171.679 

451.276 

2.607.350 

PROVIDENCE 

.  R.  1. 

Bnlletin  . 

..(e) 

12.485.956  2.479.350  1. 

,254.497 

.369.147 

.3.617.293 

20.2.52.015 

.Ifttirna)  . 

.(m) 

2.220,987  1.329,773  1.082.7.32 

3.722.347 

8.968.176 

I.luiirnal  . 

..(S) 

3..524.189  1.930,713 

809.6tt3 

234.136 

894.427 

7.396.384 

QUINCY,  MASS. 

Patriot  Ledger  .... 

..(e) 

6.0.58.067  414,564 

844.417 

274.77.3 

1.657,4.32 

9.354.242 

READING. 

PA. 

Eagle  . (.See  Note) 

7.735,157  1.869.868 

982.297 

1.52.:t6.3 

2.388.001 

13.275.864 

Eagle  . 

..(S) 

2.115.666  348.890 

149.526 

lu.OtWI 

397,838 

3.029.179 

RICHMOND. 

VA. 

News-IaPiKler  . 

..(e) 

9.638.362  2,86.3.743  1, 

,288.884 

444.020 

4,188.499 

18.47.3.572 

Times-Dlspatch  ... 

.(m) 

.076..348 

365.94 1 

4.269,145 

14.964.828 

5Tlmes-nispatch 

..(S) 

6.,38l).76.3  1.449.434 

316.643 

191.080 

1.068.078 

9.418.290 

ROANOKE. 

VA. 

Times  . 

.(m) 

5..327.743  1.513.086 

68.3.040 

257.662 

1 .8.55.457 

9.674.378 

pTimes  . 

..(S) 

2.216.263  872.206 

l;i0.182 

89.780 

467.025 

3.813.01.3 

World-.News  . 

..(e) 

5.394.883  1.321.289 

681.51 1 

283.702 

1,857.072 

ROCHESTER. 

N.  V. 

Ilentocrat  A- 

Chronicle  . 

.(m) 

9.26.3,463  2.062.788  2 

.028.234 

303.283 

3.364.564 

17.344.445 

5  Democrat  A 

Chronicle  . 

..(S) 

4,894,403  1.498.781 

665.625 

171.275 

1,489.28.3 

8,722.6.37 

Tlmes-l'nion  . 

...(e) 

14.088.765  2.302.514  2 

.155,044 

421.089 

278,015 

19,278,978 

SACRAMENTO. 

CALIF. 

Bee  . 

...(e) 

10.619,902  3.210,.567 

929,312 

194,8.54 

5,931,058 

20,029.005 

Union  . 

.(m) 

3.035,736  660.538 

396.326 

131,884 

2,022,686 

6.374.553 

Union  . 

..(S) 

2,000,511  154,477 

140,791 

8,007 

951.232 

3,256.858 

ST.  LOUIS. 

MO. 

Olobe-Democrat  ... 

,.(m) 

5.924,424  1.946.055 

974,234 

368,246 

2.240.898 

11,499,690 

SSOlobe-Democrat 

(S) 

4,014.034  1.830.773 

216,3.56 

29.590 

942.724 

7.041.602 

Post-Dispatch  . 

...(e) 

12.866.829  3,289.362  1,263.775 

363.596 

4,762.052 

22,592.615 

pPost- Dispatch 

..(S) 

6,328,024  1.840.613 

266,437 

48.963 

3,607,248 

12,099,637 

ST.  PAUL, 

MINN. 

Pioneer  Press  . 

,.(m) 

5.784.6.53  2..3.56.129 

859.531 

351.307 

3.974,920 

13..3.33.011 

II  Pioneer  Pre.ss  .. 

..(S) 

6,571.769  1,403,186 

232,352 

99,9.33 

1.6,52,902 

9,960,251 

Dispatch  . 

...(e) 

9,739,804  2,374.870 

935,195 

363,141 

3,979,117 

17,397.347 

ST.  PETERSBURG,  FLA. 

Times  . 

..(m) 

11,472,118  1,401,384 

905,649 

408..521 

4,569,487 

18,847,212 

H — |-pTimes  . 

..(S) 

4,694,649  839,951 

194,921 

137.688 

1,054,897 

6,924,418 

SAN  ANTONIO,  TEXAS 

Express  . 

..(m) 

7,318,284  1,256,2.37 

591.380 

422.264 

5.685.140 

15,298.439 

{Express  News  .. 

...(S) 

4.660.603  996,600 

136.524 

49.480 

1,649.722 

7,496.543 

News  . 

...(e) 

9,210.756  1.478,745 

722,678 

175,235 

5.631.004 

17,240.203 

Light  . 

...(e) 

9.751,926  2,062,312 

917,994 

281,276 

4,579,953 

17,625.342 

•Light  . 

...(S) 

4,884.917  902,016 

250.949 

71.356 

1,177,680 

7.289,122 

SAN  DIEGO. 

CALIF. 

Union  . 

..(m) 

6,929.411  2.519.936 

827,839 

183,127 

4.929,464 

15,829.266 

pUnion  . 

...(S) 

5,242.951  1.118.267 

360,258 

39,682 

1.177.655 

7,951,191 

Tribune  . 

...(e) 

12.220,767  2,614,906  1,055,887 

201,321 

4,918,736 

21,197,189 

SAN  FRANCISCO.  CALIF. 

Chronicle  . 

..(m) 

5,330,677  2.066,918 

685,405 

308,277 

2,121,040 

10,606.723 

{Chronicle  . 

...(8) 

3,201.632  1.560.239 

301,459 

11.680 

978,527 

6.053,982 

Examiner  . 

..(m) 

8,702,620  2,588.645 

760,586 

283,589 

5,257,648 

17,949,035 

•Examiner  . 

...(8) 

5.523,417  1,308,080 

392.442 

7.863 

2,450,579 

9,683,110 

Call-Bulletin  _ 

...(e) 

5,354,386  2.079,787 

913.651 

172,064 

78,485 

8,644.207 

News  . 

...(e) 

6.068,050  1,696.280 

815,222 

179,495 

1.690.242 

10,459,338 

Newspaper 
Jlercury  . 

(m) 

Auto- 

Retail  General  motive 

Display  Display  Display 

6.913.446  1.881.874  637.039 

Finan¬ 

cial 

Display 

205.677 

Classi¬ 

fied 

4.231.083 

Total 

Adver¬ 

tising 

13.998.226 

News  . 

..(e) 

7,544.769  1,882.999  682.547 

205.7IVJ 

4.223.363 

14,711.862 

Merctiry-.News  . 

•  IS) 

3.83.8.326  397.748  1,50.105 

63.585 

1.1.56,282 

5.606.162 

Caz.'tte  . 

(ml 

SCHENECTADY.  N.  Y. 

7.672.179  1.311.951  .8:15.244 

*2fi0.4Sn 

3.399.610 

13.623.093 

1  niun-.Star  . 

..<e) 

6.812.016  1,315.812  669,6.52 

189,781 

1.998.550 

11,111.579 

Times  . 

»(e> 

SCRANTDN.  PA. 

9.157.000  2.036. .508  849.983 

192,101 

1.039,999 

13,382,698 

Post-Intelligencer 

(m) 

SEATTLE.  WASH. 

5,875.228  1.904.790  715.639 

230,565 

4.767.682 

13,504.377 

•Post-Intelligencer 

(S) 

3.810..560  1.105.051  263.686 

29.818 

1.261.221 

6.470.710 

Times  . 

..(e) 

9,943.013  2.922.709  870.162 

211.370 

5.430,569 

19„386.173 

Times  . 

.(S) 

4.239,540  993,544  230.474 

36.472 

1,723.354 

7,223,409 

Journal  . 

..(e) 

SHREVEPORT.  LA. 

5.714.088  1.800.268  908.600 

195,337 

1.881.216 

10.643.345 

Times  . 

.(m) 

6,987.852  1.870..507  909.279 

190,725 

2.594.970 

12,675,021 

Times  . 

..(S) 

2.675.t»H4  487. S.*)!  1.52.43-1 

63,914 

840,244 

4.224.950 

Journal -Tribune 

(.See  .Note) 

SIOUX  CITY.  IOWA 

6.150.984  1.021.797  663.873 

85,408 

1.. 599.462 

9.562.770 

Journal  . 

.(S) 

2.430.762  391.266  1.55.251 

76.650 

742,032 

3.796,036 

Tribune  . 

..(e) 

SOUTH  BEND.  IND. 

9.732.823  1..330.51.5  1.167.6.55 

176.108 

3.,387.257 

15.937.682 

Tribune  . . 

..(S) 

4,773.397  527.583  227.559 

88,262 

688,856 

8,305.1)57 

.StMikesman-lteview 

(m) 

SPOKANE.  WASH. 

4.227.841  1.587.795  750.928 

48.000 

2,799,250 

9.428.863 

{Spokesman- 
Review  . 

..(S) 

3.547.734  1.. 307.6.55  276.791 

106,790 

1.. 390.4.58 

6,629.770 

Chronicle  . 

..(e) 

6,651.468  1,762.432  897,069 

143.178 

2.707.194 

12.269.043 

Record  . 

,..(e) 

STOCKTON.  CALIF. 

9.866.043  1.887.625  1.006,151 

183.6.36 

2.838,791 

15.892.599 

llerald-.lournal 

-.(e) 

SYRACUSE.  N.  Y. 

11.305,018  2,423.227  1,172,166 

207.223 

3.478.117 

19..562.274 

p^lIerald-.Xmerican 

(S) 

.3.918.027  1.444.716  217.6.37 

70.173 

1.274,580 

7..347..543 

Post-St;m{iarfl  . 

.(m) 

4.160.594  2.411,0.34  904.215 

200.8,36 

2.206.228 

11.110,057 

Post -Standard  .... 

..(S) 

1.907.857  622.410  68,774 

98,403 

.536,247 

.3.769,237 

.News-Tribtine  . 

..(e) 

TACOMA.  WASH. 

8.117.208  2.301.167  857.113 

140,017 

.3.024.440 

14,4.59,4.34 

News-Tribune  . 

..(S) 

3.364.291  551.645  .326.770 

40.341 

1.242. 089 

5.525,937 

Times  . 

,.(m) 

TOLEDO.  OHIO 

3.652.017  2.768.995  1,388.520 

284.228 

4.461.864 

12.640.790 

Bljide  . . 

...(e) 

10.8S7,.5.5n  2..588.426  1.461.698 

2.55.613 

4. .523.611 

19.841.010 

Blade  . 

..(S) 

6.461.757  1.214.420  180,161 

148,459 

1,798.096 

9.805.70.3 

filolie  &  Mail  ... 

..(ml 

TORONTO.  CANADA 

5.09-.>.515  3.232.700  1,.5.58.7;)3 

559.230 

4.912.654 

15.498..301 

ppTelegram  . 

...(e) 

11.480.207  4.681,620  1,554.420 

337,080 

8.190,286 

26.317.011 

Star  . 

...(e) 

14.367.341  4.377..5.57  1.731.2:10 

.3.33.216 

10,830,066 

31.714.904 

star  . 

-.(w) 

24.519  1,294,.534  51.491 

2.850 

— 

1.373.394 

••Times  . 

...(e) 

TRENTON.  N.  J. 

8.3.36.100  1,681.927  807.820 

181,334 

2.318,783 

1.3..553.774 

Times  .Xdvertlser 

..(S) 

2..331,462  198.685  114.007 

101,409 

770.603 

.3.519.786 

Trentonian  . 

..(m) 

4,570,321  .509.243  445,139 

145,426 

2,577,992 

8.409.847 

Record  . (See  Note) 

TROY,  N.  Y. 

8.051.543  1,437,581  717,907 

238,476 

1,972,837 

12.534.725 

Tribtine  . 

...(e) 

TULSA.  OKLA. 

11.998.119  1,782,450  1,044,734 

251.335 

3.712,841 

18.791.480 

World  . 

..(m) 

11.886.283  1,751.835  1,012.319 

251.0.59 

.3,710.077 

18.615.724 

World  . 

...(S) 

3.904.040  844,300  213.595 

77,267 

1.397,999 

6.437.545 

Hudson  Dispatch 

..(m) 

UNION  CITY,  N.  J. 

4,743.246  805.365  541.107 

247,945 

2..522,117 

9.129.325 

Observer-Dispatch 

(e) 

UTICA.  N.  Y. 

6..3.59.674  1.133.951  741.293 

231.727 

2.169.998 

10.710.135 

Observer-Dispatch 

(S) 

2.314.262  272,976  168..381 

34,911 

382.799 

,3.173,437 

Press  . 

,..(m) 

8,598.519  414,782  503,.548 

241,896 

2.202,073 

12,065,478 

§  Includes  This  Week  Linage. 

§§  Includes  American  Weekly,  Comic  Weekly  and  This  Week  Linage, 
p  Includes  Parade  Linage. 

*  Includes  American  Weekiy  and  Comic  Weekiy  Linage. 

1|  Includes  American  Weekly  Linage. 

++P  First  pubiication  for  Parade  Linage  Aprii  18,  1954. 
pp  Inciudes  Week-end  Picture  Magazine. 

4-p  First  publication  for  Parade  Linage  March  7,  1954. 

**  Published  only  fire  days  each  week. 

NOTE:  Omaha  World-Herald  Morning  and  Evening  sold  in  combination.  Linage  of  one 
edition  lEvening)  only  is  given. 

NOTE:  Peoria  Journal  Evening  and  Star  Morning  sold  in  combination.  Linage  of  one 
edition  (Journal  Evening)  only  is  shown. 

NOTE;  Reading  Eagle  Evening  and  Times  Morning  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  only  Is  given. 

NOTE:  Sioux  City  Journal-Tribune  Evening  sold  in  eombhiation  with  Journal  Morning. 
Linage  of  one  edition  Journal-Tribune  Evening  only  is  shown. 

NOTE:  Troy  Record  Morning  and  Tlmes-Record  Evening  sold  in  combination.  Linage 
of  one  edition  (Morning)  only  is  given. 
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WASHINGTON.  0.  C. 


Newspaper 

Retail 

Display 

General 

Display 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Total 

Adver¬ 

tising 

Tlmes-IIerald  . 

(m) 

1,425,399 

370,019 

204,451 

56,869 

720,700 

2,783,447 

•Tlmes-Herald  . 

.(S) 

665,579 

205,189 

33,270 

29,835 

172,562 

1,106.690 

News  . 

.(e) 

7,620,543 

957,500 

54.5,115 

256,204 

2,802,559 

12,229,842 

+Post  &  Tlmes- 
Harald  . 

(m) 

12,551,729 

3,174.858 

1,304. .535 

454,646 

5.507,723 

23.068,451 

-j-epPost  &  Times 
Herald  . 

.(S) 

5,907,411 

1,693,739 

257,901 

131,370 

1,439,920 

9.434.819 

Star  . 

.(e) 

20,387,120 

2,484,240 

1,467,419 

501,577 

7,351,781 

32.532.652 

{Star  . . 

.(S) 

6.273,168 

1,734,084 

273,727 

132.579 

2.994,380 

11,409,987 

Republican  . 

(m) 

WATERBURY,  CONN. 

6.274.009  1,580,699  664,366 

97,379 

1.818,891 

10.565,246 

.(S) 

2,725,854 

332,340 

152,092 

220.954 

472,756 

3.915.536 

American  . 

.(e) 

8,681,431 

1,813,154 

809,014 

311.652 

1,927,299 

13,608,541 

Mamaroneck  Times 

WESTCHESTER  COUNTY, 

(e)  2.685,604  1,070,217 

MACY  GROUP.  N.  Y. 

601.524  175,567 

733,490 

5,307,002 

Mt.  Vernon  Argus 

(e'i 

4,482,031 

1,099,777 

692,447 

249,331 

1,255,114 

7,835,435 

New  Rochelle 
Standard-Star  ... 

■  (e) 

5,096.388 

1,102,824 

736,979 

322,683 

1,141,866 

8,468,480 

Ossining  Cltizen- 

.(e) 

2,724.685 

1,032,012 

682,698 

174,710 

764,595 

5,418,856 

Peekskill  Star  . 

.(e) 

2.101,531 

910,715 

641, .321 

146.674 

468.749 

4,314.671 

Port  Chester  Item 

(e) 

4,170,378 

1,149,570 

649.666 

307,827 

1,044,752 

7,393,727 

Tarrytown  News  . 

.(e) 

2,826,160 

1,099,881 

672,264 

216,529 

695,616 

5,556.620 

Yonkers  Herald 
Statesman  . 

.(e) 

4,802,026 

1,115,992 

640,667 

311.857 

1,558,503 

8,528,548 

White  Plains  Reporter 
Dispatch  . (e) 

5,899,633 

1,136,145 

1,000,009 

308,522 

1,711,898 

10,174,157 

WHEELING,  W.  VA. 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Advtr- 

Newspaper 

Display 

Display 

Display 

Display 

fied 

tising 

Intelligencer  . 

...(ml 

6,686,587 

1,348,290 

547,616 

214.343 

1,097,644 

9.929.683 

News-Register 

....(e) 

6.338,889 

1,319,226 

548,757 

208.893 

912,153 

9.403,877 

pNews-Register 

,...(S) 

3,640,907 

790,469 

122,602 

88.252 

361,215 

5,003.481 

WICHITA. 

KAN. 

Beacon  . 

....(e) 

7,924,764 

1,922,055 

804.581 

101,307 

2,207,079 

13.087,410 

Beacon  . 

....(S) 

3.371.805 

743.475 

251,372 

66,480 

916,956 

5.359.187 

Eagle  . 

...(m) 

7,746,969 

1,417,724 

739.945 

109,817 

6,714,283 

16.731.836 

Eagle  . 

....(e) 

4,243,774 

1,395,567 

600.212 

126,110 

6,855,460 

13.564,766 

pEagle  . . 

....(S) 

2,484,279 

793,413 

118,574 

24,517 

1,920,886 

5,369,187 

WORCESTER, 

MASS. 

Telegram  . 

....(S) 

4,469,441 

594,239 

301,318 

93.746 

1,025,717 

6,485,349 

Telegram  . 

...(m) 

5,132,042 

1,896,257 

839,337 

204,449 

2.405.348 

10.622.936 

Gazette  . 

....(e) 

7,714,339 

1,975,156 

988,125 

249,547 

2,671,447 

13,633,949 

YOUNGSTOWN 

1.  OHIO 

Vindicator 

Telegram  . 

....(e) 

8,978.934 

2,087,683  1,053,660 

142,589 

2,554.059 

14.884,421 

pVlndlcalor 

Telegram  . . 

....(S) 

6,400,162 

1,037,898 

315.474 

51,037 

1,180,089 

8.985.095 

p  Includes  Parade  Linage;. 

*  Includes  American  Weekly  and  Comic  Weekly  Linage. 

§  Includes  Tlds  Week  liiuge. 

+  Washington  Post  purcliased  the  Times  Herald  on  March  17,  19M. 


1954  ADVERTISING  LINAGE  REPORTED  BY  1,509  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,085  Cities  as  Reported  to  Editor  &  Publisher 


AUBAMA  ARKANSAS— Continued 


Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Birmingham 

..  Post-Herald 

..(m) 

13,886,413 

3.033.457 

6,962,937 

3,602.676 

287,343 

Hot  Springs 

-Sentinel- 

News  . 

. (e) 

20,476,868 

3,029.536 

13.821,703 

3,605.868 

19,761 

Record  ... 

.(mS) 

8,235,654 

951,636 

7,284,018 

1,873,242 

36,120 

News  . 

. (S) 

9.144,098 

1,495,614 

6.124.694 

1.521,730 

2,060 

New  Era  — 

--(e) 

6.338,080 

935,200 

5,369,882 

1.572,074 

27.062 

Total  .... 

.  (meS) 

43,507.379 

7,558,607 

26,909,334 

8.730.274 

309.164 

Total  . 

(meS) 

14,573.734 

1,886,836 

12,653,900 

3,445,316 

63,182 

Decatur  . 

...Dally  . 

....(eS) 

5,014,828 

537,012 

3.660.328 

758.156 

59,332 

Little  Ruck 

-Arkansas 

Dothan  . 

...Eagle  . 

. (e) 

6,938.705 

707,579 

5,257,059 

942,642 

31.425 

Democrat 

..(e) 

10,992,058 

2,053,758 

7,178,052 

1,634.710 

125.538 

Gadsden  . 

...Times  . . 

. (e) 

6,389,950 

993.762 

4.342.366 

978.152 

75.670 

Sunday  edition  (S) 

3,157,868 

408,086 

2,234,484 

514.038 

1.260 

Huntsville  . 

...Times  . 

....(eS) 

7.167.846 

904.862 

5.526.934 

677,712 

58.338 

ToUl  . . 

..(eS)  14,149,926 

2,461,844 

9.412,536 

2,148,748 

126,798 

..Advertiser 

....(m) 

11,594,058 

1,899.646 

7.810,824 

1,861,034 

22,554 

Magnolia  ... 

...Banner-News 

..(e) 

2,703,743 

417,368 

2,046,723 

182,672 

56,980 

. (e) 

11,646.810 

1,898,134 

7,801,262 

1,843.198 

104,216 

Mena  . 

...Star  . 

. (e) 

1,792,000 

600.000 

1,084,000 

108.000 

. (S) 

4,148,060 

435.764 

3.072.090 

637.042 

3.164 

(Legal  Included  in  Classified) 

27,388,928 

4,233.544 

18.684.176 

4,341,274 

129,934 

Paragould  ... 

...Press- 

. (e) 

705,494 

41,987 

515.565 

122.334 

25,608 

Soliphone 

..(e) 

2,381,704 

376,264 

1,817,298 

154.976 

33,160 

(First  dally  Issue  Aug.  30,  1954.  Figures  for  4  months  only) 

Pine  Bluff  . 

...  Commercial 

-..(e) 

1,534,714 

244.516 

1,007,888 

240,366 

41,944 

...News  . 

. (e) 

2,634,226 

414,820 

1,961.092 

187,376 

70.938 

Sunday  edition  (S) 

401,738 

23.464 

346,850 

31,284 

140 

Selma  . 

...Times- Journal  (eS) 

5,814.298 

715,456 

4,513,712 

549,906 

35,224 

Total  . 

-(eS) 

1,936.452 

267.980 

1.354,738 

271,650 

42,084 

Troy  . 

...  Messenger 

& 

(Flguret 

from  October  1  to  December  31,  1954) 

Herald 

....(eS) 

2,470.590 

395.416 

2.006.140 

37,898 

31,136 

Rogers  . 

...News  . 

. (e) 

1,871,285 

282,199 

1,533,600 

13.022 

23,464 

...  News  . 

....(eS) 

7,485,030 

787,276 

5,818,274 

797,622 

81,858 

Russellville 

...Courier- 

Democrat 

..(e) 

1,415,534 

270,788 

1,220,240 

44,982 

12,138 

ALASKA 

Springdale  . 

...  News  . 

. (el 

2.019,969 

218.365 

1,563.828 

190,410 

46,795 

Stuttgart  ... 

...  Leader  . 

. (e) 

2,255,708 

473.970 

1,467,270 

242,912 

31,556 

Anchorage 

...News  . 

..-..(e) 

3,665,676 

302,736 

2.495,934 

756,378 

110,628 

Texarkana  . 

...Gazette  . . 

....(m) 

8,365,140 

1,099,910 

5,687,584 

1,339,996 

21.014 

Times  . 

. (e) 

6,951,021 

711,095 

5,242,825 

997,101 

— 

News  . 

8.242,2.34 

1,106,098 

5.547,710 

1,316,686 

35,742 

(Lejsal  includen  in  Classified) 

Gazette  . 

. (S) 

2.886,156 

145,306 

2,411,878 

266,378 

9,534 

Fairbanks  ... 

.-News-Miner 

....(e) 

5,099,666 

650,607 

3.802.946 

621.516 

24.597 

Total  . 

(meSi 

19,493,530 

2.351,314 

13,647,172 

2,923,060 

66.290 

Ketebikan  ... 

....News  . 

. (e) 

2,031,149 

295,625 

1,649.564 

85,960 

— 

(Legal  Included  in  Classified) 

CALIFORNIA 

ARTTONA 

Alame<Ia  . 

.-Hmes-Star 

„„(e) 

3,434,326 

509.040 

2.142,014 

646,170 

137.102 

Alhambra  ... 

...Post-Advocate  (e) 

7.481.852 

556,354 

4,644.248 

2,216,074 

71,176 

BLsbee  . 

...Review  . 

. (m) 

2,080,405 

112,796 

1.259,314 

708,295 

Anaheim  . 

...Bulletin  . 

4.840,738 

527,618 

3,101,616 

1,065,722 

145,782 

(Legal  Included  In  Classified) 

Antinch  . 

...Ledger  . 

. (e) 

2.688.466 

197,426 

2,069.860 

342,076 

79,114 

Douglas  . 

...Dispatch  .. 

. (e) 

2.324,630 

302.358 

1,787,114 

172.382 

62,776 

Bakersfield  . 

...Californian 

....(e) 

15,937,124 

1,965,922 

11,058,138 

2.586,948 

326.116 

Mesa  . 

...Tribune  .... 

. (e) 

3.577,500 

409.664 

2,331,504 

796.334 

39.998 

Berkeley  . 

...Gazette  — . 

. (e) 

7.947,318 

806,160 

4,535,906 

2,466,918 

138.334 

Pboenlx  . 

...Republic  . 

18.963.672 

2.363,494 

12,070,100 

4.499,824 

30,254 

Brawley  . 

...News  . 

. (e) 

2,748,816 

440,076 

1.812.300 

432.824 

63,616 

Gazette  .... 

. (e) 

18.966.360 

2,376,122 

12,068.392 

4,501.616 

20,230 

Biirhank  . 

...Review  . 

. (e) 

3.412.054 

393,568 

2,503,900 

426,396 

88,200 

Republic  ... 

. (S) 

6.258,098 

1,428,000 

3.367.378 

1.460,578 

2,142 

Burlingame  . 

....Advance-Star 

-(e) 

4.506.138* 

481.390 

2.810.304 

761.754 

224.280 

Total  ...., 

..(meS) 

44.188.130 

6.167.616 

27.505,870 

10.462.018 

52,626 

(•  Includes 

228,410  lines  in  Peninsula  Llvlng-Saturday 

Tucson  . 

...Star  . 

12.387,672 

1,498,924 

7,899.041 

2,769.511 

220.195 

Tabloid  Section) 

Citizen  .... 

. (e) 

14,272.100 

1,664,033 

9,709.784 

2,769,511 

128.772 

Chico  . 

...Enterprise- 

Star  . 

. (S) 

3.401.944 

312,935 

2.309,083 

760,879 

19.047 

Record  ... 

. (e) 

6.154,729 

780,619 

3,906,329 

1,262,331 

205,394 

Total  . 

..(meS) 

30.061,717 

3,475.892 

19,917,908 

6,299.902 

368.014 

Corona  . 

...  Independent 

..(e) 

3.006.038 

266,671 

2,033,431 

613.536 

92.400 

Yuma  . 

...Sun  &  Sentinel.. (e) 

5,549,712 

467,614 

4.337,060 

645,862 

99.176 

Culver  City 

..Star-News  . 

. (e) 

5,950,994 

406,070 

4,457,824 

997,206 

89.894 

El  Centro  ... 

...  Imperial  Valley 

ARKANSAS 

Press  and 

5.384,554 

666,442 

3,613.036 

970,886 

134.190 

Batesville  ... 

...Guard  . 

. -(e) 

1,477,707 

284,608 

968,200 

189,216 

35,683 

Blytbevllle  . 

....Courier  News  ..(e) 

4,466,293 

627.227 

2.914.212 

865,200 

59.654 

1,355,396 

81,599 

1,168,587 

101,171 

4.03$ 

De  Queen  , 

...Citizen  .... 

. (e) 

2.197,068 

161,140 

1.725.150 

11,700 

299.078 

El  Dorado  . 

...News  . 

. (m) 

4,627.028 

651.637 

3.320.219 

627.326 

27,846 

.Advocate 

....(e) 

3,658.130 

457,198 

2,557,065 

542,689 

101.178 

Times  . 

. (e) 

4,547,718 

724.724 

3.214,925 

608,069 

— 

Total  .... 

5,013,526 

538,797 

3,725.652 

643.860 

105.217 

News  . 

. (S) 

1,409.940 

90.664 

1.177.456 

118,146 

23.674 

Total  .... 

..(meS) 

10,584,686 

1,467,025 

7,712,600 

1,353,541 

51,520 

Standard 

(meSi 

8,467,004 

951.650 

5.699,568 

1,541.218 

274.568 

Fayetteville 

..Northwest 

.\rkan- 

Fontana  . 

..  Herald-News 

..(e) 

2.357.558 

210,448 

1.480,780 

487,146 

37.254 

sas  Times  ..(e) 

4.346,601 

583.695 

3.208.534 

511.700 

42.686 

Fullerton  ... 

...News-Tribune  (ei 

4.880.484 

510,888 

3.233.832 

985.474 

150.290 

Hope  . 

....Star  . 

. (e) 

1,888,096 

344,414 

1,414.112 

56,238 

73.332 

Gilroy  . 

..Dispatch  ... 

1.753,093 

354,816 

1,262,730 

87,942 

47,605 

EDITOR  8C  PUBLISHER  for  March  19,  1955 


CALIFORNIA— Continued 


COLORADO — Continued 


Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

tiassi- 

City 

Paper  lished 

Linage 

National 

Local 

tied 

Legal 

City 

Paper 

lished 

Linage 

National 

Loul 

fied 

Legal 

Clemlale  . 

.News-Pri'S 

...(el 

7,912.100 

982.842 

4.806.018 

2,026.248 

96.992 

Greeley  . . 

-Tribune  . . 

-.-(e) 

6.961.290 

591.346 

5,095.531 

1.193.269 

81.144 

Grass  \  alley . 

.  1  nlon  . 

2,159.758 

365.274 

1.278.942 

364.938 

150.604 

La  Junta  . 

..  Tribune- 

Hanford  . 

.  Journal  . 

(mS| 

4.288.284 

441.980 

2,784,404 

847.084 

214.816 

Democrat 

..(el 

2.542.988 

321.678 

1.807.708 

363.440 

50.162 

Sentinel  . 

...(el 

4.291.294 

440.482 

2.788,604 

846.916 

215.292 

Lamar  . 

..News  . . 

. (e) 

2.375.770 

349,146 

1,771.838 

206.304 

48.482 

Total  . (nieS 

8.579.578 

882.462 

5.573.008 

1.694.000 

430.108 

Montrose  .... 

-Press  . 

. (e) 

1.556.163 

279.622 

1,074.472 

136.178 

65.891 

Hayward  . 

.  Re\iew  . . 

...(e) 

5.953.416 

537.551 

4.495.862 

659.372 

260.631 

Pueblo  . 

-Chieftain  .. 

....(m) 

7,967.573 

1,394.167 

4.588.772 

1,745.609* 

239.025 

Hollister  _ 

•  Free  Lann-  .. 

...(e) 

2.067,058 

372.526 

1.224.132 

361.368 

109,032 

Star-Juurrul 

..(e) 

7.743.609 

1.394.167 

4,588,772 

1.741.542* 

19,128 

Hollywood  ... 

•  Advertiser  ... 

..(ml 

9.331.690 

297.957 

7.712.795 

1.320.938 

Star-Journal 

..(S) 

2.371.293 

292.996 

1.631.004 

446,301* 

992 

ritlzen-Xews 

..<ei 

9.477,452 

958.967 

5.353,175 

2,998.071 

167.239 

Total  . 

(meS) 

18.082.475 

3.081.330 

10.808.548 

3.933,452 

259.145 

Total  . 

(me) 

18.809.142 

1 .256.924 

13.065.970 

4.319.009 

167.239 

(*  Classified  Linage  includes  56,310 

(m):  51.532 

(e): 

Huntington 

12.942  (s)- 

-Readers  and 

Briefs) 

rark  . . .  signal  . 

...(e) 

8.839.770 

540,456 

5.092.038 

3.082.056 

125.220 

Sterling  . 

..Journal- 

Inglewood  ..... 

..News  . 

...(e) 

6.969.410 

529.886 

3.966.242 

2.208.430 

264.852 

Advocate 

...-(el 

4.232.060 

528.486 

2,950,080 

682,402 

71.092 

..News-Sentinel 

(ml 

5.671.470 

670.483 

3.687.232 

1,261,004 

152.751 

Trinidad  . 

..  Chronicle- 

Los  Gatos  ... 

..Times  _ _ 

1.934.310 

357.882 

998.676 

470.596 

107.156 

News  . 

. (el 

2.629.676 

470.505 

1.870,785 

146.055 

142.331 

Madera  ......... 

.  News-Tribune 

If! 

2.571,254 

440.804 

1.415.288 

365.484 

209.890 

WaLsenbiirg  . 

.  World- 

Martinez  . 

..Gazette  . 

...(el 

3.077,326 

397,852 

1.771.434 

560.770 

347,270 

Independent  tei 

1,027.544 

197.610 

712,376 

47.930 

69.608 

Mary.srille  ... 

..  Appeal- 

Democrat  . 

...(el 

6.516.454 

848.344 

4.376.862 

1.132.586 

158.662 

CONNECTICUT 

Merced  . 

...Sun-Star  . 

...(e) 

6.098.680 

754.810 

3.838.814 

1.306.270 

198,786 

Monrovia  ..... 

..News-Post 

...(el 

4.412,422 

410,004 

2.888.732 

978,628 

135.058 

Ansunia  . 

..  Sentinel  . 

. (e) 

5.090.022 

602.672 

3.812.340 

589.806 

85.204 

Monterey  .... 

..  Peninsula 

Bridgeport  .. 

...Herald  . 

. (S) 

3,382.547 

267.638 

2.884,385 

230.524 

— 

Herald  . 

...(e) 

9,207,926 

920.052 

5.818.988 

2.302.230 

Post- 

Mountain 

Telegram 

..(me) 

17.122.740 

2.554.240 

11,234,539 

3.161.468 

172.493 

View  . 

..Register 

.  (eSi 

2.741.500 

284. .500 

2.072.000 

308.000 

77,000 

Sunday  edition  (S) 

3.166.757 

216.638 

2.117.385 

831.066 

1.668 

Napa  . 

..Register 

...(e) 

5.805.660 

558.155 

3.129.984 

1.889.120 

198,402 

Total  . 

.(meS) 

20,289.497 

2.770.878 

13.351,924 

3,992.534 

174.161 

North  Holly- 

■  San  Fernanda 

Bristol  . 

...Press  . . 

. (e) 

6,814.172 

660.856 

5.323.738 

776.790 

53,088 

woimI  . 

..  Valley  Times  (e) 

11.244.254 

1,171.814 

4.396.868 

5.358.556 

317.016 

Danbury  . 

...News-Times 

-..(e) 

7.577,276 

782.222 

5,248.278 

1.546.776 

— 

Oceanside  .... 

..Blade-Tribune 

2.922.458 

489.734 

1.735,748 

587.874 

109,102 

(Legal  included  in  classified) 

Ontario- 

Greenwich 

...Time  . 

. (e) 

5.504.128* 

674.240 

3.819.914 

700.644 

100.338 

Upland  .... 

..Report 

....(e» 

9.770,642 

603.666 

7,033.992 

1,942.080 

190.904 

(•  Includes  208,992 

lines  in  Weekly  Supplement) 

Orange  . 

..  .News 

...(e) 

2.828,338 

.301.112 

1,631,182 

792.538 

103.506 

Manchester  , 

...  Herald  . 

. (el 

6.744.239 

593.017 

5.258,204 

824.642 

68.376 

Orocllle  . 

..  .Mercury 

Middletown 

..Press  . 

. (el 

7.271.026 

859.705 

5.334,056 

986.727 

90.538 

Register  ... 

....(e) 

3.937.234 

454.146 

2.755.942 

623.546 

103.600 

New  Britain 

..Herald  . 

- (e) 

10.793.684 

1.330.822 

8,115.030 

1,293.747 

54,088 

Omaid  . 

..Press-Courier 

..(e) 

5,380.620 

523.040 

3.509.030 

1.264.774 

83.776 

Norwalk  . 

...Hour  . 

. (e) 

8.279,824 

866.908 

5.654.040 

1.643.180 

115.696 

Palo  Ali.i  .. 

..Times  . 

..-(e) 

10.034.458* 

730.422 

6.693.106 

2.238.642 

143.878 

Stamford  ... 

.-Adrocate  .. 

. (e) 

10,781.624 

1,333.626 

7,318.010 

2,019.794 

110.894 

(•  Includes 

228,410  lines  in  Peninsula  Livlng-Saturday 

Torrlngton 

...Register  .... 

. (el 

7.110.628 

749.728 

5.673.374 

687.526 

— 

•  Press  . 

..(e) 

1.981.350 

Tabloid  Section) 
343.658  1.339.492 

248.934 

49.266 

.Argus-Courler 

(e) 

3.446,639 

456,694 

2,989.945 

730.408 

103.222 

•  Post -Dispatch 
Independent 

& 

(c) 

3,531.220 

403,368 

2.270,940 

730.618 

126,294 

Progress - 
Bulletin  . 

..(e) 

12.198.900 

717,304 

8.972.208 

2..383.458 

223.930 

.  News  . 

..(e) 

2.683.814 

398,482 

1.806.084 

346,990 

132.258 

.  Record- 
Searchlight 

(e) 

5.412.302 

772.002 

3.192.756 

1.238.706 

208.838 

Facts  . 

..(e) 

3.610,502 

359.828 

2,616.012 

532.378 

102.284 

.  Breeze  . 

..(el 

6.694.296 

442.6.38 

4.068,834 

2.049.880 

132.944 

.Tribune  . 

..(el 

7.835,870* 

610.386 

5.084.954 

1,556.744 

355.376 

lK)»er  . State  News  i,S5!*.654 

Wilminiton  ..News  . (m)*  — 

Journal-E»ery 

Keening  . let  18,890,880 


(Legal  Included  in  elassinedl 
DELAWARE 

,654  435,334  2,124,058  257 


2,862,708  12,141,799  3.886,373 

(Legal  included  in  elassUied) 

(*  Sold  In  combination  with  (e)  ) 


(*  Includes  228,410  lines  in  Peninsula  Uring-Saturday 
Tabloid  Section) 

.171,258  1,227.720  6.926.472  2.729,216  287,8 


Richmond  _ Independent  ..(e)  11.171,258  1,227.720  6.926.472 

Rlterslde  . Enterprise  ....(m)  11.892.048  1.309.728  7,555.996 

Press  . . (e»  11.445.126  1,304,058  7.341,880 

Sallnui  . falifornUn  ....(e)  8,809,794  948,360  5,981,724 

San 

Bernardino..  Sun  . (mS)  19,399,478  2.051,826  12,615,456 

Telegram  . (eS)  18.993.702  2.021.404  11.700.486 

Total  _ _ (meS)  38.393,180  4,073,220  24.315.942 

San  Leandro  ..News  . (m)  3,380,698  415,044  2,317.392 

San  Luis  Telegram- 

Obispo  .  Tribune  . (ei  4.477.760  738,808  2,719,4.30 

San  Mateo  ....Times  &  New>. 

Leader  . (e)  10.147.760  997.234  7.005.278 

San  Pedro  ....News-Pilot  ....(ei  5.003,012  535.194  3.282.650 

San  Rafael  ....Indepemlent- 


7,555.996  2.741.298 

7.341.880  2.375.618 


7.005.278 

3.282.650 


Journal  . (ei  8.406.104 

Santa  Barbara.. News-Press  ....(el  9.052.708 
Sunday  edition  (S)  2.750.223 

Total  . (eS)  11.802,931 

Santa  frui  ..Sentinel-News  (e)  5.664,400 
Sunday  edition  (S)  1,470,112 

Totai  . (eS)  7.134.512 

Santa  Marla  ..Times  . (e)  3.686.270 

Santa  Monica. Outlook  . (e)  9,118,228 

Santa  Rosa  ..  Press 

Democrat  _ (e)  8.235.052 

Sunday  edition  (S)  2.417.660 

Total  . (eSi  10.652,712 

Taft  . Midway  Driller  (e)  3.619.185 

Tulare  . . Adranre- 

Reglster  „....(e)  3.535.578 

Turlock  . Journal  . (ei  4.452.658 

Vallejo  . Times-Herald  (mS)  10.513.608 

.News-rhronlcle  (e)  7.630,686 

Total  _ (meS)  18.144.294 

Ventura  . Star-Free  Press  (e)  9,179.128 

Visalia  . Tlmes-Delta  ..(e)  5.385,578 

Watsomllle  ....  Reglster- 

PaWonian  ..(e)  5,132,590 

Whittier  . News  . (e)  8.640,212 

Willows  . Journal  _ (e)  2.222.416 

Woodland  . Democrat  . (e)  4.027.996 

Treka  . Siskiyou  News  (el  1.712.648 


841.526  5.187,630 

1.173,130  5.010.544 


88.361 

1.261.491 

582.228 


2,019,272 

7,029.816 

3.179.666 


85,540  1,267,504 

667.768  4.447.170 


503.286 

1.083.922 

972.076 

93.282 

1,065,358 

924.085 


4.696.216 

4.696.216 

9.392,432 

542.688 


1.901.172 

1.129.058 

1.979.348 

2,413.222 

572.971 

2,986.193 

1.367.702 

331.254 

1.698.956 

537.768 

2,134,888 

2.565,458 

603.750 

3.169.208 

593.030 


Bradenton  .. 

..Herald  . — 

...(el 

Clearwater 

...Sun  . 

.(eS) 

Daytona 

Beach  . 

...Journal  . 

..(m) 

News  . 

...(e) 

News-Joumai 

.(S) 

Total  . (meS) 

DeLand  . 

...Sun  News  ... 

,.-(e) 

Sunday  edition  (S) 

Total  . 

..(eSI 

Fort  Myers  . 

...News-Press  .. 

,..(m) 

Simday  edition  (S) 

Total  . 

,(mS) 

Fort  Pierce 

..News-Tribune 

..(e) 

Sunday  edition  (S) 

Total  . 

..(eSi 

Gainesville  . 

...Sun  . 

..(eS) 

Jacksonville 

..Journal  . 

-..(e) 

Key  AVest  ... 

...Citizen  . 

-..(e) 

Lakeland  . 

...Ledger  . 

--(e) 

Sunday  edition  (S) 

6.438.978 

434.098 

4.917.444 

949.074 

138.362 

8.256.150 

562.814 

6,273,554 

1.238.020 

181.762 

6.543.908 

838.264 

4,161,990 

1.541.960 

1.694 

6.851,166 

838.306 

4.245.766 

1.541,946 

225.148 

2.091,950 

102.774 

1.595.664 

393.316 

196 

15.487.024 

1.779.344 

10.003.420 

3.477.222 

227.038 

2.613,506 

243.782 

1.589.630 

662.732 

117,362 

826.798 

40.698 

576.548 

208.782 

770 

3.440.304 

284.480 

2,166.178 

871.514 

118.132 

5.384.848 

462.070 

3.715.656 

1.110.214 

96.908 

1.871.772 

112.084 

1,546.916 

212.772 

— 

7.256.620 

574.154 

5.262.572 

1,322.986 

96,908 

3.387.458 

435.575 

2.335.533 

527.737 

88,613 

1..364.338 

65.485 

1.158.027 

139,671 

1,155 

4.751.796 

501.060 

3.493.560 

667.408 

89.768 

6.431,094 

569.493 

4.254.385 

1.513.781 

93.435 

11.906.328 

1.026.592 

8.401.932 

2.388,442 

89.382 

3.258.089 

321.258 

2,462,565 

474,266 

— 

2.579.864  537.768 

5,788.860  2,134,888 

4.446,904  2.565,458 

1.674.960  603.750 

6.121.864  3.169.208 

1.996.040  593.030 

2.357.936  552.818 

2.923.620  910.364 

6,647.536  2,631,664 


973,042  6.647.536 

1.946.084  13,295.072 
910.462  6.596.716 

642.250  3.561,950 

721.952  3.523.884 

.536.242  5.433.820 

315.560  1.382.416 

498.176  2.588.432 

363,762  928,284 


2.631.664 

1.462.426 

1.020.278 

744.528 

2.405.634 

.335.398 

782.110 

261.814 


AUuno'^a  . 

..Courier  . 

-(r) 

1.772.127 

331.940 

1.212.022 

180.005 

Boulder  . 

...Camera  _ 

-(e) 

6.291.726 

458.556 

5.181.022 

558.614 

>  1  Canon  City  .. 

...Record 

-(e) 

2,597.686 

257.250 

1.886,892 

421.988 

.  Colorado 

Gazette- 

'  Sprlrtgs  .... 

...  Telegraph  . 

(eS) 

13.643.9.52 

1.427.286 

9.281.300 

2.869.244 

1  I  Durango  . 

... Herald-News 

-(e) 

1.798,579 

374.807 

1.119.713 

242.349 

Sunday  edition 

(S) 

827.4.36 

52.940 

702.590 

68.852 

Total  _ 

(eS) 

2.625.815 

427.747 

1.922.303 

311.201 

1  1  Fort  Collins 

-Coloradoan  — 

,(eS) 

5.383.572 

538.744 

3.943.058 

791.504 

1  ’  Fort  Morgan 

-Times 

-(e) 

2,204.217 

307.063 

1.659.756 

185.752 

)  1  Grand 

i  1  Junction  .. 

...Sentinel  - _ 

(eS) 

5.966.055 

935,117 

3.769.850 

1,184.018 

1  EDITOR  &  PUBLISHER  for  March 

19,  1955 

Total  . (eS) 

Miami  Beach..  Sun  . (e) 

Sunday  edition  (S) 

Total  . (eSi 

Ocala  . Star-Banner  .(eS) 

Orlando  . Sentinel  . (m) 

Star  . . (e) 

Sentinel  . (S) 

Total  . (meSI 

Palatka  . News  . (e) 

Panama  Clty..News  (m) 

Herald  . (el 

News-Herald  ..(S) 
Total  „....(meSi 

Pensacola  . Journal  . (m) 

News  . (e) 

Journal  . (Si 

Total  . (meSi 

St.  .Augustine. Record  . (e) 

Sunday  edition  (Si 

Total  . (eS) 

SL.  Petersburg. Independent  ....(e) 

Sanford  . Herald  _ _  (e) 

Tampa  . . Tribune  _ _ (m) 

Sunday  edition  (S) 
Total  — (mS) 

West  Palm 

Reach  . Post  . (ml 

Times  . . „(e) 

Post-Times  ....(S) 
Total  . (meSI 


5.085,206 
2.164.806 
7.250.012 
2.590.532 
I  116.782 
3  737.314 
4.853.4.50 
11  1.54.836 
11.316.648 
4.008..550 
26,480,034 
1.887.004 
4.482..352 
4.784.6.54 
1.398,824 
10,665.830 
8.618.7.36 
6.568.716 
3.215.604 
18.403.056 
2.760,772 
1.126.160 
3.886.932 
8.887.298 
2.439.433 
16.885.568 
7.301.686 
24.187.254 

10.844.540 

10.517.220 

3.718,470 

25.080.230 


(Legal  Included  in  cla.sslfled) 
641.844  3.365.950  979.524 

125.538  1.6,54,562  .382.214 


767.382  5.020,512 

479.382  1.845..340 


119.846  922.670 

599,228  2.768.010 

571.186  .3.380,510 

1.601.964  6.815.242 

1.601.964  6.815.242 

353.794  2,802.016 

3.557.722  16.432.500 


.382.214 

1,361.7.38 

205.482 

102,742 

308.224 

757.232 

2.737,630 


264.614  1.347.500 

511.028  2.868,9.50 

.569,.548  .3.274.950 

67..508  1.015.630 

1.148.084  7.159.530 

1.302,434  4.904.088 

1.399.482  2.799.594 

229.572  2.564,604 

2.931,488  10.268.286 


6.815.242  2.737.630 

2,802.016  852.740 

6.432.500  6.328.000 


1.347.500  179,522 

2.868,9.50  1.102.080 


840.238 

315,546 

2,257,864 

2.303.672 


310.394 

44,730 

355.124 

879.242 

240.033 

2.704.646 

813.736 


2.799.594  2.318.834 

2.564,604  417.032 

0.268.286  5.039,538 

1.. 585.822  726.152 

925.988  155,302 

2.511.810  881.454 

5.936.630  1.945.706 

1.716.351  391,605 


9.603.062 

4.881.254 


3,518.382  14.484,316 


4.500.006 

1.603.406 

6,103.412 


1.146.992  7.526.470  1.896.216 

1.149.330  7.435.274  1.890.588 

245.000  2.847.264  619.080 

2.541.322  17,809.008  4.405.884 


Albany  . 

..  ..Herald  ... 

_ (e) 

5.970.832 

979.608 

4.026.764 

877,954 

86,506 

Sunday  editiun  (S) 

1. 835.064 

126.364 

1.533.840 

174.104 

756 

Total  . 

. (eS) 

7.805.896 

1.105.972 

5.560.604 

1.052.058 

87,262 

Amerlcus 

2.459.962 

293.216 

2.056,446 

110.300 

Athens  . 

3.412.206 

450.304 

2.243.836 

633.066 

106.428 

Sunday  evUtion  (Sl 

1.199.142 

102.984 

910.630 

185,528 

Total 

. (eS) 

4.611.348 

553.288 

3.154.466 

828.594 

106.428 

61 

77.070 


GEO  RG  lA — Continued  ILLI N  OIS— Continued 


Pub- 

Total 

Display 

Class!- 

Pub- 

Total 

Display 

Class!- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

Krunswick  . 

. News  . 

. (e) 

3.874.307 

578,338 

2,003.781 

373.382 

228,806 

iliiopeston  .. 

..Chronicle- 

Cedartowii 

...  standard  .. 

. (el 

2.57t>,27Jt 

180.820 

1,0.50,118 

350,399 

76,030 

Herald  . 

....(el 

2.107,098 

158,466 

1,645,182 

255.200 

48.160 

Columbus  . 

. Enquirer  ... 

....(ni) 

8,840.37*! 

1.573.838 

5.766.880 

1,504,328 

l.,330 

Kewanee  . 

..Star  Courier 

..(el 

4.727,170 

465,927 

3.673.080 

.554,932 

33.222 

Ledger  . 

. (**» 

8.»03,80(» 

1.517,124 

5,005,674 

1,557,220 

222.782 

latSalle  . 

..Xews-TrilMUie 

.(el 

7,124,628 

506.004 

5,002,310 

802.590 

03,028 

Ledger- 

Lewistciwn 

...News  . . 

....(el 

00**.090 

4S.0*>9 

432,000 

24.000 

!M{.900 

Ktitjuiror 

....(SI 

2.78,5.022 

310,t!52 

2.057,146 

411.572 

252 

Linciiln  . 

..Courier  . 

....(el 

3,253,308 

400,634 

2.528,418 

234.880 

70.430 

Total  . 

( meS  1 

2(l,5!l4.7!i8 

3.407,014 

13.480.700 

3,473.120 

224,304 

.Maciimh  . 

..Journal  . 

....(el 

4,526,480 

403.700 

3.772,720 

208.128 

81.872 

Cordi'le  . 

. (el 

:?.577.H)5 

314.340 

2.103.105 

101,640 

58,020 

.Marion  . 

..Uepuhlican  .. 

....(el 

2,849,044 

329,052 

1.138,200 

321,720 

58.772 

Gainesville 

....Times  . 

. (e) 

2.802.184 

370.504 

1,095,030 

390,432 

45.528 

Mattoon  . 

.  Journal- 

Sunday  editiipn  (Si 

053.078 

74.810 

719,992 

150,920 

1.344 

Gazette  .. 

....(el 

5,314,246 

540,724 

4.366..558 

302,722 

05.242 

Totai  . 

...(eSi 

3.755.202 

445,410 

2.715,622 

547,358 

40.872 

.Moline  . 

..nUpatch  .... 

....(el 

11,825,780 

1,. 521. 7.58 

8.605,730 

1,592,458 

105.840 

Griffin  . 

. .News  . 

. (el 

3,077,008 

4*18,108 

3.084.308 

421,007 

02,805 

Monmouth 

...Iteview  .\tl.as 

..(el 

3.329,438 

353.830 

2,683,156 

199.402 

03,044 

Macon  .... 

. Telegraph  .. 

....(ml 

8,055,360 

1,450.000 

5.sr):>.378 

1,. 352.022 

_ 

•Mt.  Vernon 

..Register-.New 

p  (el 

5,087.410 

052,9*)9 

4,594,002 

320,460 

110.094 

Xews  . 

. (el 

8,738.394 

1.450.00(1 

5,815.58*) 

1,352.022 

110,820 

Olney  . 

Mail  . 

2.721,038 

304,167 

2,148,521 

166.780 

102.170 

Telegraph  & 

(It  tail  a  . 

..Kepuhlican 

News  . 

. (SI 

2.3!I0.058 

212..534 

1.818.448 

334,222 

854 

Times  . 

....(el 

7.535.850 

554,778 

5.830.274 

1,0.58.498 

83,216 

Total  . 

(meSi 

10.780,812 

3,114.454 

13.510.412 

3.038.200 

120,680 

Paris  . 

...Beacon-.News 

..(el 

3.304.874 

347.810 

2.731.204 

201,106 

114.688 

Marietta  .. 

. (el 

3.321,820 

331,570 

2.*)42.*>00 

348.101 

_ 

Pekin  . 

..  Times  . 

....(el 

5.52*>.t>7*> 

413.070 

4.113.480 

844.740 

.50.786 

Sunday  edition  (S) 

011.120 

8,450 

085.448 

oi  7  •>*)•> 

_ 

Pontiac  . 

...Leader  . 

....(el 

2.378.004 

333.788 

1,848.182 

144.014 

52.080 

Total  . 

...(eS) 

4,232.052 

340,032 

3.327.508 

505.413 

— 

Miiincv  . 

...Herald-Whig 

..(el 

9.033.822 

840,114 

0,159.230 

1.920.758 

104.720 

Moultrie  .. 

. (thserver  . 

. (el 

4,272.073 

414.408 

3,520,237 

328,832 

400 

liohinson  ... 

..  Nows  . 

. (el 

3.178,400 

300.524 

2.5.56,974 

280,0i(6 

30,676 

Weekly  edition  (w  ) 

1.118.002 

55.272 

972,99*1 

.53.308 

38.202 

Koekfenl 

...Star  . 

...(ml 

10,700.470 

1,603.847 

6,280,477 

2,749,250 

126,896 

Total  ... 

...(eu| 

5,301.005 

400,770 

4..501,327 

382.200 

38.008 

Uenister- 

Savannah 

....(ml 

10.787,240 

1.828.232 

7.338.122 

1 .020.802 

_ 

Herald  .... 

. (P) 

10.0.32,044 

1.053.087 

10.819,109 

3,512.026 

347..522 

Press  . 

. (el 

10.451..330 

1.044.740 

7.215.300 

1.291,290 

— 

Star  . 

....(SI 

5.952.772 

403,778 

4.717.048 

758,212 

13.734 

News  . 

. (SI 

5.150,300 

310.7.32 

4.123.024 

70*).*)50 

_ 

Total  . 

( meS  1 

33.345.880 

4.021,612 

21.810.034 

7,019.488 

488.152 

Total  . 

.  (meSI 

20..388.888 

4,002.704 

18,077.352 

3,018.832 

— 

lioek  Island 

...'rgus  . 

. (e) 

11.011,280 

1,510.140 

7.087,806 

1,637.308 

100.936 

(Legal 

included  in  locall 

Springfield  . 

...III.  State 

Tift  on  . 

. Gazette  . 

. (e) 

3. **88.080 

400.738 

3.022.418 

210.330 

40.404 

.loiirnai  ... 

...(ml 

12.577.194* 

1.043.922 

8,532,258 

2.213.052 

186,802 

Valdosta  .. 

. Times  . 

. (el 

5.030.807 

788.375 

4.052..321 

*>57,272 

1.18.929 

III.  State 

Waycross 

. Journal-lierald  (e) 

4.311.082 

503.713 

3.502.640 

105.002 

2*). 507 

Register  ., 

. (el 

10.420,510* 

1.642.088 

6.575.814 

2,170.630 

34.510 

.liiunial- 


HAWAII 


Hilo  . 

...  Trihune-Herald  (el 

3,608.306 

041.368 

2,731.288 

147.448 

178.202 

Honolulu  .... 

....\dvertiser  .. 

..(ml 

0.370.786 

1.451.050 

3,328.625 

1.204,868 

301 .334 

.Sunday  edition  (SI 

2.000,053 

*>**2.175 

1.783,800 

513.571 

7,107 

Total  . 

(mSi 

9.281,4.39 

2,054.134 

5.112.425 

1.808.430 

308.441 

Star-Bulletin 

.(el 

12,857,348 

2.011,074 

8,360.074 

2.231.208 

253.702 

IDAHO 

Itlackfoot  .... 

...Bulletin  . 

...(el 

1,004,705 

404,348 

1,170.833 

374,024 

30.57(1 

Ruise  . 

..  Stati'snian  .... 

.  ( me  1 

8.7(I0,(I!I2 

1,203.244 

0.083.812 

1.313,502 

108.444 

Sunday  edition  (S| 

1,815.054 

254,814 

1.100,8.50 

350,804 

4.48(1 

Total  . (nuS) 

l(l..525.040 

1.4.58,058 

7,283.008 

1.070.300 

112,024 

(Morning  and 

evening  comhit(atiiin.  only  morning  measuredi 

Caldwell  . 

.  .News-Trihune 

.(el 

1.»)92.29*> 

429.058 

2.49t*.5dO 

688.7.30 

74.042 

Coeur  d’.klene.  Press  . 

...(el 

4.485.734 

812.*>9.5 

2.S11.79S 

752.421 

107.42(1 

Idaho  Falls 

..Post -Register 

.(el 

7,(105.2(15 

720.407 

5,190.047 

1,059.324 

77,427 

Lewiston- 

Clarkston 

..Tribune  . 

..(ml 

4.011.08(1 

854,810 

3.045.362 

320.544 

90,958 

Sunday  edition  (Si 

1.302.032 

74.032 

1.220.548 

00,042 

0,510 

Total  . 

(mSI 

0.274.312 

029,448 

4.805.010 

381.480 

97.408 

Mn.scow 

...Idahonian  ... 

....(el 

1.*»S*).91*> 

580.058 

2.408.7*>S 

014.742 

70.528 

Nampa  . 

...Free  Press  . 

...(el 

4.702.824 

610.862 

3,020,752 

975.198 

96.012 

Pocatello  ... 

...  Idaho  State 

Journal  ... 

...(el 

5.210.884 

943.558 

3.300.184 

838.320 

122. S22 

Sunilay  eilitiioi  (S| 

1.640,730 

110.474 

1.204.734 

235.508 

6.020 

Total  . 

.(eSl 

0.857.02(1 

1.054.0.32 

4.n*>0.918 

1.073.828 

128.842 

Twin  Falls 

..Tinies-Xews  . 

.(dS) 

0.91(l,0(i0 

1.010,904 

4,900,462 

912,184 

81,410 

ILLINOIS 

Alton  . 

...Telegraph  . 

....(el 

11.(100,254 

002.888 

8,213.0.30 

2.08,3,578 

70.758 

Reardstown 

..Illinoian-.star 

.(el 

2.150,468 

188.400 

1.162.072 

571,270 

237.0.3(1 

Itelvidere  ... 

...Republican  ... 

....(el 

2,515.1(18 

273.476 

1.020.246 

247.082 

08,404 

Benton  . 

...Nows  . . 

....(el 

2.422,808 

270.700 

1.803.962 

215.000 

11.000 

Bloomington 

.  Pantagraph 

....(el 

7,805.(102 

951.792 

5,282.858 

1,553,002 

105.350 

Sundiiy  edition  (SI 

1.704.012 

100.856 

1,305.282 

207,.584 

1.10(1 

Total  . 

..(eSI 

0.680.074 

1.054.648 

6.678,140 

1,8.50,640 

100,54(1 

Cairo  . 

..Citizen  . 

,...(el 

3.502.344 

400.234 

2,783,172 

326.480 

73,4.58 

Canton  . 

..  Ledger  . 

....(el 

4.(130.418 

330.232 

3,057,257 

537,640 

105,28(1 

CarlHuidale 

...Southern 

Illinoisan 

....(el 

5,061.602 

585.014 

3.443,004 

806,728 

135.402 

Sunday  edition  (S) 

♦**>2.0**O 

20.524 

444.6(!8 

188.504 

8,274 

Total  . 

.(pS 

5.723.8.58 

000.438 

3.888,332 

1,085,322 

14.3.766 

CarmI  . 

...Times  . 

....(el 

2.528.213 

160.380 

2,178.218 

50,422 

124,187 

Casey  . 

...Reporter  . 

...(el 

740,040 

144.530 

595.504 

47,644 

— 

(Legal  inch(ded  in  classified! 

Centralia  .... 

...Sentinel  . 

....(el 

4.705.488 

627.144 

3,495.478 

557,004 

Champaign- 

1  rhana  ... 

...Courier  . 

....(el 

6.818.086 

416,696 

4.710.782 

1,568.098 

117,110 

Sunday  edition  (SI 

2.003.518 

104.79*> 

1.032.764 

355,460 

504 

Total  . 

..(eS' 

8,012.204 

521.480 

6.349.546 

1,923,558 

117,614 

News-Gazette 

(eSI 

12,640.121* 

1.285.8.53* 

9.120,776 

2,084,810 

157. 6S2 

(*  Includes  Family 

Weekly  Sunday  supplement! 

Charleston  . 

...Courier  . 

....(el 

5.014,467 

200.051 

4,515.776 

240,262 

51.478 

(Classified  includes  readers 

and  Idcalsl 

Clinton  . 

...Journal  and 

Public  . 

...(el 

1.535,394 

270,000 

1,051,036 

178,920 

34,538 

Danville  . 

...Commercial- 

News  . 

“(e) 

7,810,390 

850,824 

5.675,232 

1,137.108 

100.124 

.Sunday  edition  (S| 

2,882,180 

150.038 

2,485,004 

243.768 

7.280 

Total  . 

.(eS» 

10,602,570 

1.009.862 

8,160,236 

1..380.876 

116.404 

Decatur  . 

...Herald  . 

..(m) 

10,534.258 

1,355,760 

6,675.732 

2.361.534 

141,232 

Review  . 

...(el 

10..5.34.258 

1,355.760 

6,675.732 

2.361,534 

141,232 

Sunday  edition  (S) 

4.321,100 

176.624 

3,522.764 

620.158 

1.554 

Total  ....(meSl 

14,855.3.58 

1.532,384 

10.198,496 

2.981,692 

142.786 

Dixon  . 

...Telegraph  ... 

...(el 

4,074.838 

382.880 

3,850.238 

635,6.56 

106.064 

Du  Quoin  . 

...Call  . 

...(e) 

2,314,242 

185,892 

1,940,358 

124,124 

63,868 

East  SU 

Louis. 

...Journal  . 

...(el 

6,058,706 

672.901 

3.7.34,375 

1,578.586 

72.934 

Sunday  edition  (S| 

2,587,7.54 

134.000 

1.575,274 

872.932 

5,488 

Total  . 

.(eSI 

8.646,550 

806.961 

5,309.649 

2,451,518 

78,422 

Effingham  ... 

...News  . . 

....(el 

3,063,956 

407,712 

2,270,590 

388,654 

_ 

(Legal  included  in  cla.ssifiedl 

Flora  . 

...News-Record 

..(e) 

1.997,349 

205.106 

1,601,879 

109,385 

80,889 

Freeport  . 

...Journal- 

Standard  . 

...(el 

6.544,270 

653.702 

4.751.334 

1,016,708 

122,528 

Galesburg  .... 

...Register-Mail 

(e) 

9.532,648 

864,164 

7.305,018 

1,358,476 

4,990 

Harrisburg  .. 

...Register  . 

....(e) 

3.381.281 

361,655 

2,637,978 

288.660 

92,988 

62 


Register 

...(SI 

.3.771. 544* 

.326.158 

2.818.056 

624,974 

1.176 

Total  . 

ImeSl 

20.778.248 

.3.612.168 

17,027.028 

5.015.262 

222,488 

(*  Totals  include  616  (m),  402  (e).  and  224  (S) 

readers) 

Sterling  . 

*'fa7p!tp  . 

....(el 

6.050.414 

421.092 

5.306.678 

1,033,.368 

108.276 

Streator  . 

Times-Press 

....(el 

5,3.50.404 

459.578 

4.800.916 

551 .068 

122.374 

Watseka  . 

Iroquois  Conntv 

Times  . 

....(el 

2.355.283 

211.622 

1.783.194 

310..534 

20.882 

Wa((kegan 

Xews-S((n 

....(e) 

11,244.380 

705.088 

7.721.952 

2.512.748 

214.592 

West 

Frankfort  . 

.American  .... 

....(e) 

2.077.916 

445.043 

2..305.713 

180.419 

.36.841 

WliPaton  . 

Journal  . 

.  ..(e) 

2.004. .554 

220.556 

1.405.816 

2.53.386 

124.796 

INDIANA 

Attica  . 

.  I.edger-Trihune  (el 

1.056.746 

1.3..508 

1.043,238 

_ 

_ 

B('df((rd  . 

.Times-Mail 

....(e) 

.'.5-J4.008 

425.754 

4,431.294 

.503.712 

73.248 

Bicknell  . 

.  News  . 

....(e) 

008.513 

123..526 

560,000 

11,887 

3,100 

lihiomington  . 

.Herald- 

Telephone 

..(el 

6.206.722 

621.572 

4.612.608 

0.53.463 

79,079 

Bhdftnn  . 

.N>ws-Bannpr 

..(o) 

!^1  .■»  771 

227.507 

2.316,727 

218.519 

.53.018 

Brazil  . 

.Times  . 

....(e) 

2.105.350 

200.855 

1.904.504 

— 

— 

(Classified  included  in 

local) 

Coh(mbia  City. 

.Post  &  Com 

- 

mereial  Mail  (el 

2.12fi.3*i2 

233.254 

1.467,928 

324.618 

100,562 

Col((nihus  . 

.Republic:*!* 

....(e) 

*). 459. 67*4 

,560,820 

5.008,531 

800,310 

— 

(Legal  included  in  clas 

sifb-ll 

Cnnnersville  . 

.News-Examiner  (e) 

1.819.122 

322,336 

3.024,812 

430.264 

52.864 

Crawsfords- 

ville  . 

.  .lournal -Review  (e) 

4.649.129 

419.510 

3.517,920 

633,102 

78.498 

Decatur  . 

Democrat  .... 

. (e) 

2.705.108 

242.052 

2.159.850 

245.192 

57.004 

Elkhart  . 

.Truth  . 

,....(e) 

9.096.921 

808.941 

6.505.114 

1.508  ..366 

94. .500 

Klwood  . 

.Leader  . 

. (e) 

1.159.798 

319.1.58 

2.284.324 

516.306 

31.010 

(Chasslfled  Includes  12.894  readers) 

Franklin  . 

.Star  . 

. (e) 

3.255.742 

.326.284 

2,521.060 

.352.660 

.54.838 

Frankfort  . 

.Times  . 

1.950.927 

408.594 

3,071.824 

409.164 

61.345 

Goshen  . 

.New<  . 

. *p) 

.3.801.108 

167.609 

3.027.373 

440.253 

55.063 

Greencastle  .. 

.  Banner  . 

. (e) 

2.004. .336 

.396.200 

1,813,644 

125.948 

68,544 

Greenfield  .... 

.  Reporter  .... 

. (e) 

2.7.30.016 

684.870 

1.802.610 

182.662 

60.474 

Greenshurg  ... 

.News  . . 

. (e) 

4.061.792 

255.374 

3.291.036 

462.448 

5.5,.594 

Hartford  City 

.  News-Times 

....(e) 

2.318. 134 

222.880 

1.773.772 

280.378 

41.104 

Huntington  ... 

.Her.ald-Press 

(eSI 

4.789.949 

332.286 

3.563.686 

818..504 

7.5..383 

Jasper  . 

.Herald  . 

. (P) 

2.010.746 

.327,638 

1.683.108 

110.224 

15.484 

Kendallville  . 

.News-Sun  .... 

. (e) 

2.6.34.618 

161.200 

1.929.126 

313.110 

10.982 

Kokomo  . 

.Tribune  . 

. (e) 

8.275.512 

824.754 

6.2.35.614 

1.106,400 

6.020 

Lafayette  . 

.Journal  & 

Courier  . 

. (e) 

13..525.768 

935.288 

10,224,134 

2.280.450 

97.101 

La  Porte  . 

,.  Herald- Argus 

..(e) 

5.308.408 

513.464 

4.204.592 

489.020 

101  ..332 

Lebanon  . 

.Reporter  ... 

. (el 

.3.381.08.3 

292.461 

2,709.172 

.342.807 

.36.441 

Linton  . 

..Citizen  . 

. (e) 

1.878.080 

195.259 

1.422.050 

261,680 

— 

Logansport  ... 

.Press  . 

....(ml 

4.106.368 

620  424 

2,6.50.130 

766,.5.56 

60.258 

Pharos-Tribune  (el 

6.74.3.402 

6.38.358 

5.111.764 

917.3.36 

76.0.34 

Press  . 

....(SI 

1.0.34.880 

17.0.34 

880.222 

136.724 

— 

Total  . 

(meS) 

11.884.740 

1.276.716 

8.642,116 

1.820,616 

145.292 

Madison  . 

.  Courier  . 

. (e) 

3.415.759 

.379,481 

2.486.309 

.366.423 

18.3.456 

M.arion  . 

..Leader- 

Tribune 

....(ml 

7.165.424 

729.120 

5.152,546 

1.226.746 

57.012 

Chronicle  ... 

. (e) 

7.180.740 

730,030 

5,156.147 

1.212.229 

82.334 

Chronicle- 

Tribune  .. 

....(SI 

2.214.961 

141.652 

1.773.100 

100.209 

— 

Total  . 

(raeS) 

16..561.12.5 

1,600.802 

12.081,793 

2.739.184 

130.346 

\pw  Cattle  ... 

.Co!!rier-Time 

s  .fe) 

5.561,906 

379.554 

4.444,244 

658.448 

79.660 

Noblesvllle  ... 

..  I.edger  . 

. (e) 

3.455.718 

266.000 

2.830,128 

254,576 

105,014 

Peru  . 

.Tribune  . 

. (e) 

4.158.242 

428,162 

2.976.,330 

718,790 

34.060 

Plymouth  . 

.Pilot -News 

....(e) 

3.5.32.475 

204,565 

2,752,124 

520.993 

54.793 

Princeton  . 

.  Clarion  News  and 

Democrat 

..(eS) 

2.742  412 

377.160 

2,064,048 

258,552 

42.672 

Richmond  . 

.Palladium- 

Item  . 

...(eS) 

7.914.998 

833.056 

4.967,424 

2.035.096 

79.422 

Rochester  . 

..News-Sentinel  (e) 

2.3.34.514 

240.324 

1.680,638 

365,078 

48.454 

Rushville  . 

.Republican- 

Telegram 

..(me) 

4.110.620 

275,906 

3.113,600 

662,088 

54.740 

Seymour  . 

..Tribune  . 

. (e) 

4.432.974 

359.772 

4,010,748 

644  910 

62.454 

Shelbyrllle  ... 

.News  . 

. (e) 

4.685.632 

434,014 

3.865,736 

297.262 

88.620 

Terre  Haute  . 

.Star  . 

....(ml 

8.616,776 

1,379.042 

5,268,788 

1,886.006 

82.040 

Tribune  . 

. (e) 

9.501,040 

1,362,956 

6.150.928 

1,882.006 

106.050 

Sunday  edition  (SI 

5.729,752 

143,360 

4,648,028 

938,350 

14 

Total  . 

(meS) 

24,068.982* 

3,075.954* 

16,097.662* 

4,707.262 

188.104 

(*  Includes  Sunday 

rotogravure  and  comic  sections) 

Tipton  . 

.Tribune  . 

. (e) 

2.599,786 

2,331,980 

26,936 

190,484 

50.386 
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Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper  lished 

Linage 

National 

Local 

fied 

Legal 

Valparaiso  .. 

..Vldette-Mes- 

Salina  . 

5.611.284 

600.292 

4,186,980 

724,346 

99.666 

senger  . 

....(e) 

4.290,482 

450.968 

3.102.652 

659.638 

77.224 

Sunday  edition  (S) 

1.792.028 

175,966 

1.401.960 

214.032 

70 

Vincennes  . 

..  Sun-Corn- 

Total  . (eS) 

7.403.312 

776.258 

5.588.940 

938.378 

99.736 

mercial  ... 

....(e) 

6,537.794 

707.312 

4.646.502 

1.112.524 

71.456 

Tupeka  . 

9.'203.754 

1.201.4.59 

5.914.230 

1.925,357 

162.708 

Washington 

..Times  . 

....(e) 

2,383.780 

231.476 

1.663.060 

443.142 

46.102 

State  Journal.,  (e) 

8.297.212 

1.234.842 

4.872,175 

2.136.911 

53,284 

Herald  . 

....(e) 

2.487.632 

265.636 

1.833.090 

337.302 

51.604 

Capital  . (S) 

3.964.863 

392.924 

2,896.999 

674.394 

546 

Total  . (meS) 

21.465.829 

2.829.225 

13.683.404 

4.736,662 

216.538 

IOWA 

Wellington  .. 

...News  . (e) 

3.161.479 

365,569 

2.462.340 

218.680 

114.890 

Winfield  .... 

..Courier  . (e) 

3.736.362 

311.836 

2.909,046 

420.448 

95.032 

Ames  . 

..Tribune  . 

....(e) 

3.672.592 

404.194 

2.660.098 

528.556 

79,744 

Atlantic  . 

..  News- 

KENTUCKY 

Telegraph 

...(e) 

3.064,135 

349,522 

2.411.111 

230.121 

73,382 

Boone  . 

..  .News 

Ashland  . . 

...  Indepemlent  .(eS) 

7.660,173 

579.848 

5.759.899 

1.228.710 

91.716 

Republican 

..(e) 

3.370.276 

324.492 

2.584.967 

400.834 

59.983 

Bowling  Green.  Park  City 

Burlington  .. 

..Hawk-Eye 

.News  . (e) 

4.350.710 

505.918 

3.336.914 

467,040 

40.838 

Gazette  .. 

....(e) 

7.681,562 

1.050.490 

5.497.814 

1,038.702 

94.556 

Sunday  edition  (S) 

1„547.168 

56,826 

1,349.628 

135.156 

5.558 

Carroll  . 

..Times  Herald  .(e) 

3.157.603 

314,001 

2.386,640 

398.637 

58.325 

Total  . (eS) 

5.897,878 

562.744 

4.686.542 

602.196 

46,396 

Cedar  Falls 

..Record  _ _ 

....(e) 

2.237.197 

263.715 

1.474.424 

380.562 

118.496 

Danville  . 

...  .Advocate-Mes- 

Cedar  Kapids.iiazette  . 

. (e) 

in..347.442 

1.254,918 

7,039.620 

1.932.686 

120.218 

senger  . (e) 

2.240.850 

294.450 

1.561.932 

355.696 

28.772 

Sunday  edition  (S) 

3.340.372 

215,684 

2.655.044 

467.096 

2.548 

Sunday  edition  (S) 

568,998 

7,376 

481.400 

78.444 

1.778 

Total  . 

..(eS) 

13.687,814 

1,470,602 

9,694.664 

2.399.782 

122,766 

Total  . (eS) 

2.809,848 

301.826 

2.043.332 

434.140 

30,550 

CenterTllIe  .. 

..lowegian  & 

Frankfort  ... 

...State  Journal  (eS) 

3.945.788 

481,208 

3.274.922 

144.844 

44,814 

Citizen  ... 

. (e) 

2,872,004 

264.662 

2.175.372 

353.108 

78.862 

Harlan  . 

...Enterprise  . (e) 

1,814.038 

266,002 

1,423.646 

124.390 

— 

Charles  City 

..Press  . 

. (e) 

2.378,050 

310..383 

1.680.924 

316,401 

70,342 

Sunday  edition  (S) 

274  7‘2‘i 

19.544 

224.294 

30,884 

— 

Clinton  . 

..Herald  . 

. (e) 

8.024.114 

789.464 

6.088.739 

1.025.511 

120.400 

Total  . (eS) 

2.088,760 

285.546 

1,647.940 

155.274 

— 

Council  Bluffs.  Nonpareil  ... 

. (e) 

5,809.930 

761.012 

3,787.364 

1.167.628 

93,926 

(Legal 

included  in  local) 

Sunday  edition  (S) 

2.591.876 

95.172 

1.981.308 

515.396 

Henderson  .. 

...Gleaner  & 

Total  . 

,..(eS) 

8.401.806 

856.184 

5.768.672 

1,683.024 

93.926 

Journal  ....(mS) 

3.733.744 

517.594 

2.508.128 

708.022 

— 

Creston  . 

..News 

(Legal  included  in  classified) 

.Advertiser 

..(e) 

3.212,402 

op7  ORO 

2.426.882 

413.623 

72.645 

Hopkinsville 

..Kentucky  New 

Oaieniiort  .... 

..Democrat  ... 

...(m) 

8.628.368 

1.769.068 

5.168.940 

1.567.062 

123.298 

Era  . (e) 

5.137.146 

562,814 

4,065.950 

508.382 

— 

Times  . 

. (e) 

12,695.816 

1.949.808 

8.345.862 

2.192.638 

207,508 

iLessal  included  in  classified) 

Democrat- 

Lexington  ... 

...Herald  . (m) 

9,768.500 

1.567.692 

6.704,859 

1,486.044 

9.905 

Times  .... 

....(S) 

4.068.778 

323.092 

.3.113.698 

623.420 

8.568 

Leader  . ( e ) 

9.914.457 

1.573..327 

6.707.344 

1.515.822 

117.964 

Total  . 

(meS) 

25,392,962 

4.041.968 

16.549.870 

4.383.120 

339.374 

Herald-Leader  (S) 

4.164.573 

323,876 

3.302,516 

537.824 

357 

Dubuque  . 

..Telegraph- 

Total  . (meS) 

23.847.3.30 

3,464,895 

16.714,719 

3.539,690 

128.226 

Herald  . (e)  8,282.178 

Sunday  edition  (S»  1.303.168 

Total  . (eS)  9,58.'5.346 

Estherville  ....News  . (e)  2.103.024 

Fairfield  . Ledger  . (c)  3,194.759 

Fort  Dodge  ..  Messenger  & 

Chronicle  ...(e)  8.339.105 
Iowa  City  ....Iowan  . (m)  1.011.576 

Pres-i-CItizen  .(el  5.684.969 

Keokuk  . ('.ate  City  . (e)  4.994.640 

Marshalltown  ..Times- 

Republiean  ..(e)  7.064,316 

Ma-son  City  ..C.lohe-Oazette  (el  9..5.30.724 

Mt.  Plea.sant  ..News  . (e)  2.621.672 

Muscatine  . Journal  . (e)  5.217]o86 

Newton  . News  . (e)  4.024.314 

Oelweln  . Register  . (e)  3.229,651 

Oskaloosa  . Herald  . (e)  3.574,648 

Ottumwa  . Courier  . (e)  8.488.326 

Perry  . Chief  . (e)  2.814.099 

Shenendoah  ..Sentinel  . (e)  2.361.090 

Spencer  . Reporter  . (cS)  3.611,856 

Vinton  . Cedar  Valley 

Timts  . (e)  1.. 530.21 3 

Washington  ...loiirnal  . (e)  2.836.512 

Waterloo  . Courier  . (eS)  12.504.702 

Webster  City  ..Preeman- 

Journjil  . (e)  2.848.958 


1.055.194 

5.220.978 

8.3.3.770 

122.780 

102.970 

1.7.34.5.58 

514.542 

644 

1.158.164 

6.955.5.36 

1.348.312 

123.424 

234.094 

1.495.970 

.3.33.891 

39,069 

242.591 

2.462.572 

441,163 

48.433 

643.347 

6.765.515 

821.260 

108.983 

114.876 

767..340 

129.360 

_ 

(Legal  included  in  classified) 

490.728 

4.412,835 

707.749 

73.657 

508.438 

3.920.574 

522.116 

4.3.512 

543.018 

5.186.5.38 

1.195.418 

139.342 

1.041.292 

7.21,3.766 

1.189,2.30 

86.4.36 

263.928 

2,073.5.58 

197.5.54 

86.632 

772.562 

.3.726,800 

650,356 

67.368 

309.288 

3.144.0,36 

470,980 

81.200 

256.060 

2.37.3.677 

.530.446 

69,468 

.354.2.56 

2.883.370 

301,518 

3.5,504 

736.456 

6.513.836 

1,157.870 

80.164 

238.939 

2.106.734 

418.593 

49,83.3 

281.764 

1.709.990 

271.6.56 

97,680 

547.190 

2.444,960 

570.455 

49,251 

2.54.197 

1.099,868 

88.662 

87.486 

2.58.454 

2.183,034 

370.0.34 

24.990 

1.206.324 

8.868.286 

2.286.942 

143.150 

281.925 

2.2.3.3.476 

279.762 

5.3.795 

Abilene  . Reflector- 


Chronicle  ....(el  2.667.810 

Arkansas  Clty.Trareler  . (e)  4.657.968 

Atchison  . r.lohe  . (e)  4.626.611 

Council  (Iroic.  Republican  . (e)  1.560.100 

Chanute  . Tribune  . (e)  3.672.704 

Cherryvale  ....Republican  ....(e)  1.169.300 

Clay  Center  ..Dispatch  . (e)  2.079.760 

Coffeyiille  ....Journal  . (eS)  4.704,826 

Columbus  . .kdi’ocate  . (e)  1.957!n74 

Concordia  . Kladc-Empire  ..(e)  2.583.544 

Dodge  City  ..Cilohe  . (e)  4.073.584 

El  Dorado  ....Times  . (e)  3.550.943 

Emporia  . Gazette  . (e)  4.075I218 

Fort  Scott  ....Tribune  . (e)  3,48o!961 

Garden  City  ..Telegram  . (e)  3.31o!on6 

Great  Bend  ..Tribune  . (eS)  5,194.641 

Hays  . News  . (eS)  2,874!270 

Hiawatha  . World  . (e)  l,5Sl!n07 

Hutchinson  ....News-Herald  (me)  6]94l]n88 
Sunday  edition  (S)  2.636!l58 

Total  . (meS)  9,577!246 

Independence  ..Reporter  . (eS)  3.626.448 

lola  . Register  . (e)  2.358!l81 

Junction  Clty.rnion  . (e)  4.804.907 

Kansas  City  ..Kans.an  . (e)  4,405.856 

Sunday  edition  (S)  2.134.573 

Total  . (eS)  6,540.429 

Lawrence  . Jourtul-World  (e)  5  726.126 

Learenworth  ..Times  . (eS)  5.509.162 

Liberal  . Southwest 

Times  . (e)  2.961.819 

McPherson  ....Repuhlican  ....(e)  2.981.758 

Manhattan  ....Mercury  . (eS)  4.674.782 

Newton  . Kansan  . (e)  3.562.115 

Norton  . Telegram  . (e)  2.046.002 

Ottawa  . Herald  . (e)  3.807.076 

Parsons  . Sun  . (e)  4.502.960 

Pittsburg  . Sun  . (mS)  5.039.874 

Headlight  . (e)  5.052.670 

Total  . (meS)  10.092.544 

Pratt  . Tribune  . (e)  3,111,364 

Russell  . .News  . (e)  2.411,052 


280.908 

2.082.486 

226.422 

77.924 

.3,36.798 

3.940.846 

292..502 

71.708 

.5.52.795 

3.285.416 

706,524 

7.3.906 

238,245 

1,137,9.35 

1,3,3,125 

.50.795 

.310.576 

3.007,6.34 

296.730 

57,792 

34.720 

996,744 

56.062 

81.774 

(Classified 

Includes  readers  lines) 

260,501 

1.561.2.55 

198,562 

59,442 

49.3.080 

3.590.356 

563,234 

58.156 

145.376 

1.606.528 

137.424 

67.746 

479.822 

1.885.303 

157,000 

61.418 

402.778 

2.928.395 

683.1.36 

.59,275 

268.434 

3.035.088 

121,351 

126.070 

399.056 

3.360.1.52 

251.524 

48.15.3 

299.712 

2,647,958 

4,58.12.3 

75,108 

396.0.32 

2,520,896 

329,378 

63.700 

765.464 

4.006,393 

324.019 

98,765 

409.780 

2.464.490 

_ 

261. .565 

1.212.335 

56.077 

51.0.30 

95.5,276 

4.657.408 

1.189.356 

1.39.048 

145.852 

2.107.840 

380.786 

1,680 

1.101.128 

6.765.248 

1.570.142 

140,728 

626.4.58 

2.790.242 

1.55,414 

.57.516 

218.2.36 

1.6.58.639 

428,512 

52,794 

519.396 

3.918.582 

.320.186 

46.74.3 

669.179 

2,89,3.751 

751. .345 

96.264 

120.785 

1.425.900 

5.55.3.38 

5,4.39 

789.964 

4.319.651 

1 .306.68.3 

101.703 

435.624 

4.353.706 

845.488 

91  .308 

633.381 

4,45.3,936 

307.272 

114,57.3 

.364.784 

2.216.102 

345.842 

35.091 

290.654 

2,478.308 

16,3..524 

49,272 

.344..344 

.3.774.106 

468,524 

87.808 

255.608 

3.060,917 

191.470 

54.120 

24.3.194 

1.569.960 

161.826 

71.022 

266.3.50 

3.15.3,794 

326.522 

60.410 

416,990 

3.411.058 

602.658 

72.254 

495.852 

3.917,466 

583.604 

42.952 

497.252 

3.931.246 

583,408 

50,764 

993.104 

7.838.712 

1,167.012 

93,716 

492.030 

2.177,536 

385.595 

56,203 

411.684 

1.806.448 

130,998 

61,923 
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Mayfield  . 

.  Messenger  ... 

....(e) 

3.448.472 

424.3.30 

2.702.000 

322.142 

— 

MaysvHle  . 

.Independent 

..(m) 

4.526,193 

578,706 

3.683,886 

263.601 

— 

Middles- 

borough  .... 

.News  . 

....(e) 

2.883,46.3 

257,654 

2,316,029 

2.53,722 

56,051 

Owensboro  .... 

.Messenger  & 

In- 

quirer  . 

..(me) 

7.140.292 

764.036 

6.059.079 

242.750 

74.427 

Sund.ay  edition  (S) 

1.898.462 

86,327 

1.732,808 

77.126 

2.201 

Total  . 

(meS) 

9,038.754 

850„363 

7.791,887 

319.876 

76,628 

Paducah  . 

..Sun-Democrat  (e) 

8.058,932 

1.029.546 

5.670,532 

1.358,8.54 

— 

Sunday  edition  (S) 

2.613,156 

130.564 

2.100,056 

382.536 

— 

Total  . 

..  (eS) 

10,672.088 

1.160.110 

7,770.588 

1.741,390 

(Legal  included  in  classified) 

Richmond  . 

..Register  . 

. (e) 

.3,448.207 

.3.37.393 

2.959.736 

151.078 

— 

(Legal  Included  In  classified) 

LOUISIANA 

Baton  Rouge 

...Advocate  ... 

,...(m) 

13.363.140 

1.684,228 

9,243.220 

2.042.670 

393.022 

State  Times 

. (e) 

17.594,4.58 

1.859.144 

12,996,326 

2.317.812 

421.176 

.Advocate  .... 

....(S) 

4.957,386 

291,802 

4.110.050 

549.248 

6.286 

Total  . 

(meS) 

35.907.392 

.3,835.188 

26.349.610 

4,909.744 

812.850 

Rog.a1usa  . 

..News  . . 

. (e) 

2.668. .302 

336.028 

2.0.34.732 

242.704 

54.778 

Sunday  edition  (S) 

780.528 

8.204 

679.175 

66,794 

26.355 

Total  . . 

...(eS) 

.3,448.8.30 

344,2.32 

2.713,907 

.309.498 

81,1.33 

Jennings  . 

..News  . . 

. (e) 

2.118,325 

,334.694 

1.508,941 

147,909 

126,781 

I.ake  Charles 

..  .Amerlc.in  Press  (e) 

8.896.888 

1.305,836 

6.174,882 

1,416,170 

— 

Sunday  edition  (S) 

2.478.308 

104.146 

2.094.666 

279.496 

— 

Total  . 

...(eS) 

11.375.196 

1.409,982 

8.269.548 

1.695.666 

— 

(Legal  included  in  classified) 

New  Iherla  . 

..Iberian  . . 

. (e) 

3.210.242 

440.930 

2.046.912 

512.400 

210.000 

Opelousas  _ _ 

..World  . 

...(eS) 

4.277.938 

603.050 

2.990,330 

615.062 

69.496 

Rust  on  . 

..Leader  . 

. (e) 

2.264.556 

389,620 

1.554.126 

277,298 

43,512 

MAINE 

..Kennebec 

Journal  ... 

....(m) 

4.778.237 

780.640 

3.486.658 

510.9.39 

— 

..Times  . . 

. (e) 

2.284.380 

1.682.734 

498.883 

102.763 

— 

(Legal  included  in  classified) 

Blddeford  .... 

..Journal  . 

. (e) 

3.309.880 

425.376 

2.624,930 

225,204 

34,370 

..Sun  . 

,...(m) 

6.860.882 

996.044 

5.140.368 

715.470 

— 

Journal  . 

. (e) 

6.696.628 

995.428 

4.973.822 

707.378 

— 

Total  . . 

..(me) 

13,557.510 

1.991,472 

10.123,190 

1.422.848 

— 

(Legal  included  in  cla.ssified) 

Portland  . 

..Press-Herald 

& 

Express  .. 

..(me) 

19.563.836 

4,273.570 

12.929.864 

2.117,.336 

243,066 

Telegram  .... 

....(S) 

2.901.115 

356.435 

2.190,963 

353.717 

— 

Total  . 

(meS) 

22.464.951 

4.630.005 

15.120,827 

2.471,053 

243.066 

Waterville  .... 

..Sentinel  . 

,...(m) 

5.799.612 

692.538 

4.512.816 

574.238 

— 

MARYLAND 

Annapolis  .... 

..Capital  . 

. (e) 

.3.725.810 

470,569 

2.497.284 

663.523 

96.752 

Cambridge  .., 

..Banner  . 

. (e) 

3.566,304 

469.406 

2.707,124 

209.384 

180.390 

..  Post  . 

....(m) 

6.504.120 

688.170 

4,996.670 

802.214 

17,066 

News  . 

. (e) 

6.549,298 

693.714 

4.951.828 

853,034 

50.722 

Total  .... 

..(me) 

13.0.53.418 

1., 38 1.884 

9.948.498 

1.655.248 

67,788 

Hagerstown 

..Herald  . 

....  (m) 

8..564.262 

1.104,866 

6,370,728 

1,088,668 

— 

Mall  . 

. (e) 

8.554.924 

1.103.298 

6.399.246 

1.052.380 

— 

Total  . 

..(me) 

17,119.186 

2.208.164 

12.769,974 

2.141,048 

— 

(Legal  included  in  classified) 

.Salisbury  . 

..Times  . 

. (e) 

10.830.666 

862,652 

8,125,082 

1,672,328 

170.604 

MASSACHUSETTS 

Athol  . . 

News  . 

. (e) 

2.905.798 

325,094 

2,260.062 

296,674 

23,968 

Beverly  . 

..Times  . 

. (e) 

3.8,38.298 

258.513 

3.215.926 

317,073 

46.786 

Brockton  . 

..Enterprise- 

Times  . 

. (e) 

9.502.808 

1.088.332 

6.981.254 

1,433.222 

127.176 

Chelsea  . 

..Record  . 

. (e) 

2.825.802 

216.552 

2,399.432 

162,148 

47,670 

Fall  River  .. 

..Herald  News 

1  ..(e) 

12.433.794 

1.843.702 

9,06,3.117 

1.436.999 

89.976 

Fitchburg  .... 

..Sentinel  ..... 

. (e) 

7.949.774 

787.150 

6.044.710 

1,069,880 

48.034 

Framingham 

..News  . 

. (e) 

5.002.942 

521,934 

3,999.548 

371,854 

109,606 

Gardner  . 

..News  . 

. (e) 

4.668.728 

414.02.3 

3.807.076 

447.629 

— 

Gloucester  ..., 

..Times  . 

. (e) 

3.947,454 

360.669 

2.950.929 

485.434 

150.422 

Greenfield  .... 

..  Recorder- 

Gazette  . 

. (e) 

6.822,956 

710.794 

5.596.164 

438.074 

77.924 
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Pub- 

Total 

Display 

Class) • 

Pub- 

Total 

Display 

Class! • 

City 

Paper  lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Holyoke  . 

,.  Transcript- 

Fairmont  . 

■  •Sentinel  . 

,...(e) 

3.661.938 

338,618 

2,583.336 

619,206 

120.778 

Telegram  .. 

..(e) 

8,754,350 

1.001,606 

6,665,300 

1,017,156 

70.288 

Fergus  Falls . 

•Journal  . 

...(e) 

3.576.650 

676,550 

2.305,926 

465,486 

128.688 

Hyannid  . 

.Cape  Cod  Stand- 

Hlbblng  . 

•  Tribune  . 

...(et 

4,073,188 

496,623 

3,002,623 

430,500 

143,418 

ard-Tlmes  . 

..(e) 

4,590,194 

448,560 

3,315,383 

750,162 

76,090 

International 

New  Bedford 

.  Standard- 

Falls  . 

....(e) 

2,160.034 

295,886 

1,577,945 

170,615 

105,588 

Times  . 

..(e) 

10,283,672 

1,729,140 

7,114,072 

1,266,076 

174,384 

..Transcript  „ 

-(e) 

1,953.830 

281,456 

1.323.854 

260.162 

88,368 

Sunday  edition  (S) 

2,824,157* 

720.993* 

1,814.022 

277,886 

11,256 

Mankato  . 

..  Free  Press 

....<e) 

7,379,722 

630,284 

5.636,890 

1,033.508 

89,040 

Total  . 

(eS) 

13,107.829* 

2,450.133» 

8,928,094 

1,543,962 

185,640 

..Journal  . 

...(el 

3,397,478 

334,992 

2.537,668 

498,176 

26,628 

(*  Includes  519.323  Parade) 

..People's  Press  (m) 

2,908,556 

383,685 

2,032,128 

376,618 

116.128 

Newburypurt 

.  News  . 

..(e) 

3,143,196 

337,610 

2,629,900 

175,686 

— 

Red  Wing  . 

..  Republican 

(Legal  included  in  local) 

Eagle  . 

...(e> 

3.328.920 

368.690 

2.308.488 

571,186 

80.556 

North  Adams 

.Transcript  .... 

..(e) 

6,312,866 

625,756 

4,880,960 

766,150 

Rochester  . 

..Post-Bulletin 

..(e> 

9,931.866 

797,958 

7,701,554 

1,258,068 

174.286 

(Legal  included  in  local) 

St.  Cloud  .... 

..Times  . . 

....(e) 

6.286,420 

701,106 

4.801,524 

664,622 

119,168 

North 

..Mesabl  News 

«(e) 

5,263,602 

457,289 

3,996,138 

641,814 

168,361 

Attleboro  . 

..  Chronicle  . 

..(e) 

4,836,236 

970,345 

3,072,984 

768,425 

24,690 

Wlllmar  . 

..Tribune  . . 

....(e) 

2,953,622 

310,464 

2.243,486 

256,994 

156,688 

Pittsfield  . 

..  Berkshire 

..News  . . 

....(e) 

6.200.796 

664.063 

4,457,747 

971,586 

107,261 

Eagle  . 

..(e) 

11,731,272 

1,356,278 

10,374,994 

1,927,506 

— 

Worthington 

..Globe  . 

....(e) 

4.125.352 

377,090 

.3.152,590 

502,460 

93.218 

Salem  . 

..  News  . 

..(e) 

8,523.886 

701,876 

7,822,010 

— 

— 

(Classiried  included  in 

local) 

MISSISSIPPI 

Springfield  ™  Union-News  . 

(me) 

14.308,350 

2,757,328 

8.699,110 

2,851.912 

— 

Riloil- 

Sunday  edition  (S) 

4.560,906 

739.844 

2,541,056 

1,280,006 

— 

Gulfport  .. 

..Herald  . 

....(e)  : 

10.786.874 

994,742 

8.536.612 

1.255.520 

Total  . (meS) 

18.869,256 

3,497.172 

11,240,166 

4.131.918 

— 

(Legal  included  in  classified) 

(Legal  Included  in  local) 

t'larksdale  .... 

..Press  Register  (e) 

3.555.538 

411,558 

2.936,360 

140,000 

67.620 

Taunton  . . 

.Gazette  . 

..(e) 

5,601.877 

852,128 

3,908.299 

841,450 

— 

Cidumbus  .... 

..Commercial- 

(Legal  included  in  local) 

Dispatch 

..(eS) 

5.900.893 

473,741 

5.427.152 

Wakefield  .... 

..  Item  . 

..(e) 

3.564.939 

211.988 

2.341.080 

940,758 

53,284 

(Local  includes  cla.ssifled  and  legal) 

(Total  Includes  readers 

lines  1 

Corinth  . 

..Corinthian  .. 

..(eS) 

1.859,364 

348.264 

1,272,600 

174,720 

63.840 

Waltham  . . 

.News-Tribune 

.(e) 

4.674,579 

346.115 

3.737,034 

477,680 

113,750 

Greenville  ... 

..  Delta  Democrat 

Woburn  . 

..Times  . 

..(e) 

2,656,236 

110.041 

2,546.195 

— 

— 

Times  . 

..(eS) 

5,769.568 

686.798 

3,981,418 

1,031,324 

70.028 

(Legal  included  in  local) 

Greenwood 

..Commonwealth  (e) 

3.222,216 

423,756 

2,279,340 

619,120 

— 

(Legal  Included  in  elasslfiedi 

MICHIGAN 

Grenada  . . 

...Star  . 

....(e) 

1.468.726 

293.566 

1,080,394 

94,766 

Adrian  ....... 

..Telegram  . 

..(e) 

6,608,896 

499.282 

4.848.844 

1,260.770 

98,30.8 

Hattiesburg 

..  American  .... 

....(e) 

7,656,824 

666.358 

6.394,360 

486,598 

109.508 

Albion  . 

..  Recorder  . 

..(e) 

2,862,860 

317,142 

2.246.118 

299.600 

— 

Laurel  . 

..Leader-Call 

....(e) 

6.924.274 

5.719.546 

609.042 

440.454 

155.232 

(Legal  Included  in  classified) 

-Star  . 

.337..586 

52.921 

225.201 

54.113 

5,351 

Alpena  . 

..  News  . . 

..(e) 

4,190,228 

447,363 

2.831.458 

813,932 

97.4  7r> 

128,941 

13.531 

91.728 

23,682 

Ann  Arbor  .. 

..  News  . 

..(e) 

11,338,600 

1,070,466 

7,870,634 

2.281,734 

115,766 

Total  . 

..(eSl 

461.178 

66.452 

316,929 

77,795 

5.351 

Battle  Creek 

..Enquirer  St 

Tupelo  . 

5.311,278 

633.836 

4.209,180 

425,212 

43.050 

News  . 

..(e) 

10.542,926 

1,372,763 

7,695,705 

2.166,976 

107,495 

Sunday  edition  (S) 

3.065,244 

127.414 

2.412.662 

524,468 

680 

MTS^QURI 

Total  . 

(eS) 

13,608.170 

1.500.177 

10.108.367 

2,691.444 

108,181 

Bay  City  . 

..Times  . 

..(e) 

11.757,914 

1.402.940 

8.566,950 

1,770,496 

1T.528 

Bnonvllle  . 

..  News  . 

2,310,832 

286.839 

1,710,604 

274,372 

39,017 

Sunday  edition  fS) 

2.813,734 

155.484 

2.313.150 

344.0.36 

1,004 

News  . 

...(w) 

1,343.381 

59.510 

1.255.506 

9,702 

18,663 

Total  . . 

(eS) 

14,571,648 

1,558.424 

10,880.100 

2,114,532 

18,592 

Total  . 

..(ew) 

3.654.213 

346.349 

2,966.110 

284,074 

57.680 

Benton 

News- 

..News-Bulletin  (e) 

2,063,558 

242.533 

1,577,856 

243.169 

Harbor  .... 

..  Palladium 

..(e) 

8,079,722 

875.448 

5.914.286 

1.219,624 

70.304 

Big  Kaplds 

..Pioneer  . . 

..(e) 

2.823,426 

168.648 

2,201,878 

227,584 

225.310 

Cadillac  . 

..News  . . 

..(e) 

3.642,985 

304.145 

3.040.912 

151.323 

146.605 

..(e) 

5.458.222 

618.604 

4.051.250 

788.368 

_ 

Cheboygan  ... 

..Tribune  . 

..(e) 

2.500,638 

241.696 

2.158,940 

100,002 

— 

(Legal  Ineluilfd  In  classified) 

(Legal  Included  In  classified) 

Carrollton  .... 

....Te) 

1.151.485 

192.220 

959,238 

Dowaglae  . 

...(e) 

2,368,226 

232.624 

1.669,066 

368,242 

98,294 

Carthage  . 

...Press  . 

....(e) 

3.662.032 

270.662 

2,836.442 

497,280 

58.548 

..  Press  . 

,..(e) 

4,772.656 

465,066 

3,891,832 

369,292 

46,460 

Clillllcothe  .. 

Flint  . 

..Journal  . 

...(e) 

24.439.618 

J.435.300 

16.228.590 

5,775,728 

— 

3,163.510 

290.388 

2,395,442 

477,680 

Sunday  edition  fS) 

6.557.040 

252.966 

5.034,778 

1,269.296 

— 

Clinton  . 

....(e) 

1,597,946 

146..594 

1,372.000 

23.352 

56.000 

Total 

(eS) 

30.996,658 

2.688.266 

21,263.368 

7.045,024 

— 

Columbia  . 

...  !lIissourlan  . 

....(e) 

2.830.800 

230,874 

2.070.292 

485,632 

44.002 

(lyegal  included  in  classified) 

5.492.564 

534.184 

3.996,244 

891.086 

71,050 

Grand  Harm 

..Tribune  . 

..(e) 

5.012.679 

349,741 

4,003.636 

561,813 

97.489 

Festus  . . 

1.604.400 

124.895 

1.444.505 

35,000 

2.912 

(mS) 

13.944.546 

1,808.422 

9.722.664 

2.413.460 

Fulton  . 

...(P) 

2.071.636 

228.466 

1,627.738 

185,346 

30.086 

. 

...(e) 

3.400,236 

274.876 

2.569.504 

513.786 

42.070 

Hannibal  . . 

4,459.726 

508.716 

3.286.024 

639,828 

25.158 

noognion  ......  Minin*  Uaiette  (e) 

3.925.628 

420.588 

3.214.918 

177.380 

112.742 

Independence 

.Examiner  _ 

. (e) 

4,718,798 

266.700 

3.444.182 

891,030 

116.886 

._(e) 

4.061.904 

458.388 

3.029.712 

504,042 

69,762 

News  . 

...(eS) 

879.29.8 

18.5.36 

710.192 

45,794 

104.776 

...(e) 

4.504.269 

497,430 

3,562.300 

342.031 

104,508 

Joplin  . 

...Globe  . 

5.721.618 

968.053 

3.907,190 

827,386 

13,984 

-.iinzen  patnot  (e) 

11.571..388 

1.477.280 

7.522.648 

2,465,820 

105.640 

5,002.172 

1,141.868 

2,645.552 

1,211,420 

3.332 

Sunday  edition  (S) 

3.390,648 

183,7.36 

2.690.940 

509.474 

6.498 

Globe  . 

....(S) 

3.499.636 

289,898 

2,783.312 

422,114 

4,312 

Total  . 

.(eS) 

14.962,036 

1,661.016 

10,213.588 

2,975.294 

112.138 

Total  . 

14.223.426 

2,399.824 

9.336,054 

2.460,920 

26.628 

..Gazette  . 

...(e) 

15.591,772 

1.645,406 

10.240,650 

3.705.716 

_ 

Sunday  edition  (S) 

3.173,226 

115.598 

2.341.696 

715.932 

— 

News  . 

. (fl 

2.964.570 

295.148 

2,412,144 

217,000 

40.278 

Total  . . 

.(eS) 

18.764.998 

1.761.004 

12.582.346 

4.421,648 

— 

Sunday  edition  (S) 

927.122 

74.130 

799,806 

52,570 

618 

(Legal  Included  in  classified) 

...(eSi 

3.891.692 

369.278 

3.211,950 

269,570 

40,894 

..state  Journal 

.(e) 

19.714,527 

1.916.397 

13.613.131 

4.110.6.38 

74.361 

2.260,485 

319,721 

1,505,924 

429,800 

5,040 

Sunday  edition  (8) 

6.309.128 

190.491 

5.070.002 

1.046.087 

2.548 

Ludtngton  .... 

Total  . 

.(eS) 

26.023.655 

2.106,888 

18.683.1.33 

5.156.725 

76,909 

. (e) 

1,981,184 

371,653 

1,486,632 

91,260 

31,634 

..News  . 

...(e) 

3.126,536 

.351,568 

2.397.570 

332,822 

44.576 

..  News-Adrocate  (e) 

2.320.626 

289.604 

1.627.122 

313,446 

90,454 

Herald  .. 

. (e) 

2,791,516 

361.214 

2,197,678 

166,992 

65,631 

..  Mining  Journal,  (el 

5.484,766 

530,852 

4.407.935 

408.842 

137,347 

Marshall  .... 

rnronicie  .... 

...(e) 

2.556,568 

316,456 

1.808.800 

380.898 

.50.414 

. (e) 

2,715.161 

326,355 

2.157,691 

164.711 

66,404 

...Herald-Leader 

(e) 

3.841.300 

348,0,54 

3.127.152 

311.738 

54.446 

Maryville  .... 

2,892.260 

252.644 

1,347.534 

256.494 

35.588 

...News 

...(e) 

6,327.482 

461.050 

4.489,702 

1.089.270 

187.460 

. (el 

3.741.906 

395,486 

3,027,108 

299.264 

20.048 

...News  . 

...(e) 

8.396,038 

597.954 

6,311,032 

1,320,088 

166,694 

Moberly  . 

....Monitor-Index  St 

...(e) 

3.6.30.970 

421.092 

2,780.176 

392.700 

37.001 

Monitor-Leader  (e) 

7,203.200 

474,824 

5.601,176 

981.600 

145  600 

...(eS) 

2.637.635 

253.736 

2,151,058 

222,110 

10,731 

...tnronicie 

...(e) 

16.021,781 

1.323.545 

10.860.486 

3,829.910 

7.840 

...Mall  . 

. (e) 

2.972,550 

281.863 

2,288,810 

351,918 

49.960 

-(e) 

4,759,020 

471,744 

3.269.182 

907.802 

110.29O 

uwosso  ....^^..Arirui‘Pr«w 

.„(e) 

6.424.461 

580.818 

5.136.656 

628.914 

70,252 

r 

....(e) 

5.389.684 

605.263 

3.421,824 

1,242,512 

120.086 

M.wews-Kenew 

..(e) 

2.552.118 

316,682 

1.806.040 

312.831 

116.505 

Ridla  . 

. (e) 

2,562,000 

490.000 

1.680.000 

392.000 

....(e) 

19.206,922 

1.485.218 

14,085.806 

3.561,572 

74.320 

Port  Huron 

..Times  Herald 

.(e) 

9.376.248 

1,057.616 

6.700.554 

1,472,926 

138,488 

....  Globe  . 

....(m) 

4,828.0.54 

1.319.010 

2,004.576 

1,455.788 

48,685 

Sunday  edition  (S) 

1.978,382 

52.276 

1,633.002 

293,104 

— 

News-Press 

....(e) 

8,338.008 

1.323.119 

5.126,658 

1,858,276 

29.960 

Total  . 

.(eS) 

11,354,630 

1,109.892 

8,333.556 

1.766.0.30 

138.488 

....(S) 

3.405,990 

354.389 

2,649,745 

399,833 

2,013 

Royal  Oak  . 

...Tribune  . 

-(e) 

10.383.338 

560,126 

7.185.962 

2.510,214 

127.030 

Total  .... 

16,572.052 

2.996.518 

9,780,974 

8,713,892 

80,668 

Saginaw  .... 

...News  . 

...(e) 

16,082,584 

2.024.106 

10.657,038 

3.221.358 

180.082 

....Capital  . 

,....(m) 

4.723.936 

598.612 

3.655.043 

376.957 

9.8.324 

Sunday  edition  (8) 

4.061,666 

216.440 

3.219.874 

623.392 

1.960 

Democrat  ... 

...-(e) 

4.723.936 

598.612 

3.655.043 

378.957 

93.314 

^  .. 

Total  . 

.(fS) 

20.144.250 

2.240.546 

13.876.912 

3.844.750 

182.042 

Sunday  edition  (S) 

1.746,626 

89.726 

1,522.647 

122.192 

12.061 

Total  .... 

.  (meSl 

11,194.498 

1.286.950 

8.832.733 

876,106 

198,708 

....(e) 

4.509,876 

363.216 

3.518,158 

567.644 

60.858 

Slkeston  .... 

....Standard  .. 

. (e) 

3,286.836 

344,736 

2.815.512 

108.248 

18.340 

Snuth  Hayen 

„Trlbune  . 

,...(e) 

2.547.034 

237.580 

1.946.518 

328.188 

34.748 

Springfield 

„..Newa  . 

9.523.290 

1.380.120 

6.814,430 

1.824,575 

4,165 

Sturgis  . 

....(e) 

4.628,716 

361,252 

3.386.166 

818.550 

62.748 

Leader  St  Press  .(e) 

9.516.430 

1,376.102 

6,795.502 

1,324.575 

20.251 

Three  Hirers 

..Commercial  , 

....(e) 

2.771,118 

242.2.56 

2.130.548 

.331,926 

66.388 

3.808.840 

331.177 

2.866,472 

607,670 

3.521 

TrtTerse  rity..Kecor(l-Kagle 

..(e) 

6.938.816 

565.820 

5,589.780 

783.216 

— 

Total  ... 

.(meS) 

22.848.560 

3.087,399 

16.476,404 

3.256,820 

27,937 

(Legal  included  in  classified) 

Tpsilantl  .... 

...  Press  . 

...-(el 

4.869.676 

506.100 

3.469.060 

835.030 

59.486 

&  Gazette  ..(e) 

2.419,844 

251,594 

1,945,146 

177,702 

45.430 

Warrensburg 

..Star- Journal 

..(e> 

2.959.964 

351.701 

2.446,892 

129.778 

31.592 

West  Plains 

..Quin  . 

. (e) 

1.640,492 

229.054 

1,184,274 

170.240 

56.924 

Albert  Lea 

....  Tribune  . 

. (e) 

3.925.418 

387.702 

2.864.890 

549,108 

123.718 

MAMTAMA 

1 

Sunday  edition  (S) 

1.422.666 

21,182 

1.262.394 

139,020 

70 

1 

Total  . 

. (eSl 

5.348,084 

408.884 

4.127.284 

688.128 

123.788 

Billings  .... 

. (me) 

10.585.372 

1,579,802 

7,513,478 

1,492.092 

Austin  . 

...Herald  ... 

. (e) 

6,232.702 

491,722 

4.706.898 

908,810 

125.272 

Sunday  edition  (S) 

3.542.841 

391,458 

2.804,471 

S(6.912 

Bemidjl  ..... 

....Pioneer  .. 

— . (e) 

3.117,828 

432.152 

2.264,738 

341,698 

80,780 

Total  .. 

...(meS) 

14,128,213 

1.971,260 

10.317.949 

l;Sa9.004 

Bralnerd  .... 

....Dispatch 

. (e) 

3,514,112 

427.364 

2,385.040 

580.510 

121.198 

(Legal  included  in  clssxifled) 

Crookston  . 

....Times  .... 

. ~(e) 

1,749.447 

344.435 

1.272.222 

132.790 

— 

Bozeman  ... 

....„(eS) 

2,694,958 

486,458 

1,828.190 

'313.586 

64 
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7T8 

681 

411 

S8I 

368 

040 

638 

138 

586 

286 

168 

361 

,688 

,261 

.318 


.630 


.840 

1.028 


).508 

1.233 

1.351 

1.351 
1.050 


).01T 

).663 

r,680 


8.848 


6.000 

4.002 

1.050 

2.912 

:0.086 

15.158 

6.886 

I4.T76 

8.984 

3,332 

4,312 

>6.628 

10.278 

616 

10.894 

5,040 

31.634 

65,631 

66,404 

35.588 

20.048 

37.001 

10,781 

49.960 

10.086 


48.688 

39.960 

2.013 

80,668 

93.314 

93.314 

12.061 

198,701 

18.340 

4.168 

20.251 

3.811 

27.987 

45.430 

31.598 

56.934 
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Pub- 

Total 

Display 

Classi- 

Pub- 

Total 

Display 

Class!- 

CMy 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

BuUa  — . 

...Standard  -.. 

..-(m) 

7.427.378 

1.492.344 

4.741.632 

1,109.486 

83.916 

Amsterdam  . 

...Recorder  _ 

™(e) 

5,541,604 

778,370 

4,082,820 

610.232 

70,188 

Post  . 

. (e) 

6.457,668 

1.406.398 

3.933,202 

1,051,722 

66.346 

Auburn  — . 

.-Citizen- 

Sunday  edition  (SI 

2.053.674 

227.416 

1.528.660 

295.722 

1,876 

Advertiser 

..(e) 

6.288,604 

591.948 

5.280,884 

817,156 

98,616 

ToUl  _ 

(meS) 

15,938,720 

3.126.158 

10,203,494 

2.456.930 

152,138 

Batavia  -.— 

.-News  — .. 

.—  (e) 

6,252,904 

573,776 

4.925.606 

686,070 

67,468 

Dillon  . 

. (e) 

1,316.943 

146,362 

600,593 

225.983 

344.005 

Batb  ....  ... 

Great  Falls 

-Tribune _ 

....(m) 

7.755.923 

1.355.830 

5.135.151 

1,222.459 

42,483 

Advocate 

—  (e) 

1.212.380 

449,774 

663,628 

82,565 

56,217 

Leader  _ 

3.866.226 

1,439,046 

2.064,566 

288.190 

74.424 

Canandaigua 

.  Messenger 

.—  (e) 

2.816.660 

335.944 

2.090.858 

344.988 

44.870 

Tribune  — 

. (S) 

2.900.975 

282,968 

2,244,025 

368.641 

5.341 

Catskill  — . 

...Mall  — . 

-.-(e) 

3.371.805 

407.537 

2.667,041 

240,772 

56.455 

Total  . 

(meS) 

14.523.124 

3,077,844 

9,443,742 

1,879,290 

122,248 

Coming  — 

...Leader  ..— 

.....(e) 

6.264.300 

616.693 

4.811,114 

771,435 

65.068 

HamUton  ... 

...  Ravalli 

Cortland  — 

...Standard  -. 

.....(e) 

4.909,791 

567,916 

3.945.074 

329,875 

66.926 

Republican  .(e) 

846.884 

203,668 

643,216 

56.614 

17,092 

Dunkirk  — 

-.Observer 

-...(e) 

6,124.083 

446.206 

5,243.042 

884.488 

50.347 

Helena  . 

...  Independent 

Elmira  . 

...Advertiser  - 

—  (m) 

4.361.056 

1.423,114 

1,381.842 

1,462,132 

93.968 

Record  - 

...(eS) 

4.466,035 

781,235 

3,042,774 

475,314 

166,712 

Star-Gazette 

-(e)  10.296,272 

1,422.498 

7.365,176 

1,462.622 

43,976 

Kallspell  .... 

-.Inter  Lake 

3.787.238 

557.046 

2.627.352 

553,910 

48.930 

Telegram  -. 

. (S) 

2.412.816 

197.890 

1.914.318 

300.608 

Lirin^on  - 

...  Enterprise 

—  (e) 

2.271.689 

320.089 

1,815.877 

117,264 

18.459 

Total  _ 

17,070,144 

3.043.502 

10.661.336 

3,225,362 

139,944 

Miles  aty  . 

...Star  . 

...(eS) 

2,352.812 

528.290 

1,472.380 

302.932 

49.210 

Endlcott  ... 

....Bulletin  — . 

--.(e) 

5.445.238 

423.323 

3,696.053 

1,280,587 

45.275 

Missoula  . 

....Mlssoulian- 

Geneva  . 

.-.Times  . 

. IP* 

4.851,644 

542.136 

8.734.332 

547.554 

27,622 

Sentinel  . 

...(me) 

5.018.356 

916.580 

3.047.534 

1,021.314 

32.928 

Gloversvllle 

5,306,303 

640,430 

3.859,184 

732.088 

74.606 

Sunday  edition  (SI 

1.652.014 

163,128 

1,290,240 

197.148 

1,498 

Total  --, 

.(meS) 

6.670,370 

1.079.708 

4.337,774 

1,218,462 

34,426 

Republican  .(el 

5.402.404 

641.998 

4.055.128 

731.332 

74.046 

Total  . 

...(me) 

10.708,712 

1.282.428 

7,914.312 

1,463.420 

78,658 

•  wtoaw. 

■  e-iwwr-v 

Herkimer  - 

—Telegram  -. 

.-..(e) 

2,884.546 

482.902 

2.159.948 

140.392 

101,717 

Alliance  .... 

....Tlmes-Herald  -(e) 

2.863.924 

308.364 

2,103.024 

387.954 

64,582 

Homell  -.... 

_ Tribune  . 

. (e) 

3,774,130 

478.740 

2.945.670 

312,550 

24.437 

—  (e) 

. . (e) 

—  (f) 


Beatrice  . . Sun  . 

Columbus  _ Telegram  . 

Palls  City  . Jnuiml  ... 

Fremont  Guide  & 

Tribune 

Grand  Island  ..  Independent  ...(e) 
Hastings  .......  Tribune  . . (e) 

Holdrege  . Citizen  _ ........(e) 

Kearney  . Hub  . (e) 

Lincoln  . . Star  _ _ _....(m) 

Journal  _ _ (e) 

Journal-Star  ..(S) 
Total  „„..(meS) 
Nebraska  City.  News-Press  ...  (eS) 
Norfolk  _ News  . __(e) 

North  Platte  ..Telegrap*i- 

Bulletln  . (e) 

Bcottsbluff  _ Star-Herald  ..(m) 

York  . „...News-Tlmes  ....  (n 


3.606.932 

4.098.220 

1.975.302 


411.754 

385.413 

426,444 


6.099.702  624.403 

8.089,186  820.764 

7.180,656  773.348 


2.924,320 

3.226,972 

1.406,692 

4.472.454 

6.423.732 

5.185.530 


187.936 

357.301 

117.219 

919.566 

713.062 

964,093 


2.745.416 

3.933.386 

10.355.751 

9.820.874 

3.286.402 

23.463.027 

2.932.622 

4.750.116 


(Total  Includes  47,152  News  In  Brief  items) 


305.522  2.172.324 

483.630  2,809.772 

1,739,199  6.226.703 

1.363.887 
321.146 


3.424.232  14.745.150 
383.236  1,904,168 

632.198  3.151.442 


159.362 
551,642 
2.174.970 
6.208.517  2.158.030 

2.309.930  654.962 


4.987,962 

512.750 

864.906 


(50,386  lines  of  bouse  promotion  included  in  total) 


82.922 

128.534 

24,947 

83.279 

126,728 

136.472 

110.208 

281.099 

214.872 

90.440 

378 

305.690 

132.468 

36,904 


Hudson 

Ithaca 


(12,733  readers  lines  Included  In  total) 
4.282.152  682.780  2.962,834  481.358 


i.Regtster-Star  „(e) 

.Journal  . „(e)  6.111.539  680.498  4,493,027 

Jamaica  . . Long  Island 

Press  . _(e)  15.564.442 

Sunday  edition  (S)  4.495.172 

Total  . (eS)  20.059.614 

Kingston  _ Freeman  . (e)  7.437,794 

Lockport  ......  Union  Sun  A 

Journal  . (e) 

Malone  . -Telegram  . (e) 

Medina  Journal- 

Register  . (e) 

Mlddletosm  -Times  Herald.,  (e) 

Newburgh- 

Beacon  . News  . (e)  11.563,482 

Long  Island 


6.088,012 

2.841,790 


1.574.805 

6,115.993 


1.409.704 

1.409.704 
1,073,254 

532.616 

471,142 

222,166 

719.917 


8,518.190 

3.019.577 

11.537.767 

5.550.916 

4.375.434 

2.107,196 

1.295,392 

4.740.669 


880.005 

5.461.381 

1.475,595 

6.936.976 

654.500 

934.668 

169.190 

39.279 

599.544 


155.162 

58.00B 


175,167 


175.167 

159,124 


245.294 

94.262 


17,968 

55.863 


1.843.548  8,420.902  1,182.916  116.116 


Elko  . . 

Ely  - 

Las  Vegas 


5.825.596  623.462  4.361.644 

5,729.718  540.134  4.256.896 

2..334.619  205.261  1,882.909 


761.474 

4.935.210 

1.9C5.694 

6.840.904 


-Free  Press 

... 

..(e) 

1.857.143 

372.116 

..Times  . . 

..(e) 

1.420.930 

418.712 

..  Revlew-Journ.ll 

(e) 

8.374.422 

1.072.7.54 

Sunday  edition  (S) 

2.627.940 

104.356 

Total  .... 

.... 

(eS) 

11.002.362 

1.167.110 

-Nevada  State 

Journal  .. 

.(m) 

4..541.984 

1.136.982 

Gazette  .... 

.... 

..(e) 

8.500,828 

1.227.762 

Nevada  State 

Journal  . 

..... 

..(S) 

1  736.024 

117.936 

Total  .... 

.  (meS) 

14.778.836 

2.482.680 

1.776.614 

5.356,288 


747.978 

872,312 

153.370 


130.270 

172.116 

2.205.910 

587.678 

2.793.588 

1.405,390 

1,723,722 

320,796 

3.449,908 


NEW  HAMPSHIRE 


city  _ 

...  Star-Journal  ..(e) 

9.698.364 

1.042.884 

5,648,527 

2.936,208 

70,748 

92,512 

New  York  . 

...Telegraph  . (m) 

539.423 

457.955 

44,851 

36.617 

60.376 

93.079 

North  Tona- 
wanda- 

News  - . -(e) 

5,580.429 

389.605 

4.236.541 

895.483 

58.800 

Norwich  . 

....Sun  . . . (e) 

2.320.458 

405.846 

1,799.518 

81.396 

33.698 

Nyack  . 

....Journal-News  ..(e) 

4,615.004 

489.302 

3.021,486 

1,104.216 

44.341 

68.628 

170,548 

30.212 

200,760 

Ogdensburg 

-.Journal  . (e) 

(143.514  legal 
3.042.484  472.8.50 

included  In 
2,205.662 

cla.ssifled) 

204,106 

159.866 

Advance-News  (S) 

388.822 

16.422 

255.248 

31,752 

85.400 

Total  . (eS) 

3.431.306 

489,272 

2.460,910 

235.858 

245.266 

Glean  . 

....Times-IIerald  .(e) 

6.671,368 

844.396 

4,905.124 

846.188 

65,660 

Oneida  ..... 

—  Dlsnatc'i  . (e) 

3.188.502 

411.341 

2.404.164 

341,311 

31,686 

217,998 

203.056 

Oneonta  ... 

—Star  . (m) 

5.827.444 

553.882 

3.999.506 

1.225,980 

48.076 

Oswego  ..... 

....  Palladium- 

Times  . (e) 

4.770.521 

.568.862 

.3.6.34,519 

407,729 

159,411 

31.566 

452.620 

Plattsburgh 

-.  Press-Repub¬ 
lican  . (m) 

4.840.340 

708.100 

3.167.220 

860.286 

104.764 

Port  Jervis 

-Union-Gazette  (e) 

3.298.410 

362.920 

362.920 

327,274 

— 

CUremoat 
Concord  .. 


..Eagle  . -(e)  3.583.650 


.  Monitor- 

Patriot  . (e)  5.922.126 


Keene  . Sentinel  . (e)  4.241,625 

LaconU  . -Citizen  . (e)  3.566.171 


Lebanon  . Valley  News  -(e)  3.238,558 

Manchester  ....  Union  Leader- (d)  8.722.827 

News  . (S)  1.877.426 

Total  . (dS)  10.600.253 

Portsmouth  ...Herald  . (r)  4.253.191 


600.124  2.524.676  458.850 

(Legal  Included  in  classified) 

788.480  4.669.056  382.172 

(Classified  Includes  readers) 

574.434  3.404.9.54  262.234 

460.964  2.791.852  313,355 

(Legal  lnclu(le<l  in  local) 

408.528  2.437.414  392.616 

(Legal  Included  In  classified) 
1,727,950  5,323.154  1.671.723 

183.760  1.340.774  352.892 

1.911.710  6.663.928  2.024.615 

(I.ega1  included  in  local) 
677.605  3.107.300  429.450 


Ridgewood  ....L.  I.  Dally 

.tdrocate  ....(e)  1,191.894 

Rome  . Sentinel  . (e)  6.623.311 

Salamanca  ....Repiihllran- 
Press  .... 

Saranac  Lake..  .Adirondack 

Enterprise  ..(e)  2.093.191 

Saratoga 

Springs  . Saratogian  . (e)  4.451.076 

S.iugerties  ....Post  . - . (e)  1.378.065 

Wellsrllle  . Reporter  . (e)  2.698,826 


(Legal  Inrlwled  In  classified) 


201,376 

901.236 


885.630 

4.671.726 


100.118 

943.608 


(e)  3,684.492  340,620  3.001,250  291,130 

297.443  1.628.452  136,364 


729.540 

99,1,39 

369.095 


3.113.222 

1.191.086 

2.096.776 


484.092 

68.132 

208.260 


4,77# 

106.741 

51.49S 

30.93S 

124.22B 

19.708 

24.696 


38.836 


Almskte  . Roanoke-Chowan 

News  . (e) 


NORTH  CAROLINA 


.336.000  1,128.760  215.240 

(Legal  Included  in  classified) 


NEW 

JERSEY 

Asheville  ... 

....Citizen  . 

....(m) 

8.486.170 

1.172.794 

6,413.120 

888.916 

11.340 

Times  . 

. (e) 

8.539.258 

1.174.922 

6.354.124 

886.480 

123.732 

-Press  . 

. (eS) 

11.670.262 

1.039..339 

8.785.624 

1.704.544 

140.755 

Clt  lzen-Tlme< 

s  .(S) 

3.177.692 

325.136 

2.362.052 

490.210 

294 

-News  . 

6.068,496 

613.802 

4.785.942 

547.358 

121.394 

Total  . 

(meSi 

20.203.120 

2.672.8.52 

IJi. 129.293 

2.265.606 

135.366 

..Journal 

. (e) 

12  277.552 

1.604.232 

8.936.998 

1.530,018 

206.304 

Burlington 

_ Tlmes-News 

—  (e) 

8,357.022 

523.616 

6.871.914 

951.790 

9.702 

..  Bergen 

Record. (c) 

13.284.415 

1.711.698 

8.630,181 

2.942.536 

Concord  . 

...Tribune  . 

. (e) 

3.672.172 

329.294 

2.803.248 

502.292 

37.338 

(Legal  included  In  cla.s.sifled) 

Sunday  edition  fS> 

1.206.520 

9,156 

944.818 

252.392 

154 

-Times 

. (e) 

1.441.208 

325.111 

901.943 

96.300 

27.854 

Total  — . 

...(eS) 

4,878.692 

3.38.450 

3.748.066 

754.684 

37,492 

-Record 

. (e) 

4.887.172 

567.560 

.3.330.348 

863.264 

126,000 

Durham  .. 

....(m) 

8,079.162 

1.098.188 

.5.862..3.32 

1.II8.642 

_ 

(C1a.sslfled 

IneliKles  readers) 

Sun  . 

. (e) 

8.117.004 

1.082.452 

5,939.948 

1.094.604 

-  Record 

. (e) 

6.129..304 

829.716 

4.380.488 

766.150 

152.9.50 

Herald  . . 

. (S) 

2.606.842 

177.520 

2.040.500 

388.822 

-News  . 

. (e) 

22.451.649 

2.827.691 

11.809.10.3 

6.014.278 

253.024 

Total  . 

(meS) 

1».S03.00« 

2.358.160 

13.842.780 

2.602.068 

— 

Total  . teS)  29,001.987 

New  Home  News  &  Sun- 

Bnmswlck  .  day  Times..  (eS)  10.963.796 
Passalc- 

Cllfton  . Herald-News  ..(e)  11.790.221 

Paterson  .—.Sunday  Eagle.. (S)  1.164.800 

Perth  Amboy  .News  . (e)  9.367.580 

Plainfield  _ Courier-News  .(e)  12.200.442 

Trenton  ........ Trentnnlan  ....(m)  8,409,847 

Vineland  - . Times-Joumal  (e)  6.480.358 


659.808  .3.44.3.448 

3.487.499  15.252,551 


8.136.897  275,715 


1.722.077  7.077.829  1.943.242  199.787 


7.549.561  1.642.173 

1.086.000  12,000 
(Legal  Included  in  classified) 
1,165.682  6,750.409  1.334,096 

9.065.812  1,9.51,828 

4.570.321  2.577.992 

4.41(1,920  1.218.648 


1.887.206 

66.000 


1.177,638 

509.243 

783.948 


94.030 


117.39.3 

105.364 

161.726 

60.842 


Elizabeth 

City  . 

Fayetterllle 
Gastonia  — 
Goldsboro  .. 
Greensboro 


(Legal  included  In  local) 


...Advance  ...*....(e) 

-Ohsener  . (e) 

-Gazette  . (e) 

-News-Argus  ....(e) 

..News  . (m) 

Record  . (e) 

News  . (S) 

Total  .....  (meS) 


3.155.281 

11.205.621 

6.606.488 

4.673.284 

8.752.450 

12.238.723 

4.205.215 

25.196.388 


688.926 

1.168.867 

519,652 

505.862 

1.520.120 

1.710.856 

414.372 

.3.645.348 


2.161,016 

9.222.612 

5.095.062 

3.599.932 

5.200.020 

8.169.930 

3.391,850 

17.061.800 


296.509 

7.33,306 

931.196 

537,649 

2.0.32.310 

2.057.937 

398,993 

4.489,240 


8.830 

80.836 

60.578 

29.841 


(Legal  Included  In  classified) 


Artesla  . Press  . (e) 

Chrlsbad  . Current - 

Argus  . (eS) 

Farmington  ...Times  . (eS) 

Gallup  . Independent  ...(e) 

Raton  ——..Range  . (e) 

Roswell  . Record  . (eS) 

Santa  Fe  ......New  Mexican.  (eS) 

TncBmcari  . News  . (e> 


NEW  MEXICO 

1.065.008  81.788  825,538  155.792 

(New  dally — seven  rnontht. — June  thru  Dec.) 


6.460.174 

2.315.866 

2.291.730 

2,301.048 

7,287.784 

5.780.572 

1.409.952 


442.162 

406.6.58 

458.640 

278.244 

768,194 

767,690 

325.302 


4.916.506 

1.598.478 

1.588.258 

1.817.088 

5,574.380 

4,187,554 

883.792 


1.024.114 

360.618 

181.356 

116.578 

792.596 

652,428 

133.686 


77,392 

79,912 

62.216 

89.138 

144.410 

172.900 

67.172 


Greenville  .. 

..-Reflector  _ 

—  (e) 

3.875.998 

785.918 

2.687.076 

.339,332 

63,672 

Henderson 

....  Dispatch  .... 

—  (e) 

.3.021 .508 

342.188 

2.409.260 

210.658 

59,401 

Hendersonville.  Tlmes-News 

....(e) 

3.721.246 

456.600 

3.038.420 

200,214 

26,011 

Hickory  .... 

—Record  ....... 

....(e) 

5.257.224 

556  396 

4.268,306 

398.008 

34,396 

High  Point 

-Enterprise  .. 

..(eS) 

8.877.890 

876.848 

6.444.6.34 

1,521.380 

35.028 

Kannapolis 

-..Independent 

...(e) 

4,308.882 

310,174 

3.440.374 

558.334 

— 

Sunday  edition  (S) 

1.540.316 

36.884 

1.257.242 

246.190 

— 

Total  . 

-(eS) 

5.849.198 

347.058 

4.697,616 

804.524 

_ 

(Legal  included  In  classified) 

Kinston  — 

—  Free  Press  . 

—  (e) 

4.676.784 

437.528 

3.913.168 

262.948 

63,140 

Lenoir  . 

.-.News-Topic 

..-(e) 

2.424.624 

306.740 

1.895.172 

80.654 

142.056 

Lumberton 

....Rohesonlan 

....(e) 

.3.770.298 

.349.785 

3.211.577 

141.960 

66.976 

New  Bern 

-..Sim- Journal 

...(e) 

3.700.494 

720.090 

2.700.292 

210,490 

69,621 

EDITOR  8C  PUBLISHER  for  March  19,  1955 


66.714 

1955 
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NORTH  CAROLINA— Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Raleigh  . 

...News  and 

Observer 

....(m) 

9,701.552 

1,600,844 

6,874,966 

1,138,550 

87.192 

Sunday  edition  (S) 

3,720.892 

451,472 

2,802,870 

459,690 

6,860 

Total  .... 

..(mS) 

13.422.444 

2.052,316 

9,677,836 

1,598,240 

94,052 

Times  . 

. (e) 

4,105,178 

414,232 

3,033,184 

553,924 

103,838 

Roanuke 

Rapids  .... 

..Herald  . 

...(eS) 

2,707,866 

571,648 

1,952,146 

184,072 

— 

(Legal  included  in  classified) 

Rocky  Mount-Telegram  ... 

...(eS) 

605,288 

(),5t)9,U712 

323.752 

68,344 

Salisbury  .... 

..  Po.st  . 

. (e) 

6,593,258 

677,278 

4,820,060 

1,035.426 

60.494 

.Sunday  edition  (S) 

2,366,910 

221,438 

1,771,322 

374,024 

126 

Total  . 

...(eS) 

8,960,168 

898,716 

6,591,382 

1,409,450 

60,620 

Shelby  . 

..Star  . 

. (e) 

4,468,170 

405,972 

3,382,876 

679.322 

— 

(Legal  included  in  classified) 

Statesville  .. 

..Record  & 

Landmark 

...(e) 

3,882,648 

374,080 

3,287,830 

154,154 

65,688 

Washington  . 

..News  . 

. (e) 

2,621,710 

568,666 

1,878,772 

128,226 

46,046 

Wilmington  . 

..Star  . 

....  (m) 

6,194,146 

1,412,684 

3,643,262 

1,067,626 

70,574 

News  . 

. (e) 

5,910,800 

1,388.114 

3,589,852 

932,834 

_ 

Star-News  .. 

. (S) 

2,042,544 

148,386 

1,499,316 

394.842 

— 

Total  . 

(meS) 

14,147,490 

2,949,184 

8,732,430 

2,395,302 

70,574 

Wilson  . 

..Times  . 

. (e) 

4,189,619 

800,982 

2,806,111 

514,486 

68,040 

Wln-ston- 

Salem  . 

..Journal  . 

....(m) 

9,373,882 

1,399.804 

6,245,694 

1,639,064 

89,320 

Sentinel  .... 

. (e) 

9,277,086 

1,359,568 

6,282,206 

1,627,612 

7,700 

Journal- 

.Sentinel 

....(S) 

3,680,838 

369.656 

2,822.890 

483.224 

5,068 

Total  . 

(meS) 

22.331,806 

3,129.028 

15.350.790 

3.749.900 

102,088 

NORTH 

DAKOTA 

Bismarck  . 

..Tribune  . 

. (e) 

5,416,782 

816.984 

3.618.580 

821,128 

160,090 

Dickinson  .... 

..Press  . . 

....(m) 

2,037,555 

396,841 

1.415.818 

155,358 

69,538 

Fargo  . 

..Forum  . 

....(m) 

6.589,173 

1,215,241 

4.329,162 

1,043,662 

1.108 

Forum  . . 

. (e) 

7,185,766 

1,254.271 

4,423.228 

1,391.912 

116,355 

Sunday  edition  (S) 

2,678.324 

249.992 

2.055.363 

372,969 

— 

Total  . 

(meS) 

16,453,263 

2.719..504 

10.807,753 

2.808.543 

117,463 

Grand  Forks. 

..Herald  . 

...(m) 

4,719.062 

729,988 

3.378,004 

588.504 

22,566 

Herald  . 

. (e) 

4,740,2.32 

742,448 

3,270,288 

727.496 

— 

Sunday  edition  (S> 

2.165.156 

102.256 

1.583.218 

479.682 

— 

Total  .... 

(meS) 

11.624,4.50 

1,574.692 

8.231,510 

1,795.682 

22.566 

Minot  . 

..News  . 

. (e) 

6.238.218 

642,656 

4.751.124 

683,746 

117,698 

(42,994  political  included 

in  total) 

Valley  City 

..Times-Record 

.(e) 

2.443,616 

362.2.50 

1.693.062 

314.048 

74.256 

Willisl.m  .... 

..Herald  . 

....(e) 

3.2,30,222 

539.140 

2,1.38.318 

428.372 

124,392 

OHIO 

.Mliance  . 

..  Review  . 

....(e) 

9.187.494 

638.316 

7..321.482 

1,156.920 

70.776 

.kshland  . 

..Gazette  . 

....(e) 

5.541.983 

448.765 

4.192,020 

835.510 

65,688 

.Mhens  . 

..Messenger 

..(eS) 

7.732,182 

667.373 

5,217.717 

1.777.662 

69.4.30 

Bellefontaine  , 

..Examiner  ... 

....(e) 

5,449,347 

529,621 

4. .337.032 

506.016 

76.678 

Bellevue  . 

..Gazette  . 

....(e) 

2.322,711 

201.966 

1,943,102 

15.1,383 

24,260 

Bowling 

Sentinel- 

Green  . . 

..  Tribune  . 

....(e) 

4.068,512 

308.364 

3.023,286 

668.430 

68,4.32 

Bryan  . 

..Times  . 

....(e) 

2.Mf>.700 

290.000 

1,736.000 

95.000 

28.700 

Cambridge  ... 

.Jeffersonian 

...(e) 

5..529,941 

431,777 

3,812.177 

1,193,304 

92.68,3 

Canton  . 

.Repository  . 

....(e) 

19.016,970 

2.092.102 

11.727,450 

4.413,430 

183.988 

Sunday  edition  (S) 

7,3.54.186 

684,726 

5.3,36.142 

1.331.4.56 

1.862 

Total  . 

..(eS) 

26,371.156 

3,376,828 

17.06.3.592 

5.744.886 

185,8.50 

Celina  . 

.Standard  .... 

....(e) 

3.3.31.174 

.337.422 

2..331.14.3 

604.338 

58,271 

Chillicothe  ... 

.Gazette  . 

....(e) 

8,124,277 

670,936 

5.278,.592 

2.073.743 

101,006 

Circleville  . 

.Herald  . 

....(e) 

3.7.34.108 

334.068 

2.874.1,30 

466.172 

59.7.38 

Coshocton  . 

.Tribune  . 

....(e) 

5.726.372 

426.714 

4,066.386 

1,175.370 

57.902 

Defiance  . 

.Crescent -News  (e) 

4.696.188 

460.474 

.3. .328. 1.50 

845.5.58 

62.006 

Delaware  . 

.Gazette  . 

....(e) 

3,590.776 

343.168 

2.866,780 

334.446 

46„382 

Delphos  . 

.Herald  . 

....(e) 

1.773,674 

1,565.410 

_ 

208.264 

— 

(Local  Included  in  n.itional) 

Dover  . 

.Reporter  .... 

....(e) 

6,014,078 

444.402 

4,361,882 

1,148,882 

58,912 

East 

Liverpool  . 

.Review  . 

....(e) 

10,382.806 

673.036 

7,263.816 

2,325.554 

87.178 

(33,21 

12  readers  lines  included  in  grand*  total) 

El.vria  . 

.Chronicle- 

Telegram 

....(e) 

13,207,789 

741,167 

10,060,463 

2.280,159 

126.000 

Findlay  . 

.  Republican- 

Courier  .... 

..(m) 

7.994.224 

5,30.376 

5.892.012 

1,444.660 

127,176 

Fostoria  . 

.  Review-Times 

..(e) 

5,222,075 

440.161 

4,210,325 

542.-547 

29.042 

Fremont  . 

•  News- 

Jlessenger 

..(e) 

7,967,470 

.503.272 

6,982.374 

249.620 

59.626 

(Local  includes  readers 

lines) 

Gallon  . 

.Inquirer  . 

....(e) 

3.578,792 

282.394 

2.9,32.300 

364,098 

— 

(I>egal  included  in  classified) 

Gallipolis  . 

.Tribune  . 

....(e) 

3.0.52,938 

249.452 

2.467.346 

2S7.,392 

48,748 

Greenfield  .... 

.Times  . 

...(e) 

2.221,012 

148.612 

1.876.400 

179,200 

16.800 

Greenville  . 

.Advocate  . 

,...(e) 

4,994.612 

359.646 

.3.989.048 

563.906 

82.012 

Hamilton  . 

..loiirnal-News 

.(e) 

11.715,298 

1.266.006 

9,106.608 

1.212.974 

129.710 

Iron! on  . 

.Tribune  . 

...(e) 

4.306,680 

476,084 

2.MO.f)52 

820.109 

60.5,36 

Sunday  edition  (S) 

1,146.460 

60,368 

861.308 

220.080 

4.704 

Total  . 

..(eS) 

5,453.140 

536,4.52 

,3.802.260 

1,049.188 

65.240 

Kenton  . 

.Times  . 

....(e) 

2.930.690 

302,988 

2.291.170 

274.246 

62.286 

Lancaster  . 

.Eagle-Gazette 

.(e) 

8.330,560 

623.182 

0.164.886 

1.428,546 

11.3.946 

Lima  . 

•  News  . . 

....(e) 

i2.or>9.sr?4 

1,247,0.50 

8,852.074 

1.870.060 

99,750 

Sunday  edition  (Si 

4.2.37.408 

219.7.30 

.3.116.064 

889.756 

11,858 

Total  . 

..(eS) 

16.307.242 

1.466.780 

11,968.1.38 

2.760,716 

111.608 

Lisbon  . 

.  Journal  . 

....(e) 

950.320 

117.600 

770.000 

2.800 

.59.020 

Logan  . 

.News  . . 

....(e) 

3,164.392 

223.664 

2.468.844 

4.36.240 

.35.644 

Lorain  . 

.  Inurn.il  . 

...(e' 

12.065.396 

887..575>! 

i  8.835.911 

2.212.455 

1 29.454 

Mansfield  . 

.News-Journal 

..(e) 

10.398.416 

973.6.58 

7.3.56.538 

1,971.956 

96,264 

Sunday  edition  (S) 

2.886,632 

128.772 

2,085.580 

672.252 

28 

Marietta  . 

.Times  . 

...(e) 

6.546,212 

517,189 

5,116,557 

789,418 

123.048 

Martins  Ferry.  Times-Leader 

..(e) 

7,080.290 

589,918 

5.350,576 

1,063,482 

76,314 

Marysville  . 

.Journal- 

Tribune  ... 

...(e) 

1,058.939 

116,529 

728.098 

192,430 

21,882 

Middletown  ... 

.Journal  . 

...(e) 

10,384,416 

964,950 

7.081.368 

2,252.936 

85.162 

Sunday  edition  (S) 

3.463,292 

99,890 

2,494,478 

868,924 

— 

Total  . 

.(eS) 

13.847,708 

1,064,840 

9,575,846 

3.121,860 

85,162 

Newark  . 

.Advocate  &  Ameri- 

can  Tribune.,  (e) 

9,111,606 

754,306 

6,750,646 

1,592,596 

114,058 

New 

Philadelphia. Times  . 

...(e) 

5,555,060 

500,990 

3,763,732 

1,208,074 

82.264 

OHIO — Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

.Norwalk  . 

..Reflector- 

Herald  ... 

. (e) 

3.268.220 

465,876 

2,596,276 

160,453 

40.011 

Piqua  . 

..Call  . 

. (e) 

6,144,054 

534,520 

4,744,222 

819.434 

45,878 

Portsmouth  . 

..Times  . 

. (e) 

14,967,722 

1,192,310 

10,463,460 

3,139,794 

95,144 

Ravenna- 

Record- 

Kent  . 

Courier  . 

. (e) 

6,071,044 

540,900 

4,010,608 

1,421,196 

98,340 

Salem  . 

..News  . 

. (e) 

6,167,602 

477,484 

4,510,898 

1,131,130 

48.090 

Sandusky  . 

..  Register-Star- 

News  . 

. (e) 

8,859,970 

711,144 

6,845,566 

1,242,185 

61,075 

Sidney  . . 

..  News  . 

. (e) 

5,578,576 

539,832 

4,440,366 

518,885 

79,493 

Springfield  .. 

..Sun  . 

....(m) 

9.329,544 

1,425,116 

6,011,194 

1,830,052 

63,182 

News  . 

. (e) 

9.393,020 

1,425,214 

6,017,774 

1,830.570 

119,462 

News-Sun  .. 

. (S) 

2,395,764 

189,462 

1,786,638 

417,788 

1,876 

Comics  . 

176,106» 

174,146 

1,960 

— 

— 

Total  . 

(meS) 

21,294,434 

3,213,938 

13,817,566 

4,078,410 

184,520 

(•  In 

Comic  Section) 

Steubenville 

..Herald-Star 

....(e) 

14,650,300 

1,063,398 

11,146,842 

2,284,702 

155,358 

(Cla.ssified  includes  readers  lines) 

Woodward  ... 

..Press  . 

. (e) 

1,747,920 

126,440 

1,483,720 

137,760 

— 

Troy  . 

..News  . 

. (e) 

3,860,854 

397,355 

3,072,573 

328,742 

62,184 

I’rbana  . 

..Citizen  . 

. (e) 

3,062,654 

334,964 

2,158,926 

519,302 

49,462 

Van  Wert  .. 

..Times- 

Bulletin 

....(e) 

4,647,482 

398,594 

3,755,850 

425,418 

67,620 

Washington 

Court  House.  Record-Herald  (e) 

4,963.462 

364,910 

3,896,676 

652,428 

49,448 

Wellston  . 

...Sentinel 

. (e) 

1.495,144 

148,862 

1,346,282 

— 

— 

Willoughby  .. 

..News-Herald 

..(e) 

5,693.870 

373.464 

.3,796,268 

1,302.322 

221,816 

Wilmington  . 

..News-Journal 

1  ..(e) 

5,440.204 

.331,940 

4,662,868 

381.948 

63,448 

Wooster  . 

..Record  . 

. (e) 

7,014,478 

5.35,472 

5,096,966 

1,316.340 

65,700 

Xenia  . 

..Gazette  . 

. (e) 

6,465,368 

5.39,154 

5,020,120 

843,682 

62,412 

Zanesville  .... 

..News  . 

....(m) 

8,743,966 

992.208 

6,010,130 

1,671,628 

70.000 

Signal  . 

. (e) 

8,707,776 

992,208 

6,010,1.30 

1,671.628 

33,810 

Times-Sign.al 

..(S) 

2..505,496 

188,664 

1,863,862 

452,970 

— 

Total  . 

(meS) 

19.957,238 

2,173.080 

13,884,122 

3,796.226 

103.810 

OKLAHOMA 

Ada  . 

..News  . 

. (e) 

.3,176.983 

366,112 

2,513,980 

276,248 

20,643 

Sunday  edition  (S) 

1.454.131 

109.466 

1,277,276 

66.458 

931 

Total  . 

...(eS) 

4.631.114 

475.578 

.3,791,256 

342,706 

21,574 

.Viva  . 

..  Review- 

Courier  .. 

...(oS) 

2.670.114 

206.766 

1,860.978 

153,370 

49,000 

Ardmore  . 

...Vrdmoreite 

...(eS) 

6,0.55.812 

495,502 

5,179,104 

61.292 

319,914 

Bartlesville  .. 

..Ex.aminer- 

Enterprise 

.(m) 

4.697.282 

445,417 

3,308,549 

859,864 

83,452 

Examiner- 

Enterprise 

..(e) 

4.722.582 

443,127 

3,332,662 

860.256 

86,537 

Sunday  edition  (S) 

1.874.223 

169,241 

1,490,755 

209,174 

5.0,53 

Total  . 

(meS) 

11.294.087 

1,057,785 

8,1.31,966 

1.929,294 

175,042 

Blackwell  . ... 

..Journal- 

Tribune  ., 

. m 

4.345.8,38 

317,870 

3,799,698 

167,706 

5.5..524 

CLaremore  . 

..Progress  .... 

...(eS) 

2.005,690 

217,378 

1,76.3,692 

10,560 

14,060 

Clinton  . 

..News  . 

f'  ‘ 

2.065.210 

241.094 

1,517,264 

256.368 

50,484 

Sunday  edition  (S) 

1.065,792 

72,800 

87.3,600 

119,392 

— 

Total  . 

,..(eS* 

3.131,002 

31.3,894 

2.390,864 

.375.760 

50,484 

Durant  . 

.Democrat  ... 

..(eS) 

2,790.158 

285,614 

2,284,156 

220,388 

— 

(Legal  Included  in  classified) 

Cushing  . 

.Citizen  . 

...(eS) 

2.875.376 

232,3,30 

2„329,046 

202.000 

112.000 

Duncan  . 

.  Banner  . 

,....(e) 

4.102.190 

286.678 

3.242,204 

524.132 

49.182 

Sunday  edition  (S) 

1.. 337.826 

89.754 

1,122,184 

123,914 

1.974 

T(dal  . 

,..(eS) 

5.440.022 

376.432 

4,.364„388 

648,046 

51,1.56 

El  Reno  . 

.  Tribune  . 

. (e) 

2.275.756 

191.912 

1,78.3,418 

257.572 

42,854 

Sunday  edition  (S» 

8.38.222 

.38.416 

7.39.046 

60,760 

— 

Total  . 

...(eS) 

3.113.978 

230,328 

2.522.464 

318.3.32 

42.854 

Enid  . 

,  News  . 

...(m) 

6.288.044 

.566,258 

4,490,136 

1.148,700 

82.950 

Eagle  . 

. (e) 

6.152.756 

565.740 

4.522.616 

1,056,804 

8,078 

News  . 

....(S) 

2.9,34.580 

94.402 

2.432,570 

441,532 

6.076 

Total  . 

(meS) 

15.375.384 

1.226,400 

11,445..322 

2,647.0,36 

87.104 

Frederick  . 

..Ix’ader  . 

. (e) 

2.836,806 

319,900 

2.318,778 

128.240 

69.888 

Guthrie  . 

.Leader  . 

....(e) 

2.7.53.716 

248,192 

1.961,428 

507,164 

36.9.32 

Henryetta  .... 

.  Free-Lance 

..(eS) 

2.461.663 

144,495 

2,182.893 

120,876 

13.399 

Holdenvllle  .. 

.News  . 

....(e) 

2.307,200 

171.234 

1.861,342 

156,268 

118.356 

I.awton  . 

.Press  . 

...(m) 

3.8,38.478 

6,30,924 

2,904,734 

.301,952 

868 

Constitution 

...(e) 

6.196.498 

625,898 

5,191,186 

313,754 

65.660 

Snnd.av  edition  (S) 

1,874.932 

88.494 

1,703,502 

76.496 

6.440 

Total  . 

(meS) 

11.909.908 

1,345.316 

9.790.422 

692.202 

72,968 

McAlester  .... 

.  News-Capital 

..(e) 

3.922.208 

352.716 

.3,169.908 

,350.392 

— 

(Legal  included  In  classified) 

Miami  . 

.News-Record 

..(e) 

3.464.860 

27.3,154 

2,79.3.126 

348.208 

50,372 

Sunday  edition  (S) 

1.467,690 

.59.416 

1,178.212 

228.172 

1,890 

Total  . 

..(eS) 

4.932.5.50 

.332.570 

3.971.338 

576.380 

52.262 

Muskogee  . 

Phoenix  . 

...  (m) 

4.104.856 

594,944 

2,763,152 

722,750 

24,010 

Times- 

Democrat 

...(e) 

4.108.146 

595,000 

2,764,006 

714,196 

34,944 

Sunday  edition  (S' 

2.148.790 

86.,380 

1,888.964 

172.088 

1.3.58 

Total  .... 

(meS) 

10,361,792 

1.276,324 

7,416,122 

1.609.034 

60.312 

Norm, an  . 

.  Transcript 

....(e) 

3,932.474 

269,962 

2.984.436 

608.734 

69,342 

Sunday  edition  (S) 

1.423,058 

57,428 

1.19.3.570 

171.276 

784 

Total  . 

..(eS) 

5.355,5.32 

327,390 

4.178.006 

780.010 

70,126 

Okmulgee  . 

.  Times  . 

...(m) 

2.533.204 

324,141 

1.680,979 

471,800 

56,284 

Sunday  edition  (S) 

1,161.085 

134.520 

817,896 

203.123 

5., 546 

Total  . 

.(mS) 

,3.694.289 

458.661 

2,498,875 

674.923 

61,830 

Pauls  5'alley  , 

.Democrat  ... 

....(e) 

2.826.004 

231. .308 

2.118.970 

443.520 

32.206 

Ponca  City  .. 

•  News  . 

. fe) 

5.115,2.36 

474.1,38 

3.836,.546 

741.496 

63,056 

Sunday  edition  (S) 

1.. 565,256 

106.302 

1,207.626 

243,124 

8,204 

Tot.il  . 

..(eS) 

6.680.495 

.580,440 

5,044,172 

984,620 

71.260 

Sapulpa  . 

.Herald  . 

....fe) 

2.378.488 

208.544 

2.028.390 

124.068 

17.486 

Sunday  edition  (S) 

674,464 

31,052 

615.7.34 

26,824 

854 

Tot.al  . 

..(eS) 

3,052,952 

239.596 

2.644,124 

1.50.892 

18,340 

Seminole  . 

.  Producer  .... 

....(e) 

2.002.182 

217.140 

1,440.082 

318,640 

26,320 

Sunday  edition  (S) 

1.040.816 

84,182 

826,056 

129.332 

1,246 

Total  . 

..(eS) 

3.042.998 

.301,322 

2.266,138 

447,972 

27,566 

Shawnee  . 

.News-Star  .. 

...(m) 

4.144.616 

368,116 

2.941.596 

791.070 

43,834 

Sunday  edition  (S) 

1,786.540 

82,8.52 

1,511,972 

188,398 

3,318 

Total  . 

.(mS) 

5.931.156 

4.50.968 

4.45.3.568 

979,468 

47,152 

Stillwater  .... 

.News-Press 

....(e) 

2.822.519 

300,055 

1,996.596 

511,686 

14,182 

Simdav  edition  (S) 

1.078.259 

45,269 

892.122 

138.663 

2.205 

Total  . 

..(eS) 

3.900.778 

345,.324 

2.888,718 

650,349 

16.387 

VInita  . 

.  .Toumal  . 

....(e) 

2.343.460 

133,660 

2.0,30,000 

168,600 

11,200 

Wewoka  . 

Times  . 

..(eS) 

1.941.261 

1.54,091 

1.571,724 

117,943 

97,503 

Woodward  .... 

.  Press  . 

....(e) 

1,747,920 

126,440 

1,483,720 

137,760 

— 
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City 

Paper  1 

Pub- 

ished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

1  Albany  . 

...Democrat- 
Herald  . 

...(e) 

4.935,316 

653,822 

3.505,642 

712,040 

178 

Ashland  . 

...Tidings  . 

...(e) 

2.334,134 

320,404 

1,452,136 

530,628 

AsturU  . 

...Vslorian- 
Budget  .... 

...(e) 

4.568,691 

833,322 

3,107,914 

521,429 

140  1 

I  Bi'iid  . 

..Bulletbi  . 

...(e) 

3.780.462 

714,616 

2,438,793 

546.959 

>90 

loos  Kay- 

North  Bend.  Times  . 

...(e) 

5,309,766 

725,298 

3,403,708 

1,093.218 

>75 

Corvallis  . 

..(lazette-Times 

(e) 

5,504,150 

701,540 

3,862,040 

$49,436 

193  i 

182  1 

1  Eugene  . 

..  Register- 
(iuard  . 

.(e.S) 

14,778.540 

1,598.828 

10,046.792 

2,958,508 

162  ! 

1  Crants  Pass 

..Courier  ....... 

...(e) 

4.074.070 

580,090 

2,406,418 

939.428 

(76 

S20 

Klamath  Falls.  Herald 

News  . 

La  Grande  ....Oliserver  . 

...(e) 

...(e) 

7.001.883 

2.,58!»,023 

1,004,101 

489.273 

4.776,786 

1,568,301 

1.111.922 

437.772 

1  McMinnville 

...News-Register 

(e) 

2.476.670 

401,726 

1.511,916 

506,590 

(58 

'  Medford  . 

...Mail-Tribune 

(eS) 

7.968.527 

1.072.204 

5.798,401 

1.097,922 

184 

! 

1  Oregon  City 

1  „  .. 

..Enterprise- 
Courier  .... 

..(ni) 

3.109,575 

(Legal  included  in  classified) 

567.439  1.891.032  443.013 

>62 

:  Pendleton  ... 

..  East 

Oregonian 

...(el 

4.5.32.724 

8r»0.220 

2.886,744 

719.096 

i2n  ! 

1  Ii’oseburg  .... 

..News- Review 

..(e) 

6.261,303 

817,047 

4.218.347 

1.097.537 

448 

;i6 

448 

*  The  Dalles  .. 

...Chronicle  .... 

...(e) 

4,718,784 

692.751 

3.172,519 

775.604 

.MIentown  ... 

..Call  . 

..(m) 

PENNSYLVANIA 

15,000.342  2.041.522 

10.518,410 

2.288.496 

700 

1 

Chronicle  .... 

...(e) 

18.039.980 

2.128.420 

13,578,516 

2.271,332 

412 

1  Altoona  . 

Call-Chronicle 

(S) 

4,144.910 

220,836 

3.478,776 

444.472 

1)00 

...Mirror  . 

...(e) 

11.146.506 

1.470.245 

7,922.677 

1.671,691 

310 

Tribune  . 

..(m) 

3,403.820 

3t56,tJ6() 

2,604,434 

432,726 

310 

Amhridge  ... 

..Citizen  . 

...(e) 

4.395.902 

(la-gal  ineluded  in  classified) 
331.296  3.284.442  721.392 

j  Beaver  . 

1  Beaver  Falls 

,..  Beaver  Valley 

Times  . (e) 

..News-Tribune  ..(e) 

8.776,614 

10.08.3.626 

633,542 

620,690 

6.5.37,132 

8.021,174 

1,426.572 

1.361,780 

R43 

j  Bedford  . 

...fiazette  . 

..(m) 

2,485.603 

.379.652 

1,865.360 

209.659 

R31 

Berwick  . 

.^Enterprise  ... 

...(e) 

4.337.456 

370.314 

3,901.436 

65.706 

574 

Bethlehem  ... 

...(llobe-Tlmes 

...(e) 

11.413.178 

(Legal  included  in  classified) 
1.516.144  8.152.956  1.646.288 

900 

Bloomshiirg  . 

,..  Press  . 

..(m) 

.5.862..382 

468..3S7 

5.39.3.995 

_ 

914 

Bradford  . 

..Era  . 

..(m) 

0.080.293 

•5.50.761 

4.767,.545 

215.659 

Brownsville  . 

..Telegra|)h  . 

(e) 

3,276,896 

.348.698 

2,647.7.36 

239.344 

452 

'  Butler  . 

..Eagle  . 

(e) 

9.271,4.58 

748.573 

6.775..391 

1,645.147 

Carlisle  . 

..Sentinel  . 

(e) 

6,193.054 

444.635 

5.270.501 

477.918 

537 

!  Chester  . 

...Times  . 

...(e) 

12.682.992 

(Legal  Ineluiled  In  classified) 
900,760  8.903.324  2.701.048 

942  i 

[  Clc.irflcld  .... 

..Progress  . 

...(e) 

6,4,35.058 

440.072 

5.386,276 

517.146 

j  Coatesvilte  .. 

..Ri'Cord  . 

...(e) 

6.013.329 

529,067 

4.844,476 

6.39.786 

524 

060  ! 

1 

1  Columhia  . 

..News  . 

...(0» 

2.369.497 

(Legal  includeil  in  classified) 
296.882  1.807.203  265,412 

484  1 

1  Conncllsvllle 

.Courier  . 

...(e) 

.5.774.221 

(Legal  incinih'd  In  classified) 
4.57.,3.31  4.795.312  468.140 

484  i 

Corry  . 

..  Journal  . 

...(f) 

.3.877.866 

3.348..386 

274,4.56 

'  Danville  . 

..News  . . 

..(m) 

2.679,731 

264.390 

2.16.3.426 

217,354 

1 

j  Doylestown  . 

..  Intelligencer 

..(e) 

2.}MM>..5fi9 

519.631 

1,982.113 

272.027 

!  Ellwnod  City 

..  Ledger  . 

...(o) 

4,235.084 

.356.8.32 

.3.382.666 

457.5.34 

Franklin  . 

..News-Herald 

..(e) 

3.n74..3.37 

.384.370 

.3.320,9.30 

211.904 

Oettyshurg 

..Times  . . 

...(e) 

4.460.700 

450.002 

3,614.274 

353,514 

156  j 

854 

Oreenshiirg 

..  Rp\  Ipw- 

Trihiine  ... 

(me) 

19,182.632 

1.447.656 

15.882,372 

,3.405.8.56 

Orecnvllle  .... 

..Uecord-.trgiis 

.(e) 

5.633,581 

334.496 

4.690,861 

569.310 

854  1 

Hanover  . 

..Sun  . . 

...(e) 

7.001.32.8 

514.948 

6.319,908 

718..5.5n 

950 

1  Huntingdon  . 

...Nfws  . . 

...(e) 

5.211.876 

443.436 

4..5.34.8.31 

1 76.605 

078  : 

,  Indiana  . 

..Oazette  . . 

...(e) 

6.8.31.8.37 

512.870 

5.870.61.3 

400.582 

076 

104  i 

Jeannette  .... 

..News-Dlspateh 

1  (c) 

(Tutal  includes 
4.351.890  292.914 

Frniit  Page 

a  *170  *>90 

5.255  lines) 
654.391 

1  Kane  . 

..Kepuhliean 

...(e) 

2.595.9,34 

251,030 

2.261.865 

70,352 

932  1 

i  Kittanning  .. 

..Simi>‘<ons*  Dally 
Loader-Times  (e) 

5.062.904 

.585.886 

.3.954.265 

.394.219 

856 

868 

Ijncaster  ... 

..Intelligencer 
Journal  & 
Era  . 

Now 

(mo) 

12.446.014 

2,.38.5.121 

7.255.925 

2.717,266 

News  . 

..(S) 

2.63.3.362 

1 70.528 

1.742,971 

719.731 

Total  . (meS) 

15.079,376 

2..5.55.649 

8.998.896 

3.436,997 

lainsdale  . 

Levittovm  .... 

..North  Penn 
Reporter  .. 
..Press  . 

...(e) 

..(m) 

5.444.1.30 

1.244.186 

422.465 

110.118 

4.201.131 

1.018.056 

759.762 

116.012 

890 

Lewlstown  ... 

..Sentinel  . 

,..(e) 

(From  SeptembfT  20th  through  December  31st 
9.074.310  ,599.228  7,922  292  790 

010 

Lock  Haven  . 

..Express  . 

...(e) 

4.916.847 

5.52,897 

4.020.772 

277,734 

McKeesport 

..News  . 

...(e) 

14.4.30,080 

883.120 

11.708.466 

1,756,790 

944 

358 

1  Mahanoy  rity.Record- 

Amerlcan  .. 

...(e) 

2.151.290 

300.598 

1.680.610 

132,487 

312 

342 

1  Meadville  .... 

..Trlhtine-Rp- 
publlcan  .. 

(me) 

7.4.52.816 

731.84.3 

5.389.286 

1,209,978 

784 

Milton  . 

..Standard  . 

,..(e) 

2.937,281 

.307.002 

2.328.2.37 

281,6.37 

126 

1  Monessen  .... 

..Independent  . 

..(e) 

4.746.54.3 

300. S07 

4.130,747 

284.735 

284 

1  Mount  Carmel. Item  . 

...(e) 

3.178.804 

345.270 

2,694.378 

110,969 

546 

New  Castle  . 

..  .News  . 

...(e) 

12.001.360 

767.954 

10.132,684 

1.0,3.3,844 

830 

206 

New 

Kensington. 

..  Dispatch  . 

,..(e) 

7.145.289 

553.552 

5,704.22.3 

8.50.778 

056 

Norristown  .. 

..Tlmes-Hcrald 

.(P) 

8,945.171 

1.092.168 

6.345.113 

1.411. .364 

204 

Oil  City  . 

..  Derrick  . 

,.(m) 

6.,321.534 

656.621 

4,576.015 

1.0.30,415 

260 

Blizzard  . 

...(e) 

5.769.707 

658,800 

4.204.889 

849.42.3 

486 

Phoenlxville 

Total  . 

(me) 

12.091.241 

1.315.421 

8.780.904 

1.879.838 

854 

..Repuhliean  ... 

..(e) 

3.506,860 

613.298 

2.436,406 

457.156 

340  1 

,320 

Pnttstnwn  .. 

..  Mereurv  . 

,.(m) 

9.542.778 

(Legal  included  In  rlas.slfled) 
723.170  7.113.806  1.628.746 

,246 

Pottsville  .... 

..Republican  ... 

..(e) 

7,464.996 

831.572 

5.76.3.618 

817.334 

,566 

1  Punxsutawney..Spirlt  . 

..(e) 

3.450.368 

.360.992 

2.623.808 

428.813 

,834 

Renovo  . 

..Record  . 

..(e) 

974.824 

149.645 

781.349 

15,554 

318 

St.  Marys  .. 

..Press  . 

..(e) 

2.051.173 

294,447 

1.608,981 

106,090 

,162  1 

Shamokin  .... 

..News-Dispatch 

(e) 

5,150.852 

555.268 

4.096.540 

459.284 

205 

,387 

200 

Sharon  . 

..Herald  . 

,..(f) 

11.34 1.428 

842.856 

8.324,442 

2,105,124 

Shenandoah 

..Herald  . 

,..(e) 

3.963.498 

439.530 

3,183,348 

300.300 

Somerset  . 

..American  . 

.(m) 

3.818.491 

317,699 

3,113,956 

374,328 

.503 

Stroudsburg 

..Record  . 

.(m) 

5,144,244 

501.900 

3.660,832 

906.458 

Sunbury 

..Item  . 

...(e) 

6,958,742 

684.099 

5,891,267 

347,074 
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Pub- 

Total 

Display 

Class!- 

Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

Tarentum  . 

..Valley  Daily 

63.812 

News  . 

...(e) 

8.685.065 

384.538 

6.596,289 

1,584.632 

119,606 

30,966 

Tuwanda  . 

..  Review  . 

...(m) 

2,484.020 

324.716 

1,712,802 

446,502 

— 

(Legal  Included  in  classified) 

106,026 

Tyrone  . . 

..Herald  . 

....(e) 

2,477,468 

315,014 

2,018,786 

126,224 

17,444 

80,094 

I'niuntown  ... 

..Herald 

Standard  , 

..(me) 

7,711,539 

806,833 

5.551,533 

1,084,591 

268.562 

87.542 

(Morning  and  evening  sold  In  combination) 

91.140 

Vandergrlft 

..News  . 

....(el 

2,259,166 

280,294 

1.843,114 

108,122 

27.636 

Warren  . 

..Tlmes-Mlrror 

..(e) 

5,748,098 

610,471 

4,689,330 

338,379 

109,898 

174,412 

Washington  .. 

..Observer  . 

...(m) 

8,344.466 

526.918 

6,790,952 

1,118.152 

108,444 

148,134 

Reporter  .... 

....(e) 

7,688,100 

.526.918 

6.175,288 

960,974 

24,920 

Total  . 

..  ( me ) 

16,232,566 

1.053.836 

12.966,240 

2.079,126 

133.364 

108.948 

WayneslHiro 

..Record-Herald  (e) 

4.798.752 

411.929 

3.792,719 

549.451 

44,653 

73.677 

Wayneshurg 

..Democrat- 

56.448 

Jlessenger 

..(m) 

1.693.194 

319.797 

1.237,183 

95.703 

40.511 

West  Chester..Local  News 

....(e) 

6.969.316 

606.378 

4.308.585 

2,053,753 

— 

(Legal  included  in  classified) 

Williamsport. 

..Gazette  &  1 

Bulle- 

208,091 

tin  &  Sun 

(me) 

9.878,540 

1.125.416 

7,568.554 

1,284,570 

— 

Grit  . 

....(S) 

2,099.218 

229.294 

1.805.282 

64,642 

— 

76.664 

(Legal  included  in  classified) 

128.464 

York  . 

..Dispatch  .... 

. (e) 

14.512.971 

1.407.426 

11.514,.351 

1,259.614 

126.685 

77.910 

(204.893  readers  Incluvled  in  total) 

Gazette  & 

Dally  . 

....(m) 

6,491.212 

539.896 

4.632,306 

1.319,010 

— 

1.58,4.52 

RHODE  ISLAND 

47.670 

1.19t> 

Newport  . 

..News  . 

. (e) 

7.424,786 

630.813 

6.109,461 

681,518 

— 

81,893 

(Legal 

included  in  local) 

Westerly  . 

..Sun  . . 

. (e) 

3,527.405 

362.691 

2,887.941 

276,766 

— 

Sunilay  edition  (S) 

640.259 

48,206 

.538.549 

53.511 

— 

58.772 

Total  . 

...(eS) 

4.167.664 

410,897 

3.426,490 

330,277 

— 

(Legal 

included  in  local ) 

179.368 

West  Warwick.  Pawtuxet  Valley 

79.982 

Dally  Times,  (e) 

.3.000.72.3 

253.764 

2,625.938 

83.664 

37.357 

30.93 1 

Woonsocket  . 

..Call  . 

. (e) 

7..5,38.914 

1.119.237 

3.923.872 

49.5.805 

— 

(Local  includes  79,425  lines  legal  and  political) 

97.790 

SOUTH 

CAROLINA 

.50  67'* 

Anderson  . 

..  Indeiiendent 

..(ni) 

5.029.762 

6.53.593 

3.397.807 

943.614 

34.748 

Mall  . . 

. (e) 

6.308.671 

787.461 

4. .30 1,022 

1,194,448 

25.740 

Imlependent 

..(S) 

1.291,778 

133.868 

003.215 

250.834 

3.861 

Total  ..._ 

(meS) 

12.630.211 

1.574.922 

8.602.014 

2.388.896 

64.349 

(.ill  advertising  except  legal  sold  at  combination  rate  only) 

Charlestown 

..News  & 

Courier  ., 

....(m) 

8.619.058 

1,861, .588 

5.001,981 

1.704.570 

50.919 

Post  . 

. (e> 

11.871.6.38 

2,109.994 

7.00S.001 

1,81)4.0.58 

49.525 

Sunilay  edition  (S) 

.3.905.876 

259.793 

3.130,656 

50.S.238 

7,189 

Total  .... 

(meS) 

24.396.572 

4,231.375 

ld.04o.fios 

4.016.866 

107.633 

Florence  . 

..News  . 

....(m) 

6.149.7.58 

926.256 

4.87S.20.'l 

645,204 

— 

(Legal  Included  in  classified) 

Greenville  ... 

..  News  . 

..(mS) 

13.26.3.46,3 

1.92.3.402 

8.848,316 

2.491.745 

— 

Piedmont  .... 

. (e) 

12.359.925 

1.775.9.53 

8.610,564 

1.973,408 

— 

Total  .... 

(raeS) 

25.623.388 

3.699,355 

17.4.58,880 

4.465.153 

— 

.38!o.52 

(Legal 

incliidevl  in  local) 

Orangelnirg  . 

..Times  & 

Democrat 

..  ( m ) 

3.219.944 

362.166 

2,.380.784 

406,714 

70.280 

Sunday  edition  (S) 

686.140 

700 

620..522 

.58.4.50 

6.468 

Total  . 

,.(m8) 

.3.906.084 

302.800 

3.001,306 

465.164 

76.748 

Rock  Hill  ... 

..Herald  . . 

. (e) 

5.283.222 

547.792 

4.039.392 

622.426 

73.612 

Spartanburg 

..Herald  & 

Journal  .. 

(meS) 

8.351. 322 

1.339.226 

5.916.890 

1.000.246 

85.960 

Sumter  . 

..Item  . 

. (e) 

4.682.720 

521.006 

3.554.142 

607.572 

— 

(Legal  included  in  clas' 

.iripd) 

32..3.5.3 

SOUTH 

DAKOTA 

.\herdecn  .... 

...\meriran- 

128.5.34 

News  . 

. (e) 

4.0.39..322 

684.404 

2..584.49S 

573,9.30 

183.414 

Sunday  edition  (S) 

1.733.326 

114.450 

1.3.58.616 

257,824 

140 

Total  . . 

...(eS) 

5.772.648 

798.854 

3,943.114 

831.754 

183.554 

Deadwood  .... 

..Times  . 

. (e) 

L. 9.33.834 

287.308 

1.4.38.640 

117.222 

90.664 

(Combination  with  Lead 

Call) 

Huron  . 

..Plainsman  ., 

. (e) 

4.891.691 

548.373 

3.467.031 

756.308 

119,9,59 

Lead  . 

..Call  . 

. (e) 

1.933.8.34 

287.308 

1.438.640 

117  222 

90.664 

(Combination  with  Deadwood  Pioneer-Times) 

Madison  . 

..I,fadfr  . 

. (p) 

1.772.668 

313.200 

1.220,200 

175.040 

64,228 

niy) 

Mitchell  . 

..Republic  . 

. (e) 

4,783,814 

543.732 

3,105, .340 

1.011,850 

122.892 

Rapid  City  .. 

..Journal  . 

. (e) 

5.738.026 

895.132 

3,891.020 

824.740 

127,134 

65.144 

Sunday  edition  (S) 

1.645.028 

141,877 

1 ,268.5.54 

234.626 

— 

81.704 

Total  . 

...(pS) 

7.383.054 

1.037.009 

5.159,574 

1.059.366 

127.134 

Sioux  Falls 

...Argiis-Leader 

..(p) 

7.653.562 

1.290,898 

4.2.50.134 

1.860.838 

251,692 

37.595 

Sunday  edition  (S) 

.3.247,105 

266.463 

2.480,058 

500,584 

— 

Total  . 

...(pS) 

10.900,667 

1.557..361 

6.7.30.192 

2,361,422 

251,692 

121.709 

Watertown  .. 

..Public  Opinion,  (e) 

4.519..5.39 

563.533 

3.357,805 

503.776 

94,425 

20.315 

5'ankton  . 

..Press  & 

24.164 

Dakotan  . 

. (p) 

3.167.052 

419,090 

2.168.810 

497,140 

82.012 

28.187 

66.87.8 

TENNESSEE 

Athens  . 

..  Post  - 

Athenian 

....(e) 

2.841.858 

406.390 

2.431.684 

243,784 

— 

96  5^6 

(Legal  included  in  classified) 

58.48.3 

Chattanooga 

.Times  . 

....(m) 

9,864.637 

1,856,221 

6.181.551 

1.826.865 

— 

News-Free 

Press  . . 

. (p) 

14.029.794 

1.648.512 

10,616.1.30 

1,765.152 

— 

Times  . 

....(S) 

4.045..528 

557,217 

3.069.816 

418,495 

— 

Total  . 

(meS) 

27.939.959 

4.061.950 

19.867,497 

4.010.512 

(Legal  included  in  classified) 

Clarksville  .. 

..Leaf-Chronicle  (e) 

3.948.721 

449.407 

3.499.314 

— 

— 

(Total  includes  cla.sslfied  and  legal) 

Cleveland  .... 

..  Banner  . . 

. (p) 

3.1.54.8159 

351.877 

2,396,436 

390.544 

16.002 

Columbia  . 

..Herald  . 

. (e) 

3.669,837 

2.854.348 

348.283 

419,312 

47,894 

Dyersburg  ... 

..State  Gazette  .(e) 

2.591,638 

458.234 

1,784,174 

304,486 

44,744 

Elizabethton 

•  Star  . . 

. (P) 

2,141,657 

211.232 

1,676,689 

188,923 

64.813 

Sunday  edition  (S) 

983.010 

70.609 

820,757 

83,419 

8,225 

40,320 

Total  ..... 

...(eS) 

3.124,667 

281,841 

2.497,446 

272,342 

73.038 

12.508 

Greenville  ... 

..Sun  . . 

. (e) 

3,487,000 

291,000 

2,894,000 

302,000 

_ 

75.054 

(Legal  Ineluded  in  classified) 

36.302 

Jackson  . 

..Sun  . . 

...(eS) 

8.048,040 

784,473 

6.026,593 

1,174.586 

62.388 

67 


>55 


TENNESSEE— Continued 


Pub- 

Total 

Display 

Class!- 

City 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

Johnson  City.. Press- 

Chronicle 

..(dS) 

7..^S9,827 

840,574 

5,896,170 

836,066 

17,017 

Kingsport  .... 

.News  & 

Times  .... 

(meS) 

7.057,824 

731.262 

6.096,398 

1,103,606 

26,558 

Maryville  ..... 

..Times  . 

....(el 

4.096,332 

215,744 

3,660.766 

203.823 

15,099 

Oak  Itidge  .. 

.Oak  Ridger 

....(C) 

3,418.100 

329,588 

2,523,934 

564.578 

— 

(Legal  included  in  classified) 

Paris  . 

.Post-Intelli- 

gcncer  .... 

. (el 

1,823,922 

229,992 

1,418,446 

10.3,4.32 

74.076 

Sbelbnille 

..Tlmes-Gazette  (el 

2,095,800 

239,258 

1.658,636 

168,126 

29,78(1 

Union  City  .. 

.Messenger  ., 

. (e) 

2,298,058 

239,302 

1,926.428 

110.208 

22.120 

TEXAS 

Abilene  . . 

,.  Reporter- 

News  . 

,...(nil 

7,639.408 

1,018.752 

4,743,76(1 

1,869,070 

3,626 

Reporter-Neu 

s  (el 

7,957,796 

1.014.832 

5.086.242 

1,847,286 

9.394 

Sunday  edition  (.S| 

3.613,344 

199,702 

2.806,272 

607,068 

1,302 

Total  . 

(meS) 

19,210.548 

2.233,286 

12,636,274 

4,323.424 

14,322 

Alice  . . 

..Echo  . 

...(eSI 

2,613,717 

331,001 

2,003.610 

254,436 

26,670 

Amarillo  . 

..  News  . 

....(ml 

10,851.596 

1.9(14,070 

6,317,318 

2.630,208 

— 

Globe  . 

. (e) 

11,613,826 

1,904,112 

7,079.422 

2,630,292 

Sunday  edition  (S) 

4.218,326 

421,372 

3.064,964 

731,990 

— 

Total  . 

(meS| 

26,683.748 

4,229.554 

16,461,704 

5.992,490 

— 

Athens  . 

..Review  . 

. (e) 

1,700,916 

257,250 

1,298,164 

145,502 

(Legal  included  in  cla,sslfled) 

Austin  . 

..American  ... 

....(m) 

12,425.9.52 

1,607,900 

8,350,930 

2,467.122 

Statesman  . 

. (el 

12,293,624 

1,607,998 

8,244.782 

2,440.844 

American  ... 

....(SI 

4.843.2.30 

398.692 

3.570.518 

874.020 

— 

Total  . 

(meS) 

29,562,806 

3.614.590 

20.166,230 

5.781,986 

(Legal  included  in  cla.sslfied) 

Baytown  . 

..Sun  . 

. (e) 

5,358,990 

432,152 

4,328,702 

593.936 

4,206 

Beaumont  ... 

..BbiterprLse  „ 

....(m) 

11,107.274 

1,679,480 

7,554,027 

1,865.000 

8,767 

Journal  . 

. (e) 

11.102.331 

1,678,491 

7.547,679 

1.865,000 

11,161 

Elnterprise  .. 

. (SI 

2,804,978 

315,773 

2.098,133 

389.356 

1,716 

Total  . 

(meS) 

25.014,583 

3,673,744 

17,199,839 

4,119,356 

21,644 

Big  Spring  . 

..Herald  . 

. (e) 

4.642.820 

629,006 

2,848,762 

1,148.4.34 

16,618 

Sunday  edition  (Si 

1,961,176 

104,034 

1,518.510 

338,562 

70 

Total  . 

...(eS) 

6.603,996 

7.33.040 

4,367.272 

1,486,996 

16.688 

Brownwood  .. 

..Bulletin  .... 

...(eS) 

3,908.269 

370.605 

3,112,238 

425.426 

— 

Bryan  . 

..Eagle  . 

...(eS| 

6,479.850 

734,790 

5.385.420 

359,640 

— 

Childress  .... 

..Index  . 

. (e) 

1,755,518 

179,500 

1,397.324 

172,676 

6,018 

Sunday  edition  (S) 

526.510 

36.100 

464.760 

24.668 

982 

Total  . 

...(eSI 

2.282.028 

215.600 

1.862.084 

197,344 

7,000 

Corpas  Christ!.  Caller  . 

....(m) 

15.494,360 

1,943.074 

10,303,510 

3.230.066 

17,710 

Times  . 

. (e) 

15,295,434 

1,948,870 

10,071,670 

3.216.626 

58.268 

Sunday  edition  (S) 

4,629.226 

379,344 

3.442.838 

805,392 

1,652 

Total  . 

(meSI 

35,419,020 

4,271,288 

23.818.018 

7,252,084 

77,630 

Dalhart  ...... 

..Texan  . 

. (e) 

2,266,180 

274,428 

1,479,604 

456,344 

55,804 

Del  Rio  . 

..News-Herald 

..(e) 

1,509,018 

268,338 

950.600 

290.080 

— 

Sunday  edition  (Si 

471.212 

43,582 

354,830 

72.800 

— 

Total  . 

...(eS) 

1.980,230 

311,920 

1,305.430 

362,880 

(Legal  included  In  cla.ssl(led) 

Denison  . 

..Herald  . 

. (e) 

3.823.582 

455,644 

2,719.402 

628,544 

19,992 

Sunday  edition  (S| 

1.505.5.32 

68.992 

1,210,860 

221.872 

3.808 

Total  . 

...(eS) 

5,329.114 

524,636 

3,930.262 

850,416 

23.800 

Denton  . 

..Record- 

Chronicle 

..(eS) 

5,075,980 

444,878 

3,971,128 

650,538 

8,974 

Edinburg  .... 

..Review  . 

..(mS) 

1,888,218 

273,791 

1.411,032 

203,382 

(Legal  Included  in  classified) 

Qaleeston  .... 

..News  . 

....(m) 

8,489,149 

1,255,877 

5,239,848 

1.993.424 

— 

Tribune  . 

9,131,096 

1,257,010 

5,866.937 

2,007,149 

— 

News  . 

. (S) 

2.510.277 

249.013 

1,836,909 

424,355 

ToUl  . 

(meS) 

20,1.30,522 

2,761.900 

12,943,694 

4,424.928 

— 

(liCgal  included  in  both  local  and  classified) 

Garland  ... 

..News  . 

. (e) 

2,044.686 

— 

— 

282,198 

— 

Oreemille 

..Banner  . 

...(eS) 

2,761.696 

344,848 

2.048.004 

368,844 

(Legal  included  In  classified) 

Herald  . 

..(mS) 

3.697..521 

407,145 

2.802,492 

462.732 

25,152 

Hillsboro 

..Mirror  . 

. (c) 

1,594.292 

252.476 

1,233.876 

107,940 

(Legal  included  in  classified) 

Jacksonville 

..Progress  ... 

...(eS) 

2.780,00.3 

330.609 

2.433.431 

223.482 

(Legal  included  in  classified) 

Kerrvllle 

..Times  . 

...(eSi 

2,428,227 

.323.595 

1.977.108 

127,524 

(Legal  Included  in  classified) 

Kilgore  . 

..News  Herald.. (eS) 

4.873.236 

541,786 

3,797,980 

526,288 

7,182 

Lamest  . 

..  Reporter  ... 

. (e) 

2,008,229 

349,776 

1.430.366 

222,440 

_ 

(Legal  Included  in  cla.sslfied) 

Laredo  . 

..Times  . 

. (e) 

3,6,31,502 

510.006 

2.5,56.6.38 

546.812 

18,046 

Sunday  edition  (S) 

1.250.494 

110.964 

1.017.926 

120.540 

1.064 

Total  . 

....(eS) 

4,881.996 

620,970 

3.574.564 

667.352 

19.110 

Lubbock  _ 

..  Avalanche  . 

....(m) 

14,287,518 

1,339.450 

9.1.32.844 

3.789.450 

25.774 

Journal  . 

. (e) 

13.448.288 

1,302.616 

8,968.708 

3.153.052 

23.912 

Sunday  edition  (S) 

5.31.3.784 

.381.332 

4.130.056 

786.198 

16.198 

Total  ..... 

.  (meS) 

33,049.590 

3.023.398 

22,231.608 

7.728,700 

65,884 

Lufkin  . 

..News  . 

...(eS) 

.3,777,549 

532.363 

2.808,386 

436,800 

_ 

Marshall  . 

..  News- 

Messenger 

...(e) 

4,058.507 

504.268 

3.027.307 

505.862 

21.070 

Sunday  edition  (S) 

2.204.606 

1.55.667 

1,822.951 

223.804 

2.184 

Total  . 

....(eS) 

6.263,113 

659,935 

4,850.2.58 

729,666 

23,254 

Mexia  . 

..News  . 

. (e) 

1.540,656 

196,572 

1,201.844 

142.240 

— 

Sunday  edition  (S) 

348..502 

40.716 

277.420 

.30,366 

_ 

Total  . 

,...(eS) 

1,889,158 

237,288 

1,479,264 

172,606 

— 

Midland  . 

...Reporter- 

Telegram 

..(eS) 

9.566.592 

1.019.340 

6,410,838 

2.072.070 

64,344 

Mineral  Wells.  Index  . 

. (e) 

1.933.892 

251.874 

1,524,116 

157,903 

Sunday  etiition  (S) 

37.920 

4.939 

29.884 

3.096 

_ 

Total  . 

1,971.812 

256.813 

1.554.000 

160,999 

_ 

(Legal  Included  in  classified) 

Odess.’i  . 

...American  ... 

. (el 

7.614.139 

950,996 

5,317,893 

1.291.612 

53.638 

Sunday  edition  (SI 

2,830.569 

94.351 

2.125,312 

608.300 

2.605 

Total  . 

....(eS) 

10.444.708 

1.045.347 

7,443.205 

1.899,912 

56,243 

Orange  . 

..Leader  . 

...(dSi 

4,764,651 

407.485 

3,826.676 

530,490 

(Legal  Incluiied  in  classlfieil) 

Palestine  .... 

..Herald-Press 

..(e) 

2..528.344 

309.372 

1,80.3.396 

415,576 

Sunday  edition  (SI 

850,556 

86.688 

674,282 

89.586 

_ 

Total  . 

,...(eS) 

.3,378,900 

.396.060 

2.477,678 

505,162 

_ 

(Legal  included  in  classified) 

Pampa  . 

...Spokesman 

....(m) 

2.573.592 

15.3,818 

2.022.594 

371.462 

25.718 

Paris  . 

...News  . 

....(eSi 

5.388,880 

530,208 

4,090,688 

759.318 

8,666 

TEXAS— Continued 


Pub- 

Total 

Display 

Class!- 

Legal 

City 

Paper 

lished 

Linage 

National  Local 

fied 

I'latnview  . 

..Herald  . 

....(e) 

3,822.714 

368,530  3,089.596 

153,468 

— 

Sunday  edition  (Si 

1,486.576 

65,520  1,601,600 

30,576 

— 

Total  . 

..(eS) 

5,309,290 

434,050  4,691,196 

184,044 

— 

(Legal  included  in  classified) 

Port  Arthur.. 

.  News  . 

..(eS) 

11,840,920 

1,351,448  8,873,648 

1,615,824 

— 

(Legal  included  in  classified) 

San  Angelo.... 

..  Standard- 

Times  . 

...(m) 

8.006,432 

1,076,740  5,259,940 

1,666.630 

3.122 

Standard  .... 

....(e) 

7,893,032 

1,076,054  5,129,040 

1,657,558 

30,380 

Sunday  edition  (Si 

3,610.936 

232.918  2,923,466 

453.992 

560 

Total  . 

(meSi 

19.510.400 

2,385,712  13,312.446 

3,778.180 

34,062 

Sherman  . 

..Democrat  .... 

. (e) 

4,433.114 

487,340  3.245,284 

700,490 

Sundity  edition  (S| 

1,584.240 

121,982  1,305.038 

157,220 

Total  . 

,..(eS) 

6,017,354 

609  322  4,550,322 

857,710 

— 

Snyder  . 

..News  . 

. (e) 

2.941,302 

370.454  2,008,048 

539,028 

23,772 

Sunday  edition  (S) 

1.393,168 

37,254  1,105,636 

248.584 

1,694 

Total  . 

,..(eS) 

4,334,470 

407,708  3,113,684 

787,612 

25.466 

Sweetwater  . 

..Reporter  . 

. (e) 

3.256,143 

251,179  2,598,708 

406,256 

Sunday  edition  (S) 

1,051,529 

83,729  866,236 

101,564 

Total  . 

...(eS) 

4,307,672 

334,908  3,464,944 

507,820 

— 

(Legal  Included  in  classified) 

Taylor  . 

..Press  . 

...(cS) 

2,510,494 

253.330  1,969.940 

287,224 

- 

(Legal  included  in  classified) 

Temple  . 

..Telegram  . 

,...(m) 

5.293,131 

583,195  3,767,022 

942,914 

— 

Sunday  edition  (S| 

1,722,806 

105.904  1,432.592 

184,310 

Total  . 

.(mS) 

7,015,937 

689,099  5,199,614 

1,127,224 

— 

(Legal  included  in  classified) 

Terrell  . 

..Tribune  . . 

2,482,480 

414,400  1,752,800 

315,280 

(Legal  included  in  classified) 

Texas  City  .. 

..Sun  . 

..(eS) 

4,179,658 

257,046  3,572,052 

350,560 

— 

Vernon  . 

(I,.egal  included  in  classified) 

..Record  . 

....(e) 

5,883.948 

376,270  5,066.328 

441,350 

— 

Victoria  . 

(Legal  Included  in  classified) 

..Advocate  .... 

...(m) 

4,623,864 

619,962  3.009,468 

994.434 

Sunday  edition  (SI 

1,818,068 

47,852  1,500.982 

269,234 

Total  . 

..(mS) 

6,441.932 

667.814  4.510.450 

1.263,668 

— 

Waco  . 

(I,egal  included  in  classified) 

..News-Tribune  (m) 

9,274,958 

1,064.602  5,982,690 

2.227,666 

— 

Times-Herald  .(e) 

9,418,556 

1,065.386  6.126.330 

2,226,840 

Tribune- 

Herald  ... 

. (S) 

3,459,316 

3.38.7.58  2.614.962 

505.596 

_ 

Total  . 

(meS) 

22.152.830 

2,468,746  14.723.982 

4.960,102 

Waiahacbie 

(Legal  included  in  classified) 

..Light  . 

...(eS) 

3.21 4, .358 

293.072  2.734,848 

160,804 

25.634 

\Vlchit»  Record-News 

.(m) 

8.768.704 

989,814  5.969.376 

1,809.514 

Times  . 

. (e) 

8,789.158 

994.014  5,981,584 

1.813,560 

Times  . . 

. (S) 

4,194,540 

326,046  3.225.628 

642,866 

_ 

Total  . 

(meSl 

21.752.402 

2,309,874  15.176,588 

4.265,940 

— 

(Legal  included  in  classified) 


UTAH 


Logan  . 

..Herald-Journal  (e) 

4,027,100 

558,236 

2,829,918 

601,608 

37,338 

Ogden  . . 

..Standard- 

Examiner 

..(eS) 

10,557,379 

1,672,664 

6,653.108 

2,110.381 

121.226 

Provo  . 

..Herald  . 

..(eS) 

6,717,256 

1,044,274 

4.515,812 

1,086,638 

70.531 

VERMONT 

Barre  . 

..Times  . 

....(e) 

3,907,973 

668,416 

3,026,640 

212,916 

(I>val  included  In  classified) 

Bennington  . 

..Banner  . 

....(e) 

3,448.270 

573,350 

2.620,226 

254,688 

(I.egal 

included  in  local) 

Brattleboro 

..Reformer  .... 

....(e) 

4.703,650 

570,934 

3,861,424 

271,292 

(I>egal  Included  in  classified) 

Burlington  .. 

..Free  Press  . 

...(m) 

8,725,798 

2,088,256 

5.474,851 

1,162,691 

(I.a'gal  included  in  cla.ssified) 

News  . 

....(e) 

1,981,001 

311,640 

1,388,327 

281,034 

Sunday  edition  (S) 

997,189 

25,666 

874.120 

97,402 

_ 

Total  . 

...(eS) 

2.978,190 

337,306 

2.262,447 

378,436 

_ 

(Legal  included  in  classified) 

Montpelier  .. 

..Argus  . 

....(e) 

2,048,144 

505,813 

1,438,997 

84,938 

18.SM 

Newport  . 

..Express  . 

. (e) 

2,586,762 

471.660 

1,943,734 

151.378 

19.992 

Rutland  . 

..Herald  . 

...(m) 

6,964,631 

1,137,405 

4.609,347 

1,217,879 

_ 

(Legal  Includeil  In  classified) 

St.  .Albans 

..Messenger  ... 

. (e) 

2,175,208 

367.892 

1.545.460 

261,856 

_ 

(Legal 

included  in  local) 

St.  Johnsbury.  Caledonian- 

Record  .... 

....(e) 

2,930,788 

560,154 

2.150.862 

159,110 

60,662 

VIRGINIA 

Bristol  . 

..  Herald- 

Courier  ... 

....(ml 

5,764,620 

867,6.58 

4.066,2.58 

819,476 

11,228 

Virginian- 

Tennessean 

.(e) 

5,764,620 

867,658 

4,066,258 

819,476 

11.228 

Herald- 

Courier  .. 

....(S) 

1,867,480 

86.974 

1.483.272 

295.540 

1,694 

Total  . 

(meS) 

13,396,830 

1.822,290 

9,615,788 

1,9.34.502 

24.150 

Charlottesville.  Progress  . 

. (e) 

6,740,202 

621.828 

5,290.4.35 

794,584 

33.355 

Clifton  Froge.  Review  . . 

. (e) 

1,714,370 

285.516 

1,2.30,782 

170,422 

29,092 

Covington  .... 

..Virginian  .... 

. (e) 

3,388,541 

382,157 

2,869.406 

136,978 

(Legal  included  in  classified) 

Danville  . . 

...Register  . 

....(m) 

5,538,764 

1,232.728 

3,667,552 

612.640 

25,844 

Bee  . . 

. (e) 

7,978,222 

1,330.042 

5,846,288 

781,942 

19.950 

Sunday  edition  (K) 

2,559,018 

130,550 

2,253,706 

170,128 

4,634 

Total  . 

(meS) 

16,076,004 

2,693,320 

11,767,546 

1,564,710 

50,428 

Fredericks- 

Free  Lance- 

burg  . 

...  Star  . 

. (e) 

6,085,246 

618.758 

5,101,023 

329,089 

.36.376 

Harrisonburg 

.News-Record 

..(m) 

5,202,473 

461.013 

4,389,934 

290,462 

61.064 

Hopewell  .... 

...News  . 

. (e) 

2,888,508 

401,548 

2.183.734 

275,674 

27,552 

Lynchburg  .. 

...News  . 

..(mS) 

9,820,426 

1,230,670 

7,586,726 

1,003,030 

.Advance  . 

. (e) 

9,672,824 

1,170,512 

7,607,922 

894,390 

— 

Total  . 

(meS) 

19,493,250 

2,401.182 

15,194,648 

1,897,420 

— 

(Legal 

included  in  local) 

.Martinsville 

..Bulletin  . 

. (e) 

4,549,748 

607.684 

3,562.440 

365,400 

14,224 

Sunday  edition  (SI 

1,124,620 

58,128 

986,230 

74,410 

5,852 

Total  . 

...(eSI 

5,674,368 

665,812 

4,548.670 

439,810 

20,076 

.Newport  News  .Press  . 

,...(m) 

7,186,312 

1,527,834 

3.576,104 

1,995.098 

87,276 

Times-Herald 

1  .(e) 

9,751,462 

1,534,862 

6,271,314 

1,926,218 

19,068 

Press  . 

. (S) 

3,072,874 

196,014 

2,459,478 

401,772 

15,610 

Total  . 

(meS) 

20,010,648 

3.258,710 

12,306,896 

4.323.088 

121.954 
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VIRGINIA— Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Petersburf  . 

...  Progress- 

Index 

..-(e) 

7.640,444 

1,077,678 

5,392,730 

1,170,036 

— 

Sunday  edition  (S) 

2.307,032 

128,422 

1,970,108 

208,502 

Total  „.... 

..(eS) 

9,947,476 

1,206,100 

7.362,838 

1,378,538 

— 

(Legal  included  In  local) 

Portuiuuth 

...Star  . . 

....(e) 

12.393,896 

1,111,131 

9,981,450 

1,301,315 

Sunday  edition  (S) 

3.949,093 

61,931 

3.618.233 

268,929 

— 

Total 

..(eS) 

16,342,989 

1,173,062 

13,599,683 

1,570,244 

— 

(Legal  included  in  classified) 

Pilaski  . 

...Southwest 

Times  . 

....(e) 

2,365.776 

358,302 

1,877.190 

122,654 

7,630 

Sunday  edition  (S) 

660,884 

27.230 

589.358 

42,784 

1,512 

Total  . 

..(eS) 

3,026,660 

385.532 

2.466,548 

165,438 

8.142 

gidford  . 

..News-Journal 

..(e) 

2.277,268 

338.786 

1,741.572 

187,698 

9.212 

gUuntoD  .... 

...  News-Leader 

.(m) 

6.357,758 

495,009 

4.418,991 

419,930 

23,828 

Leader  ... _ 

....(e) 

5.357.758 

495.009 

4,418.991 

419.930 

23.828 

Total  . 

,.(me| 

10,715,516 

990.018 

8,837,992 

839.960 

47,656 

gtrisburg  ... 

...Northern  Virginia 

Dally  .... 

...(m) 

2,958.760 

305,340 

2,462,180 

188,160 

3.080 

Suffolk  . 

...News-Herald 

(eS) 

3,583,598 

621,570 

2,451,764 

582,593 

27,671 

Waynesboro 

...News- 

Virginian 

....(e) 

4.516.452 

330,974 

3.905.759 

253.524 

26,195 

Winchester  . 

...Star  . . 

....(e) 

4.898.943 

650,874 

4,081,378 

166,691 

— 

WASHINGTON 

Aberdeen  .... 

...World  . . 

...(e) 

6.049,596 

914.144 

4.378.997 

756.455 

(Legal  Included  in  local) 

Bellingham 

...Herald  . 

.(eS) 

8.053.313 

968.747 

5.29U.354 

1,548,144 

94.887 

Bremerton  .. 

...Sun  . . 

...(e) 

9.149.672 

948..598 

6.202.812 

1,920,562 

77,700 

Centralis  ... 

...Chronicle  .. 

.-(e) 

4,970,406 

746.088 

3.3.5.5.380 

814.282 

54.656 

Ellensburg  . 

...Record  . . 

...(e) 

2.640.820 

512.246 

1,407.322 

531,454 

51.198 

Ererett  . . 

..Herald  . 

...(e) 

11,993,207 

1,170,593 

8,579.549 

2,125.485 

117.580 

Longriew  ... 

...News  . 

...(e) 

8.010.283 

917,165 

5.575.784 

1.422,344 

94,990 

Olympia  ..... 

....Olympian  ... 

.(eS) 

7,300,468 

905,436 

4.539.080 

1,487,444 

99.876 

Pwo  . 

...Columbia  Basin 

News  . 

.-(m) 

4.803,477 

520,492 

3,230,703 

993,097 

59,185 

Trl-rity 

Herald  .... 

,..«(e) 

6.319,187 

1,210,818 

4,206.573 

804.104 

97,692 

Sun  lay  edition  (S) 

1,285.480 

47.992 

926.919 

307.566 

3.003 

Total  _ 

,..(eS) 

7.604.667 

1,258.810 

5.1.33.492 

1,111,670 

100.695 

Port  Angeles..News  . .  (e) 

4.618.800 

554.166 

3.453.518 

534.548 

71,568 

Vancoufer  .^..Columbian  .. 

,..-(e) 

6,916,294 

763,210 

4,356.506 

1,644,678 

151.900 

Walla  Walla...  Union- 

Bulletin  . 

..(me) 

6.362.713* 

1,134,5.55 

4.184.957 

879.408 

107.541 

Sunday  eilitinn  fui 

1,987,075 

152.909 

1.551.214 

282,952 

Total  ..... 

(meS) 

8,349.788 

1.287.464 

5,736,171 

1.162.360 

163.793 

(*  Inriudes  56.252  lines  additional 

i  morning  legal) 

Wenatchee  , 

...World  . . 

-(eS) 

6.122.438 

711.508 

4.631.431 

698.768 

80,731 

Takima  _ ... 

....Herald  . 

....(m) 

7.891,870 

1.398.502 

5.069.792 

1,370.558 

63.018 

Republic  .... 

.....(e) 

9.485.868 

1,400.364 

6.167.238 

1,792.532 

125.734 

Herald  . 

—  (d' 

2.6.34.086 

120.512 

1.936.046 

576.296 

1.233 

Total  _ 

(meS) 

20.011,824 

2.919.378 

13,173,076 

3,739.386 

179,984 

WEST  VIRGINIA 

Beekley  . 

....Post-Herald 

A 

Raleigh 

Register 

-(me) 

4.007.605 

652  585 

2.059.340 

1.112.635 

183.045 

Register  . 

—  (S) 

1.142.257 

76.645 

658.522 

406.562 

528 

Total  . 

(meSi 

6.149.862 

729.230 

2.717.862 

1.519.197 

183.573 

Fairmont  ... 

...Times  . 

..(mS) 

7.748,141 

716.431 

6.61 4. .300 

349.846 

67.564 

1 

West  Virginian  (•) 

5.462.464 

696.472 

4.496.352 

227.668 

41.972 

Total  . 

(meS) 

13.210,605 

1.412  903 

11.110,6,52 

577.514 

109.536 

Hinton  „.... 

...News  . 

. (e) 

2.220,750 

222.166 

1.826,188 

150.360 

22,036 

Huntington 

..Herald- 

Dispatch 

....(mt 

12.271?.217 

1.621.124 

8,694.094 

1.846.786 

110.119 

Adyertlser  . 

. (e) 

12.237,975 

1.621.208 

8,701.681 

1.804.900 

110.186 

Herald- 

Adyertlser 

.(S> 

4  377  010 

700.180 

3.224.155 

446.482 

5,193 

Total  . 

(meS) 

28.887.202 

3.942.512 

20.619.030 

4.098.168 

225  498 

Martlnshiirg 

.  Journal  . 

. (e) 

5,263.111 

529.088 

4.450,145 

246.988 

86.890 

Parkersburg 

..Nears  . . 

....(m) 

7.038.500 

857.080 

6.478.032 

608.272 

95.116 

Sentinel  . 

. (e) 

8.127.210 

855.778 

6,560.862 

599.522 

111.048 

; 

Nears  . 

. (S) 

2.517.956 

65.996 

2.323.902 

124.558 

3.500 

Total  . 

(meS) 

17,683.666 

1.778.854 

14.362.796 

1.332.352 

209.664 

Point 

Pleasant 

....Register  .... 

. (e) 

1.510.515 

160  183 

1.188.478 

192.606 

59.248 

Welrton  . 

...Times  . 

. (e' 

6.807.836 

369  418 

6.228,264 

210.154 

_ 

(Legal  Included  In  classified) 

Wfllshiirg  .. 

....Herald  . 

. (e) 

2,.595.560 

715.587 

1.793  303 

76.580 

Williamson 

...  Neats  . 

4.351.974 

447,706 

3.582.040 

247.538 

74,690 

WISCONSIN 

'  Antigo  . 

....Journal  . 

(e> 

2.517.704 

290.3.32 

1.979.600 

197.596 

.50,176 

Appleton  .. 

....Post-Crescent  (e) 

15.724.9.54 

1.089  802 

11.855.046 

2,562.658 

217,448 

I  Bearer  Dam 

..Clthen  . 

. (e) 

3.657.920 

700  000 

2.310.000 

604.800 

43.120 

1  Beloit  . ^...News  . 

. (e) 

7,524.862 

709,604 

4.856.600 

1.958,658 

1 

(Legal  Included  in  classified) 

1  Chinpewa 

Hera’d- 

1  Falls  . 

....  Telegram 

-(e) 

3,577.112 

414.190 

2.225.370 

821.226 

116..326 

i  Eau  Claire 

....Leader  A 

Telegram 

(meS) 

6.380.192 

853.258 

4.224.500 

1.109.598 

192,836 

j  Port  Atkinson..Ief'“'«on  fountv 

; 

Union  . 

. 

2  23ft  2B2 

267.386 

1.. 551 .060 

.84.5.716 

72.100 

’  Green  Bay 

....  Press. fiaaette  .(e) 

14.980.308 

1.550,626 

11.148.536 

2.041.690 

239.456 

lanesTllle  ... 

..„(tarette  . 

. re' 

8.144.267 

719.710 

5.625.326 

1.708.168 

91.063 

Kenosha  .... 

_ Nears  . 

. (e> 

9.323.230 

948.976 

6.488.356 

1.751.400 

82.964 

La  Crosse  .. 

....  Tribune  . 

. (e> 

7.608.412 

944.552 

5.316.822 

1.197.840 

149,198 

Sunday  edition  (S) 

2.165.982 

132.244 

1.648.738 

.884.664 

,336 

Total  . 

...(eS) 

9,774.394 

1,076.796 

6,965.560 

1,582.504 

149.534 

Madison  .... 

..„  Wisconsin  State 

Journal 

. (e) 

10.721.578 

2.019.129 

5.901.601 

2.607.934 

192.914 

Capital  Tlme<i.(m) 

10,970,995 

2.014,159 

5.994.996 

2.612.743 

349,097 

Wisconsin  State 

Journal  . 

. (S) 

4.269,594 

211.302 

3.503.276 

554,687 

329 

Total  . 

.(meS) 

25.962.167 

4.244.590 

15.489.873 

5.775.364 

452.,340 

Marinette  . 

....Eagle-Star  . 

...-(e) 

5.127,472 

441.574 

3.944.640 

643.748 

97.510 

Marshfield 

_ Nears-Herald 

..(e) 

4.5.35.244 

371.448 

3.384,234 

691.726 

87.836 

Merrill  . 

...  Herald  _ 

. (e) 

2.275.056 

324.884 

1.578.430 

326,074 

45.668 

1  Monroe  . 

....Times  . 

. (e) 

2.610.062 

306.852 

1.795,164 

427,770 

80.276 
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City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

.Neenah- 

Menasha 

...Twin  City  News- 
Record  . (e) 

2.391,620 

239.638 

1,867,376 

166,670 

117.9S6 

Oshkosh  — . 

....Northwestern 

.(e) 

9.367,904 

860,986 

6,895,182 

1,407,322 

2U4.414 

Portage  . 

....Register  . . 

....(e) 

2,643,718 

321,580 

1,881.530 

384,930 

55,678 

Racine  . 

....Journal-Times 

1  (e) 

11,676,867 

1.023,904 

8.125.936 

2.181.718 

344.308 

Bulletin  . 

„.(S) 

1.840.244 

60,452 

1,490,426 

289.366 

* 

Total  . 

-(eS) 

13.516,081 

1,084,356 

9.616,362 

2,471.054 

844.309 

Rhinelander 

..News  . 

--(e) 

2,727,304 

336,879 

2.016.131 

293,731 

80.568 

Sliawano  ,-, 

....Leader  . 

-..(e) 

2,156,028 

276,276 

1,585,444 

231.574 

62,734 

Sheboygan 

....  Press  . 

....(e) 

11.618.166 

1,031,898 

8.750.784 

1,603.742 

231.742 

Sterens  Point.  Journal  _ 

—  (e) 

3,976,874 

479.230 

2,611,098 

776,646 

109,90<> 

Superior  . 

..-Telegram  _ 

—  (e) 

6.705.356 

798.294 

4.823.518 

944.594 

138.950 

Watertown  —Times  . 

....(e) 

3.451.504 

431,200 

2,594.858 

394.520 

30.926 

Waukesha  -. 

Freeman 

—  (e) 

5,310.760 

461,650 

3.689.840 

1,034,110 

125,160 

Wausau 

....Record-Herald  (e) 

10,151,750 

755,160 

7,572,824 

1,508,976 

124.670 

Wisconsin 
Rapids  „ 

....Tribune  . 

—  (e) 

4.980,220 

428,540 

3.606.848 

878,850 

65.682 

WYOMING 


Casper  . . 

...Star  . 

Tribune- 

—  (m) 

3.229,422 

848.302 

1,804.264 

562,674 

14,189 

Herald  ... 

. (e) 

5.627.720 

850.990 

3.603,754 

944,762 

228,214 

Sunday  edition  IS) 

1..351.826 

84.210 

970,922 

261,226 

35,448 

Total  . 

(meS) 

10,209.008 

1,783,502 

6,378.960 

1,768.662 

277,844 

Cheyenne  .... 

...Wyo.  Eagle 
Wyn.  State 

-(m) 

6.712,678 

1,052,184 

4,658.570 

945,462 

66,469 

Tribune  . 

-.(eS) 

6.955,550 

1,076,810 

4.673.536 

1,005.018 

200,186 

Total  . 

,(meS) 

13.668.238 

2,128,994 

9,332,106 

1,950,480 

256.648 

lairamie  . 

...Rulletin  — 
Republican- 

....(m) 

2,754,150 

481,740 

1,946,966 

318,752 

6,699 

Boomerang  ..(e) 

2.812..588 

481.292 

1,926.008 

314,440 

90,846 

Total  ... 

-(me) 

8.566.736 

963,032 

3,872.974 

633.192 

97.538 

Rawlins  . 

...Times  . 

-.(m) 

2,423.834 

292,908 

1,763.580 

251,623 

117,264 

Rock  Springs..  Rncket  . 

-.(m) 

2.030.882 

395.752 

1,297,338 

234.458 

103.334 

Miner  . 

—  (S) 

479.570 

18.620 

385.868 

62.258 

12.824 

Total  . 

.(mS) 

2.510.452 

414,372 

1,683,206 

296,716 

116,161 

3,572,382 

451,279 

2,740,867 

195,058 

185.178 

Worland  ..... 

...  Northern  Wyo. 

News 

—  (m) 

2.286,004 

332,710 

1,699,166 

184,198 

60.939 

NEWSPAPERS  MEASURED  BY  ADVERTISING 
LINAGE  SERVICE 


CALIFORNIA 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Pasadena  — 

-Independent 

-(m) 

10,649.969 

563,007 

5.252.312 

4,777,841 

56.80* 

Sunday  edition  (8) 

8,232,584 

82,300 

1.450.753 

1,687,427 

12.104 

Total  — 

-(mS) 

13,882,553 

645.307 

6,703.065 

6,465,268 

68.91* 

GEORGIA 

Augusta 

..Chronicle  . 

....(m) 

10.311.834 

1,585,775 

6.497,009 

2,026,191 

>02,89* 

Herald  — 

. (e) 

10,074,481 

1,587,066 

6,422,003 

1,989,591 

75,811 

Chronicle 

,— (S) 

3.007,922* 

613.832 

1.855.370 

636,254 

1.4** 

Total  - 

(meS) 

23,394,237 

3,786,673 

14.774.382 

4,552,036 

>81.14* 

(• 

Includes  288,954  lines 

of  Parade) 

INDIANA 

Hammond 

..Times  . 

. (e) 

13,136.955 

1,085,733 

9,288,906 

2,641,907 

120.40* 

Sunday  edition  (S) 

4.748,234 

179,542 

3.803.660 

763.833 

1,1** 

Total  _ 

...(eS) 

17,885.189 

1,265,275 

18.092.566 

3.405.740 

121,60* 

LOUISIANA 

Monroe  _ 

,_WorId  . 

....(m) 

7.064,635 

1,271,365 

4.218,591 

1,573,564 

1,11* 

Sunilay  edition  (S) 

2,474,063 

192,928 

1,808,723 

471,099 

1,11* 

Total 

-(mS) 

9.538.698 

1,464,293 

6,027,314 

2.044,663 

>.4>* 

(Sold  in  combination  with  News-Star,  Esening) 

MASSACHUSETTS 

Harerhlll  .... 

...Garette  . 

. (e) 

6,730,141 

800,047 

4,591,767 

1,272,770 

65,557 

Lawrence  _ 

..Tribune  — . 

. (e) 

10,229,482 

1,334,679 

7,230,374 

1,613,886 

50.542 

(Sold 

Id  combination  with  Eagle,  Morning) 

Lowell  . 

-Sun  - . . 

—.(e) 

7,543.163 

1,149,052 

5.115,288 

1,180,505 

98,318 

Sunday  edition  (S) 

2.007,516* 

204,812 

1.362,060 

427.398 

13,246 

Total  _ 

-(eS) 

9.550,679 

1,353,864 

6.477,348 

1,607,903 

111,564 

(•  Includes  99.954  lines  of  Family  Weekly) 

Lynn  . 

-Item  . 

—  (e) 

7,015,559 

749,305 

5,227,315 

962,324 

76,615 

Telegram-News  (e) 

5,443.842 

290,719 

3.763.256 

1,320,670 

69,197 

Sunday  edition  (S) 

1.870,085 

81,678 

1.244,164 

542.623 

1,620 

Total  ... 

...(eS) 

7.313,927 

372,397 

5.007,420 

1.863,293 

70.817 

NEW 

JERSEY 

Paterson  .... 

..Call  . 

--(m) 

10.006,674 

786,938 

6,089,064 

2,990,422 

140,25* 

News  . . 

. (e) 

13.025.129 

1.796.459 

8.340,512 

2,705,517 

182,641 

NEW 

YORK 

Jamestown  .. 

...Post -Journal 

-(e) 

11,551,190 

1,192,379 

7,588,408 

2,646,732 

123,671 

PENNSYLVANIA 

Wilkes-Barre 

-Record* 

..-(m) 

4.512,660 

1,200,143 

2,743,933 

525,651 

42,933 

Times- 

Leader** 

-..(e) 

6.645,211 

1,204.169 

4.897.098 

519.889 

24,055 

Total  ... 

.-(me) 

11.157.871 

2,404.312 

7.641.031 

1,045,540 

66,988 

(•  Retord  did  not  publish  from  4/9  thru  10/5) 

(**  Tlmes-Leader  did  not  publish  from  4/8  thru  10/5) 
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SOUTH 

CAROLINA 

Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Columbia 

9,835,8!)4 

2.021.210 

5,255.895 

2,380,042 

178,747 

Record  .... 

. (e) 

9.511,767 

2.253.356 

4,908,607 

2,305.639 

44,165 

State  . 

. (S) 

4.961.143 

583.585 

3.459.739 

891,568 

26,251 

Total  ... 

.(meS) 

24,308,804 

4,858,151 

13,624,241 

5.577.249 

249,163 

WEST 

VIRGINIA 

Bluefidd 

..(m) 

4.929,076 

1,112.406 

2,850,595 

918,263 

47,812 

Sunday  edition  (S) 

1.960,706 

310,945 

1,355,065 

288,682 

6.014 

Total  ... 

...(mS) 

6,889,782 

1,423.351 

4.205,660 

1,206,945 

53,826 

(*  Sold 

in  combination  with  Sunset-News,  Evening) 

Cbirleston 

....Gaxette  ... 

. (m) 

11,358.336 

2,237,580 

6,437,629 

2.444,857 

238.270 

Sunday  edition  (S) 

3,882.866 

620,349 

2,732.324 

526,830 

3,363 

Total  ... 

...(mS) 

15,241,202 

2.857,929 

9.169,953 

2,971,687 

241.633 

Mail  . 

. (e) 

9.716,599 

1,290,552 

6,021,131 

2,190,058 

214.858 

Sunday  edition  (S) 

3,740,312* 

751,301 

2,567,008 

418,741 

3.262 

Total  .. 

....(eS) 

13.456.911 

2,041,853 

8.588.139 

2,608,799 

218.120 

( 

*  Includes  514,735  lines 

of  Parade) 

WISCONSIN 

Fond  Du 

Lac.  Commonwealth 

Reporter 

....(e) 

8.070,135 

814,018 

6,251,561 

837.968 

166.888 

DOMINION  OF  CANADA 

ALBERTA 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Calgary  .. 

. (m) 

5,448,908 

1.367.874 

2.622,552 

1,458,482 

— 

(Legal  included  in  classified) 

Herald  .... 

. (e) 

15.710,944 

3.693.553 

7,713.499 

4,204,124 

99,768 

Edmonton 

. Journal  ... 

- - (e) 

16,437.511 

4,084.627 

7.742.431 

4.559,628 

.50.825 

Lethbridge 

....Herald  .... 

. (e) 

6.858.222 

1,725,646 

4.175.139 

880.496 

76.9+1 

Medicine 

Hat.  News  . 

. (e) 

4.851,370 

1,182,113 

3,134.940 

534.317 

— 

(Legal  included  in  classiried) 

BRITISH  COLUMBIA 


ONTARIO — Continued 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display  Classi- 

National  Local  fied 

Legal 

London  . . 

Free  Press 

..(me) 

15,789,184 

3.900,107  8,455.323  3,433,754 

— 

Niagara  Falls.  Review  . 

. (e) 

8.608,749 

(Legal  included  in  classified) 
1,519,107  6.491,777  597,865 

_ 

North  Bay  ... 

.Nugget  . 

. (e) 

6.325,694 

(Legal  included  In  local) 

1.404.262  4.186,272  735,160 

Orillia  . 

•  Packet  & 
Times  . 

. (e) 

2,873,444 

(Legal  included  in  classified) 

619,628  1,717,950  535,866 

Oshawa  . 

•Times-Gazette  (e) 

7,320.009 

(L^al  included  in  local) 

1.269,763  4,786,387  1.263,859 

_ 

Ottawa  . 

.Citizen  . 

. (e)  16,920,155 

(Legal  included  in  classified) 
4,590,177  8,594,414  3,735,564 

71.020 

Journal  . 

.....(e) 

15.105,801 

(Legal  included  In  local) 

3,530.451  8,393.294  3,182,056 

La  Droit  ... 

. (e) 

8.043,166 

(Legal  included  in  classified) 
2,081,450  4,430.921  1,530,795 

Owen  Sound  . 

•Sun-Times  . 

.™(e) 

5,099,360 

(Legal  included  In  classified) 
1,153,768  3.577,812  367,780 

Peterborough 

.Examiner  .. 

. (e) 

8,774,418 

(Legal  Included  in  local) 

1,861,964  5,602,342  1,310,112 

Port  Arthur.. 

..  News- 
Chronicle 

....(e) 

9.135,562 

1.650,762  6,338.541  1,146,259 

St.  Catharines.  Standard  .. 

. (e) 

15,262.273 

(Legal  included  in  local) 
1.914.332  12.472.882  832.802 

42,257 

St.  Thomas  .. 

..Times- Journal  (e) 

6,669,147 

1,396,115  4.327,359  945,673 

Sarnia  . 

..Observer  ... 

. (e) 

8.811,141 

(Legal  included  in  classified) 
1,679,428  5,733,622  1,398,091 

Sault  Ste 
Marie  . 

..Star  . 

. (e) 

8.616,188 

(Legal  included  in  local) 

1,663,382  6.147,792  805,014 

Stratford  .... 

..Beacon-Herald  (e) 

5,213,133 

1,348,001  3,065,944  799,188 

_ 

Sudbury  . 

..Star  . 

. (e) 

10.517,768 

(Legal  included  in  classified) 
2.046,073  7.260,029  1,211,666 

Timmins  . 

...  Press  . 

. (e) 

5.324,556 

(Legal  included  in  classified) 
1.273,073  3,296,145  755.338 

Welland  . 

...Tribune  ... 

. (e) 

8.605,494 

(Legal  Included  In  ela.ssifled) 
1.336,979  6,083,366  1.185.149 

Woodstock  .. 

...Sentinel- 
Review  . 

. (c) 

6.569.556 

(Legal  included  in  classified) 

1,079.834  4,620.070  869.652 

(Legal  included  in  local) 

Nanaimo  . Free  Press  ....(e) 


.(m) 


Trail  . 

Vancouver 


3.174.423 

2.160.056 

. Times  . (el  3.360.129 

....Province  . (e)  17.300.834 


Nelson  . News 

Prince  Rupert. News  . (e) 


3.569.969»  623.722  2.458.623  487.624  — 

(•  Figures  are  for  period  Apr.  1 — Pec.  31,  1954) 
(Legal  Included  in  classified) 

1.011.150  1,708,994  454.279  — 

(Legal  included  in  classified) 

675.099  1.243,335  241.622  — 

(Legal  Included  in  classified) 

909.516  2,054.756  395.857 

4.497.758  7,894,425  4.908.651 

(Legal  Included  in  classified) 


Sun  . 

. (e) 

24,581,970 

6,037.710 

10,126.676 

8,324.092 

rnlonlst  . 

9.442.832 

2.434.572 

4,200.350 

2.807.910 

Times  . 

. (e) 

10.742.382 

2.627,072 

5.411.224 

2.704.086 

Colonist  . 

. (S) 

2,164.064 

191.338 

1.199.310 

773,416 

Total  ., 

....(meS) 

22.349.278 

5,252.982 

10,810.884 

6,285,412 

Fredericton  ...Gleaner  . (e) 

Moncton  _ L'Erangellne  ..(m) 


PRINCE  EDWARD  ISLAND 

Cliarlottetown.. Guardian  . (m)  4,586,889  1.302.063  2.974.774  310,052 

(L^al  included  in  local) 


QUEBEC 


12,012 


(Legal  included  in  local) 

MANITOBA 

Portage  la 

Prairie  _ _ Graphic  . (e)  1,979,622  483,785  1,389.023  106,814  — 

(Legal  included  in  classified) 

Winnipeg  . Free  Press  . (e)  17,894,069  4,142.958  8.140.149  5,610.962  — 

(Legal  included  in  local) 

Tribune  . (e)  14,532.655  3,495.129  7.135.683  3,901.843  — 

NEW  BRUNSWICK 

4,039,412  1.255,558  2.523.621  260.233  — 

1.771.333  519,885  1,209.193  42,255  — 

(Legal  included  in  local) 


Granby  . La  Voix  de 

L'Est  . (e)  3,067,365 

Montreal  . Herald  . (e)  3.428.259 

Le  Devoir  ....»(m)  2.679.818 

Le  Petit 

Journal  . (S)  1.966,529 

Quebec  . Chronicle- 

Telegraph  ...(e)  4.221.544 

L’ Act  ion 

Catholique  ..(e)  5.363,080 

L'Evenement 

Journal  . (m)  7.110.586 

Le  Soldi  . (e)  13.704.705 

Total  . (me)  20.815,291 

Sherbrooke  ....Record  . (e)  4.648,699 

La  Tribune  ....(e)  6.916.553 

Three  RiTers...Le  Nourelllste.  (e)  7,269.133 


983.948  2.083,417  — 

757.980  2,441,102  229,177 

902.810  1.611,356  165,652 

(Legal  included  in  classified) 

787,110  1.179,419  — 

1.330.887  2.467,406  373.251 

(Legal  included  in  local) 

1.409.710  3,012.800  940,570 

(Legal  included  in  local) 

3.436.985  3.386.576  287.025 

3.436.985  8,900.635  1.367,085 

6.873.970  12.287.211  1.654,110 

(liCgal  included  in  local) 
1.597,401  2,801,990  249,308 

(Legal  included  in  classified) 
1.991.681  4,365.274  559,598 

(I.<egal  included  in  classified) 
1.951,791  4.512.054  805,828 


SASKATCHEWAN 


(e) 


Amherst  . News  .... 

Halifax  . Chronicle 

Herald  _ (m)  8.890.846 

Mall-Star  _ (e)  13,165,635 

Total  . (me)  22.056.481 

New  Glasgow.. News  . (e)  4.130,409 


NOVA  SCOTIA 

1,900,984  508,228 


Moose  Jaw  ....Times-Herald  .(e)  5.968,329 


1,286.384  104.748 


3.118,688 

3.119.663 

6,238.351 

861.188 


3,586.461 

7,886,335 

11.472,796 

2,934.200 


2.185.697 

2.159.637 

4,345.334 

335,021 


(Legal  included  in  classified) 
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1.624 


Sydney  . 

(e) 

9,013,757 

l'.79"l.505  6.340.214  882,038 

— 

Belleville 

gencer  ........ 

(e) 

(Legal  included  in  classified) 

ONTARIO 

6.720,910  1.461.124  4..362.652  897,134 

Brantford 

(e) 

9,866.626 

(Legal  included  in  classified) 
1.922,186  6,469.582  1,474,858 

_ 

Brockville 

Times  . 

(e) 

3.814,755 

1.073.578  2.406,867  334,410 

Chatham  .. 

. News  . . 

.(e) 

8,500.800 

(Legal  included  in  local) 
1.595,496  5,605,568  1.296,736 

— 

Cornwall  . 

Freeholder  ., 

.(e) 

6.265,504 

(LegM  included  in  classified) 

1.452,738  4,118,618  694,148 

Fort  William.  Times- Journal 

(e) 

9,478,182 

(Legal  included  in  classified) 
1,730,792  6,716.668  1.030,722 

_ 

Galt  . 

_ Reporter  . „{e) 

8.582.121 

(L^l  included  in  local) 
1,266,463  6.264,742  1,050,916 

Guelph  ... 

.(e) 

9,023,496 

(Legal  included  In  classified) 
1,649,206  6,020.329  1.353.961 

_ 

Hamilton 

.(e) 

22,272,028 

(Legal  included  in  classiHed) 
4.361.564  12.828,497  5,081,967 

_ 

Kingston  . 

(e) 

8,723,419 

(Legal  included  in  classified) 
2,079,243  5,391,722  1.253,454 

Kirkland  Lake.  Northern  Newa.(e) 

3,608,377 

(Legal  included  In  classified) 
908,807  2,251,198  443,372 

_ 

Kitchener 

Record  . 

.(e) 

12,258,037 

(Legal  included  in  classified) 
2.428,276  8,068,773  1.760,988 

_ 

Prince  Albert. Herald  . (e)  4,608,073 

Regina  . Leader-Post  ....(e)  12.264,300 


Saskatoon  . Star-Phoenix  ..(e)  10.545.832 


1.342,373  3.783.847  842,109 

(Legal  included  in  classified) 
1.071.539  2,840.700  695,834 

3.143,501  6.502.477  2.618.322 

(Legal  Included  in  local) 
2.836,978  5,738,804  1.890.269 
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Executive  Board 
To  Assist  Huntress 

San  Antonio,  Tex. 

Formation  of  an  executive 
committee  of  eight  persons  to 
assist  president  Frank  G.  Hun¬ 
tress,  president  of  Express 
Publishing  Co.,  in  dealing  with 
policies  has  been  announced  by 
Mr.  Huntress. 

The  company  operates  two 
daily  papers,  the  Express  and 
News,  which  are  combined  on 
Sunday;  Radio  Station  KENS, 
Television  Station  KENS-TV, 
and  Aimews  Inc.,  air  cargo  car¬ 
rier  of  the  Express  and  News. 

The  committee,  all  company 
executives,  includes:  William  B. 


Bellamy,  executive  administra¬ 
tor  of  employe  and  public  rela¬ 
tions;  Rodney  B.  Brothers,  cir¬ 
culation  director;  Ray  Jacobs, 
advertising  director;  Walter 
Lehmann,  classified  director; 
John  B.  McDaniel,  business 
manager;  Harry  Nichols,  comp¬ 
troller;  Ed  Ray,  executive  edi¬ 
tor,  and  Albert  D.  Johnson,  gen¬ 
eral  manager  of  the  radio-TV. 


Ideal  Salesman 

Robert  R.  Trundle,  former 
printer  and  engraver,  has  been 
selected  as  sales  representa¬ 
tive  for  Ideal  Roller  &  Manu¬ 
facturing  Company,  Inc.,  in 
the  state  of  Tennessee. 
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Within  a  year 
one  big  drug  company 
spends  $1,370,160 
in  newspapers 


Nope,  no  spots  before  your  eyes!  The 
$1,370,160  figure  is  correct.  And  it’s  just 
one  firm’s  annual  budget  for  newspaper  ad¬ 
vertising  within  this  mammoth,  multi-billion 
dollar  drug  business. 

160  million  people  consume  lots  of  milk 
shakes,  use  plenty  razor  blades,  cosmetics, 
alarm  clocks  .  .  .  and,  in  spite  of  the  wonder¬ 
ful  advances  of  medical  science,  they  still 
get  sick!  But  what  a  long  way  we’ve  come 
from  the  apothecary  shop,  when  a  single  out¬ 
fit  spends  this  much  dough  to  take  its  selling 
story  to  the  consumer. 

Maybe  you’re  already  on  their  list  .  .  .  if 
you’re  in  EDITOR  &  PUBLISHER,  all  their 
hey  people  know  you.  On  the  other  hand, 
maybe  they’ve  never  even  heard  of  your 
newspaper.  Either  way,  one  thing’s  sure  .  .  . 
you  couldn’t  find  a  better  spot  than  E  &  P 
to  seek  out  and  sell  those  people  who  control 
the  spending  of  all  that  newspaper  money. 

In  drug  firms,  department  stores,  big  indus¬ 
try,  wholesalers,  retailers  .  .  .  the  nation’s 
top  advertising  and  public  relations  execu¬ 
tives  find  it  pays  to  keep  posted  here  on  key 
developments  in  the  world  of  newspapers. 
Wouldn’t  it  pay  you  to  get  next  to  all  that 
buying  power  in  EDITOR  &  PUBLISHER? 

Big  People  .  .  .  Big  Newspaper  Advertisers 
.  .  .  Big  Business  for  You 

Almost  all  the  important  buyers 
of  newspaper  space  at  agencies 
and  advertisers  regularly  read 
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SYNDICATES 

Reilly  Answers  Lister 
On  ^Siek-Chiek'  Tag 

By  James  L.  (Pollings 


Walter  Lister,  managfing 
editor  of  the'  Philadelphia  Bul¬ 
letin,  says  in  the  current  issue 
of  the  ASNE’s  Bulletin  that  the 
comics  have  become  the  “sick 
chicks"  of  the  newspaper  busi¬ 
ness. 

Maurice  T.  Reilly,  executive 
vicepresident  of  Chicago  Tidb- 
une — New  York  News  Syndi¬ 
cate,  has  an  answer  to  that 
charge. 

Mr.  Lister  cited  various  pos¬ 
sible  reasons  for  the  decline, 
including  television,  decreased 
strip  size  and  lowered  quality 
of  the  products.  Readership 
studies,  he  claims,  prove  the 
seriousness  of  the  illness. 

“Television  is  a  popular  an¬ 
swer,”  he  writes,  “and  it  may 
be  the  right  one,  although  a 
good  many  figure's  indicate  that 
general  readership  of  newspa¬ 
pers  has  increased  since  T'V 
came.” 

General  Decline 

The  editor  then  points  out 
that  although  it’s  been  sug¬ 
gested  TV  has  done  more  dam¬ 
age  to  adventure  strips  than 
humorous  ones,  his  checking  of 
figfures  doesn’t  support  the 
theory. 

“Every  single  strip  has  de¬ 
clined,”  he  says,  “without  re¬ 
spect  to  categories,  except  that 
some  of  the'  obviously  weak 
ones  plummeted.” 


The  movies,  Mr,  Lister  says, 
met  the  challenge  of  TV  by  of¬ 
fering  audiences  wider  screens 
and  better  color  and  stories. 

“Does  this  suggest  anything?” 
he  asks,  in  conclusion. 

Mr.  Reilly  said  to  Editor  & 
Publisher,  sure,  he  agrees 
with  Mr.  Lister  that  something 
should  be  done  about  the  situa¬ 
tion,  that  “improvement  is 
needed.” 

But  the  baby  that  needs 
nourishing  is  sick  partly  due 
to  neglect,  he  insists. 

In  his  words,  “There  is 
nothing  wrong  with  the  comic 
strip  that  a  little  intelligent 
and  cooperative'  effort  can’t 
correct.” 

Emphasizing  that  steps  are 
being  taken  now  to  better  the 
comics,  Mr.  Reilly  reminds  Mr. 
Lister  that  the  “structural 
strength  of  the  comic  strip  as 
a  story-telling  technique'  lies  in 
its  simplicity  and  wide  distri¬ 
bution.  Its  potentialities,  of 
course,  depend  on  the  quality 
of  the  story  content  and  the 
attractiveness  of  its  presenta¬ 
tion.  Right  here'  is  where  the 
intelligent  and  cooperative  ef¬ 
fort  is  needed.” 

Better  Stories 

The  effort,  according  to  Mr. 
Reilly,  must  start  at  the  point 
of  origin. 

“Mr.  Lister,”  he  explains,  “is 


Popular  peanut.. 

A  pint-sized  Joe,  with  a  genius  for  monkey 
business,  he’s  a  home-loving  guy  who  loves  to 
make  himself  right  at  home  anywhere . . .  has  more 
fans  than  a  fan  dancer,  and  tickles  his  followers’ 
funny  bone  with  amiable  antics... 


Mostly  Malarky 

finds  humor  in  humans,  matrimony,  parties,  poker,  and  play . . . 
is  always  good  for  a  guffaw  or  giggle,  and  releases  more  readers’ 
tensions  than  a  psychiatrist’s  couch.  Penetrating,  flashing  the 
brighter  side  of  life,  with  a  star  cast  including  Maizie  and  Daisy 
and  Wilber  Werm,  Malarky  is  a  daily  panel  and  Sunday  comic 
strip  that  wins  flocks  of  friends  and  circulation!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^IVetc  York  JVe§cs 

BuiMiHQ,  Nvw  York 

^gnaMCate*  mnCm  Tribume  Tourer,  ChieoQO 


correct  in  his  surmise  that 
television  has  had  something  to 
do  with  the  lowered  readership 
ratings  on  comics. 

“The  real  impact  of  tele¬ 
vision  on  the  comic  strip  is  that 
it  has  provided  the  public  with 
a  new  and  faster  story-telling 
technique.  This  fact  must  be 
recognized  today  by  artist  and 
writer  and  by  the  syndicate. 
They  must  contrive  new  and 
better  story  material  and  tell 
their  stories  faster.” 

The  syndicate,  he  says, 
should  help  the  artist  with  his 
plots  and  structures,  and  modi¬ 
fy  cei-tain  practices  once  justi¬ 
fied  on  the  grounds  of  mass 
production  and  mass  selling. 

He  said  he  referred  to 
“bridging”  the  story,  for  one 
thing;  that  is,  rehashing  on 
Monday  what  happened  in  Sun¬ 
day’s  page.  This  custom,  and 
others,  slow  down  the  story,  he 
believes. 

“In  brief,”  Mr.  Reilly  com¬ 
mented,  “there  is  a  definite 
need  for  improvement  at  the 
production  level  of  the  comic- 
strip  business.  We  are'  in 
somewhat  the  same  predica¬ 
ment  the  movies  experienced  as 
television  began  to  be  a  factor 
in  Ame'rican  life. 

Strong  Comeback 

“It  was  not  so  long  ago  that 
the  movies  were  in  the  dol¬ 
drums  because  of  the  giant  eye 
which  had  invaded  the  living- 
room.  But  the  movies  have 
come  back  strong. 

“Today  they  are'  again  play¬ 
ing  to  standing  room.  A  large 
part  of  the  movies’  successful 
comeback  has  been  due  to  b-’t- 
ter  material,  but  something  else 
has  figured  prominently  in  this 
comeback.  And  this  brings  us 
;  to  the  need  for  intelligent  and 
cooperative  action  on  the  part 
I  of  newspaper  publishers.” 

I  The  comic  strip,  he  said,  is 
;  one  art  form  that  belongs  sin¬ 
gularly  to  the  newspaper,  yet 
in  recent  years  publishers  have 
been  treating  it  not  as  one  of 
the  brood  but  as  an  orphan. 

“The  first  thing  publishers 
I  did,”  he  said,  “was  trade  quali- 
!  ty  for  quantity.  In  research  we 
i  did  last  Fall  we  learned  that 
I  the  average  number  of  strips 
and  panels  read  by  the  readers 
of  a  certain  paper  that  shall 
be  nameless  was  18.4.  The 
number  was  identical  for  men 
I  and  women. 

I  There’s  a  Limit 

“This  suggests  that  there  is 
a  limit  to  the  number  of  car¬ 
toon  features  which  the  aver¬ 
age  person  has  the'  time  and 
inclination  to  follow.  Put  twice 
that  number  of  cartoon  features 
.  into  your  newspaper  and  you 


are  bound  to  depress  the  in¬ 
dividual  ratings  of  all  fea¬ 
tures.” 

Next,  Mr.  Reilly  explained, 
came  the  worry  about  space, 
and  in  the  pressure  of  things 
the  comics  got  kicked  around 
more  than  any  other  piece  of 
merchandise  in  the  window. 

While  movies  were  proving 
their  ability  to  come  back,  he 
said,  publishers  went  in  the  op¬ 
posite  direction,  “presenting 
their  art  form  in  vei-y  diminish¬ 
ing  size.” 

No  matter  how  you  look  at 
it,  no  matter  how  you  edit, 
trim  and  condense,  no  matter 
how  you  reduce  the  balloons, 
Mr.  Reilly  said,  the  artist  still 
has  only  a  four-column  size. 

“It’s  a  pitifully  small  area 
in  which  to  achieve  action,  ex¬ 
citement  and  drama.  I  am  not 
unmindful  of  the  space  prob¬ 
lem  which  bedevils  publishers 
today,  but  I  don’t  think  that 
what  they  have  done  to  the 
comic  strip  has  been  one  of 
their  smart  answers  to  that 
problem. 

“It  might  interest  publishers 
to  know  that  they  are  dealing 
today  with  an  audience  in 
which  three'  out  of  five  persons 
who  are  30  and  over  wear 
glasses  part  of  the  time. 

“The  readers  who  have  quit 
reading  the  comic  strips  are  not 
the  youngsters.  They  are  for 
the  greater  part  the  middle- 
aged  and  elderly. 

“As  I  said,  better  comics  are 
coming  along,  and  artists  and 
syndicates  will  see  that  the  im- 
proveme'nt  takes  place  at  the 
production  level.  As  this  is  ac¬ 
complished,  it  will  be  necessary 
for  cooperation  at  the  ‘exhibi¬ 
tors’  level. 

“If  the  comic  strip— this 
thing  that  is  the  newspaper’s 
own —  is  to  accomplish  the 
things  which  it  has  done'  in 
the  past,  and  which  it  can  do 
again,  it  must  be  given  ‘wider 
screen’  in  the  newspaper.” 

Ex-Pug  Turns 
Sportswriter 

“Big  Ben  Bolt”  (King  Fea¬ 
tures)  has  been  proving  he’s  a 
champ  in  and  out  of  the  prize¬ 
ring  ever  since  the  strip  start¬ 
ed  in  February,  1950.  This 
week,  after  a  doctor’s  warning 
that  further  fighting  could 
permanently  injure  his  eye,  the 
big  decision  had  to  be  made: 
what  to  do? 

Artist  John  Cullen  Murphy 
and  write'r  Elliott  Caplin  (A1 
Capp’s  brother)  will  solve  the 
dilemma  neatly  by  turning 
Ben  into  a  sportswriter. 
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Editors  Object  To  Sale 
Of  Comic  Strips  to  TV 


A.  H.  Kirchhofer’s  plea  to 
keep  newspaper  comic  strips  off 
television  is  seconded  by  Philip 
Hochstein,  editor  of  the  Newark 
(N.J.)  Star-Ledger. 

Mr.  Kirchhofer,  managing 
editor  of  the  Buffalo  (N.Y.) 
Evening  News,  advised  mem¬ 
bers  of  thd  American  Society  of 
New’spaper  Editors  in  their 
March  Bulletin  that  he  had  pro¬ 
tested  to  a  syndicate  against 
selling  comics  as  TV  shows. 

“This  may  be  good  for  the 
artist,  and  possibly  the  syndi¬ 
cate,  but  it  will  kill  these  strips 
as  prime  newspaper  features,” 
the  Buffalo  editor  wrote. 

His  desire  for  strips  that  are 
exclusive,  competitive  newspa¬ 
per  features  was  expressed  also 
by  Mr.  Hachstein  in  a  letter 
this  week  to  Cranston  Williams, 
general  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation. 

“I  would  like  to  stress  the 
fact  that  TV  competition  in  the 
same  feature  tends  to  make  that 
feature  worthless  to  a  newspa¬ 
per,”  the  Newhouse  Newspa¬ 
pers’  editor  wrote'.  “It  is  un¬ 
realistic  to  assume  that  a  news¬ 
paper’s  still  drawing  can  stand  I 
up  against  all  the  action  that  j 
a  half-hour  presentation  on  TV 
,  can  provide. 

:  “The  televising  of  a  newspa¬ 

per  comic  strip  is,  therefore, 
the  imposition  of  a  death  sen¬ 
tence  on  that  comic,  even 
though  the  date  of  the  execu¬ 
tion  is  somewhat  deferred, 

“In  an  entirely  different  cate¬ 
gory  is  the  exploitation  of  a 
comic  character  as  the  central 
character  of  a  movie.  That 
leaves  distinct  promotional  ad- 


1,000  Boys  Get 
1,000  New  Subs 

i  Toronto,  Can. 

One  thousand  Toronto 
Telegram  carrier  boys,  rep¬ 
resenting  58  districts  in  Tor¬ 
onto  and  Ontario,  recently 
signed  up  one  new  subscriber 
each  and  presented  the 
“bonus”  circulation  to  John 
Potts,  circulation  director,  as 
a  fifth  anniversary  gift. 

They  surprised  their  cir¬ 
culation  chief  with  personal¬ 
ly  signed  anniversary  cards 
from  each  district,  together 
with  their  new  subscription 
orders. 


vantage  for  the  comic  strip,  but 
where  the  film  becomes  a  regu¬ 
lar  feature  it  is  certain  to  de¬ 
stroy  the  value  of  the  strip.” 

Mr.  Hochstein  urged  that 
publishers  give  particular  atten¬ 
tion  to  the  problem  and  he 
recommended  that  they  insist 
that  syndicate  contracts  protect 
them  against  television  rights 
for  comic  strips. 


Big  British  Papers 
Raise  Ad  Rates 

London 

Britain’s  largest  daily 
and  largest  Sundayer  are 
raising  their  ad  rates. 

The  Daily  Mirror  rate 
goes  up  12%  %  May  1  to  £261 
($730.80)  per  single  column. 

The  flat  rate  per  single 
column  inch  on  News  of  the 
World  will  cost  £35  ($98) 
on  April  3,  an  increase  of 
$21.  This  is  the  first  time 
News  of  the  World  has  in¬ 
creased  its  basic  rate  in 
seven  years. 


Oregonian  Drops 
Shopper  Paper 

Portland,  Ore. 

The  Oregonian  has  disconti¬ 
nued  publication  of  a  Portland 
area  shopping  news. 

It  was  stated  that  advertiser 
interest  in  a  throw-away  shop¬ 
per  in  the  area  has  “dwindled.” 
Possible  increases  in  postal 
rates,  plus  more  stringent 
postal  regulations,  eliminating 
“j  u  n  k”  mailing  privileges 
which  go  into  effect  April  1, 
were'  said  to  have  some  effect 
on  the  decision. 
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200  in  Civic 
Salute  to 
‘Mike’  Harris 

San  Antonio,  Tex. 

More  than  200  persons  gath¬ 
ered  on  the  Plaza  Hotel  Roof 
for  a  $5-a-plate  testimonial  din¬ 
ner  honoring  Monte  “Mike” 
Harris,  veteran  editor  of  the 
San  Antonio  Express. 

It  was  a  press-flavored  civic 
affair,  at  the  conclusion  of 
which  copies  of  a  souvenir  edi¬ 
tion  of  the  Express  were  dis¬ 
tributed  to  guests.  First  and 
second  pages  were  filled  with 
stories  and  illustrations  depict¬ 
ing  the  career  of  the  editorial 
page  editor  who  is  still  active 
after  46  years  as  an  Express 
Publishing  Company  employe. 

As  toastmaster,  Dr.  Harold 
Vagtborg,  head  of  Southwest 
Research  Institute,  became  an 
“editor”  for  the  evening.  He 
called  on  a  staff  of  10  “report¬ 
ers” — nine  men  and  a  woman — 
whose  successive  speeches  paid 
tribute  to  Mr.  Hai'ris’  contribu¬ 
tions  in  various  fields. 

Frank  G.  Huntress  Jr.,  presi¬ 
dent  of  Express  Publishing  Co., 
read  a  message  from  his  father, 
F.  G.  Huntress,  board  chair¬ 
man,  describing  “Mike’s”  creed 
as  “full  and  uncolored  truth  in 
the  news,  honest  editorial  inter¬ 
pretation,  fearless  and  forth¬ 
right  opposition  to  wrong,  un¬ 
wavering  support  of  the  right, 
as  an  independent  editor  sees 
the  right.” 

Dwight  Allison,  managing 
editor  of  the  rival  San  Antonio 
Light,  termed  Mi\  Harris  a 
“shirtsleeve'  editor,”  whose 
“ability  to  express  himself 
forcefully  and  succinctly  has 
won  himself  a  permanent  niche 
in  the  annals  of  journalism.” 


Monte  Harris 


Mr.  Harris  was  given  a 
Chamber  of  Commerce  citation 
for  community  service.  Mr. 
Huntress  presented  a  gift  from 
the  Express  Publishing  Com¬ 
pany;  Bill  Bellamy,  director  of 
employe  and  public  relations  for 
the  company,  presented  a  clock 
radio  on  behalf  of  fellow  em¬ 
ployes.  Other  gifts  included  the 
originals  of  two  cartoons  by 
Bob  Dale,  staff  artist,  which  ap¬ 
peared  in  the  souvenir  Express, 
and  a  citation  from  Boys  Clubs 
of  San  Antonio. 

• 

Washburn’s  Papers 
Given  to  Library 

Washington 

A  first  installment  of  the 
papers  of  the  late  Stanley 
Washburn,  newspaper  corre¬ 
spondent  and  author,  has  been 
given  to  the  Library  of  Con¬ 
gress  by  Mrs.  Washburn.  They 
furnish  a  wide  range  of  con¬ 
temporary  comment  on  events 
between  1914  and  1943. 

Included  in  the  installment 
are  correspondence  with  Lord 
Northcliffe  of  the  London  Times, 
1915-1922,  discussing  the  course 
of  the  war,  the  Russian  point 
of  view  thereon,  and  the  devel¬ 
opment  of  the  Bcishevik  move¬ 
ment. 
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2-Year  Pact 
With  Printers 
In  New  York 

A  new  two-year  contract 
signed  this  week  by  the  Pub¬ 
lishers’  Association  of  New 
York  City  and  Typographical 
Union  No.  6  granted  full  jur¬ 
isdiction  over  photocomposing 
machines  to  the  printers  and 
made  the  introduction  of  tape 
operations  subject  to  negotia¬ 
tion  between  individual  news¬ 
papers  and  the  union. 

Woodruff  Randolph,  president 
of  the  International  Typograph¬ 
ical  Union,  participated  in  ne¬ 
gotiation  sessions  which  ironed 
out  the  new  jurisdictional 
clauses.  He  gave  his  blessing 
to  the  new  contract,  with  its 
provision  for  a  $5.80  “package” 
increase  in  wages  and  benefits, 
and  it  was  ratified  by  a  vote  of 
657  to  60  at  a  union  member¬ 
ship  meeting, 

William  Mapel,  president  of 
the  publishers’  association,  and 
Francis  Barrett,  president  of 
“Big  Six,”  signed  the  agree¬ 
ment  March  14.  It  runs  from 
Dec.  8,  1954  until  Dec.  7,  1956. 

Tape  at  Herald"  Tribune 

In  a  separate  agreement,  the 
New  York  Herald  Tribune, 
which  withdrew  from  the  pub¬ 
lishers’  association  last  year, 
obtained  union  approval  for 
Teletypesetter  operations  on 
stock  market  tables  only.  Each 
machine  using  tape  will  be  at¬ 
tended  by  one  operator. 

The  Herald  Tribune  also 
agreed  to  hire  extras  to  set 
“bogus”  advertising  copy  that 
is  in  arrears. 

Under  the  association  con¬ 
tract,  the  union  must  be  noti¬ 
fied  120  days  in  advance  of  in¬ 
stallation  of  tape  equipment 
and  a  training  period  must  be 
provided  for  journeymen  and 
apprentices.  Questions  of  source 


If 


and  amount  of  tape  and  num¬ 
ber  of  machine  tenders  shall 
be  decided  by  agreement  be¬ 
tween  any  publisher  and  the 
union  before  equipment  is  in¬ 
stalled,  and  none  of  this  matter 
will  be  subject  to  arbitration. 

Eighth  Holiday 
Recognizing  the  typographi¬ 
cal  union’s  jurisdiction  over 
Fotosetter  and  other  photocom¬ 
posing  machines,  the  publishers 
agreed  that  union  printers  shall 
operate  the  keyboard,  develop 
the  film  and  follow-through 
with  all  other  processes  until 
the  material  reaches  the  stage 
comparable  to  the  completed 
reproduction  proof  under  the 
hot  metal  pix>ce'ss. 

Lincoln’s  Birthday  was  given 
as  an  eighth  holiday,  retro¬ 
actively  for  1955,  and  the  con¬ 
tract  reflects  an  increase  in 
wages  of  $2  per  week,  effective 
Dec.  8,  1954,  and  an  additional 
$2  per  week  Dec.  8,  1955.  Wel¬ 
fare  fund  contributions  are  in¬ 
creased  in  two  stages. 

Effective  Dec.  8,  1955,  day 
shift  wages  will  be  $119;  night 
shift  $124,  and  third  shift  $129. 
In  addition,  the  publishers  will 
contribute  73c  per  shift  (now 
66c)  to  the  joint  welfare  fund 
for  each  worker,  up  to  five 
shifts  in  any  week. 

• 

Don  Wilson  to  Take 
Post  With  S.  F.  News 

San  Francisco 
Appointment  of  Don  M.  Wil¬ 
son  as  assistant  circulation 
manager  of  the  San  Francisco 
News  is  announced  by  Arvey 
Drown,  circulation  manager. 
The  appointment  is  effective 
April  1. 

Mr.  Wil.son  is  managing  di¬ 
rector  of  the  California  Newpa- 
perboy  Foundation,  a  post  he 
had  held  for  the  past  four  years. 
He  joined  CNF  from  the  New 
Kensington  (Pa.)  Dispatch, 
where  he  was  general  manager 
I  and  pai’t  owner. 

A  former  assistant  publisher 
of  the  Chester  (Pa.)  Times,  Mr. 
Wilson  entered  newspaper  work 
in  the  circulation  department  of 
the  Des  Moines  (la.)  Register- 
Tribune. 

• 

I  APME  Red  Book 

i  The  APME  Red  Book  for 
1954,  containing  an  account  of 
the  proceedings  at  the  Tampa 
convention  of  the  Associated 
Press  Managing  Editors  Asso¬ 
ciation  last  Nov.  17-20,  is  being 
distributed  to  members.  It  was 
I  edited  by  Victor  Hackler,  with 
I  Irving  Desfor  as  art  director. 
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Eagle  Folds 

(Continued  from  page  7) 

International  Paper  Company 
investments  in  newspapers. 

Shortly  after  selling  the 
Scranton  (Pa.)  Tribune,  Mr. 
Schroth  bought  control  of  the 
Eagle  from  the  Goodfellow- 
Gunnison  group.  Earlier  he  had 
acquired  an  interest  in  the 
Trenton  (N.  J.)  Tmea  w’hich  he 
sold  to  the  Kemey  family  in 
1933.  He  had  been  a  political 
reporter  and  business  manager 
in  Trenton. 

Earlier  Losses  Told 
When  Mr.  Schroth  came  into 
Brooklym  the  Eagle  had  just 
been  through  a  14-week  guild 
strike  but  it  had  been  able  to 
publish.  The  new  owner  said: 
“With  careful  management  and 
a  lot  of  luck  we  w’ill  revive  the 
Eagle  ...  I  sincerely  hope  to 
have  the  friendship  of  the 
Guild.” 

The  Guild  refused  to  reopen 
its  contract  and  Mr.  Schroth 
moved  for  a  reorganization, 
stating  that  annual  losses  for 
10  years  had  averaged  3250,- 
000,  circulation  had  fallen  be¬ 
low  100,000  and  large  stores 
were  not  advertising  in  the  pa¬ 
per. 

“If  the  situation  cannot  be 
remedied,”  the  publisher  said, 
“the  Eagle  may  as  well  pass 
out.  The  metropolitan  papers 
would  like  this  to  happen.” 

,  Reorganization  in  1940 
In  January,  1940,  Mr.  Schroth 
and  unidentified  associates 
bought  the  Eagle  at  a  bank¬ 
ruptcy  sale  for  approximately 
$400,000  in  the  name  of  FDS 
Corporation  of  which  he  was 
president. 

The  Guild  has  asserted,  with¬ 
out  denial,  that  an  officer  of 
Mersey  Paper  Company,  Cana¬ 
dian  newsprint  supplier,  is  the 
“power  figure”  in  the  Eagle 
management. 

Mr.  Schroth ’s  chief  lieuten- 
'  ants  in  recent  years  have  been 
his  sons,  Frank  D.  Jr.,  as  as- 
^  sistant  to  the  publisher,  and 
Thomas,  as  managing  editor. 

In  his  office  on  March  17,  as 
guild  pickets  marched  outside 
with  green  placards,  Tom 
Schroth  told  an  E  &  P  reporter: 
“ni  be  looking  for  another 
job.” 

“I  guess  the  Guild  will  throw 
a  big  party,”  he  said,  “and  if 
they  don’t  I’ll  throw  one.” 

Quiet  in  City  Room 
The  quiet  of  the  main  floor 
in  the  building  was  broken  by 
a  single  bookkeeper’s  adding 
machine  and  one  person  asking 
to  see  the  last  published  edition. 


He  wanted  to  scan  the  want  ads. 

The  city  room  was  still,  ex¬ 
cept  for  several  employes  an¬ 
swering  telephones  and  trying 
to  answer  questions  which  at 
the  time  seemed  unimportant. 

At  Guild  headquarters  about 
35  persons  w'ere  playing  cards, 
sipping  coffee  and  staring  out 
the  window.  A  picture  of  Hey- 
wood  Broun  adorned  the  wall. 

John  Deegan,  a  Guild  organi¬ 
zer,  said  the  Eagle  situation 
was  one  of  the  most  mystifying 
things  he  had  ever  seen.  He 
said  if  the  Eagle  had  agreed 
to  meet  the  Manhattan  scale 
it  would  cost  a  little  more  than 
$80,000  for  two  years. 

“How  can  he  (Schroth)  just 
throw  away  three  million  dol¬ 
lars  in  property?”  Mr.  Deegan 
asked. 

Collis  Sees  Pattern 
On  the  same  day  as  the 
Schroth  announcement  of  sus¬ 
pension  came  guild  members  re¬ 
ceived  copies  of  a  letter  from 
Joseph  N.  Collis,  president  of 
American  Newspaper  Guild,  to 
New  York  guild  leaders.  Re¬ 
ferring  to  the  six-months-long 
guild  strike  aginst  the  Wilkes- 
Barre  newspapers  last  year, 
Mr.  Collis  stated: 

“The  story  about  the  paper 
going  out  of  business  is  an  old 
one.  We  had  that  too.” 

He  asserted  further  that  the 
management  pattern  was  the 
same:  “Sit  it  out  while  the  in¬ 
surance  is  coming  in,  then  get 
friendly  with  the  strikers  and 
finally  push  for  a  settlement.” 
• 

Jackson  Story: 
389OOO  Daily 

Jackson,  Miss. 
A  64-page  Sunday  edition  on 
March  13  highlighted  the  prog¬ 
ress  being  made  by  the  newly- 
established  State  Times  in  a 
competitive  market. 

Advertising  Director  Charles 
T.  Patten  reported  that  16  na¬ 
tional  advertising  accounts  have 
been  obtained  for  the  new  pa¬ 
per  and  local  merchants,  many 
of  whom  are  stockholders  in 
the  venture,  have  been  placing 
large  schedules. 

Executive  Vicepresident  R.  C. 
Cook  issued  a  certified  pub¬ 
lisher’s  statement  claiming  paid 
circulation  of  38,016  on  March 
10,  the  11th  day  of  publication. 
Home  deliveries  in  Jackson 
were  in  excess  of  17,000.  The 
Sunday  press  run  for  March  27 
will  be  50,000,  Dr.  Cook  said. 

The  competing  Daily  News 
was  urging  subscribers  to  con¬ 
tinue  to  receive  both  papers 
and  compare  them. 


^Bait’  Ads 

(Continued  from  page  11) 

tinuously  informed  of  the  im¬ 
portant  forthcoming  problems 
of  distribution  and  how  they 
affect  our  individual  company 
specifically?  Fourthly  let’s  ap¬ 
proach  our  budgets  on  a  task 
basis.  What  are  competitors 
doing?  Where  are  the  areas  in 
which  we  move  ahead,  and  what 
will  it  cost  to  do  the  job? 
Fifthly,  shouldn’t  we  demon¬ 
strate,  without  hocus  pocus, 
how  we  think,  how  we  work, 
admit  some  of  the  shortcomings 
of  the  business  as  we  see  them  ? 
Finally,  let’s  gain  the  support 
of  our  share-holders  and  our 
employes.  They  are  really  on 
the  team.” 

Mr.  Potter  explained  that  in 
his  company  products  which  are 
being  readily  accepted,  which 
are  moving  ahead,  which  seem 
to  warrant  an  upward  trend  of 
advertising  support,  are  grant¬ 
ed  the  necessary  funds.  On  the 
other  hand,  if  a  reduction  is  to 
be  made,  “which  has  not  hap¬ 
pened  in  several  years,  I  al¬ 
ways  make  it  clear  that  we  are 
not  asked  to  make  an  ‘across- 
the-board’  cut  of  say  10%,  but 
rather  to  indicate  the  specific 
jobs  which  they  think  need  not 
be  done  or  which  can  best  be 
postponed.” 

William  B.  Smith,  vicepresi¬ 
dent  for  advertising  of  Thomas 
J.  Lipton,  Inc.,  offered  a  plan 
for  “developing  a  basis  for 
sound  advertising  planning.” 

Mr.  Smith’s  outline  of  a  basis 
for  sound  planning  is: 

“1)  Begin  with  a  thorough 
evaluation  or  estimate  of  the 
situation — including  the  bad  as 
well  as  the  good. 

“2)  Consider  the  capabilities 
and  limitations  under  which 
you  have  to  operate  in  dealing 
with  your  problems,  opportuni¬ 
ties  and  objectives. 

“3)  Consider  the  alternate 
courses  of  action  open  to  you 
within  the  capabilities  and  lim¬ 
itations  under  which  you  must 
operate. 

“4)  Consider  the  competitive 
financial  and  other  influences 
affecting  each  course  of  action. 

“5)  Decide  in  the  light  of 
the  foregoing  the  most  ap¬ 
propriate  course  of  action  and 
recommend  strategy  according¬ 
ly- 

“6)  Develop  detailed  tactic¬ 
al  and  technical  plans  of  ex- 
e^xecution  according  to  approved 
strategy  and  in  the  light  of 
known  policies  and  standing 
operational  procedures.” 

David  F.  Beard,  general  di¬ 
rector  of  advertising  for  Reyn¬ 


olds  Metals  Company,  explained 
the  advantages  of  written 
agreements  helping  to  clarify 
agency  -  client  responsibilities 
which  he  has  recently  complet¬ 
ed  with  his  agencies.  He  ex¬ 
plained  that  advertising  agenci¬ 
es  work  on  a  cost-plus  basis  and 
no  industry  would  undertake 
such  sizeable  expenditures  for 
anything  else  without  a  con¬ 
tract. 

The  advertising  profession 
needs  more  creative  talent  and 
should  develop  “talent  scouts 
with  diving  rods,”  Howard  A. 
Marple,  director  of  public  re¬ 
lations  for  Monsanto  Chemical 
Co.,  told  the  ANA  members.  He 
said  the  advertising  business  is 
in  such  low  gear  in  this  race 
for  men  and  women  with  ideas 
that  a  subcommittee  on  the 
selecting  and  training  of  adver¬ 
tising  personnel  had  to  be 
formed  in  ANA. 

Mr.  Marple  said  a  positive 
program  of  procurement  is 
needed  because  they  can’t  gam¬ 
ble  that  talented  people  will 
simply  drift  into  the  profession. 
He  urged  ad  men  to  be  more 
sensitive  to  people  to  do  a  bet¬ 
ter  job  of  finding  talent  and 
of  fostering  it.  “Creative  people 
may  not  be  just  beyond  the 
horizon,  they  may  be  right 
within  your  own  organization 
just  waiting  for  you  to  find 
them.” 

“As  leaders,  we  have  two  im¬ 
portant  tasks,”  Mr.  Marple 
said.  “First,  to  learn  how  to 
measure  people  —  to  evaluate 
them.  And  secondly,  to  figure 
out  how  to  lift  a  man’s  vision 
to  higher  sights,  to  raise  a 
man’s  performance  to  a  higher 
standard,  and  to  build  a  man’s 
personality  beyond  its  normal 
limitations.  Now  when  I  talk 
about  evaluating  creative  peo¬ 
ple,  I  don’t  mean  in  terms  of 
how  much  copy  and  layout  they 
grind  out  and  have  approved 
each  day  by  their  supervisors. 
We  can’t  measure  creative  tal¬ 
ent  with  a  yardstick.  What  we 
need  to  do,  I  believe,  is  to  ap¬ 
praise  and  analyze  the  talented 
personalities  in  our  depart¬ 
ments  in  order  to  help  them  de¬ 
velop  their  strengths  and  cor¬ 
rect  their  weaknesses.” 

Opening  the  Thursday  morn¬ 
ing  session  devoted  to  “The 
Creative  Side  of  the  Advertis¬ 
ing  Job,”  Charles  Brower,  ex¬ 
ecutive'  vicepresident  of  Batten, 
Barten,  Durstine  &  Osborn, 
stated,  “No  advertising  can  be 
greater  than  the  advertiser. 
The  agency  can  write,  research, 
prepare',  suggest,  pull,  plead, 
prove,  urge,  inspire,  sweat, 
help  and  hope.  But  the  agency 
is  by  legal  definition  your 
agfent— one  of  the  tools  you  use.” 
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Livingston 
In  Stock  Quiz 
As  ‘Expert’ 

Washington 

Testimony  by  J.  A.  Livings¬ 
ton,  financial  editor  of  the 
Philadelphia  Bulletin,  who  did 
not  touch  on  the  subject  of 
published  market  “tips”  ap¬ 
peared  to  complete  newspaper¬ 
man  appearances  before  the 
Senate  Banking  Committee  in 
its  study  of  stock  markets. 

A  committee  source  said 
Columnist  Walter  Winchell  is 
not  on  the  list  of  those  whose 
testimony  has  been  asked.  Mr, 
Winchell  has  been  mentioned 
in  connection  with  published 
and  broadcast  information 
which  brought  heavy  trading  in 
named  stocks. 

Mr.  Livingston  discussed 
market  operations  and  trends, 
illustrating  his  talk  with  charts. 
After  Senator  J.  W.  Fulbright, 
chaiman,  commended  the  news¬ 
man  for  “a  well  thought-out 
presentation,”  and  two  other 
Senators  had  identified  them¬ 
selves  as  readers  of  the  syndi¬ 
cated  Livingston  column.  Sen¬ 
ator  A.  Willis  Robertson  said 
he  desired  to  preface  his  ques¬ 
tions  by  establishing  “solely 
for  the  record”  the  expertness 
of  the  witness. 

The  columnist  said  he  was 
educated  at  the  University  of 
Michigan,  and  when  he  was 
asked  what  he  had  majored  in, 
he  replied:  “Literature;  I  hope 
that  doesn’t  disqualify  me!” 
But,  he  said,  he  had  been  a 
financial  writer  since  1934. 

Senator  Homer  Capehart 
ui-ged  the  committee  chairman 
to  call  Mr.  Winchell  so  he  would 
have  opportunity  to  explain  his 
broadcast  activities.  Senator 
Fulbright  said  he  had  not  re¬ 
ceived  any  direct  request  from 
Mr.  Winchell  to  testify. 

In  his  Sunday  night  tele¬ 
cast  Mr.  Winchell  submitted  to 
questioning  by  Senator  Cape- 
hart.  His  answers  emphasized 
that  the  accuracy  of  his  “ad¬ 
vance  news”  on  stocks  had 
been  attested  by  an  exchange 
official.  At  times,  commercial 
announcements  interrupted  Sen¬ 
ator  Capehart’s  questions. 

• 

Alfred  Mayo  Dies 

Alfred  David  Mayo,  founded 
of  This  Week  Magazine,  died 
March  14  at  Laguna  Beach, 
Calif.  He  was  79.  At  one  time 
he  had  been  publisher  of  the 
old  Chicago  Record. 


Jobs  in  NYC 

{Continued  from  page  10) 


said  a  number  of  his  reporters 
began  as  copy  boys  and  he  him¬ 
self  was  only  one  step  higher 
when  he  began  in  1927  han¬ 
dling  obits  for  the  paper. 

Applicants  Interviewed 

But,  says  Mr.  Schoenstein, 
should  an  opening  arise  calling 
for  a  specialist,  he  will  go  to 
his  file  of  applications  or  ap¬ 
proach  a  reporter  in  another 
city  on  whom  he  has  had  his 
eye. 

A  1944  Pulitzer  Prize  win¬ 
ner,  Mr.  Schoenstein  said  he 
makes  every  effort  to  inter¬ 
view  every  applicant  seeking  a 
reportorial  or  copy  boy  berth 
and  when  hiring  a  copy  boy  he 
looks  for  “the  basic  newspaper 
material.” 

City  editor  since  1938,  Mr. 
Schoenstein  said  the  J-A  does 
not  offer  a  negative  attitude  to 
the  hopeful  out-of-town  report¬ 
er,  rather  his  advice  is  “keep 
trying.” 

“We  do  very  little  hiring” 
says  John  Bott,  city  editor  of 
the  Post-  “And  if  there  is  an 
opening  our  first  move  is  to 
bring  along  one  of  our  copy 
boys  or  editorial  assistants.  In 
other  words  we  first  look  in  our 
own  stable,”  he  said. 

A  Two-Year  Wait 

Mr.  Bott,  himself  a  copy  boy 
for  the  Post  20  years  ago,  said 
the  supply  of  boys  is  always 
greater  than  the  demand.  He 
said  copy  boys  do  not  move  up 
for  at  least  two  years. 

“We  get  a  flood  of  applica¬ 
tions,”  he  said,  “and  if  a  copy 
boy  can’t  fill  the  vacancy,  there 
are  always  a  lot  of  people 
around  town  with  newspapers 
or  with  wire  services  who  can.” 

Mr.  Bott  termed  New  York 
a  “tough  labor  town”  with  jobs 
few  and  far  between.  He  said 
at  the  Post  there  is  little  turn¬ 
over. 

Looking  at  the  job  situation 
for  rewritemen  and  the  prob¬ 
lem  of  hiring  them,  he  said  the 
Post  can  always  find  a  good 
one  in  another  city,  but  “it’s  a 
struggle.”  He  said  when  the 
Post  goes  looking  only  big  city 
papers  with  multiple  editions 
are  considered.  “There’s  no  such 
thing  as  a  single  edition  re- 
writeman,”  he  said.  “The  pres¬ 
sure  is  not  the  same  as  in  New 
York  where  editions  are  coming 
out  all  the  time.” 

100  Per  Month 

Frank  Adams  of  the  Times 
says  he  is  overwhelmed  with 
applications  from  all  over  the 
country  and  from  some  foreign 


countries  also.  He  estimated 
that  he  received  approximately 
100  applications  per  month. 

There  are  17  copy  boys  on 
the  Times  and  149  reporters 
and  rewritemen.  The  Times’ 
policy,  as  is  practiced  else¬ 
where,  is  to  hire  from  within. 
How’ever,  if  the  Times  feels  a 
copy  boy,  inside  of  a  couple  of 
years,  will  not  make  the  grade 
they  will  help  him  obtain  a  job 
on  a  smaller  paper. 

When  an  opening  does  arise, 
and  it  is  felt  available  copy 
boys  can  not  handle  the  posi¬ 
tion  capably,  the  Times  goes  to 
its  carefully  screened  files.  The 
policy  is  to  seek  a  seasoned 
man  who  has  established  a 
reputation  in  his  field. 

If  an  applicant’s  resume  is 
pulled  from  the  file  when  there 
is  a  spot  open,  the  newsman  is 
interviewed  at  great  length. 
The  interviewer  must  be  satis¬ 
fied  the  man  is  sound  and  sta¬ 
ble  in  his  makeup  and  has  good 
oral  expression  and  an  ability 
to  write. 

Most  of  the  Times’  copy  boys 
are  about  25  years  old,  have 
had  military  service,  and  hold  a 
college  degree.  The  first  ad¬ 
vancement  is  to  editorial  as¬ 
sistant  thence  to  reporter. 

• 

Easing  of  Taxes 
Helps  Paper  Firm 

Earnings  and  sales  by  In¬ 
ternational  Paper  Company  and 
its  subsidiaries  during  1954 
were  at  record  levels,  John  H. 
Hinman,  chairman  of  the' 
Board  reported  to  shareholders 
this  week. 

The  report  shows  total  earn¬ 
ings  after  taxes  of  873,489,- 
746  including  $6,014,162  from 
extraordinary  non  -  recurring 
items,  as  compared  to  1953 
earnings  of  $63,935,478.  includ¬ 
ing  extraordinary  items. 

Mr.  Hinman  pointed  out  that 
a  major  factor  in  the  improved 
net  earnings  was  the  substan¬ 
tial  reduction  of  the  tax  burden 
through  expiration  of  the 
United  States  Excess  Profits 
Tax  and  a  i-eduction  in  the 
amount  provided  for  current 
taxes. 

Operating  profits  before  in¬ 
come  taxes  were  down  $2,712,- 
883  from  1953,  but  provision 
for  taxes  based  on  income  to¬ 
taled  $68,971,052  as  compared 
with  $80,617,001  in  1953. 

Sales  by  the  Company  and  its 
subsidiaries  climbed  to  $683,- 
049,560,  or  1.4%  higher  than 
sales  reported  for  1953.  The 
Canadian  subsidiary  produced 
845,381  tons  of  newsprint,  as 
compared  with  820,611  in  1953 
and  512,359  in  1944. 


D,  C.  Merger 
One  Year  Later 

Washington 

One  year  after  the  meiger, 
the  Washington  Post  and 
Times  Herald  summed  up 
March  17: 

Circulation,  in  excess  of 
380,000  daily  and  390,000 
Sunday,  represents  as  much 
circulation  as  the  previous 
unduplicated  circulation  of 
the  two  papers  separately. 

The  morning  paper’s  cir¬ 
culation  is  within  20,000  of 
the  combined  circulation  of 
the  two  evening  dailies. 


Smith  Ordered 
To  Repay  Salary 

Los  Angeles 

Robert  L.  Smith,  former 
publisher  of  the  defunct  Daily 
News,  was  ordered  last  week 
to  return  to  the  paper’s  bank¬ 
rupt  estate  a  $4,774.50  salary 
payment  he  received  after  the 
paper  folded. 

■The  payment  represented  five 
or  10  weeks  salary  owed  Mr. 
Smith  as  of  last  Dec.  18  under 
a  $50,000-a-year  contract  given 
him  by  Clinton  D.  McKinnon 
when  Mr.  McKinnon  got  con¬ 
trol  of  the  paper  from  Mr. 
Smith  a  year  before. 

“There  is  no  question  but 
what  that  payment  constituted 
a  voidable  preference”  under 
bankruptcy  laws.  Bankruptcy 
Referee  David  B,  Head  ruled. 

After  hearing  legal  argu¬ 
ments  from  attorneys  for  Mr. 
Smith  and  for  the  company’s 
receiver.  Referee  Head  took 
under  advisement  the  question 
of  whether  Mr.  Smith  would 
also  have  to  return  to  the  bank¬ 
rupt  estate  $39,000  worth  of 
accounts  receivable  given  to 
him  four  days  after  the  paper 
suspended  operation. 

Attorney  Richard  B.  Rag¬ 
land  for  Mr.  Smith  argued  that 
the  accounts  legally  belonged 
to  Mr.  Smith  under  an  assign¬ 
ment  originally  made  in  Janu¬ 
ary,  1954. 

Further  hearings  on  Receiv¬ 
er  George  Goggin’s  demand 
that  Mr.  McKinnon  turn  over 
to  the  estate  of  the  bankrupt 
the  $125,000  he  is  to  receive 
from  the  Times-Mirror  Co.,  to 
whom  he  sold  certain  of  the 
Daily  News  assets,  and  that 
the  Times-Mirror  Co.  be  or¬ 
dered  to  assume  a  part  of  » 
mortgage  against  the  compa¬ 
ny  were  put  over  until  March 
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News  Guide 
Is  Prescribed 
For  Doctors 

The  Medical  Society  of  the 
State  of  New  York  has  a  reme¬ 
dy  for  its  own  public  relations 
ailments.  Getting  the  individual 
doctors  to  swallow  it,  however, 
is  a  job  for  a  diplomat. 

Labelled  “A  Guide  for  Co¬ 
operation,”  the  prescription  has 
been  refined  by  a  year  of  dis¬ 
cussion  with  reporters,  editors 
and  other  media  representa¬ 
tives.  Now  a  team  of  field 
agents  of  the  Medical  Society 
is  going  to  work  to  persuade 
county  medical  groups  and  hos¬ 
pitals  that  it  will  be  good  for 
them. 

This  guide,  originally  pro¬ 
posed  as  a  Code,  which  drew 
the  fire  of  newspaper  groups, 
is  a  unilateral  approach  to  pro¬ 
moting  the  flow  of  information 
from  doctors  and  hospitals  to 
the  general  public.  Dr.  John  C. 
McClintock  of  Albany,  who 
heads  up  the  subcommittee  on 
media  of  information  for  the 
State  Medical  Society,  had  the 
satisfaction  this  week  of  hear¬ 
ing  editors  and  reporters  say 
they  would  welcome  widespread 
adoption  of  the  rules  set  down. 
Compliance  with  the  guide, 
these  newsmen  felt,  would  ease 
their  task  of  obtaining  public 
information  at  the  same  time 
the  doctors'  principles  of  ethics 
are  safeguarded. 

Editors’  Endorsement 

Speaking  for  the  State  So¬ 
ciety  of  Newspaper  Editors, 
Norman  Baker  of  the  Nyack 
Journal  News  said  the  guide 
already  had  been  helpful  in 
reducing  friction  between  doc¬ 
tors  and  reporters.  He  e.xpres- 
sed  hope  that  it  would  be’  wide¬ 
ly  adopted. 

Joseph  Stahl  of  the  New 
York  City  Reporters’  Associa¬ 
tion  urged  the  medical  societie.s 
to  arrange  meetings  at  which 
reporters  could  demonstrate 
news-gathering  techniques  and 
handling  of  stories  in  the  deli¬ 
cate  area  of  doctor-patient 
privacy. 

Basically,  the  Guide  calls  up¬ 
on  the  medical  profession  and 
hospitals  to  designate  respon¬ 
sible  spokesmen  who  would  be 
available  at  all  times  for  press 
contacts.  While  reminding  doc¬ 
tors  of  the  principles  of  pro¬ 
fessional  conduct,  the  Guide 
spells  out  their  responsibility 
to  assist  in  publicity  in  the 
public  interest. 

Dr.  McClintock  said  steps 
would  be  taken  to  supply  news¬ 
papers  and  other  news  media 


with  printed  lists  of  hospital 
personnel  available  for  contact. 
The  Hospital  Association  of 
New  York  State  is  cooperating 
with  the  Medical  Society  in 
seeking  to  have  the  Guide 
adopted  generally. 

The  Guide,  Dr.  McClintock, 
explained,  is  a  departure  from 
the  medical-press  codes  in  ef¬ 
fect  in  about  12  state.*.  Those 
usually  require  bilateral  en¬ 
dorsement. 

Guaranteed  Pay 
Plan  Is  Illegal 

The  Wage  and  Hour  Divi¬ 
sion  of  the  U.  S.  Department 
of  Labor  reported  this  week  it 
had  obtained  voluntary  compli¬ 
ance  by  a  newspaper  publisher 
with  its  order  to  discontinue  a 
guaranteed  salary  plan  for  the 
news  staff. 

A  Minnesota  newspaper  will 
pay  $7,804.99  in  back  wages  to 
seven  present  and  four  former 
news  staff  members  as  a  result 
of  overtime  violations.  The  em¬ 
ployes  w'ere  under  a  plan 
which  guaranteed  salary  for  a 
48-hour  workweek,  based  on 
straight-time  hourly  pay  for 
48  hours  plus  one-half  the 
hourly  rate  for  eight  hours  be¬ 
yond  40.  It  was  found  that 
they  worked  with  considerable 
frequency  more  than  48  hours 
a  week. 

In  such  weeks  they  were  paid 
overtime  on  a  rate  arrived  at 
by  dividing  the  total  straight- 
time  pay,  at  the  48-hour  rate, 
by  the  total  hours  worked.  One- 
half  time  was  paid  at  this  rate 
for  hours  in  excess  of  48.  In 
some  weeks,  when  they  worked 
more  than  70  hours,  these  em¬ 
ployes  received  less  than  .'jO 
cents  an  hour  for  overtime. 

The  Labor  Department  held 
they  were  not  properly  paid  at 
time  and  a  half  the  regular 
rate  for  overtime.  Management 
acknowledged  the  infraction 
and  agreed  to  pay  the  back 
wages. 

2  Kansas  City  Star 
Reporters  Die  in  Day 

Kansas  City 

Two  members  of  the  Kansas 
City  Star  staff,  George  K. 
Wallace,  political  w’riter,  and 
Kenneth  J.  Hegarty,  city  desk 
assistant,  died  March  14.  Mr. 
Wallace  was  64  and  Mr.  Heg¬ 
arty,  50. 

Mr.  Wallace  died  in  his  sleep. 
He  was  a  personal  friend  of 
former  President  Harry  S. 
Truman.  Mr.  Hegarty,  a  mem¬ 
ber  of  the  Star’s  staff  30  years, 
died  in  a  hospital  of  a  blood¬ 
stream  infection. 


O'Brien 


Taylor 


2  Executive 
Posts  Filled 
On  Nonpareil 


Council  Bluffs,  la. 

Ora  L.  Taylor  and  Robert  H. 
O’Brien  have  been  named  to  top 
executive  posts  of  the  Council 
Bluffs  Nonpareil. 

The  change  is  the  result  of 
the  continuing  illness  of  Robert 
R.  O’Brien,  president  and  pub¬ 
lisher.  Mr.  O’Brien,  a  former 
president  of  the'  Inland  Daily 
Press  Association,  has  been  ill 
since  last  September,  when  his 
left  leg  was  fractured.  His  right 
leg  was  broken  in  a  ball  at  his 
home  rece'ntly. 

Mr.  Taylor,  58,  a  vicepresi¬ 
dent  who  has  been  with  the 
Nonpareil  for  36  years,  has 
been  elected  president  of  the 
corporation. 

Robert  H.  O’Brien,  38,  who 
started  as  a  carrier  boy  in  1929 
and  later  served  in  the  news, 
advertising  and  business  de¬ 
partments,  has  been  named  vice- 
president  and  publisher. 

Robert  R.  O’Brien  was  named 
executive  vicepresident. 

Directors  re-elected  W.  P. 
Hughes,  former  general  man¬ 
ager,  as  chairman  of  the  board. 
John  O’Brien,  circulation  man¬ 
ager,  was  re-named  treasurer. 
Jack  O’Brien,  advertijing  direc¬ 
tor,  was  elected  vicepresident 
and  business  manager  and 
Han-y  Mauck  Jr.,  managing  edi¬ 
tor,  secretary. 

Robert  H.  and  Jack  O’Brien 
are  sons  of  Robert  R.  O’Brien. 
John  and  Robert  R.  O’Brien 
are  brothers. 

• 

Daily  Provides  Tax 
Guidance  via  TV 

Cincinnati 

Cincinnati  Post  has  fixed  it 
for  readers  to  fill  out  income 
tax  returns  in  their  living 
rooms,  via  television.  Russell 
Welch,  income  tax  district  di¬ 
rector,  agreed  to  have  two  of 
his  staffers  at  the  Post  station 
to  show  how  it’s  done  on  a 
blackboard,  March  20  and  27, 
at  11  a.m. 


Readers  Act 
Quickly  to  Aid 
Folks  in  Need 

Long  Branch,  N.  J. 

When  it  comes  to  helping 
needy  persons,  readers  of  the 
Long  Branch  Daily  Record  ref- 
spond  quickly  and  generously. 
Proof  lies  in  the  Eddie  Wells 
Drive  now  being  conducted  for 
the  newspaper  which  has  netted 
the  former  high  school  grid 
star  more'  than  $2,000. 

A  victim  of  multiple  scle¬ 
rosis  for  three  years,  Eddie’s 
worsening  condition  was  called 
to  the  attention  of  R.  Barry 
Kamm,  city  editor  of  the  Rec¬ 
ord.  A  story  quickly  raised 
funds  to  pay  more  than  $300 
in  hospital  bills,  and  then  the 
drive’  went  into  high  gear. 

Three  years  ago,  a  boy  re¬ 
turning  home  from  school  was 
struck  by  a  train.  Hospital 
bills  mounted  as  the  game  boy 
fought  for  his  life  after  an 
amputation. 

'The  Record  started  an  ap¬ 
peal  that  raised  enough  to  pay 
all  expenses  and  set  up  a  fund 
to  provide  him  with  a  college 
education.  The  paper  even  ob¬ 
tained  an  artificial  leg  for  the 
boy. 

More  recently,  a  31-3rear-old 
man,  the  father  of  four  chil¬ 
dren,  was  stricken  with  polio 
and  could  not  complete  a  house 
he  was  building.  The  Record 
appeal  brought  skilled  labor 
and  the  dwelling  was  completed 
without  charge. 

• 

Baltimore  ‘Firsts’ 
Pictured  in  Series 


Baltimore 

To  bring  readers  up-to-date 
on  historic  facts  of  the  city, 
the  Baltimore  News-Post  and 
Baltimore  Sunday  American 
are  publishing  a  series  called, 
“Baltimore  Firsts:  Did  You 
Know  That — ”.  Each  pictori- 
alizes  the  event  or  incident. 

Among  the  “firsts”  claimed 
for  the  city  are: 

Post  Office  System,  initiated 
by  William  Goddard  in  1774, 
the  year  after,  incidentally,  the 
Baltimore  American  is  credited 
as  being  founded. 

First  De'ntal  College  in  the 
World— 1839. 

First  commercial  ice  cream 
operation  in  America  - 1861, 
by  Jacob  Fussell. 

The  series  is  planned  to  run 
more  than  100  insertions  and 
many  of  the  original  artist’s 
drawings  are  planned  for  pub¬ 
lic  exhibition. 
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Average  Daily 
Has  12v2  Pages 
News  Content 

An  average  morning  or  eve¬ 
ning  newspaper  gave  its  read¬ 
ers  12  V2  pages  of  editorial  con¬ 
tent  in  1954.  In  an  average 
Sunday  paper  there  were  about 
42  pages  of  editorial  content. 

The  averages  were  worked 
out  by  Media  Records  in  quanti¬ 
tative  analysis  of  375  newspa¬ 
pers  published  in  120  cities.  The 
average  morning  daily  had  31 
pages;  evening,  33  pages  (same 
as  in  1953) ;  Sunday,  101  pages 
(up  1  page). 

60-40  Trend  Continues 

The  ratio  of  editorial  con¬ 
tent  to  advertising  rose  slightly 
in  1954  over  that  for  1953  but 
the  general  trend  of  60%  ad¬ 
vertising  and  40%  editorial 
continued  as  it  has  been  pretty 
much  since  1951.  This  percent¬ 
age  is  the  reverse  of  the  1941 
ratio  when  advertising  content 
was  around  40%. 

Some  highlights  in  the  Media 
Records  report  for  1954: 

The  report  covers  over  7% 
billion  lines  of  Total  content  in 
375  newspapers. 

In  120  cities  more  evening 
newspapers  are  published  (143) 
than  Sundays  (134)  or  morn¬ 
ings  (98). 

Of  the  Total  Content  58.9% 
was  devoted  to  advertising; 
40.1%  to  news.  Comparison 
with  the  year  1953  indicates 
that  in  1954  0.5%  less  advertis¬ 
ing  and  0.4%  more  news  ap¬ 
peared  in  newspapers. 

Morning  Papers  distribution 
did  not  change  since  1953.  News 
Content  was  the  same  in  1954 — 
40.3%  of  the  Total  Content;  ad¬ 
vertising  58.6%  of  the  Total 
— less  0.1%  from  the  58.7% 
ratio  of  1953. 

Evening  Newspapers  distribu¬ 
tion  show'ed  same  change  from 
1953-advertising  in  1954  was 


Census  Dutu  Girls  Perturbed 


SILVER  SPURS  emblematic  of 
"Oscars"  in  the  fashion  reporting 
field  are  presented  to  Virginia 
Drane  McCallon,  Houston  Post, 
by  M.  C.  Feldman,  president  of 
Dallas  Fashion  Center. 

0.3%  less  of  Total  Content;  edi¬ 
torial  0.3%  more  of  Total  Con¬ 
tent. 

Sunday  Paper  distribution 
showed  the  most  startling 
change  in  make-up.  .Advertising 
ratio  fell  from  57.5%  in  1953 
to  56.6%  in  1954;  news  ratio 
rose  from  41.8%  in  1953  to 
42.6  in  1954. 

Sunday  papers  had  a  higher 
ratio  of  editorial  content 
(42.6%)  to  Total  Content  than 
either  Morning  papers  (40.3%) 
or  Evening  papers  (38.7%). 

• 

Newspaper  Building 
Arehiteetural  Gem 

Tokyo 

The  Sang.1/0  Keizai  formally 
opened  its  new  nine-story  San- 
kei  Katikan  building  in  down¬ 
town  Tokyo  on  March  10. 

The  edifice,  hailed  as  a  new 
milestone  in  Japan’s  architec¬ 
ture,  houses  all  the  newspaper’s 
facilities  and  has  a  2,000-seat 
auditorium  designed  to  accomo¬ 
date  intei’national  conferences. 

The  entire  sixth  floor  is  a  cen¬ 
ter  for  women’s  activities  and 
the  roof  is  used  as  a  heliport. 
It  is  the  first  building  in  Japan 
to  include  a  helicopter  landing 
port. 


BLACKBURN-HAMILTON  COMPANY 
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Delaware  7-2755-6  Exbrook  2-5671-2 


Challenge  to 
Newspapers 

The  Census  Bureau’s  new 
forecast  of  a  population  of  177,- 
000,000  in  1960  presents  a  real 
challenge  to  the  newspaper 
business. 

If  even  the  present  ratio  of 
circulation  to  population  is 
maintained  in  the  next  five 
years  that  would  mean  an  ag¬ 
gregate  of  58,000,000  copies  of 
morning  and  evening  dailies  be¬ 
ing  sold  in  the  United  States 
in  1960. 

The  population  forecast  for 
1975  is  221,000,000 — or  a  rise 
of  35%  in  20  years.  The  Jan.  1, 
1955  estimate  was  164,000,000. 

For  the  past  25  years  the 
ratio  of  circulation  to  popula¬ 
tion  has  fluctuated  between  31% 
and  37%,  the  higher  figure  be¬ 
ing  reached  during  the  war 
years.  It  has  been  dipping  con¬ 
stantly  until  now  it’s  around 
33%  with  total  morning-eve¬ 
ning  sales  just  above  55,000,000. 

Back  in  1920  the  ratio,  which 
had  been  gaining  steadily, 
reached  26%. 

Suburban  Growth 

More  than  half  of  the  nation 
now  lives  in  I68  metropolitan 
areas,  according  to  the  Census 
Bureau’s  data.  But  it  has  been 
going  suburban  at  the  rate  of 
more  than  a  million  a  year 
since  1947  and  latest  official  es¬ 
timates  put  40,000,000  popula¬ 
tion  in  the  suburbs. 

Another  fact  of  particular  in¬ 
terest  to  newspaper  editors  in 
the  Census  report  is  the  age 
distribution  is  changing  marked¬ 
ly.  The  greatest  growdh  in  the 
next  decade  wall  come  in  the  un- 
der-14  and  over-fi5  groups. 
Oldsters  now  number  14,000,000 
vrhile  there  are  45,000,000  un¬ 
der  the  age  of  14  and  the  birth 
rate  is  running  at  around  4,- 
000,000  a  year. 

Shift  to  Southwest 

Another  big  shift  in  popula¬ 
tion  has  been  geographical.  The 
major  trek  has  been  to  the 
Southwest — California,  Nevada, 
Arizona  and  New  Mexico.  All  of 
these  states  since  1950  have 
been  gaining  new  residents  at 
double  the  national  rate.  (The 
lone  Eastern  exception  is  Flor¬ 
ida  which,  owing  almost  entire¬ 
ly  to  the  influx  of  retired  per¬ 
sons,  has  grown  even  faster.) 
By  1965,  it  is  estimated  that 
California  will  have  a  popula¬ 
tion  of  15,269,000,  right  on  the 
heels  of  New  York,  with  an  es¬ 
timated  total  of  16,432,000. 


By  Teener  Stories 

Pittsfield,  Mass. 

Newspapers  do  more  harm 
than  good  in  their  coverage 
of  young  people’s  activities. 

This  was  the  conclusion 
drawn  at  the  annual  winter 
conference  of  the  Massachu- 
setts-Rhode  Island  Tri-Hi-Y 
and  Older  Girls  Conference 
held  here.  More  than  600 
girls  participated  in  the  se.«- 
sions. 

The  girls  complained  that 
by  sensationalizing  the  mis¬ 
haps  and  misdeeds  of  the 
younger  set,  and  ignoring 
their  more  solid  achieve¬ 
ments,  the  papers  present  an 
untrue  and  inaccurate  pic¬ 
ture.  The  very  term  teen¬ 
ager  is  almost  ssmonymous 
with  juvenile  delinquent,  the 
girls  said. 

3  Judges  Are  Named 
For  First  Bade  Award 

May  15  has  been  set  as  the 
deadline  for  entries  for  the 
American  Newspaper  Guild’s 
new  Wilbur  E.  Bade  Memorial 
Award  for  outstanding  local 
guild  work. 

Three  veteran  guildsmen  will 
judge  the  competition,  Ralph 
B.  Novak,  executive  vicepresi¬ 
dent,  announced.  They  are 
John  Biddison,  Twin  Cities; 
Geiwase  Love,  Washington,  and 
Herb  Monk,  St.  Louis. 

Mr.  Bade  was  executive  sec¬ 
retary  of  the  Twin  Cities 
Newspaper  Guild  when  he  died 
last  Spring.  An  annual  award 
in  his  memory  was  authorized 
by  the  ANG  convention  in  Los 
Angeles.  The  winner  will  re¬ 
ceive  $500  and  his  local  wdll  get 
a  plaque.  The  award  will  be 
presented  at  the  1955  conven¬ 
tion  in  Albany,  June  27-July  1. 
• 

Church-Active  Family 
In  Lenten  Feature 

Galveston,  Tex. 
As  a  Lenten  feature,  the 
Galveston  News  church  page 
each  Saturday  presents  an¬ 
other  in  a  picture  series  on 
church-active  families  of  the 
community. 

The  series  w’as  planned  when 
the  Ministerial  Association  re¬ 
quested  aid  in  publicizing  par¬ 
ticipation  in  the  Church  At¬ 
tendance  Crusade. 

Contact  with  a  church  of  va¬ 
rying  denominations  is  made  by 
the  Ministerial  Association  sec¬ 
retary  well  in  advance,  so  that 
the  church  may  select  a  repre¬ 
sentative  family. 
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30,000  Teens 
Take  Decency 
Oath  in  Rally 

Chicago 

Something  new  and  inspiring 
in  newspaper  promotion  took 
place  here  Sunday,  March  13, 
when  30,000  teen-agers  jammed 
into  the  International  Amphi¬ 
theatre  and  proved  themselves 
to  be  both  serious  and  “solid.” 

They  were  serious  when  they 
raised  their  hands  in  the 
pledge  of  decency  to  strike  a 
blow  at  juvenile  delinquency. 
They  were  “solid”  as  they 
cheered  the  TV-radio  and  stage 
stars  who  entertained  them. 

Judge  Reads  Pledge 
The  Chicago  Youth  Rally 
was  sponsored  by  the  Chicago 
Daily  Neivs  and  the  city’s  Key 
Clubs,  affiliated  w'ith  Kiwanis 
International.  Admission  was 
free.  About  15,000  squeezed  in¬ 
to  the  arena  itself.  Another 
15,000  saw'  the  big  show  on 
special  closed-circuit  television 
in  an  adjoining  exhibition  hall. 

Highlight  of  the  rally  was 
the  reading  of  the  pledge  of 
decency  administered  by  Fed¬ 
eral  Judge  William  J.  Campbell. 

The  serious  portion  of  the 
program  was  balanced  by  a 
fun  time  led  by  Howard  Miller, 
local  disc  jockey,  and  featuring 
many  TV  performers  such  as 
Julius  La  Rosa,  June  Valli, 
Betty  Clooney,  Bill  Hayes,  the 
Fontane  Sisters,  Chordettes  and 
others.  The  guest  speaker  was 
Terry  Brennan,  head  football 
coach  at  Notre  Dame. 

Wire  From  ‘Ike’ 

Piiesident  Eisenhower  sent  a 
telegram  hailing  the  young 
participants  for  facing  up  to 
today’s  problems. 

The  idea  for  the  big  rally 
came  from  three  Chicago 
youths,  James  Davis  and  John 
De  Long,  seniors  at  Lane 
Technical  High  School,  and 
Robert  Miller,  senior  at  Parker 
High.  They  wrote  John  S. 
Knight,  Daily  News  publisher, 
a  letter  earlier  this  year.  They 
wanted  to  help  teen-agers  who 
had  slipped  into  delinquency 
and  to  show  that  most  teens 
are  on  the  right  path.  Mr. 
Knight  turned  the  letter  over 
to  Everett  Norlander,  Daily 
News  managing  editor,  with 
the  suggestion  to  “follow  up 
on  the  idea.”  The  youth  rally 
was  the  result. 

Another  highlight,  inciden¬ 
tally,  was  appearance  of  a 
boy  and  a  girl  who  had  gone 
wrong.  They  were  students  from 
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the  Illinois  State  Training 
School  for  Boys  at  St.  Charles 
and  the  Illinois  State  Training 
School  for  Girls  at  Geneva. 
Both  youngsters  recounted  their 
stories,  telling  the  lessons  they 
had  learned.  They  both  won 
sympathetic  cheers. 

Awards  were  given  the  first 
and  second  prize  winners  in  the 
Daily  News  contest  for  a  slogan 
to  keynote  the  rally.  The  win¬ 
ning  slogan  was:  “Let’s  grow 
up,  not  tear  up.” 

Bob  Peck 

{Continued  from  page  12) 

“Bob  has  a  telephone  tech¬ 
nique,”  Mr.  Herzberg  added. 
“He  lets  a  reporter  talk  him¬ 
self  out  and  interrupts  with 
few  questions.  You  will  hear 
him  saying  into  the  phone  pe¬ 
riodically  .  .  .  ‘yep’  .  .  .  ‘yep’  .  .  . 
‘yep’  and  then  he  turns  out  a 
piece  of  polished  prose.  He 
came  from  a  legendary  group 
of  rewritemen.” 

Wrote  on  ‘Rewrite’ 

In  the  book,  “Late  City  Edi¬ 
tion”  (Henry  Holt  &  Co.,  1947), 
by  Mr.  Herzberg  and  members 
of  the  New  York  Herald  Trib¬ 
une  staff,  Mr.  Peck  wrote  the 
chapter  on  “Rewrite.”  A  foot¬ 
note  by  Mr.  Herzberg  stated: 

“Among  newspapermen,  Rob¬ 
ert  B.  Peck  has  been  known  for 
a  generation  as  one  of  the  best 
of  the  rewritemen.  There  is  no 
counting  the  young  reporters 
who  found  in  a  Bob  Peck  re¬ 
write  of  their  stories  a  model 
of  the  way  a  story  should  be 
told.” 

With  characteristic  facility, 
Mr.  Peck  wrote  in  his  chapter: 

“Rewrite  on  a  morning  news¬ 
paper  is  essentially  a  simple 
job.  It  is  just  a  matter  of  fit¬ 
ting  words  to  facts.  The  snug¬ 
ger  the  fit,  the  better  the  story. 
The  rewriteman  doesn’t  even 
have  to  get  the  facts.  Somebody 
else  digs  them  up  and  sends 
them  in.  All  the  rewriteman  has 
to  do  is  to  marshal  them,  dress 
them  up,  and  let  them  march. 
It  is  a  pleasant  job  for  any¬ 
body  who  likes  to  write.” 

And  Bob  Peck  likes  to  write, 
knows  how  to  write,  has  writ¬ 
ten  many  millions  of  living 
story-telling  words. 

It  is  the  Herzberg  premise 
that  Peck  unconsciously  has 
given  fine  training  in  terms  of 
writing  and  organizing  stories 
to  countless  reporters  and 
younger  rewritemen  who  have 
come  along. 

Fish  on  His  Farm 

After  a  half  century  of  news 
writing,  what  will  ace  writer 
Peck  do  in  retirement? 
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He  and  Mrs.  Peck  will  spend 
seven  months  a  year  at  their 
submarginal  farm  (fallow  for 
75  years,  it  has  grown  up  in 
woods  again)  in  the  Catskill 
Mountains  near  Shokan,  N.  Y., 
where  Mr.  Peck,  an  avid  fisher¬ 
man,  plans  to  spend  much  time 
on  the  streams.  A  son  Robert 
B.  Jr.,  lives  not  far  away. 

They  will  spend  the  Winters 
in  the  mild  clime  of  Charleston, 

S.  C.,  where  another  son, 
Thomas,  is  a  telegraph  editor 
of  the  Charleston  News  &  Cour¬ 
ier.  This  son  began  on  the  Her¬ 
ald  Tribune,  worked  on  Buffa¬ 
lo,  N.  Y.,  newspapers  and  has 
been  in  Charleston  for  15  years. 

Bob  Peck  is  not  going  to 
write  a  book,  he  says.  Anyway, 
he  won’t  write  one  about  him¬ 
self. 

Shop  Talk 

{Continued  from  page  84) 

be  published  when  you  order  it. 

This  type  of  publicity  grab 
is  not  new.  It  has  been  tried  by 
many  others  in  the  past.  It 
will  continue  to  flourish,  we 
imagine,  because  too  many  edi¬ 
tors  of  small  town  papers  give 
their  space  away,  being  either 
too  lazy  or  too  busy  to  edit 
their  papers  properly.  As  long 
as  this  continues,  too  many 
manufacturers  who  ought  to  be 
large  users  of  paid  advertising 
space  will  think  they  are  get¬ 
ting  something  for  nothing. 

If  editors  give  it  away  they’ll 
never  be  able  to  sell  it.  The 
manufacturers  are  under  the 
delusion  that  space  grabbing 
will  sell  their  product,  which 
it  won’t.  And  the  only  one  who 
makes  anything  out  of  a  stunt 
like  this  is  the  middleman — 
the  press  agent. 

Welfare  Lists  Open 
But  Names  Barred 

Sante  Fe,  N.  M. 
Gov.  John  Simms  has  signed 
a  bill  opening  records  of  the 
New  Mexico  Welfare  Depart¬ 
ment  to  scrutiny  but  prohibit¬ 
ing  publication  of  the  names 
of  persons  receiving  assistance. 
Gov.  Simms  expressed  his  dis¬ 
satisfaction  with  the  restriction 
but  the  legislature  refused  to 
remove  the  prohibition  on  pub¬ 
lication. 

Commented  the  Carlsbad 
(N.  M.)  Current- Argus:  “It  is 
extremely  doubtful  if  newspa¬ 
pers  in  New  Mexico  would  want 
to  go  to  the  trouble  and  expense 
of  publishing  lists  of  welfare 
clients,  but  to  make  them  pub¬ 
lic  and  not  public  in  the  same 
bill  i-ep resents  some  tortured 
reasoning.” 


Marks  and  Post 
Get  Guild  Awards 

Seymour  Marks  of  the  Long 
Island  Press  and  the  New  York 
Post  will  receire  the  New  York 
New'spaper  Guild’s  Page  One 
Awards  for  journalistic  enter¬ 
prise  April  29. 

Mr.  Marks,  reporter  for  the 
Newhouse  newspaper  at  Ja¬ 
maica,  was  cited  for  his  series 
on  slum  housing  which  led  to 
corrective  legislation. 

Preparation  for  a  series  in 
the  Post  by  Fern  Marja,  Peter 
J.  McElroy  and  William  Dufty 
led  to  freeing  two  youths  false¬ 
ly  accused  of  rape  and  resulted 
in  improved  court  procedures, 
the  awards  jury  stated. 

A  citation  was  voted  to  Sid¬ 
ney  F ligand,  Brooklyn  Eagle, 
for  a  series  on  the  Negro  in 
the  community.  The  following 
were  commended  for  outstand¬ 
ing  writing  in  the  field  of  civil 
liberties:  Alsop  Brothers,  Asso¬ 
ciated  Press,  Murray  Kempton 
of  the  Post,  Peter  Kihss  of  the 
Times,  Frederick  Woltman  of 
the  World-Telegram  &  Sun, 
and  Margaret  Parton  of  the 
Herald  Tribune. 

In  the  graphic  arts  category 
an  award  was  given  to  Sam 
Goldstein,  International  News 
Photos,  for  a  picture  showing 
Harry  Truman  and  James  C. 
Petrillo  in  informal  mood. 
Ben  Gross,  New  York  News, 
was  cited  for  his  book,  “I 
Looked  and  I  Listened,”  on  the 
history  of  broadcasting. 

• 

‘This  Week’  Quiz 
Adapted  for  TV 

Houston 

A  new  TV  quiz  program, 
“Quiz’em  On  The  Air,”  based 
on  the  day-to-day  news  and  to¬ 
morrow’s  history,  has  become 
a  noon-hour  feature  on  KPRC- 
TV.  The  show  is  sponsored  by 
the  station  in  cooperation  with 
the  Houston  Post  and  high 
schools  of  the  area. 

Ray  Miller  is  quizmaster  of 
the  weekly  series  which  features 
two  teams  of  students  who  are 
asked  questions  compounded 
from  the  news  events  of  the 
past  seven  days. 

It  is  an  adaptation  of  Tom 
Henry’s  “Quiz’em  Column”  in 
This  Week  Magazine. 

• 

New  Daily  Bankrupt 

Lexington,  Ky. 

A  petition  in  bankruptcy  filed 
by  Tri-State  Morning  Herald  of 
Middlesboro,  Ky.  listed  liabili¬ 
ties  of  $72,192  and  assets  of 
$12,538.  The  paper  was  estab¬ 
lished  May  1, 1954,  and  suspend¬ 
ed  Nov.  1. 
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Defense  Attacks 
Stock  Sale  Suit 

Pasco,  Wash. 

Defendants  have  filed  a  mo¬ 
tion  to  quash  an  action  brought 
by  Glenn  C.  Lee  to  prevent  re¬ 
moval  of  stock  records  of  Col¬ 
umbia  Basin  Publishers,  Inc.  be¬ 
yond  the  jurisdiction  of  King 
County  Superior  Court,  (E&P, 
March  12,  page  11). 

Mr.  Lee,  publisher  of  the  Tri- 
City  Herald,  is  suing  to  get 
delivery  of  170  shares  of  com¬ 
mon  stock  and  78  shares  of  pre¬ 
ferred  stock  in  the  company 
which  publishes  the  Columbia 
Basin  News. 

The  defendants’  affidavit  as- 
sei-ted  that  Ray  C.  Shepherd, 
Seattle,  did  not  own  any  stock 
in  Columbia  Basin  Publishers 
on  Jan.  8,  1955,  the  date  of  Mr, 
Lee’s  reported  transaction.  Pho¬ 
tostats  showed  that  stock  cer¬ 
tificates,  signed  by  Howard  W. 
Parish  and  R.  C.  Shepherd,  had 


been  endorsed  to  James  M. 
Bryce  as  nominee  of  Unitypo, 
Dec.  29,  1954. 

Mr.  Lee  has  contended  in  a 
separate  lawsuit  for  libel  that 
Unitypo,  agent  of  the  Interna¬ 
tional  Typographical  Union,  has 
subsidized  the  Columbia  Basin 
News  to  compete  against  his 
open-shop  paper. 

Judge  Lloyd  Shorett  has  set 
a  hearing  on  Maixh  22  on  the 
I’estraining  order  and  motion 
to  quash. 

i 

Cameras  for  Stringers  j 

Beaumont,  Tex.  | 

Five  area  correspondents  of  j 
the  Beaumont  Enterprise  have 
been  supplied  with  Kodak 
Bi-ownie  cameras  with  flash  at¬ 
tachment  by  the  state  news 
desk.  Under  the  plan  insti¬ 
tuted  by  State  Editor  Mildred  j 
Cobb  the  roll  film  is  developed 
by  one  man  who  ordinarily  | 
takes  state  news  on  the  tele-  i 
phone. 


:  Classified  Section : 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Parable  With  Order) 

4  times  <S  4Ge  line  each  insertion ;  3  @  60e ;  2  @  6Sc ;  1  @  6Se 
Add  15c  tor  Box  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  timea  @  90e  line  each  insertion;  3  @  95c;  2  @  $1.00;  1  @  $1.10. 
3  line  minimum;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.  H.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
dally.  Editor  A  Publisher  reserves  the  right  to  edit  all  copy. 


New  York  SS,  New  York,  Phone.  BRyant  9-3052. 


ANNOUNCEMENTS 


Newspaper  Brokers 


LEN  FEIGHNER  AGENCY 
A  S3  Year  Succeseful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


•  • 

Our  Newspaper  Listings  Are  EXCLU¬ 
SIVE  With  Us.  We  Believe  They  Are 
Sound  and  Properly  Priced.  Dailies 
and  Weeklies. 

J.  R.  GABBERT 

$987  Orange  Riverside,  California 

(X)NFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 

9ALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service, 
P.  O.  Box  8182.  Greensboro.  N.  C. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10169  Culver  Blvd.  Culver  City.  Cal. 

it  it  SOUND  Investments  in  selected 
Publication  Properties.  A.  W.  Stypes 
A  Co..  625  Market  St.,  San  Francisco 
8,  California. 


ANNOUNCEMENTS 


Newspaper  Brokers 


PROVEN  newspaper  properties  in  rich 
mid-west.  Herman  H.  Koch,  2610 

Nebraska  St.,  Sioux  City,  Iowa. _ 

may  brothers.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 
NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 

Service  Co.,  601,  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purimses. 
Experienced  court  witness. 
Complete  reports  subm  tted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


Publications  for  Sale 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates,  4953  Melrose  Avenue,  Los 

Angeles  29,  California. _ 

TWO  GOOD  WEEKUES  Chart  Area 
8,  each  grossing  Approximately  $60,000 
and  well  equipped.  Each  priced  at 
gross  with  two-thirds  cash.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  8132, 
Greensboro,  N  .C. 


ANNOUNCEMENTS 

Publications  for  Sale 

CHART  AREA  2.  Weekly  Newspaper 
established  1860,  unopposed  in  lovely 
town  of  4.000.  Grossing  $52,000.  net 
$14,000.  Eight  employes.  Circulation 
8.600.  Priced  at  $50,000.  Our  No. 
9060.  May  Brothers.  Binghamton.  N.  Y. 

CHART  AREA  4.  70-yeBr-old  Florida 
East  Coast  weekly  in  distress.  Cir¬ 
culation  5,000 ;  unopposed  town  of 
6,000.  Owner  recovering  from  long 
illness  will  sell  for  $25,000,  small  down 
pasmient.  Huge  plant  ample  for 
daily  production.  Attractive  subsid¬ 
iary  for  existing  Florida  daily  or 
large  weekly.  Our  No.  9079.  May 
Brothers,  Binghamton,  N.  Y. 

CHART  AREA  8.  Daily  Newspaper 
100  years  old.  unoppos^  in  county 
seat  of  7,500.  Circulation  6.000.  In¬ 
come  $200,000,  net  $40,000.  Price  well 
within  rea.son  for  all  cash.  Our  No. 
9078.  May  Brothers,  Binghamton.  N.  Y, 
EASTERN  DAILY.  Chart  Area  2. 
unopposed  in  town  of  12,500.  Modem 
Lino-Teletype  plant  of  ten  machines. 
Annual  net  income  $17,000.  Priced  at 
$135,000,  one-third  down  or  $125,000 
all  cash.  Circulation  5,000.  Our  No. 
9077.  May  Brothers.  Binghamton,  N.  Y. 

EASTERN  DAIIY,  Chart  Area  2. 
Unopposed  in  town  of  60,000,  grossing 
$65,000,  expenses  $46,000,  circulation 
2.860.  Subscription  rate  $10.60  year. 
Staff  of  12.  Priced  at  $55,000,  one- 
third  down.  Possession  80  days.  Our 
No.  9073.  May  Bros.,  Binghamton,  N.Y. 

EASTERN  WEEKLY.  Chart  Area 
2,  grossing  $90,000.  Established  150 
years.  Unoppos^  in  town  of  10.000. 
Expenses  $65,000.  Circulation  2.500. 
Sutocription  price  $2.50-$8.60.  Mod¬ 
em  oversized  plant  appraised  at  $55.- 
000.  Asking  price  $75,000,  on  suitable 
terms.  Immediate  possession.  Our  Nn. 
9076.  May  Brothers,  Binghamton.  N.  Y, 

PENNSYLVANIA  old-established  week¬ 
ly  newspaper  and  job  shop.  Grossed 
$27,000  in  1954,  Own  building  (value 
$20,000)  ;  Duplex,  lino,  3  jobbers,  all 
other  equipment.  Asking  $37,500.  Box 
1236,  Editor  &  Publisher. 

PROFITABLE  weekly  and  job  shop 
in  lovely  village  90  minutes  from  New 
York  City.  Price  $16,000  (that’s  a 
little  under  gross)  ;  terms.  The  DIAL 
Agency.  640  W.  Willis,  Detroit.  Mich. 

SOUTHERN  FLORIDA  WEEKLY  and 
modern  job  plant.  $82,500  represents 
gross  and  real  estate.  Good  Equipment. 
Expanding  area.  Ideal  addition  for 
small  chain  or  semi-weekly  publisher. 
Reasons  for  sale  personal.  All  cor¬ 
respondence  confidential.  NO  brokers. 
Box  1222.  Editor  &  Publi-sher. 

TEXAS  EXCLUSIVE  WEEKLIES— 
Now  ofTerinisr  four,  from  $25,000  to 
$45,000  price  class.  Bailey-Krehbfel, 
Box  88.  Norton.  Kansas. 

LARGE  WEEKLY,  the  only  paper  in 
good  agricultural  county  seat  with 
increasing  industrial  activity,  is  avail¬ 
able  to  financially  able  newspaperman. 
Present  staff  is  excellent,  but  editor 
and  manager  is  looking  toward  partial 
retirement  later  this  year.  Suitable 
buyer  or  part  interest  purchaser  with 
full  ownership  later  is  invited  to  make 
known  his  status  by  letter.  There 
is  need  for  such  person  to  handle 
business  managership  immediately. 
This  is  a  prize-winning  paper  in  a 
well-known  university  town  in  a  south¬ 
ern  state,  and  represents  a  choice  op¬ 
portunity.  Write  L.  P.  Likely,  P.  0. 
Box  431,  St.  Petersburg,  Florida. 

Publications  Wanted 

IN  CHART  AREA  3.  4.  5.  6. 
Have  $2,500  down.  Require  $4,500  net. 

Box  1216,  Editor  A  Publisher. 
WANTED  TRADE“MA^AZINE  with 
expansion  potential  in  merchandising 
or  highway  fields,  in  the  East.  Will 
buy  outright  or  consider  retaining 
owner  as  consultant.  Box  1242,  Editor 
A  Publisher. 


ANNOUNCEMENTS 


National  Advertising  Space 


Test  SANDERS  ABC  8 
Avon  Herald  News  -  Nunda  New* 
Livingston  County  Leader 
Geneseo,  N.  Y. 


Business  Opportunities 


PARTNER  active  or  silent  for  Penn¬ 
sylvania  weekly  newspaper  and  M 
shop.  Old-established  paper  needs 
$15,000  for  rejuvenation  and  expan¬ 
sion.  Box  1121,  Editor  A  Publisher. 


NEWSPAPER  SERVICES 


Correspondents 

EVERYBODY  is  going  to  Europe,  or 
wants  to.  Give  your  readers  a  fresh 
look  at  all  parts  of  the  continent 
through  the  eyes  of  a  byline  feature 
writer  for  one  of  the  nation’s  great¬ 
est  papers.  He  is  going  to  see  it  all, 
including  the  corners  moat  tourists 
miss.  Write  for  details.  Box  IISS, 
Editor  A  Publisher. 


_ Job  Printing _ 

TABLOID  Newspapers  printed  offset 
by  rotary  press,  only  $6  per  thousand 
copies  of  four  pages.  Institute  Press, 
48  West  Barclay  St..  HicksviUe,  N.  Y. 


Syndicates  -  Features 


WRITER,  heavy  background  booklets, 
press  releases,  features,  kits.  Working 
from  low-overhead  home,  can  pass 
savings  to  you.  lift  burden  of  ru^ 
jobs.  Box  Ills,  Editor  A  Publisher. 


Press  Engineers 

MASON-MOORE-TRACY.  Inc. 

Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  ExpertsI 

We  will  move,  erect  or  repair  presses 

ANYWHERE 

28  E.  4th  Street.  New  York  8.  N.  Y. 
Phone  spring  7-1740 


DISMANTLED  -  MOVED  -  ERECTH* 

Service — Maintenance — Repairs 
TRUCKING  AND  RIGGING 

SAM  S.  PUNTOLILLO  CORP. 

SPECTALIZING  in  Duplex 
and  Goss  Flat-Bed  Webs 
311  Lincoln  Ave..  Lyndhurst,  N.  J. 
Phone  GEneva  8-3744 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTUNQ 

581  W.  22nd  St.,  New  York  11.  N.  Y. 
_ PHONE  ORegon  5-7760 

E.  P.  WALLMAN  A  CO. 
Machinists.  Movers.  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Cioast. 

Tel.  8-4164  975  N.  Church  Strmt 

Rockford _ Illinois 

COMPOSING  ROOM  CONSULTANTS 
DISPATCH-CONTROL  SYSTEMS 
Equipment  Designing 
Appraisals 

CROW  ASSOCIATES 

175  No.  Ridgeland 
_ Oak  Park.  Illinois _ 

LORENZ 

Printing  Machine  0>.,  Inc. 
Printing  Press  Engineers.  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St..  Long  Island  City  6,  N.Y. 
STillwell  6-0098-0099 


MACHINERY  and  SUPPUES 


Composing  Room 

MAGAZINES.  Mats  aiid  Magatins 
Racks  —  Vandercook  Proof  Press* 
Write  for  literature — Foster  210  N. 
Broad  St.,  Philadelphia  2,  Penn. 


EDITOR  8C  PUBLISHER  for  March  19,  1955 
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MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES 


Compoting  Room 

UNOTPYES  AND  INTERTYPES: 

2 — #8  ainKle  maf;.,  #42641  and 
#46479 

1— #8  S  mafr..  #47965 
1 — #31  4-maR.,  #55407 
1 — Model  C  Intertype,  gas  pot,  8 
mapr.,  #7018 

1 — Model  G2  Intertype  #16322,  with 
aux. 

8-paRe  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 
Philadelphia  6,  Pa. 

LINOTYPE  MATS  SOLD.  Larste  as¬ 
sortment  constantly  in  stock.  Request 
Ust.  Roth  200^  W.  24.  N.  Y.  C.,  11. 

UNO..  INTERTYPE  and  LUDLOW 
mats  bouRht  and  sold.  Over  1.000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  mana- 
lines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St..  Phila.,  Pa. 

MULTIFACE  PERFORATOR  —  prac-  i 
tically  new  with  8  pt  Opticon  and  | 
3  pt  Resal  maaazines.  $1,600.  Box  | 
1020,  Editor  ft  Publisher.  i 


Press  Room 


SCOTT  3  Unit  Press 

2-24  Pages  by  2a 
24-48  Pages  by  4a 

22%*  Cutoff 

AC  Motor  Drive 
Stereo  Machinery 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y.  | 


MOTOR  DRIVES  of  40.  60.  60,  76, 
and  lOO  H.P.  AC.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
903,  Boise,  Idaho 


16  PAGE 

HOE  WEB  PRESS 


Press  Rtrom 


Wanted  to  Buy 


fM 


223/4"  2  UNIT  DUPLEX 

HOE  SUPERSPEED  PRESS  '  tubulars 

2  TO  1 

2  Units  -  pair  folders  -  bars  -  roll  stand  PRESSES 

with  hoist.  i 

FLOOR  FEED.  ONE  LEV’EL  OPERA-  I  JOHN  GRIFFITHS  CO.  INC- 

TION,  PRACTICALLY  NEW  mIU  | 

CHANICAL  CONDITION.  STEEL  1  WANTED.  Duplex  or  Goss  Flat  Bed 

'  Web  Press.  Cash  deal.  Inland  Newa- 
CYUNDER9  WITH  ROLLER  BEAR-  I  paper  Supply  Co.,  422  West  8th. 
TwQq  Kansas  City  5,  Mo. 


Hoe  Ink  Rails. 

Particulars  upon  request — 
Immediate  Delivery 

HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd. 

Forest  Hills  75,  N.  Y. 


ILIinois  9-5945 


TWining  7-7881 


Netesprint 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  ft 
Paper.  45  W.  45  St..  N.  Y.  86.  JU  2- 
4830. 

_ Press  Room 

HOE  Z  TYPE  PRESSES 

2  TO  60  UNITS  -  22%  *  cutoff  - 
Steel  Cylinders  -  Roller  Bearings  - 
Spray  Fountains  •  Double  Folders  and 
Cbnveyors  -  DC  Drives  -  On  substruc¬ 
ture  with  reels,  tensions  and  pasters. 
Located  Philadelphia,  Available  Now. 

i  BEN  SHULMAN  ASSOCIATES 

[  600  Fifth  Ave.,  New  York.  N.  Y. 

'  223/4"  4  UNIT 

HOE  SUPERSPEED  PRESS 

4  UNITS  -  2  pair  folders  -  bars  -  2 
roll  stands  with  hoists. 

FLOOR  FEED,  ONE  LEVEL 
OPERATION 

PRACTICALLY  NEW  MECHANICAL 
CONDITION  STEEL  CYLINDERS 
WITH  ROLLER  BEARINGS. 

Hoe  Ink  Rails 

Particulars  upon  request — 
Immediate  Delivery 
HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd. 
Forest  HiUs  76,  N.  Y. 


Consisting  of  two  8-page  2  plate  wide 
units,  23-9/16*  sheet  cut.  A.C.  2- 
motor  drive,  capacity  7500  i>er  hour 
with  mat  roller  and  all  stereotype 
equipment. 

An  old  timer  but  good  for  some  fast 
growing  small  town. 


Illinois  9-6945 


Twining  7-7381 


16-20  or  24  PAGE  TUBULARS 

2  to  1  MODELS 
STEREOTYPE  EQUIPMENT 

GEORGE  C.  OXFORD 


16-32  PAGE  HOE  QUAD 

Serial  #1369.  Can  be  seen  in  operation 
daily  1  to  6  P.M. 

Complete  with  all  Stereotype  eqruip- 
Bent,  including  mat  roller.  All  Motors 
sie  AC. 

SAM  S.  PUNTOLILLO  CORP. 

Ill  Uncoln  Ave.  Lyndhurst,  N.  J. 


THOMAS  W.  HALL  CO.  1 

Stamford,  Conn. 

DUPLEX  TUBULARS 

20  Page  •  Located  Sarnia,  Ontario 
24  Pagq  -  Located  Massillon,  Ohio 
ALL  with  Stereotype  Equipment 
and  AC  Drives 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York,  N.  Y. 

SPECIAL  8-page  tabloid  color  press, 
semi-cylindrical,  21  cutoff.  Four 
color  capacity.  40  h.p..  a.c.  automatic 
drive,  ^rgain.  Write  Inland  Newspa¬ 
per  Supply  Co.,  422  West  8th  St., 
Kansas  City  6,  Mo. 

FOR  SALE— 4  UNIT  GOSS  Low  Con¬ 
structed  press,  22%*  sheet  cut-off. 
double  folder,  paper  rolls  floor  fed. 
AC  electrical  equipment. 

J.  R.  Harrison,  8403  Elmhurst,  Colum¬ 
bia,  South  Carolina. 

Used  Presses 

★  Since  newspaiwrs  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  news¬ 
papers  of  all  sizes. 

fk  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  Invited. 

THE  GOSS 

I  PRINTING  PRESS  CO. 

I  5601  W.  31  Street  Chiesgo,  Illinois 


1  16-page  Hoe  unit  for  22%'  sheet 
cut 

2  16-page  Hoe  units  for  23-9/16* 
sheet  cut 

Double  plate  Goss  Stereotype  equip¬ 
ment  for  21%*  sheet  cot 

Furnaces — all  sizes  from  1  ton  to 
7  tons,  gas  or  electric 

No.  25  Vandercook  Full  Page  Proof 
Press 

Hoe  Combination  Saw  and  Trimmer 

Hoe  Double  Page  Curved  Plate 
Rooter  for  13%*  diameter  plates 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


SIX  HOE  overshot  ink  fountains  to 
lit  4-page  wide  straight  pattern  press. 
Bolt  to  bedplate  and  operate  with 
double  ink  drum  distribution.  Foun¬ 
tains  complete  with  all  shafting,  cams, 
springs,  etc.  as  well  as  six  4-page 
wide  doctor  rollers  (one  new)  four 
3-page  wide  rollers  (one  new)  and 
four  2-page  wide  rollers.  These  foun¬ 
tains  in  good  condition  and  may  be 
inspected  at  our  premises.  Box  1100, 
Flditor  ft  Publirtier. 


5  scon  UNITS 

Color  cylinder,  22%*  cut-off.  three 
color  and  black. 

GEORGE  C.  OXFORD 

Box  908  Boise,  Idaho 


Stereotype 

PONY  AUTOPLATE  cuting  machine 
for  21  %*  cut-off  press.  Also  Pony- 
Autoplate,  22%  *  cut-off  hand  cast¬ 
ing  boxes,  tail  cotters  shavers,  chip¬ 
ping  blocks  in  21%*,  22%*  and 

28-9/16*cut.off.  George  C.  Oxford. 
Box  903,  Boise.  Idaho. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
fXlMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y, 

WANTED 

223/4"  AUTOPLATE  PONY 
223/4"  CASTING  MACHINES 
SINGLE  OR  PARALLEL 
AC  DRIVES 
60-75-100  or  125  HP 

HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd. 

Forest  Hills  75,  N.  Y. 

ILIinois  9-5945  TWining  7-7381 

NEWSPAPER  PLANTS 
Also  individual  machinery  ft  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTYIRAPT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

WANTED — Goes  or  Duplex  heavy  duty 
Mat  Roller.  J.  R.  Harrison,  8403  Elm- 

hurst.  Columbia.  South  Carolina. _ 

WANT  Duplex,  Goss  Flatbed.  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins,  712  S.  Clark,  Chicago.  III. 
USED  Router  wanted  for  Duplex  Tubu¬ 
lar  plates.  Call  Walter  Kemper,  Jour¬ 
nal  Gazette,  Mattoon,  Illinois.  Phone 

5656. _ 

HANDFTID  newspaper  folder,  motor. 
Insert  board.  Good  condition,  nearby. 
Bristol  Enterprise,  Bristol,  N.  ^ 


_ HELP  WANTED _ 

_ Administrativo _ 

MANAGER  two  weeklies,  prosperous 
growing  Ohio  county  seat.  Need  sales- 
minded,  budget-operating  shirt-sleeves 
executive  who  can  produce  advertising 
linage  himself  as  well  as  guide  small 
staff.  Copy-writing,  layout  background 
valuable.  Long-established  operation  re¬ 
quiring  shot-in-arm  plus  long-haul  de¬ 
velopment.  Daily  competition.  Salary 
5%  gross  sales  plus  profit  bonus. 
Write  experience,  aims.  Box  1292, 
Fklitor  ft  Publisher. _ 

■‘OPPORTUNITY  for  young  aggressive 
sales  manager  for  large  Mid-South  fast 
growing  weekly.  City  population  over 
209,000.  Extra  capacity  in  well  equip- 
ped  printing  plant  for  circulars,  shop- 
pers  and  magazines.  A  chance  to  train 
for  General  Manager.  Profit  sharing 
or  part  ownership  to  right  man.  Send 
full  details  first  letter.  Box  1244,  Fldi- 
tor  ft  Publisher. 


I  Artists — Cartoonists 

[ - 

NEWSROOM  ARTIST 

ART-CONSCIOUS  Florida  daily  wants 
artist  to  process  art,  draw  charts, 
graphs,  dingbats  and  cartoon  illus¬ 
trations.  Must  know  spraygun  tech¬ 
nique.  Send  detailed  resume.  Box  1214, 

Flditor  &  Publisher. _ 

WANTFX).  exiwrlenced  combination 
Artist  and  copy-writer  and  layout  lady 
for  large  specialty  store.  In  answering, 
please  give  age  and  previous  experi¬ 
ence.  Write  to  Giles.  Inc.,  P.O.  Box 
703,  Jackson,  Mississippi. 

Classified  Advertising 

■  CLASSIFIED  Advertising  Manager. 

I  Write  or  Phone  Daily  Review,  Hay- 
ward,  California. _ 

CLASSIFIED  SALESMAN 

WE  HAVE  an  excellent  opening  for  a 
young  man  with  2  or  more  years  ex¬ 
perience.  Good  starting  wage,  periodie 
increases,  paid  vacations,  6  day  week. 

I  Flxcellent  opportunity  for  man  with 
classified  display  experience.  Good  fu¬ 
ture.  Permanent.  Write  full  details  of 
'  experience,  record,  family  status,  sal- 
I  ary  expected  and  give  phone  number. 

I  H.  E.  Walker,  The  Indianapolis  Times. 

;  Indianapolis,  Indiana. 

Circulation 

(URCULATION  Manager  small  ABO 
Rocky  Mountain  daily.  Must  be  famil¬ 
iar  all  phases.  Box  1235,  Eiditor  ft 
Publisher. _ 

INVITATION  TO 
CIRCULATION  MEN 

We  need  a  self-starting,  fut-moving, 
result-getting  boss  for  circulation  d»- 
I>artment  of  nations!  automotive  trade 
publication.  Ad  experience  help-ful, 
but  not  necessary.  We’re  new,  grow¬ 
ing,  located  in  Nashville  down  in 
Dixie.  You’re  invited  to  give  us  the 
word  on  your  capabilities — including 
age,  experience,  and  price  tag  yon 
place  on  your  services.  All  dope  held 
completely  confidential,  of  course. 

Box  1201 

Editor  ft  Publisher 
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HELP  WAXTED 


Circulation 


WANTED— CIRCULATION  MANAG¬ 
ER,  mldwestern  daily  19,000  circula¬ 
tion,  city  of  26,000  population.  Must 
know  rural  mail  field,  also  develop¬ 
ment  circulation  in  nearby  suburban 
communities.  Position  permanent  with 
future.  Company  paid  health,  dis¬ 
ability,  life  insurance,  vacations,  etc. 
Write  Box  1248,  Editor  &  Publisher. 

Display  Advertising 

DISPLAY  AND  CLASSIFIED  SALES¬ 
MEN  (1  each)  age  25  to  36  who  can 
sell.  Fast  growing:  6-day  daily.  Prefer 
men  from  Chart  Area  6,  4  or  9. 

Permanent  and  excellent  opportunity. 
Salary,  bonus  and  liberal  employee 
benefits.  Write  complete  information 
on  experience,  marital  status,  age  and 
salary  desired  to  start.  Box  1004, 
Editor  &  Publisher. _ 

ADVERTISING  MANAGER.  rapidly 
growing  progressive  midwestern  col¬ 
lege  town  ten  thousand.  Six  thousand 
salary,  commission  to  experienced  man, 
preferably  under  40.  Must  be  good 
layout,  selling.  Situation  oiien  April 
1.  Box  1123,  Editor  &  Publisher. 

OPENING  for  advertising  layout  man 
for  sm.all  city  daily.  Other  advertis¬ 
ing  sales  jobs  available  on  Pennsyl¬ 
vania  newspaiiers.  Send  application 
to  PNPA,  Telegraph  Bldg.,  Harris- 
burg,  Pennsylvania. 

EXPERIENCED  hard  working  solici¬ 
tor  for  growing  evening  daily.  Apply 
Advertising  Director,  Patriot,  Bangor, 
Maine. 


THE  OLDEST  Newspaper  In  The  West 
At 

SANTA  ra,  NEW  MEXICO 

in  the  very  heart  of  the  "Land  of 
Enchantment”  has  an  olfer  for  the 
man  who  can  prove  to  us  that  he  is 
a  top  advertising  councilor — is  capable 
of  producing  above  average  layout  and 
copy — is  interested  in  a  iiermanent 
connection  that  offers  JlOO-pIus  per 
week. 

IF  .  .  .  you  can  fill  the.se  qualifica¬ 
tions  and  would  like  to  live  in  one 
of  the  most  pleasant  cities  in  the 
nation,  write  us  a  letter  TODAY  with 
complete  particulars  to  George  W. 
Mouchette.  The  New  Mexican,  Santa 
Fe,  New  Mexico. 

ADVERTISING  Salesmen :  Harlem 
daily  newspaper.  The  New  York  Even¬ 
ing  Express.  1#  Lenox  Avenue,  N.  Y. 

EXPERIENCED  hard-working  sales¬ 
man  to  develop  new  accounts ;  handle 
special  promotions.  Wonderful  field. 
Good  opportunity.  The  Daily  Record, 
Dunn,  North  Carolina. _ 

SALESMANAGER 

Unusual  opportunity  on  fine  county 
seat  Chart  Area  2  afternoon  daily  for 
sound  experienced  mid-thirties  man 
with  proven  sales  record  desiring  fu¬ 
ture  over  all  management  responsibili¬ 
ties.  Present  position  involves  com¬ 
plete  charge  of  all  advertising,  pre¬ 
paring  salable  copy,  small  city  news¬ 
paper  knowhow.  Tremendous  potential 
in  60,000  population  market  for  linage, 
circulation  growth.  Progressive  com¬ 
munity  :  modern,  long  established  prop¬ 
erty.  Give  full  background,  salary 
requirements.  Box  1228,  Editor  &  Pub¬ 
lisher. 

WANTED — Large  weekly  newspaper 
in  Northern  Maine  needs  an  advertis¬ 
ing  salesman  with  the  experience, 
ability  and  background  to  become  head 
of  the  department.  Only  person  will¬ 
ing  to  put  in  all  necessary  hours  to 
build  up  linage,  capable  of  creating 
ideas  and  with  ability  to  make  attrac¬ 
tive  layouts,  need  apply.  Substantial 
salary  plus  commission.  Need  is  im¬ 
mediate,  opportunity  excellent.  Inter¬ 
view  should  be  arranged  prior  to  April 
1.  Give  full  details  experience  educa¬ 
tion  and  background  in  first  letter  to 
Box  1246,  Editor  &  Publisher. 


HELP  WA.NTED 


Display  Advertising 


PROGRESSIVE  medium-sized,  Cali¬ 
fornia  daily  has  joermanent  key  iwsi- 
tion  open  for  aggressive,  sincere,  hard¬ 
working  Display  Advertising  salesman. 
$600  to  $650  per  month.  Excellent 
sales  training  program.  Send  full  de- 
tailSj  to  Box  1213,  Editor  &  Publisher, 


TOP  SPOT  for  clean  ambitious  young 
Display  man.  Real  advancement  for 
good  worker.  Write  in  detail.  Grand 
Island,  Nebraska  Daily  Independent. 
YOUNG  MAN  with  at  least  two  years 
newspaper  advertising  experience.  Op¬ 
portunity  to  advance  into  responsible 
liosition  for  right  man  with  ability  to 
sell,  promote,  layout  advertising  and 
plan  campaigns.  Circulation  ovqr  10,000. 
Write  giving  particulars  to  George 
Marvin,  Beatrice  Daily  Sun,  Beatrice, 
Nebraska. 


SIX-DAY  afternoon  Southern  daily  in 
community  of  forty  thousand  wants  ex¬ 
perienced.  dependable  reporter.  Must 
be  Southerner,  sober,  ambitious,  neat, 
non-draftable,  amiable.  This  is  really 
fine  spot  for  suitable  man.  Send  full 
background  first  letter.  Address  Box 

717,  Editor  &  Publisher. _ 

CITY  EDITOR  for  a  small  daily  lo¬ 
cated  in  Northern  Illinois.  This  is  a 
real  opportunity  for  the  right  per¬ 
son.  TTiis  is  a  county  seat  town,  with 
good  school  and  churches.  Position 
will  be  open  sometime  after  April  1. 
All  replies  held  in  confidence.  Write 
Box  1125,  Editor  &  Publisher. _ 

J-GRAD  OR  BEGINNER 
REPORTER 

For  small  six-morning  daily.  Good 
opportunity  to  aeiiuire  rounded  ex¬ 
perience  quickly  as  will  handle  sports, 
general  assignments,  features,  camera. 
Immediate  opening.  Write  Morning 
News,  Danville,  Pennsylvania  at  once. 

REPORTER  wanted  at  once. 

Experience  unnecessary. 

Neosho  (Missouri)  Daily  News. 
ALL-ROUND  newspaperman,  one  ca¬ 
pable  to  work  editorial,  mechanical,  ad¬ 
vertising  departments,  wanted  by  very 
small  but  most  substantial  unopposed 
daily.  No  job  printing.  Prefer  young 
man  “raised”  in  weekly  or  small  daily 
who  desires  iiermanent  position  nice 
town  near  city.  No  alcoholics  or  float¬ 
ers.  Prefer  native  Chart  Area  9.  Open 
immediately,  or  will  wait  several 
months  for  right  man.  Give  age,  refer¬ 
ences,  complete  background,  salary  re¬ 
quirements  first  letter ;  otherwise,  no 
consideration.  Do  not  send  material 
to  be  returned.  Box  1140,  Editor  & 

Publisher. _ 

CAPABLE  woman  to  assist  with 
women’s  pages.  Must  have  the  ability 
that  will  merit  taking  over  the  de¬ 
partment  at  a  later  date.  Northern 
Ohio  six  day  evening.  Box  1212,  Edi¬ 
tor  &  Publisher. _ 

EXCEPTIONAL  opening  for  aggres¬ 
sive  and  experienced  Midwest  reporter. 
Real  opportunity  for  right  man.  De¬ 
tail  experience  in  letter  to  Harry 
Mauck,  Jr.,  Council  Bluffs,  Iowa,  Non- 

pareil. _ 

EXPERIENCED  REPORTER-PHOTO¬ 
GRAPHER  for  small,  fast-growing 
afternoon  daily.  Pleasant  work,  good 
pay.  The  Daily  Record,  Dunn,  N.  C. 
IMMEDfATE~  OPENING  for  young, 
fairly  experienced  newsman  on  18,000 
Virginia  afternoon  (Sunday  morning) 
daily.  General  assignment,  handling 
sports  desk  as  relief.  Write  Managing 
Editor.  Progress-Index,  Petersburg, 

Virginia^ _ 

REIPORTER  for  small  five-day  daily, 
journalism  grad  or  equivalent  in  ex¬ 
perience  ;  should  have  car :  good  op¬ 
portunity.  Write  complete  details  to 
The  News,  Hopewell,  Virginia. 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 
takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  &  Publisher  Circulation  Dept. 


HELP  WA.VTED 


LARGE  ILIJNOIS  WEEKLY  NEWS- 
paper  planning  for  city  centennial 
edition  of  100  pages  to  be  published 
last  week  in  June,  needs  qualified 
editor.  Position  now  open,  applicant 
should  be  good  on  features  and  with 
camera.  Give  qualifications  in  letter 
of  application.  Box  1200.  Editor  & 
Publisher. 


WANTED  AT  ONCE.  Sober  well  quali¬ 
fied  sports  Editor,  daily  morning  paper 
7,500  circulation  central  Indiana. 
Frankfort  Morning  Times,  Frankfort 

Indiana. _ 

WANTED :  Young  general  reporter. 
Journalism  graduate.  Some  experience. 
Contact  John  R.  Miller,  Journal  Ga- 

zette,  Mattoon,  Illinois. _ 

YOUNG  MAN  for  news,  sports,  cam¬ 
era  work  on  growing  New  Mexico 
daily.  Car  necessary.  Send  clippings, 
resume  and  salary  requirements  to 
Box  No.  1215,  Editor  &  Publisher. 
YOUNG  MAN  for  weekly  sports-gqn- 
eral  news  reporting.  Courier,  Toms 
River,  New  Jersey.  Toms  River  8-0008. 

EDITORIAL 

CAREER  woman  age  25  to  35  experi¬ 
enced  in  copy  reading  and  layout  for 
desk  work  on  woman’s  and  society 
pages.  Chart  area  6.  circulation  over 
75.000.  Prefer  one  who  has  done 
similar  work  on  smaller  paper.  Box 
1249.  E<litor  &  Publisher. _ 

REPORTER  needed  for  growing  Ohio 
afternoon  6  day  paper.  Labor-industry 
beat  as  well  as  general  and  feature 
assignments.  Ability  to  use  camera 
helpful  but  not  vital.  Box  1247,  Editor 
&  Publisher. 

_ Free  Lance _ 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment_from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C..  N.  Y. 

Photography 

COMBINATION  photoengraver  -  news 
photographer  for  Illinois  newspaper. 
Good  future.  Pleasq  give  full  details. 
Box  1102.  Editor  &  Publisher. 

Promotion  Public  Relations 

WANTED  Publicity  and  Advertising 
man  for  fast  growing  airline.  Must 
be  able  to  handle  news  releases  and 
feature  writing.  Send  detailed  ac¬ 
count  of  experience,  education  and 
samples  of  work  to  Box  1101,  Hkiitor 
&  Publisher. 

PROMOTION  man — experienced  self¬ 
starter  under  35 ;  strong  all  phases, 
circulation  emphasis.  Able  to  write 
ad  and  editorial  copy ;  must  know 
type  and  layout.  Fine  Chart  Area  12 
paper,  $90-$100.  Box  1211,  Editor  & 
Publisher. 


HELP  WANTED 


Mechanical 


MACHINIST 

ALL  IN’TER’TYPE  shop  of  midwest 
110,000  circulation  afternoon  daily  has 
a  permanent  situation  for  qualified 
machinist.  Union  shop,  38%  hour 
week.  Modern  Plant,  friendly  working 
conditions,  top  pension  and  insurance 
benefits.  For  further  information  write 
George  Kunz,  South  Bend  Tribune, 
South  Bend,  Indiana. 

INSTRUCTION _ 

Classified  Advertising 

UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examination  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY !  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  qnrollee — balance 
$3  per  cnrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  st.,  Miami  47.  Florida. 

WRITERS  SERVICES 

Literary  Agents 

WRITERS !— Have  you  a  manuscript 
you  would  like  to  place  with  pub¬ 
lishers?  If  so.  suggest  you  call  on  Dan 
Mend.  ORegon  9-1150.  Sales  in  one 
week  included  4  book  contracts  I  We 
invite  your  correspondence  and  will 
send  free  literature  by  return  mail. 
Write  Today!  MEAD  LI’TERARY 
AGENCY.  419  4th  Ave.,  N.Y.  16,  N.Y. 

SITUATIONS  WANTED 

Administrative 

PUBLISHER  of  10,000  Daily  Effected 
By  Sale  of  Paper.  Experienced  in  all 
phases.  Box  924,  Editor  &  Publisher. 
BUSINF,SS  MANAGER,  experienced 
all  phases.  Send  for  resume  with  full 
particulars.  Box  1139,  flditor  &  Pub¬ 
lisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED  '  SITUATIONS  WANTED 


AdminUtraiive  Display  Advertising 


PUBLISHERS  REPRESENTATIVE  AD  MANAGER-SALESMAN  Available 
Widely  experienced.  New  York  connec-  for  Jacksonville.  Excellent  business 
tions.  but  prefers  job  in  Chart  Area  and  promotion  man.  Must  be  sound 
4,  5  or  9.  Box  925,  Editor  &  Pub-  proi>o8ltion.  2S  years  experience.  Pres 

Usher. _ ent  position  ZVa  years — earning  $8,500 

REDHEADED  young  woman  anxious  Box  1208t,  Editor  &  Publisher. _ 

for  front  office  job,  I’m  business  NATIONAL  Advertising  man  for  si: 

school  trained  on  mechanical  and  IBM  years  with  50,000  daily  seeks  mor 

typewriters,  comptometer  and  account-  responsible  job  with  small  or  mediur 

ing.  Had  1  year  Missouri  University;  sized  paper.  Age  20,  family.  Bes 

won  feature  writing  Awards  Missouri  references.  Box  1240,  Editor  &  Puh 

Interscholastic  Press  during  high-  Usher, 

school.  Am  20,  Midwestern,  not  home  .  - 

tied.  Available  now.  Box  1008,  Editor  MLattorial 

&  Publisher. _ COPY  EDITOR— 10  year,  well-rounde 

MANAGER  -  PUBLISHER  -  EDITOR  experience.  Chart  Area  1  or  2.  Bo 

20  years  dailies,  weeklies  job  plant  929.  Editor  &  Publisher, 

seeks  new  connection.  30  years  same  DESIRE  newspaper  reporter  job  c 

group  now  curtailing  o^rations.  Ex-  writing  position  with  company.  Educs 

^rienced  front,  back,  all  departments.  tion  in  journalism  and  science — fchen 

^lary,  profit  sharing  investment  pos-  istry,  mathematics,  physics,  biology 
sibihty  Age  46  Paul  F.  Jaeger.  with  both  A.B.  and  B.S.  degrees.- 
Apt.  B.  918  W.  Center.  Anaheim.  Navy-vet.  27.  Prefer  Chart  Area 
California.  but  may  relocate.  Write  Box  922.  Ed 

tor  &  Publisher, _ 

_ ^**^*'"'"**”" _ I  BASEBALL  FEVER  1 1 1 

WOULD  like  to  relocate  as  Circula-  SPORTSWRITER.  26.  vet,  BA.  seel 
tion  Supervisor  or  assistant  Circula-  return  to  daily  field.  Two  years  spori 
tion  Manager.  Familiar  with  all  editor  26.000  daily.  Covered  sandlot  i 
phases  of  Circulation  and  promotion.  Major  League  baseball.  By-lined  Spor 
Prefer  Chart  areas  3-4-5.  Box  1107,  ing  News.  Top-rated  columns,  makeu: 
BMitor  &  Publisher.  Box  1043,  Editor  &  Publisher. _ 

FAMILY  MAN.  30,  employed  as  Dis-  NORTHEAST  EDITORS 

trict  Manager  for  past  ten  years  on  Wom*"  «  years  Arts  critic,  ^lal  Ed 

large  West  Coast  dailies  desires  posi- 

tion  as  Assistant  or  City  Circulator  Box  1022.  Editor  &  Publisher. 
on  medium  size  newspaiier,  or  circula-  MANAGING  EDITOR  of  well-knoa 
tion  manager  of  small  newspaper,  daily  in  80.000  class  seeks  larger  fieh 
Starting  salary  secondary.  Personal  15  years  previous  good  experience  < 
interview  desired.  A-1  references,  ^x  famous  paper;  48;  health,  habits  e 
1225,  Editor  &  Publisher.  cellent.  Box  1012.  Editor  &  Publishe 

'  SPECIAL  assignment  reporter,  des 

Clarified  Advertising  metropoliUn  paper.  7  yea 

-  experience.  Seek  similar  job.  new 

CLASSIFIED  MANAGER  — Sound  Public  relations.  Chart  ar 

knowledge  of  what  it  Ukes  to  build  a  3.  4.  Box  1007.  Editor  &  Publisher. 
profit  making  want  ad  section.  Backed  ALL-PHASE  experience:  seeks  city 
by  experience  and  consistent  gains,  managing  Editorship  on  small 


SITUATIONS  WANTED 


TOP-NOTCH 

ALI^AROUND  NEWSMAN 


SITUATIONS  WANTED 


METAMORPHOSIS  planned  —  from 
sales  promotion  to  news  spot  chart 
area  2,  3  or  6.  Married  male  vet,  26. 


proiKisition.  25  years  experience.  Pres-  Jnn  metropolimn  daily,  100,000  circu-  journalism  training  and  3  years  ex- 


NEWS  HEN  temporarily  leg-working. 


ent  position  2Vi  years — earning  $8,500.  lation  up.  Reporter,  rewrite,  copy-  iierience  direct  mail  house.  Box  1238, 
Box  1208.  Editor  &  Publisher.  reading,  editing,  quick  on  features.  Editor  &  Publisher. 

N;Annv  Ai  imZTiTnTTTirr;; — t make-up.  slotman,  know  back-shop  - 

years  with  50,000  daily  seeks  more  ope^nt'o"-  years  experience  rang-  NEWS  HEN  temporarily  leg-working 

responsible  job  with  small  or  medium  small-town  daily  to  one  writing  len^hy  reports  territorial  and 

sized  paper.  Age  29  family  Best  .b'KKest  newspaj^rs  in  rountry.  state  legislature  committees,  wants 
referenrea  Box  124(1  Editor  *  Piih.  Initiative,  responsibility,  executive  ma-  return  daily  newspapering.  All-round 
Usher  '  ’  terial.  Top  references.  26.  college,  experience,  go  anywhere.  Box  1232, 

- •-  "II  - — -  vet,  married.  Box  1114.  Editor  &  Editor  &  Publisher. 

Edttorial  Publisher.  - - 


COPY  EDITOR— 10  years  well-rounded  YOUNG  Woman.  B.S.  journalism, 
experience.  Chart  Area  1  or  2.  Box  seeks  beginning  on  small  daily,  gen- 
929.  Editor  &  Publisher.  eru*  reporting,  anywhere.  Box  1110, 

DESIRE  newspaper  reporter  job  or  ^ - 

writing  position  with  company.  Educa-  DEPENDABLE  newsman  seeking  place 


return  daily  newspapering.  All-round 
experience,  go  anywhere.  Box  1232, 
Editor  &  Publisher. 

PROOF  reader,  office  assistant.  Young 
woman,  many  years  experience.  Seeks 
position  publishing,  printing  or  allied 
trades.  Preferably  New  York.  Refer¬ 
ences.  Box  1205,  Editor  &  Publisher. 


tion  in  journalism  and  science — (chem¬ 
istry,  mathematics,  physics,  biology), 
with  both  A.B.  and  B.S.  degrees. — 
Navy-vet,  27.  Prefer  Chart  Area 
but  may  relocate.  Write  Box  922,  Edi- 
tor  &  Publisher. _ _ 

BASEBALL  FEVER  1 1 1 


with  ;;ekir^ing”dany\  hou^- 


desk,  reporting.  Box  1142,  Editor  A 
Publisher. _ 

HELP!  Veteran.  Single,  24.  Journal¬ 
ism  grad,  no  professional  experience, 
wants  magazine,  newspaper  writing 
job  in  or  very  near  Houston,  Texas. 


I  general  assignment,  police,  court,  re¬ 
write,  camera  experience,  small,  medi¬ 
um  dailies.  Degree.  Box  1239,  Editor 

I  &  Publisher. _ 

REPORTER,  26,  single,  completing  1 
year  as  only  reporter,  feature  writer 
for  small  town  daily,  seeks  position 


SPORTSWRITER.  26.  vet,  BA,  seeks  j  ’  elsewhere  to  establish 


return  to  daily  field.  Two  years  sports 
editor  26,000  daily.  Covered  sandlot  to 
Major  League  baseball.  By-lined  Sport¬ 
ing  News.  Top-rated  columns,  makeup. 

Box  1043,  Editor  &  Publisher. _ 

NORTHEAST  EDITORS 
Woman  6  years  Arts  critic.  Social  Edi¬ 
tor,  general  features.  What  have  you? 
Box  1022.  Editor  &  Publisher. 
MANAGING  EDITOR  of  well-known 
daily  in  80.000  class  seeks  larger  field ; 
15  years  previous  good  experience  on 
famous  paper ;  48 ;  health,  habits  ex¬ 
cellent.  Box  1012.  Editor  &  Publisher. 


I  Houston,  Texas. 

1  AGRICULTURAL  JOURNALIST 


j  Box  1218.  Editor  &  Publisher. _ 

i  REPORTING  is  my  specialty ;  handle 


Farm  reared ;  agricultural  college  grad-  |  police,  fires,  any  assignment.  Employed 


uate :  10  years  editorial  experience 

specialized  national  publications ;  1 

year  extension  work.  Early  30’s ;  mar¬ 
ried  ;  now  employed  resixinsible  posi¬ 
tion.  Tired  of  big  city  living;  want 
opportunity  as  farm  editor  or  similar 
work  in  smaller  midwest  town.  Box 
1221,  Editor  &  Publisher. 


Western  tabloid.  BA.  LLB.  Bo.x  1233, 

Editor  &  Publisher. _ 

SPORTS  EDITOR,  WRITER,— Sports 
editor  small  daily  desires  new  location. 
Young.  B.S.  top  general  news,  art 
background.  Box  1M3,  Editor  &  Pub¬ 
lisher^ _ 

STARTING  POSITION  reportorial 
staff  of  progressive  daily-or  other  com¬ 
munity  paiier.  Chart  Area  1,  2,  by 

recently  separated  Navy  Officer,  lib- 


famous  paper;  48;  health,  habito  ex-  !  ARTIST- WRITER-Photographer.  31. 

cellent.  Box  101_2._Editor  A  Publisher,  ^.^o^ exSn?e'"”’Arr‘'\dTrtS  ul 

SPECIAL  assignment  reporter,  desk-  J^raining  Know^type  layout  Wants  *'’®'  background.  English  degree, 

man.  on  metropoliUn  Paper.  7  years  oSlet  for  ideas^*^talent  ^Consider  kn«w'edgq  of  writing,  photography 
experience.  Seek  similar  job.  news-  .  weekly  editing  Box  experience  on  collegiate  publica- 

paper  or  public  relations.  Chart  area  I  Sr°&“publUhe?.  I  tions.  Age  25.  single,  car.  Box  1223 


tions.  Age  25.  single,  car.  Box  1223, 
Editor  &  Publisher. 


ALL-PHASE  experience:  seeks  city  or  DESK  MAN-NEWS  or  SPORTS.  Avail-  STYMIED  reporter  medium-sized  daily 
managing  Editorship  on  small  or  able  immediately.  Willing  worker.  De-  wants  relocate.  Consider  allied  work. 


Any  size  operation.  Seeks  better  op-  medium  daily.  At  37,  ready  to  utilize  pendable  family  man.  Have  over  20  I  1217,  Editor  &  Publisher, 

portunity.  Age  49,  perfect  health.  Will  knowledge  gained  in  12-year  ‘appren-  years  exjierience  in  sports,  news  and  i  — — ' — ..-Vjv — pp  - 


relocate  anywhere.  Write  Box  1026, 
Editor  &  Publisher. 


ticeship’.  with  big.  little  papers.  Box 
1117.  Filitor  &  Publisher. 


^SSIHED  MANAGER  With  excel-  ATTENTION  CHART  AREAS  9.  10-  - 

lent  productive  background  30  years  because  of  wife  s  DESK  or  Writing.  Sixteen  years  two 

old,  outstanding  references  as  to  ability  ’;®alth.  Want  perinanent  reporter-  newspapers,  including  large  daily, 
and  character.  Interested  in  Publica-  feature  writer  spot,  lo  years  newspa-  Now  managing  Editor  small  daily, 
tion  with  sound  future.  Prefer  Chart  writing  fields.  Military  Degree.  Family.  Box  1206,  Editor  & 

‘  *  >  Publisher. _ 

DO  YOU  NEHD  top  notch  area  cov- 


Areas  1,  2.  3.  4.  Write  Box  1245, 
Editor  &  Publisher. 


obligation  completed.  Know  makeup, 
rim ;  prefer  reporting.  BLxpert  pho¬ 
tographer.  Caucasian,  34.  speak  Span- 


I  Have  Car.  Box  No.  1103,  Editor  erage?  Experienced  combination  man  penence.  Am  az.  win  reiocaie.  uox 

_ Correspondent _  j  p„hlisher. _  Ma  f  *  W^Tm^lo'^^"^  m  “les  13M-  &  Publisher. _ 

WASHINGTON  Correspondent.  Special-  |  FEMININE  but  unblushing  newsgal  on  rZ^'est  MinimlTm  ^equiSnts  YOUNG  Reporter  college  gra,iuaU. 
ized  and  EXCLUSIVE  coverage  to  fit  (J-School  Grad),  24,  seeks  general  JJ35  weekly  plug  actual  expenses,  married,  daily  and  weekly  experience. 


&  Publisher. 


iciwc  111  SIJU11.5,  news  aim  |  WHY  BRAG’ 

telegraph  copy.  Go  anywhere.  Top  ;  ™  _ _ t '  Box 

referenees  Box  FHifox  *  P.iliL  '  Want  a  good  newsman T  Write  Box 

references.  Box  1219,  Editor  &  Pub-  ^  Publisher. _ _ 

- 57— - : -  WRITER— 25.  2  years  experience  radio, 

^  ^.7°  magazine  writing,  publicity,  top  New 

newspapers.  including  large  dai  y.  york  Media.  Seeks  Editorial  Position 
Now  managing  Editor  small  daily.  ,0,,  g,  p„Kii«her 

Degree.  Family.  Box  1206.  Editor  &  Box  IMl.  Editor  &  P“b’»^er.  - 

Publisher.  WRITER  (New  York  Public  Relations 

fwx  vmr  - TT -  Fxlitor)  wants  return  to  newspaper. 

DO  YOU  NF.ro  top  notch  area  cov-  g  „  industrial,  political  ex- 

erage?  Experienced  combination  man  pgrience.  Am  32.  will  relocate.  Box 
with  complete  camera  equipment  avail-  j,q4  Editor  &  Publisher, 
able  May  1.  Now  employed.  Samples  1  -  •  '  - - 


specific  needs.  Daily  or  jieriodic  re-  assignment  spot  on  Eastern  daily, 
ports.  Stories  based  on  solid  legwork  \  north  or  south.  Worked  upstate  New 


by  young  man.  Box  1207,  Editor  &  York  and  southeast  Asia.  Fast,  ac- 
Publisher.  curate,  not  greedy  wagewise.  Box 

-  — i  1132,  Editor  &  Publisher. _ 

Display  Advertising  GOOD  GAL  REPORTER  who  is  tired 

_ —  ■  — -  of  the  ‘fresh  air  and  freedom  of  the 

ADVERTISING  grad  with  B.A.  back-  Southwest’  wants  job  on  big  daily  in 
ground.  Have  traveled  extensively:  24:  Chart  Areas  1-2-6-7-11.  Won  report- 
car  :  draft  exempt :  married.  Would  ing  spurs  on  metropolitan  daily  four 


Box  1226,  Editor  &  Publisher. _ 

DON'T  FORfTE  me  out  of  the  news¬ 
paper  field.  Dedicated  newsman  seeks 
employer  offering  permanent,  challeng¬ 
ing  berth  on  daily  “big”  enough  to 
appreciate  prize  winning  talents.  Suit¬ 
able  wage  and  advancement  oppor¬ 
tunities.  V'et,  32,  B.A.  Journalism, 
family  man,  over  four  years  semi- 


Travel  anywhere  for  job  with  oppoi^ 
tunity.  Box  1210,  Editor  &  Publisher. 

Mechanical 

MECHANICAL  Superintendent  and/or 
Composing  room  foreman.  Chart  Areas 
1  or  2.  Complete  knowledge  of  all 
departments  and  ability  to  handle 
people.  At  present  am  assistant  me- 


r.T'  •  “““cnai.  wouiu  ing  spurs  on  meirupoiiian  uaiiy  lour  weeklv  and  dailv  stringer  people.  At  present  am  assisiaiii,  i..x- 

hke  teginning  job  in  newspaper  ad-  years  ago.  Anxious  to  sharpen  them  Feature  writer’^nhotogranher  renor^r'  chanical  Suiierintendent.  For  further 
vertlsing-  Will  relocnta  anxwhora  B-,x  Kiirfrax  or,,!  Kottax  wxitlnc  niKilfyn.  CeatUre  Writer,  pnOlOgrapner,  reporter,  _ _  _ 1110  (6  Plllw 


vertising.  Will  relocate  anywhere.  Box  on  bigger  and  better  writing  assign- 
905,  Editor  &  Publisher.  ments.  Employed  now.  University 

- -  graduate.  Single.  Age  32.  Box  1111, 

ADVERTISING  MANAGER  interested  Fditor  &  Publisher. 

connection  with  tetter  publication  fu-  LOCAL  ANGLE  from  Washington 

available  from  youns?*  experienced  re* 


Southwest.  Experienred  ten  to  150,000.  porter  with  two  papers  already  seek- 

Box  9-3.  Editor  t  Publisher. _  bureau  expansion.  Knows  capitol, 

DISPLAY  SALESMAN,  chart  area  9-  downtown  agencies.  Queries  answered. 
10-11-12.  Specialist  in  layout,  copy.  Write  Box  1109.  Editor  &  Publisher. 
service.  Age  45,  married,  stable,  sober,  NATIONALLY-KNOWN 

permanent.  Best  references.  Available  EDITORIAL  EXECUTIVE 

immediately.  R.  E.  Bausman,  1370  Presently  employed  75,000  daily  desires 
Wall  Ave..  San  Bernardino,  Calif.  change  for  personal  reasons.  Seeks 
ALL  AROUND  newspaper  man  would  managing  or  executive  editorahip  of 
like  ad  manager’s  job  on  daily  with  '“•‘ff®'’  “r  smaller  Paper.  Reply  in 
option  to  bujr  part  interest  now  or  strictest  confidence  to  Box  1108,  Editor 
later.  Advertising  experience  on  pa-  *  Publisher. 


ALL  AROUND  newspaper  man  would 
like  ad  manager's  job  on  daily  with 


rfature  wriier,  pnoLUKrapner,  repLirier,  . ‘  r»  Jt,  T>iiK. 

all  beats.  Now  workine.  AH  offers  in^rmation  Box  1119,  E 
considered.  Box  1224,  Editor  &  Pub-  ]  usher. 

jlf.!?®.''- -  Photography 

EDITORIAL  WRITER - 

UTZ-TI  •  V  .U  11  .  J  _  .  PHOTOGRAPHER  -  10  years  magar 

RICH  in  both  small  town  and  metro-  xnini- 


fs.  •  T»  I’a  ’  •  zines.  snot  news,  publicity,  color, 

pohtan  ex^nen.^,  Pulitzer  f^.hiin.  Korean  vet.  College.  Can 

ner,  capable  of  p^ucing  ^itonal  ^  ,g  Editor  &  Publisher. 

page  of  highest  prestige.  Not  immedi-  Llii: - ^ ^ 

ately  available,  but  desirous  of  estab-  PHOTOGRAPHER — 2  years  metropoli- 


pers  up  to  100.000  circulation.  Now 
successfully  publishing  own  weekly. 


REPORTER.  3)2[  years  all-around 
small  city  experience,  strong  on  fea- 


Journalism  grad.  Age  37.  Excellent  tures,  seeks  sjxit  with  future  in  Blast 
references.  Box  1127,  Biditor  ft  Pub-  near  metropolitan  area,  single,  J-grad. 

Usher. _  Box  1126,  Editor  ft  Publislier. _ 

ADVBJRTISING  -  Sales,  current  ad-  RBTTURN  to  Sports.  10  years  ex- 


lishing  contact  with  interested  pub¬ 
lisher  with  view  to  future  association. 
Box  1209,  BMitor  ft  Publisher. 

EXPERIB^SCED  ^PORTER,  n^ 
with  midwestern  metropolitan  daily. 
Family,  vet,  BA  political  science.  Top 
references.  Box  1227,  Editor  &  Pub¬ 
lisher^ _ 

EXCELLENT  REPORTER,  sub-editor 


tan  experience  in  sports,  feature,  spot. 
Operate  Fairchild.  Young  married, 
ambitious.  Have  camera — will  travel. 

Box  1122,  Fditor  &  Publisher. _ 

NEWS  PHOTOGRAPHER 
EXPERIENCED  Medium  sized  daily. 
l*te  Model  car  with  Z-Wsy  Radio. 
4x5  Camera.  Know  Fairchild.  Single, 
go  anywhere.  Box  1243,  Blditor  ft 
Publisher. 


[25 


2m 


fsrrm 


perience,  AP,  metropolitan  daily  sports 


vertising  Manager  experienced  all  perience.  AP.  metropolitan  daily  sports  '■®^®'‘e"®e®- 

phases  newspaper  operation,  sales,  editor  smaller  daily.  Seeks  sports  edi-  Box  1234,  Editor  ft  Publisher. _ 

copy,  layout,  circulation,  degree,  seeks  torship,  sports  writing  job  progressive  NEWSPAPBIR  LIBRARIAN  experi- 

change.  Will  travel  or  relocate.  Box  paper.  Single,  81,  ^x  1116,  Editor  enced,  immediately  available,  vet,  ref- 

1118,  BMitor  ft  Publisher.  ft  Publisher.  erences.  Box  1231,  Bklitor  &  Publisher. 

editor  8c  publisher  for  March  19,  1955 


EDITOR  -WRITER  -  PHOTOGRAPHER. 
17th  year  national  weekly,  seeks  house 
publication,  other  public  relations  com¬ 
munications,  as  worker-executive,  ver¬ 
satile  and  valuable.  Box  818,  Blditor  & 
Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  BroM  n 

A  Little  mailing  piece  comes 
to  our  desk  which  should  remind 
both  newspapers  and  adver¬ 
tisers  of  that  old  refrain — 
“That’s  where  my  money 
goes  ...” 

Addressed  to  advertisers,  it 
attehipts  to  explain  “Why  you 
should  use  publicity  mat  re¬ 
leases.”  It  is  interesting  for 
newspapers,  large  and  small, 
because  it  gives  the  rates 
charged  for  sending  out  public¬ 
ity  and  also  gives  an  indica¬ 
tion  of  the  number  of  newspa¬ 
pers  claimed  to  be  using  this 
material. 

First  of  all,  this  outfit, 
which  issues  publicity  for  na¬ 
tional  accounts  disguised  as 
news  and  feature  pictures  in 
matted  form,  cautions  its  pros¬ 
pective  customers  to  use  “fea¬ 
ture  material  that  is  newsy, 
worth-while  and  not  brashly 
commercial.”  That’s  a  nice 
quote  because  the  only  purpose 
of  the  publicity  material  is  so 
that  manufacturers  can  get 
commercial  in  newspaper  space 
without  paying  for  it.  The 
newspapers  don’t  get  paid  for 
it,  that  is — the  publicity  house 
gets  plenty. 

*  >1:  * 

The  organization,  which  calls 
itself  a  “ssmdicate  service,” 
cites  the  alleged  need  of  small 
town  editors  for  this  material 
and  says:  “During  the  past 
eight  years  they  have  given 
much  attention  toward  building 
the  good  will  of  these  editors — 
by  providing  free  advertising 
mats  for  seasonal  campaigns, 
free  newspictures  and  public 
service  features.  Today  there 
are  5,000  selected  small  town 
editors  regularly  using  syndi¬ 
cated  mat  releases.  They  have 
a  combined  circulation — circula¬ 
tion,  not  population,  in  their 
areas — of  almost  25  million.” 

This  is  what  the  “syndicate” 
is  .selling  to  publicity  clients 
implying  that  5,000  papers  are 
on  their  list  using  this  stuff 
to  the  tune  of  25,000,000  circu¬ 
lation. 

Talk  about  “blue  sky”  fig¬ 
ures!  Let’s  take  another  look. 

Weekly  Newspaper  Repre¬ 
sentatives  has  published  a  fig¬ 
ure  of  17,628,000  circulation 
for  8,549  w'eeklios.  E  &  P  ’54 
Year  Book  says  1,043  daily  pa¬ 
pers  of  under  25,000  circulation 
have  a  total  paid  list  of  6,693,- 
000.  That  adds  up  to  a  little 
over  24,000,000  circulation  for 
about  9,600  wreeklies  and  small 


dailies.  And  yet,  this  publicity 
outfit  pretends  to  deliver  25,- 
000,000  circulation  from  5,000 
small  town  papers.  Maybe  they 
do  it  with  mirrors. 

Want  to  know  what  the  user 
of  this  “service”  pays?  $200 
per  thousand  papers  for  a  one 
column  release  and  $300  per 
thousand  for  a  two-column  re¬ 
lease.  In  other  words,  a  manu¬ 
facturer  which  should  be  using 
paid  advertising  space  spends 
between  $1,000  and  $1,500  for 
one  publicity  release  on  the 
promise  that  it  is  going  to  5,000 
papers  and  with  the  hope  that 
some  of  them  will  use  the  stuff. 

*  *  * 

The  publicity  man  says  not 
to  be  “brashly  commercial”  but 
listen  to  this  as  an  example  of 
how  commercial  a  publicity 
hound  should  be.  Prospective 
clients  are  told: 

“Whether  or  not  the  editor 
selects  your  mat  release  for 
his  paper  may  depend  on  the 
opening  paragraphs.  It  is  not 
a  good  idea  to  put  your  plug, 
in  the  first  few  sentences.  Why 
not  start  a  sentence  lower  down 
in  the  copy  with  it?  The  editor 
expects  to  find  a  capital  letter 
at  the  beginning  of  a  sentence 
and  easily  spots  the  upper  case 
in  the  middle  of  the  sentence. 
'Then  he  feels  the  commercial¬ 
ism  is  too  brash. 

“Much  of  the  work  preparing 
a  mat  release  is  merely  com¬ 
mon  sense.  Reserve  your  client’s 
prices  for  your  publication  ad¬ 
vertising  or  point-of-sale  dis¬ 
plays.  Remember  you  are  look¬ 
ing  for  news-column  space  for 
your  release  in  the  most  avidly 
read  press  in  America.  Don’t 
kill  the  goose  which  is  laying 
the  golden  egg  for  those  manu¬ 
facturers  who  need  vital  pub¬ 
licity  in  this  mighty  ‘small 
town’  market  by  calling  overly 
blatant  advertising  publicity  re¬ 
leases.” 

Here  is  an  organization  that 
insults  the  intelligence  of  both 
newspaper  editor  and  advertiser 
in  two  paragraphs  and  will 
probably  continue  to  get  away 
with  it.  Editors  are  too  dumb 
to  spot  plugs  if  properly  buried 
in  a  picture  caption.  And  the 
advertiser  is  told  this  is  the 
“most  avidly  read  press  in 
America”  so  spend  your  money 
on  hit-or-miss  publicity  gim¬ 
micks  instead  of  legitimate  ad¬ 
vertising  which  you  know  will 
(Continued  on  page  79) 


EDITOR  &  PUBLISHER  CALENDAR 

March  22-25— Press  Photography  Short  Course,  14th  annual,  Kent 
State  University,  Kent,  Ohio. 

March  24-26— NeNvspaper  Personnel  Relations  Association,  an¬ 
nual  conference.  Brown  Hotel,  Louisville,  Ky. 

March  25-26— Louisiana  Press  Association,  75th  annual  conven¬ 
tion,  Alexandria,  La. 

March  25-26 — South  Dakota  Press  Association,  Alonzo  Ward 
Hotel,  Aberdeen. 

March  26-27 — Indiana  Associated  Press,  Spring  meeting,  Spencer 
Hotel,  Marlon,  Ind. 

March  26-27— Oregon  Newspaper  Publishers  Association,  short 
course  tor  advertising  managers,  journalism  building  University  of 
Oregon,  Eugene,  Ore. 

March  26-27 — Oregon  Press  Women's  workshop,  Salem,  Ore. 

March  31-April  2 — PNPA,  Pennsylvania  Society  of  Newspaper 
Editors  Seminar,  Nittany  Lion  Inn,  State  College,  Pa. 

April  I — Freedom  of  Information  clinic  for  Illinois  nows  executives, 
Abraham  Lincoln  Hotel.  Spring6eld,  III. 

April  2 — Press  Photographers'  Short  Course,  School  of  Journalism, 
University  of  Kansas,  Lawrence. 

April  2-3— Florida  Women's  Press  Club,  Spring  meeting,  Mt. 
Dora,  Fla. 

April  11-15 — American  Press  Institute,  newspaper  promotion  sem¬ 
inar,  Columbia  University,  New  York. 

April  14-16 — Press  Photography  Short  Course,  University  of  North 
Carolina,  Chapel  Hill. 

April  14-16— North  Dakota  Press  Association,  annual  convention, 
Dickinson,  N.  D. 

April  14-16— Iowa  Press  Association,  annual  meeting. 

April  15— Kansas  Press  Association,  fourth  district  editors  meeting, 
Junction  City,  Kans. 

April  15-16 — Panhandle  Press  Association,  46th  annual  convention. 
Herring  Hotel,  Amarillo,  Texas. 

April  15-16— Georgia  Advertising  Executives  Association,  Spring 
meeting.  Hotel  De  Soto,  Savannah,  Ga. 

April  15-16 — Virginia  Press  Association,  Old  Dominion  Advertising 
Conference,  Hotel  Roanoke,  Roanoke,  Va. 

April  16— Indiana  Republican  Editorial  Association,  Claypool 
Hotel.  Indianapolis,  Ind. 

April  17-19— Institute  of  Newspaper  Controllers  and  Finance  Of¬ 
ficers,  national  spring  conference,  Sheraton-Gibson  Hotel,  Cincin¬ 
nati,  O. 

April  17-19 — Northern  States  Circulation  Managers’  Association. 
Spring  meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  17-19— Ohio  Circulation  Managers  Association,  spring  meet- 
ino.  Commodore  Perry  Hotel,  Toledo.  Ohio. 

April  18-20 — Canadian  Press  annual  meeting.  Royal  York  Hotel, 
Toronto,  Ont. 

April  21 — Education  Writers  Association,  seventh  annual  awards 
luncheon.  Hotel  Woodner,  Washington,  D.  C. 

April  21-23 — American  Society  of  Newspaper  Editors,  annual 
meeting.  Hotel  Statler,  Washington,  D.  C. 

April  21-23 — American  Association  of  Advertising  Agencies,  37th 
annual  meeting,  Boca  Raton  Hotel,  Boca  Raton,  Fla. 

April  22-23-— South  Texas  Press  Association  convention,  Gunter 
Hotel,  San  Antonio,  Tex. 

April  24 — Oklahoma  Press  Association,  Spring  Nows  Clinic,  Bilt- 
moro  Hotel,  Oklahoma  City,  Okla. 

April  25-28 — American  Newspaper  Publishers  Association  conven¬ 
tion,  Waldorf-Astoria  Hotel,  Now  York  City. 

April  28-30 — Greater  Weeklies  Associates,  spring  conference, 
Hotel  Governor  Clinton,  New  York  City. 
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Why  should  you  help  pay  his  electric  bill  ? 


No  reason  why  you  should  — hut  about  40 
million  people  do. 

All  the  customers  of  the  investor-ow  ned  electric 
light  and  power  companies  are  helping  to  pay  the 
bills  for  more  than  4  million  businesses,  farms  and 
homes  that  get  a  special  “deal”  in  the  use  of 
electric  power. 

This  “deal”  in  effect  sets  up  a  “favored  class” 
in  America  that  gets  prior  rights  to  government 
electricity.  And  the  more  than  4  million  in  the 
“favored  class”  generally  get  electricity  cheaper. 

That’s  because  government  plant  operations 
and  output  are  partly  or  wholly  tax  free  and  their 
rates  do  not  reflect  full  costs.  You  not  only  put 
up  the  tax  money  to  build  government  electric 

"YOU  ARE  THERE"— CBS  television  —  witness  history's  great  events 
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plants,  but  you're  subsidizing  their  so-called 
“cheap”  electricity. 

This  special  “deal*’  comes  about  through  an 
unfair  policy  known  as  the  “preference  clause.” 
The  real  significance  of  the  “preference  clause”  is 
that  it  favors  the  few  at  the  expense  of  the  many. 

It  goes  against  the  American  concept  of  fair  play. 

And  yet  the  “preference  clause”  idea  is  still 
being  pushed  hard  by  groups  that  want  to  see  the 
government  go  farther  and  farther  into  the  electric 
business.  It  is  one  of  the  most  powerful  tools  for 
socializing  the  electric  industry.  (And  if  the 
electric  industry,  who  next?  I 
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PROGRESS  of  the  POST 


Manager,  General  Advertising 


Leading  in  Evening  circuiation  for  past  4  years! 


Leading  in  Evening  advertising  for  past  2  years!  | 

I 

You  CAN  SEE  in  a  wink  by  the  charts  can  count  on  the  POST  to  reach  the 
above  that  the  post  is  your  best  Eve-  widest  group  of  people  and  sell  the  most 
ning  bet  in  Cincinnati.  amount  of  goods  in  Cincinnati. 

More  and  more,  wide  awake  industries  Look  in  on  your  post  representative 
and  media  men  are  realizing  that  you  for  all  of  the  eye-opening  details. 


ROBERT  K.  CHANDLER 
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NEW  YORK. WorM-TalcgrenitnMSun  COLUMBUS . CWzm 

aEVElAND . Pnu  aNQNNATI . Post 

nrrSRURGH . Pr»»  KENTUCKY . Post 


SAN  FR ANQSCO . Non  Covington  edition,  Cincirnati  Post 

INDIANAPOUS . Times  KNOXVILLE  ...  News-Sentinel 

Osnarol  AdvarHNng  Oaportmsn',  a  SO  Pork  Avarni*,  N«w  York  City 


DMVER .  .  .  Rodey  Mountoin  News  EVANSVILLE  ..••••..  Prose 

BIRMINGHAM  ....  Post-HeroU  HOUSTON . Pr«n 

MEMPHIS . Preu-Sdmitar  FORT  WORTH . Prose 


MEMPHIS  .  .  .  Commerxiot  Appoat  ALBUQUERQUE  .....  Tribusso 

WASHINGTON . Nawt  KPASO . HeraU-Posl 

Chicago  Son  Franctoco  DotroH  CIncinnoti  PhHodolphio  BoBac 


